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AAC-LD codec, with iChat, 426
Aaron, Richard, 594
About.com, 370
About Page, 152
Abrams, Jonathan, 454
Accounting, via Jott, 428–429
Accounts
in LinkedIn, 458–459
with SmugMug, 505

Account statistics, with Fast Pitch!, 452
Acrobat Connect, 651–653. See also Adobe

entries
features of, 652
how to use, 652
information about manufacturer, 651
need for, 653
originators of, 653
other applications with, 652
scorecard for, 668
users of, 652

Acteva, 375, 569–571
features of, 570
how to use, 570
information about manufacturer, 569
need for, 571
originator of, 571
other applications with, 570
scorecard for, 595
users of, 570–571

ActiveTracker plug-in, with ReadNotify,
584

Active Worlds, 312, 553, 554–555
features of, 554
how to use, 554
information about manufacturer, 554
need for, 555
originators of, 555
other applications with, 555
scorecard for, 559
users of, 555

Activision Blizzard, World of Warcraft and,
567

Address Book
with AOL Instant Messenger, 424
with Plaxo, 468
with Yahoo! Messenger, 431

AddThis platform, ZooLoo with, 666
Adelson, Jay, 599
Ad-funded mobile gaming, 407
Adham, Allen, 567
Adler, Ofer, 529
Adobe Acrobat Connect Pro, 436–438. See

also Acrobat Connect
Adobe AIR platform, 269
Adobe Connect conferencing tool, 436–438.

See also Acrobat Connect
Adobe Flash animation software, 105

Adobe Flash Player, 437
Adobe Flash technology, Brightcove and,

523. See also Flash entries;
Macromedia MX (Flash) platform

Adobe PostScript, 53
Adobe PostScript technology, Acrobat

Connect and, 653
Adobe Premiere, 233
Adobe Presenter, 437, 438
Adobe Systems Inc., use of social media by,

694–695. See also Acrobat Connect
Adopt a Pack, 109
Ad revenues, sharing in, 252, 253
Adscape, 333
AdSense, 42, 146

Google FeedBurner and, 615, 616
Ad spending, global online, 394. See also

Advertising
Ad traffic quality team, 40
Adult pornography sites, web-streaming

technologies and, 286
Advanced Research Projects Agency

Network (ARPAnet), 23, 64, 89, 301,
357–358, 623

AdventNet, Zoho and, 593
Advergaming, 407
AdverPlay, 333
Advertising, 676

authenticity in, 719–720
with Bebo, 449
on blog sites, 146
with Entropia Universe, 562
expert insight into, 704–708
goal of, 700–701
on Google Search, 624
Hulu and, 526, 527
identifying resources for, 711–712
in-game, 333, 339, 407
with Infusionsoft, 475
in-video, 252
Metacafe for, 528
with MySpace, 462–463
online, 39–42
quality of content in, 700–701
Rhapsody in, 518–519
Slide for, 504
SMS as, 403
SurveyMonkey and, 587
Technorati and, 631
with Viddler, 530
with Wikia, 491–492
Wikipedia and, 493
word-of-mouth, 291
worldwide fundamental power shift in,
670–672, 672–673

Advertising campaigns
effective, 41

using Search Engine Marketing,
381–384

using SEM and SEO, 379–380
ADV warning label, 69
AdWords
billing by, 383
introduction of, 380
SEM campaigns and, 381, 382

AdWords Wizard, 382
Affiliate ads, in turning hobby into

business, 386
Affiliate links, 153
Affiliate marketing, 106–107
Affinity Engines, versus Orkut, 467
Agent Blog Program, for interpersonal

applications/web sites, 439, 440
Agent Social Community, with

interpersonal applications/web sites,
439

Aggregator list, 345–346
Aggregators, 344–345, 597–611
described, 597
Digg, 597–599
FriendFeed, 599–601
Google Reader, 601–603
iGoogle, 603–605
MyYahoo!, 605–606
Reddit, 607–608
RSS 2.0 and, 619
in worldwide media and advertising

power shift, 671
Yelp, 609–611

Aggregator web sites, 13
AIM Buddy List window, 423–424. See also

AOL Instant Messenger (AIM)
AIM Express, 424
airG, 635–636
features of, 636
how to use, 636
information about manufacturer, 635
need for, 636
originators of, 636
other applications with, 636
scorecard for, 649
users of, 636

AirG.com, 410
Airline customer service, 7–8
Aki-aki.com, 410
Akismet, WordPress and, 494–495
Alarms, via Jott, 428
Albums
with Picasa, 502
SHOUTcast and, 548

Aldus PageMaker, 53
Alert messages, with Yahoo!Messenger, 431
Alexa, 146
measuring success with, 726
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Alexa web traffic information company,
107–108

Aley, Doug, 644, 660
Algorithms, quality of, 361
Allaire, J. J., 523–524
Allaire, Jeremy, 523–524
Allaire Corporation, Brightcove and, 523–

