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Quisqueyano, 20

Race, 48—49
Rapport building, 65
Raza, 20
Recruiters, education of, 71
Recruiting messages, tailoring,
72-73
Recruitment programs, 45
advertising in Latino
publications, 81-82
alumni and, 91
career fairs, 82—84
on college camouses, 79-80
communicatict-channels for,
67-68
employment brand building,
65-70
executive search firms and, 92
of General Mills, 69—-70
at Hispanic Serving
Institutions, 75—77
job boards, 77
job fairs, 59-60
lack of personalismo in,
63-65
Latino candidate experience
and, 68, 70

mistakes with traditional,
57-65
narrow and short-term focus
of, 60—61
one-shot approaches to, 62—63
open houses, 79, 80
segmentation approach to,
72-73
strategic partnerships for,
8588
strategies to improve, 71-94
web sites and; 23
Rejection, fear ot, 133
Religion, 12, 45-46, 121-123
Religious preferences, 32
Rziocation, 43,97, 117-119
Qepublicans, 31
Research, workplace, 170-173
Respeto (respect), 40—41
Results, delivering, 186
R etention strategies:
communication styles and,
123-127
employee resource groups,
105-115
family priorities and, 127-129
importance of, 101-102
language preferences and,
119-121
religion and, 121-123
relocation and, 117-119
supervisor awareness,
102-105
teamwork, 116—117
Retired age group, growth
of, 2—4
Reward systems, 117



INDEX 217

Risk taking, 116
Russell Reynolds, 92

Saez, Rosie, 184

San Jose, George, 8

School dropout rates, 164

Second-generation Latinos, 26

Self-assessment tools, 108,
156-157

Senior-level positions, 78—79

Simpatia, 39,9697, 124-125, 157

Social identity, 49

Social institutions, family as most
important, 42—44

Society of Hispanic Professional
Engineers (SHPE), 84

South America, 22

Spanish ancestry, 15

Spanish language, 26, 119, 12C

Spanish-speaking countries;-i4

Spanusa, 92

Spencer Stuart, 92

Spirituality, 32, 42, 45—47,
121-123

Statistics. See Demographic
statistics

Stereotypes, 35, 36, 40, 50, 155

Strategic partnerships, 85-88

Strengths, leveraging your,
183-185

Stress, 101

Student associations, 90-91

Student loans, 165-166, 167

Subservience, 40, 46

Supervisors:

awareness of, about Latino
culture, 102—105

experience of Latino, 134-137

Latino, 137-139

machismo and, 44

performance evaluations by,
125-127

personalismo and, 41-42,
123-124

respect for, 40—-41

simpatia by, 124-125

Talent managemenu.programs, 5
cultural understanding and,
36-357
effective 1-2
forward-looking approach for,
161-162,173-176
Target Corporation, 79, 80
Teamwork, 116—117, 137
Technology, for leadership
development, 140-143
Teenage pregnancy rate, 164
Teen population, 1
Tejano, 20
Terminology, 1420
Texas, 24
Third-generation Latinos, 26
360-degree assessments,
139-140
3M company, 7677, 180
Tichy, Noel, 150
Time sense, 8—9, 46—48
Training opportunities, 97
Turnover, cost of, 102

Ubinas, Luis, 7879
Universities, with high Latino
populations, 75, 77



218 INDEX

U.S. Census Bureau, 13
U.S. labor force, knowledge
workers in, 2

Value differences, 55
Voting, 188

Wachovia Corporation, 106—107,
149, 184-185
Walgreens, 72—73
Web sites:
highlighting diversity on, 87-90
Latino community, 93, 140-143
Work environments:
inclusive, 51, 54-55, 101-102
supportive, 158-159

Workforce, shrinking U.S., 2-3
Work-life balance, 128
Workplace:
conflicts in, 124—125
family friendly, 127-129
Latino experience in,
135-137
link between marketplace
and, 9-11
Workplace culture, 101-102
Workplace isolatiori, 104, 135,
140-141
Workplace research, 170-173
Worldvieve 6

Ycus population, 23