524
All-In-One-Controller, 303
All You Can Meet, with GoToMeeting, 435
Alterman, Eric, 458
Amarok, 215
Amazon, Jott and, 644, 660
AM broadcasting, SHOUTcast for, 548–549
American Cancer Society, 12, 308–309

using Second Life, 553, 559
American Public Media Group (APMG),

456
American Society of Composers, Authors

and Publishers (ASCAP) license, 281
American Stock Exchange, Jumbuck on,

644
American Telephone & Telegraph (AT&T)

mobile telephone invented by, 395
TalkShoe and, 551

America Online (AOL), 571–573. See also
AOL entries

features of, 572
how to use, 572
information about manufacturer, 571
LinkedIn with, 459
need for, 573
originator of, 573
other applications with, 572
Plurk and, 536
scorecard for, 595
SHOUTcast and, 549
users of, 572

Analog to digital video converter, 247
‘‘Analyze Your Existing Media’’ step, in

marketing strategy, 669, 670, 675–685
Anchor code, 368
Andersen Consulting, Google FeedBurner

and, 616
Anderson, Tom, 27, 31, 463–464
Andreasen, Erwin, 327
Andreessen, Marc, 465
AndrewSullivan.com, 143
Android mobile telephone, 409–410
Androids, mobile marketing and, 635
Animation Mentor, 414–415
Animation Tips and Tricks ebook, 414
Anonymous reviews, 130
Anshe Chung Studios, 306
Anvil

Animation Mentor and, 414–415
use of Twitter in marketing strategy,
702–704

AOL Alerts and Reminders, with AOL
Instant Messenger, 424. See also
America Online (AOL)

AOL City Guide, 637
AOL Explorer, with AOL Instant

Messenger, 424
AOL Finance, 637
AOL Instant Messenger (AIM), 290, 423–

424, 637, 653–655. See also Instant
messaging (IM)

features of, 653–654
how to use, 654
information about manufacturer, 653
need for, 654
originators of, 654–655
other applications with, 654
scorecard for, 668
users of, 654

AOLMobile, 636–638
features of, 637
how to use, 637
information about manufacturer, 636
need for, 637
originators of, 638
other applications with, 637
scorecard for, 649
users of, 637

AOLMoviefone, 637
AOLMusic, SHOUTcast and, 549
AOL Radio, with AOL Instant Messenger,

424
AOL search engine, 381
Apollo Group Inc., Callwave and, 642
Apple Advanced Technology Group, 341
Apple applications, iTunes with, 512
Apple Computer, 658
iTunes and, 513
TiddlyWiki and, 588

Apple iChat. See iChat entries
Apple iPad Library, 301
Apple iPhone, 408–409. See also iPhone
Doodle and, 434

Apple LaserWriter, 53
Apple Newton, 299, 301, 398
Applepedia, with Wikia, 491
Apple TV2, with Flickr, 499
Application Programming Interface (API),

350
with Infusionsoft, 474–475
with SmugMug, 505
with Twitxr, 506
with YouTube, 531

Applications (apps), 212–213
with Orkut, 466

Appnel, Timothy, 343
Appssavvy, 334
Arbitron, 281
Archie, 357
Archiving tool, Podbean as, 514
Arizona Entrepreneurship Conference,

180–181
Armstrong, Jerome, 143
Aronsson, Lars Erik, 162
ARPAnet. See Advanced Research Projects

Agency Network (ARPAnet)
Arriola, Benj, 102
Artblog, 145
Article writing, for online PR sites, 369
Artists
Justin.tv for, 546–547
Kaneva for, 556
Ning for, 464

Arundel, Rikki, 473
Ask search engine, 381
AT&T. See American Telephone &

Telegraph (AT&T)
‘‘At Anywhere’’ platform, 263
Atkins, 78–79
‘‘Atkins Advocates,’’ 79
Atlanta Children’s Shelter, 234–235
ATM cards, with Entropia Universe, 562
Atom, 342, 343, 613–615
features of, 613–614
how to use, 614
information about manufacturer, 613
need for, 614
originator of, 615
other applications with, 614
scorecard for, 620
users of, 614

Atom 0.2, 343
Atom feeds, 125, 218, 614
Google FeedBurner and, 615
Google Reader and, 602

PingShot and, 618
Atompub Group, 343
Atom Publishing Protocol (AtomPub), 342,

343, 615
Atom Syndication Format, 342, 343, 614
Attendee registration, with Adobe Connect,

437–458
Audacity, 197, 200, 201, 204
Audience

for Entropia Universe, 563
for gaming, 561
with Google FeedBurner, 616
for Live365, 544
for SHOUTcast, 548–549

Audio. See also Radio; Telephones
advantages and benefits of, 511
with KickApps, 457
searching with Redlasso, 628, 629
with Zoho, 592

Audioblog, 145
Audio chat saving, with iChat, 426
Audioconferencing

with Adobe Connect, 437
Audio distribution sites, 218–219
Audio editing software, 197, 198
Audio files

first, 190
with iTunes, 512

Audio Interchange File Format (.aiff), 190
Audio media, 11
Audio podcasts, 190, 193–194, 209

downloading, 223
Audio quality, with iChat, 426
Audio recording program, 204
Audio sharing, 48, 209–224

commandments related to, 222–223
expert insight into, 221–222
information about, 210–218
iTunes for, 512–513
Podbean for, 513–515
Podcast.com for, 515–517
Rhapsody for, 517–519
tools for, 511–519

Audio streaming, with SHOUTcast, 547–
548

Authenticity, 672
Authoring software package, 269
Authors

Bebo and, 448, 449
Blogger and, 472
WordPress for, 494–495

Automatic, 270
Automatic blog page delivery, 690
Automating marketing, with Infusionsoft,

474, 475
Automation Links, with Infusionsoft, 474
Automattic, WordPress and, 494
Automobiles, iPod- and iPhone-

compatible, 189
Avatars, 125, 304–305, 310

with Active Worlds, 554
with Kaneva, 556
with Second Life, 311, 558
with Yahoo! Messenger, 431

Awareness page, 95
Awareness stage, of the sales funnel, 92
Aweber, 152

B2B marketing/promotion
Twitter as an adjunct to, 347–348

B2B success metrics, 101
B2/cafelog, WordPress and, 496
Baby Boomers, 678
Baghdad Blog, 147
Bailey, Chris, 481
Bandwidth, 227, 229
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Banner advertising, 236
providers of, 381

Bard’s Tale, 335–336
Barger, Jorn, 139
Barry, Glen, 141
Bartle, Richard, 327
Bartle Test, 327
Base stations, invention of, 395, 396
Batey, Lisa, 282
BBC tweets, 267
BBC video blogging site, 230
BBN Technologies, RAMP and, 622–623
Bebo, 448–449
features of, 448
how to use, 448
information about manufacturer, 448
need for, 449
originators of, 449
other applications with, 448
users of, 448–449

Bebo Authors, 448
Bebo Music, 448–449
Bechtolsheim, Andy, 624
Becker, Brady, 640
Beesley, Angela, 491, 492
Behavior
on the Internet, 112
in virtual gaming worlds, 327

Bell, Alexander Graham, 281
Bell Canada, 375
Bell Labs, mobile telephones invented at,

395, 396
Benchmark Capital, FriendFeed and, 601
Berg, Paula, 37
Berkeley Software Distribution license, for

TiddlyWiki, 589
Berman, Josh, 27, 463–464
Berners-Lee, Timothy John, 88, 90, 357
Berthelemy. Mark, on Google Reader, 602–

603
‘‘Best Viral Program’’ Award, 183
Beta testing, of Knol, 479
Bianchini, Gina, 465
Bid amount, 238
Bidding mall, 237
Biographies, 735–741
Birch, Michael, 449
Birch, Xochi, 449
Bisson, Michelle, 478
Bit, 227
Bit.ly URL, 348
Bit rate, 190
BitTorrent, 111, 248–249, 573–575
features of, 574
how to use, 574
information about manufacturer, 573
need for, 575
originators of, 575
other applications with, 574
scorecard for, 595
users of, 574

BizBash Media, 594
Black, Duncan, 147
BlackBerry (BlackBerrys)
mobile marketing and, 635
photo sharing and, 177

Blacklist (blocklist), 70
Blawgs, 145
Blended success metrics, 101
Blendtec Blenders video, 243–244. See

also‘‘Will It Blend’’
Blip.tv, 254
Blizzard Entertainment, 321, 331
World of Warcraft and, 565, 566–567

Blog addresses
on business stationery, 701

in commercials, 702
‘‘Blog as business’’ concept, 152
Blogcasts, for OfficeMax, 717–718
BlogCatalog, 146
Blogger (tool), 220, 472–473

features of, 472
how to use, 472
information about manufacturer,
472

need for, 473
originators of, 473
other applications with, 472–473
Podbean and, 514
scorecard for, 496
TypePad versus, 485
users of, 473

Blogger API, 343
Blogger.com, 142, 143
Bloggercon weblogger conference, 192
Bloggers, 140

Gather.com and, 455
on staff, 715

Blogger’s Code of Conduct, 145
Blogging, 371–373, 708, 715. See also

Microblogging; Vlogging
aggregators in, 597
Atom and, 614
Blogger for, 472–473
commandments related to, 150–155
Digg and, 598–599
effectiveness of, 155
expert insight into, 684
five Ws of, 687–688
Flickr and, 498–499
FriendFeed and, 600
Google FeedBurner and, 615
Google Reader and, 602
integrating advertising into, 702
with interpersonal applications/web
sites, 439–440

Jott and, 427, 429
Justin.tv and, 546
with KickApps, 457
Meebo and, 661–662
with MOLI, 461–462
with MySpace, 415–417
for OfficeMax, 717–718
PingShot and, 617
Podbean and, 514
Really Simple Syndication and, 613
Rhapsody in, 518–519
RSS 2.0 and, 618–619
SlideShare and, 482
SMS.ac and, 647
as a social business, 153
in Social Media Trinity, 687–691
with TalkShoe, 549–550, 551
Technorati and, 630–632
with Twitxr, 506–507
TypePad for, 483–485
understanding jargon/terminology of,
688–691

WordPress for, 494–496
in worldwide media and advertising
power shift, 671

with ZooLoo, 666–667
Blogging conferences, 153
Bloghood, 146
Bloglines, 146
Blog mailing list, 152
Blog mission, 154
Blog novelty, 146
Blog-only search engines, 146
Blogosphere, 146

Technorati index of, 630
Blog page, 96

Blogposts
linking to, 153
structuring, 151

Blog post titles, 151
Blog readers, training, 154
Blog-related providers, 147–148
Blogs, 139–157
civility on, 145
commenting on, 151
communication and, 139
designing, 701
growth of, 143
history of, 139–145
Ice Rocket and, 625, 626
implementation of, 314
information about, 145–147
interconnection among, 691
maintaining, 146
measuring success with, 724
as a news source, 144
personality on, 154
popularity of, 146
posting comments on, 368
reading, 154, 155
Redlasso and, 628–629
Search Engine Marketing and, 380–381
search engines and, 621
selling via, 152
Technorati and, 630–632
in turning hobby into business, 385–386

BlogScope, 146
BlogSearch, 148
Blogstorm.com, Google Alerts and, 577
Blog syndication, 707
BlogTalkRadio (BTR), 54, 55, 221, 286–287,

290, 295, 371–373, 541, 542–544
features of, 542
how to use, 542
information about manufacturer, 542
need for, 543
originators of, 543–544
other applications with, 543
scorecard for, 551
users of, 543

blogtv, 290
Blood Feud, 326
Blooks, 147
Bluecasting, 404
Blue Mars, 313
Bluetooth, mobile telephones and, 404
BlueTwit-IBM, 271
‘‘Bob’’ operating system, 299, 300, 303
Bodgeball.com, 411
Body language, in videos, 521
Boing Boing, 146
Bolas, Jennie, 571
Bolt, Beranek, and Newman. See BBN

Technologies
Bonaparte, Napoleon, 497
Bookmaking, mechanization of, 52
Bookmarklets, with Reddit, 608
Books, blog-based, 147
Book sales, via LinkedIn, 679–681
Boolean logic, with Google Search, 623
Boss, Robert, 588
Bots, 359–360
Bounce e-mails, 67
Bourne, Scott, 281
Bourseul, Charles, 281
Boutelle, Jonathan, 483
‘‘Brand ambassadors,’’ 294
Brand awareness, 99
with interpersonal applications/web

sites, 438–440
Brand-building activities, 314–315
Branded Doodle, 697
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Branded online communities, 78–79
Brand experiences, sharing, 130–131
Brand monitoring, 315
Brand recognition, 698
Bratton, Tim, 519
Bray, Tim, 343
Breakout rooms, with Adobe Connect, 458
Brewer, Jeffrey, Search Engine Marketing

introduced by, 380
Brickfish, The Social Media Solution, 182–

183
Brickfish.com, 183
Brightcove, 522–524

features of, 522
how to use, 522–523
information about manufacturer, 522
need for, 523
originators of, 523–524
other applications with, 523
scorecard for, 533
users of, 523

Brightkite, 638–640
features of, 638
how to use, 639
information about manufacturer, 638
need for, 639–640
originators of, 640
other applications with, 639
scorecard for, 649
users of, 639

BrightKite.com, 410
Brin, Sergey, 525–526, 578, 624
Broadband Mechanics, 373–375
Broadband studio, 251
broadcast.com, Ice Rocket and, 626
Broadcasters, SHOUTcast for, 548–549
Broadcasting. See also Livecasting

Brightcove and, 522
with Live365, 544
with TalkShoe, 549–550
with Yelp, 609–610

Broadcasts, searching with Redlasso, 628,
629

Broadtexter.com, 411
Broitman, Adam, 400
Brouaux, Alexandre, 519
Brown, Glenn Otis, 343
Browser-based blog platforms, 142
Browser-based feed readers, 345
Browsers, Twitter and, 538
Browser software, 91
Browsing

with Active Worlds, 554
with Google Search, 623–624
with Ice Rocket, 625–626
with MetaTube, 627
with RAMP, 621–623
with Redlasso, 628–630
with Technorati, 630–632
with Yahoo! Search, 632–633

bub.blicio.us, FriendFeed and, 600
Buchheit, Paul, 582, 601
Buck, James, 539
Buddies, with iChat, 426
Buddy List, with AOL Instant Messenger,

653–654
Buddy List window, 423–424
Buddyping, 411
BuddyPress, 36
Budgeting, in SEM campaigns, 383
Budgets, working with low, 711–712
Buffer, 323
Bulletin boards, 30

electronic, 47
Bulletin board systems (BBS), 141
Burnes, James, 21, 23, 360

Burnout Paradise, 321
Business. See also Businesses
Acrobat Connect in, 652–653
Acteva in, 570
Active Worlds in, 554
Adobe Connect and, 436–438
Blogger and, 472
BlogTalkRadio in, 542, 543
Brightkite in, 639–640
Digg in, 599
economy and, 711
educational resources for, 167
Entropia Universe in, 562, 563
EverQuest in, 564, 565
Facebook in, 450
Fast Pitch! in, 451–452
FriendFeed in, 600
gaming and, 561
Gather.com in, 455–456
Google Search in, 623–624
Google Video in, 525
GoToMeeting and, 434–435, 655–656
Hulu in, 527
iChat in, 657, 658
Infusionsoft in, 474–475
integrating marketing strategies into,

699–709
interpersonal applications/web sites in,

422, 651
Joomla in, 476–478
Jott in, 442
Kaneva in, 557
KickApps in, 457–458
LinkedIn in, 458, 459–460
Live365 in, 545
livecasting in, 541
microblogging in, 691
MOLI in, 461
Orkut in, 467
Photobucket in, 501
photo sharing and, 175–176
photo-sharing techniques and tactics

related to, 180–181
photo web sites in, 497–498
planning, 675
Plaxo in, 468
Plurk in, 537
Podbean in, 513–514
Podcast.com in, 516–517
RatePoint in, 480–481
ReadNotify in, 584–585
Redlasso in, 629
Rhapsody in, 518
search engines and, 621
Second Life in, 558, 559s
SHOUTcast in, 548
Skype in, 663
Slide in, 504
SlideShare in, 483
SMS.ac in, 648
social media and, ix–x
SurveyMonkey in, 586
TalkShoe in, 550
TiddlyWiki in, 589
Twitter in, 272, 538, 539
Twitxr in, 507
TypePad in, 484–485
VerticalResponse in, 486–487
Viddler in, 530
Volusion in, 487–490
webEx and, 435–436, 664–665
Wikia in, 491–492
Wikipedia and, 493
World of Warcraft in, 565–566
Yelp and, 609, 610
YouTube in, 532

Zoho in, 591–582
Zoomerang in, 593–594

Business Application Suite, with Zoho, 591
Business blogs, 145
Business cards, information on, 701
Businesses, locating, 134
Business models, for photo web sites, 497
Business opportunities, on LinkedIn, 34
Business reviews, 80–81, 134–135
Business stationery, information on, 701,

702
Business-to-business (B2B) strategy, social

media in, 8. See also B2B entries
Business-to-business (B2B) transactions,

statistics on, 394
Business-to-consumer (B2C)

transactions, 8
statistics on, 394

Butterfield, Stewart, 499
Buying funnel, 91–92
Buying stage, of the sales funnel, 93
Buy page, 96
Buy-to-play revenue model, 326
Büyükkökten, Orkut, 467
Buzz Alert, with Yahoo! Messenger, 431
Byrne, Owen, 599

Cable technology, 228
Cadenhead, Rogers, 343
CafeMom branded pages, 220
Cailliau, Robert, 89–90
Calacanis, Jason, 144
Calendar systems

Doodle and, 433–434, 697
Eventful, 575–577

Call to action, communication strategy
and, 679

Callwave, 411, 640–642
features of, 640
how to use, 641
information about manufacturer, 640
need for, 641
originator of, 642
other applications with, 641
scorecard for, 649
users of, 641

Camel Case title, 161
Camera, expert insight into, 683
Camera cell phone providers, 182
Campaigns

measuring success of, 723–733
regional and local, 106
successful, 714

‘‘Camping,’’ 338
Camtwist software, 283
Canfield, Krista, 23, 349–350

biography, 735
CAN-SPAM Act of 2004, 68, 69, 70, 83, 248

mobile telephone advertising and, 403
Canter, Marc, 373–375

biography, 735
Capabilities, building, 17
Capita Learning & Developments, 602–603
Captions, keywords in, 368
Carmack, John, 141
Carmichael, Evan, 371
Carroll, Dave, YouTube complaint video

by, 7
Case, Steve, 325, 573, 638, 655
Castronova, Edward, 329
Casual mobile gaming, 406
Cave painting, 48–49
‘‘Cave phone,’’ 395
Cell phones. See also iPhone; Mobile

telephones
camera-enabled, 178
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Google Video and, 524
handsets for, 397–398
history of, 395–401
Internet and, 393
Jott and, 427–429, 643, 659
in worldwide media and advertising

power shift, 671
Cells, invention of, 395
Cell sites, invention of, 396
Censorship, 231
in China, 112

Center for Learning and Performance
Technologies, 603

Centers for Disease Control and
Prevention, in World of Warcraft,
327–329

Cerf, Vint, 88, 89, 90, 110–113, 357
biography, 735

Chandra, Rishi
biography, 735–736
on measuring success, 730–732

Chapter commandments, xvii
Charish, Bob, 543
Charish, Levy, 543
Chat Del Mundo, with Jumbuck, 645
Chat do Mundo, with Jumbuck, 645
Chat recording, with iChat, 657
Chat room, 119
Chat saving, with iChat, 426
Chatting
via Acrobat Connect, 652
via Active Worlds, 554
via AOL Instant Messenger, 653–654
via GoToMeeting, 655–656
via iChat, 657–658
via Jumbuck, 645
via Meebo, 661–662

Chemistry social media campaign, 250–251
Chen, Kefeng, 481
Chen, Steve, 230, 532
Chieco, Vinnie, 191
Children’s Online Privacy Protection Act

(COPPA), 123
Chilton, Tom, 331
China
access to Twitter, 261
Entropia Universe and, 563

China Internet Network Information
Center, 47

Chung, Anshe, 306, 329
Cilley, Marla ‘‘the FlyLady,’’ 542
Cinematography, Viddler and, 530
CipSoft SmartCell Technology, 406
Cisco, WebEx from, 664
Cisco System tweets, 267
Citizendium, 162
Citizen journalism, 60, 268–269
Citrix Online, GoToMeeting and, 656–657
Claim Your Content platform, with

YouTube, 532
Clark, Pete, 458
Clark, Scott, 660
Classrooms. See also Education; Training
with Adobe Connect, 458
with WebEx, 436

Clemens, Samuel, 535
Clicks, filtering, 40
ClickTale.com, 370
Click-through rate (CTR), 14, 15, 16
Click-throughs, e-mail, 67
Clients, engaging, 22
Cloaking, 366, 370
Closed wiki, 162
Cloud, 184
Cloud computing, 730–731
Cloud Nine, 303

Clough, Scott, 335–338
biography, 736

Clover, Steve, 326, 565
CNN.com, 683
Coach, cross-social media campaign by,

182–183
Cohen, Brahm, 249, 575
Coke Studios, 312
ColdFusion, Brightcove and, 523–524
Collaboration(s), 731

Acrobat Connect and, 652
bottom-up, 170
Plurk in, 537
in social media success, 669
TiddlyWiki in, 589
via AOL Instant Messenger, 654
via GoToMeeting, 434, 655–656
via Google Docs, 579
via iChat, 657, 658
via WebEx, 665

Collaborative work, increase in, 111
collegeboyslive.tv, 282
CollegeClub.com, SMS.ac and, 648
College students, recruiting, 715
Colors, with Yahoo! Messenger, 432
Combs, Scot, 281
Comcast, 111–112

Plaxo and, 469
Comcast tweets, 267
Commandments, xvii

audio-sharing-related, 222–223
blogging-related, 150–155
e-mail-related, 83
livecasting-related, 295
microblogging-related, 275–276
mobile-telephone-related, 417–418
photo-sharing-related, 186–187
podcast-related, 206–207
related to Internet Forum, 136
RSS-related, 351
SEM-related, 388
SEO-related, 376
video-related, 239–240
video-sharing-related, 254
virtual-world-related, 317–318
of web page development, 114
wiki-related, 171

Comment marketing, 247
Commercial Internet-only radio stations,

280–282
Commercial podcasters, Podbean and, 514
Commercials, 672–673, 676, 720

Hulu and, 526
Commitment, in measuring successful

strategies, 728
CommonCraft.com, 165, 166
Communication(s), 672, 675, 707

Facebook in, 450
internal, 276
interpersonal applications/web sites for,
651

methods of, 139
MSDTAG and, 582–583
in social media success, 669
strategies in, 679
tracking via ReadNotify, 584–585
two-way, 5, 8
via Acrobat Connect, 651–653
via AOL Instant Messenger, 653–655
via blogging, 687–688
via Brightkite, 638–640
via Callwave, 640
via facial expressions and body language,
225–226

via GoToMeeting, 655–657
via iChat, 657–658

via Jott, 642–643, 658–660
via Jumbuck, 644–646
via Meebo, 660–662
via microblogging, 535
via Plaxo, 468, 469
via Plurk, 536, 537
via RatePoint, 480, 481
via Skype, 662–664
via SMS.ac, 646–647
via tweets, 276
via Twitter, 272, 537–539
via Twitxr, 507
via videos, 521
via Yahoo!, 590
via ZooLoo, 666–667
in virtual gaming, 322–323
WebEx and, 435–436, 664–665
at Yelp, 132–135

Communication Services Inc., Callwave
and, 642

Communicators, in mobile viral marketing,
407

Communities, 706
actively managed, 133
airG for, 636
AOLMobile for, 637
with Blogger, 473
with BlogTalkRadio, 542
expert insight into, 718–720
Jumbuck for, 644–646
with Kaneva, 557
with Ning, 464–465
with Orkut, 466
RatePoint and, 480–481
Redlasso and, 628–629
virtual, 24
virtual gaming and, 337
ZooLoo and, 666

Community 2.0, 24
Community building, 132
expert insight into, 682, 684

Community Calls, with TalkShoe, 549–550
Community Crisis Center, 202
Community forums, 119, 120, 313
Community marketing projects, 294
Companies. See also Business;

Corporations; Organizations
future of mobile marketing among,

407–408
software tool providers among, 445–446

Company exposure, via Twitter, 348
Company forum, 119
Company names, protecting, 369
Company product snapshots, uploading, 176
Company success, exploring, 317
Company videos, 226
Company voicemail, 702
Company web site, access to, 348
Company wiki, 159, 171
Competition
in measuring successful strategies, 727
in SEM campaigns, 383

Complaint videos, 7
Completely Automated Public Turing Test

To Tell Computers and Humans Apart
(CAPTCHA) code, 123–124

Compressed video, 229
Compression technology, 228
Concept Hub, Inc., 234–235
Condé Nast Publications, Reddit and, 608
Condescension, avoiding, 714
Conferencing. See also Bloggercon

weblogger conference
with Acrobat Connect, 652, 653
with Adobe Connect, 436–438
with Callwave, 641
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Conferencing (continued)
with GoToMeeting, 434–435
with Podcast.com, 516–517
with Skype, 663–664
with SlideShare, 482–483
with WebEx, 435–436
with Yahoo! Messenger, 431

Confidentiality. See also Privacy; Security
with Google Gmail, 581
with GoToMeeting, 656
with iChat, 658
with Justin.tv, 547
with LinkedIn, 459
with ReadNotify, 585

Connections, in LinkedIn, 458–459
Console-based MMORPGs, 330–331
Constant Contact, 77, 81, 82
Consultants

hiring, 716
for SEM campaigns, 384–387

Consulting, 713
Consumer Best Practices Guidelines,

mobile telephone advertising and, 403
Consumer confidence, RatePoint and, 480
Consumers, Yelp and, 609
Contacts

with Plaxo, 468, 469
searching for, 349
for web visitors, 94

Content
development of, 19
freshness of, 363–364
high-quality, 169–170
importance of, 71–72, 114
in podcasting, 204
web-page, 101–102, 362–363, 388

Content creation
expert insight into, 251–253
for web pages, 388

Content filters, 70–71
Content hubs, with Wikia, 491
Content management system (CMS),

Joomla as, 476
Content Network, 42
Content partners, 252
Content sharing, 48
Continental Airlines customer service, 7–8
Contributor biographies, 735–741
Contributors, to Wikipedia, 493
Control Video Corporation, America

Online and, 573, 638, 654–655
Conventional technology, integrating with

digital technology, 701–702
Conversations, 677

BlogTalkRadio for, 542
history of, 447
presence in, 314
publishing and, 471

Conversion(s), 712
comparing, 101
designing commercials for, 700–701
developing individual, 700
segmenting to maximize, 73–74
via e-mail messages, 73

Conversion definitions, 114
Conversion message, 99–101
Conversion metrics, 100–101
Conversion rate, of e-mail, 63
Conversion-tracking software, 41–42
Conway, Ron, 624
Coolfer, 36
Cooper, Martin, 395
Copyright Arbitration Royalty Panel

(CARP), 288
Copyrighted material, posting, 254
Copyright Royalty Board, 288

Copyrights, podcasting, 196, 206
CorePurpose, 273
Core Purpose Publishing, 273
Core TeamMembers, Joomla, 478
Corporate Blog Program, for interpersonal

applications/web sites, 439
Corporate blogs, 145
Corporate communications, 71–72
Corporate databases, MyGads and, 166
Corporate messages, trusting, 5
Corporate twitterers, 266–268
Corporations
Acteva for, 570–571
airG for, 636
Blogger and, 472
Brightkite for, 639–640
GoToMeeting for, 656
interpersonal applications/web sites and,

651
Joomla for, 476–478
Slide for, 504

Corrin, Tanya, 283
Corrupted blood epidemic, 328–329
Costolo, Dick, 616, 618
Cost-Per-1,000 impressions (CPM)

marketing, introduction of, 380
Cost-Per-Click (CPC) marketing, 39
bidding on clicks in, 382–383, 383–384
billing in, 383
keyword costs of, 381–382
Search Engine Marketing and, 380

Costs. See also Expenses
keeping low, 711–712
of SEM campaigns, 381–382, 382–383,

383–384
Cotsakos, Christos M., 462
Couponing bloggers, 250
Courtin, Angela, 23, 32
biography, 736
on mobile telephones, 415–417

Cover Flow, 214
Cox, Ana Marie, 147
Craig, Libby, 571
Craigslist, recruiting through, 715
Craigslist model, 133
Creating Web Pages For Dummies (Smith &

Bebak), 103
Creative Commons (CC), 196
Creative Commons, 254
Creative Commons License, 180
Creativity, in podcasting, 207
Credentials, providing for web visitors, 94
Credit card processing, with Volusion, 488,

489
Creighton, Neal, 80–82, 481
biography, 736–737

Crisis Overnight, 202–203
web site, 203

CRM (customer relationship management)
technology, for Infusionsoft, 474, 476

Cross-pollination concept, 372
Cross-social media campaign, 182–183
Crowd Control (CC), 323
Crystal, Darren, 501
Cuban, Mark, 626
Culver, Leah, 259, 265
Cuneiform script, 49–50
Cunningham, Ward, 159, 160, 161
Currency
connecting real and virtual, 329–330
with Entropia Universe, 562
with EverQuest, 329
with Kaneva, 556
with Second Life, 558

Currency connection, real/virtual world,
329–330

Curry, Kevin, 192
Curseware presentations, with SlideShare,

483
Customer capabilities, 17
Customer Concentric 101 presentation, 6
Customer life cycle, post-sale stage of, 96
Customers, 675, 693

consistently wooing, 72
determining new, 677
for Fast Pitch!, 452
interpersonal applications/web sites and,
651

listening to, 3–4
microblogging and, 691
new way of speaking to, 22
satisfied, 6
search engines and, 621
understanding, 114
for VerticalResponse, 486
for videos and videos for, 521
Volusion and, 487–490
in worldwide media and advertising
power shift, 671

Yelp and, 610
Customer service, 7–8

immediate and personal, 267
using Twitter to increase, 702–704

Customization
with Hulu, 527
with Infusionsoft, 474
with Jumbuck, 645
with MySpace, 462
with MyYahoo!, 605, 606
with Ning, 464
with SmugMug, 505

Customized news video players, Brightcove
and, 523

Custom Ringtones, with Yahoo!
Messenger, 432

Custom Status Messages, with Yahoo!
Messenger, 431–432

Cutler, Jessica, 147
CXOMedia, 350
Cyber Surveillance, measuring success

with, 726–727
Cyber-terrorists, 374
Cybertown, 312
Czerniak, Arik, 529

Daedalus Project, 326–327
Daily Kos, 147
Daily Motion, 254
dailyrt.com, 269
Damage per Second (DPS), 323
Data glove, 298
Data services, mobile, 400
Data tracking, 101
davecarrollmusic.com, 7
Day, Christi, 37
Day parting, 74–77, 83
Dead Sea Scrolls, 51
Dean, Howard, 505
Dear, Brian, 577
Debuffer, 323
Dedman, Jay, 229
Dell Computer tweets, 267
Demand, monitoring with Eventful,

575–576
DeMarco, Donna, 531
Deming, W. Edwards, 723
Demographic groups, 677–678

communication strategy and, 679
identifying, 678

Demographics, 314
analyzing, 677–678
identifying media for, 699–700
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virtual gaming and, 337
Demo Jam, 270
Demos (demonstrations). See also

Presentations; Slide shows
in electronic retailing, 387
Google Video for, 525
with GoToMeeting, 434

Department of Defense (DoD),
BlogTalkRadio for, 542, 543

Derouin, Travis, 170
‘‘Design a Coach Tote’’ social media

program, 182–183
Desktop photo management applications,

177
Desktop publishing, 653
Desktop publishing (DTP) revolution, 53
Desktops
with iChat, 426
with Yahoo! Messenger, 431

Deutch, Roni, 473
Developer Platform, with MySpace, 463
DeWolfe, Chris, 27, 28, 463–464
Dhanjani, Nitesh, 265
DiamondMultimedia, 191
Diaries, with Jott, 660
Diaryland, 143
Dictionary attack, 70
‘‘Diff’’ feature, 162
Digg, 31, 153, 201, 597–599
features of, 598
how to use, 598
information about manufacturer, 597
need for, 599
originators of, 599
other applications with, 598
scorecard for, 611
users of, 598–599
Viddler and, 530

Digg Spy, 598
Digital cameras, 176, 177–178, 186
providers of, 182

Digital editing, with Picasa, 501–502, 502–
503

Digital electronics, 227
Digital Marketplace Model and Forecast,

on mobile telephones, 393–394
Digital studio, 251
Digital technology, integrating with

conventional technology, 701–702
Digital tools, 22
Digital wide style aggregation, 373
Digitized audio recordings, 190
Diplopedia, 170
Direct, 692
Direct mail, with VerticalResponse, 486–

487
Direct mail advertising, web page design

and, 96
Direct mail marketing, versus e-mail

marketing, 65
DirecTV, World of Warcraft and, 566
Disabled people, computer access for,

302–303
Disasters, use of Twitter during, 268
Disk jockeys (DJs), Justin.tv for, 546–547
Disk Operating System (DOS), 91
Disney’s Toontown, 312
Distributed denial-of-service (DDOS)

attack, 264
Distribution, publishing and, 471
Distribution system
with Fast Pitch!, 452
with Google FeedBurner, 615

Distributors
BitTorrent for, 574, 575
SHOUTcast for, 548

DNA (Delivery Network Accelerator)
technology, with BitTorrent, 574, 575

Document management, with Google Docs,
578–580

Dodgeball, 272
Doerr, John, 624
Do-lt-Yourself Radio, 286–287
Domain names, 87

holding on to, 369
with SmugMug, 505

Donation Kiosk Design Contest, 308
Doodle, 433–434, 696–697
Doppler, 215
Dorsey, Jack, 258, 261, 539
DoSomething.org, 108–109
Do Something 101 campaign, 108–109
DotComGuy project, 283
Double opt-ins, e-mail, 68
Downloading

of audio podcasts, 223
with BitTorrent, 574, 575
with Google Video, 524
with Hulu, 526
with iTunes, 512
of mobile games, 405
mobile marketing and, 635
of music, 223
via mobile telephones, 394
with Zoomerang, 593

Drake, Christopher, 585
Dreamscape, 302
Dreamville, 312
DreamWeaver, 363
Driving, Jott while, 429
DropShots, 182
Drudge Report, 142
Drupal, 233
Dube, Jonathan, 143
Dubit, 312
Dunbar, Robin I. M., 26
Dunbar’s Number, 26
Dungeons & Dragons, 302, 335, 336
Dungeons & Dragons Online, 330
DynaTAC mobile telephone, 396

eBay
disadvantages of, 387
PayPal sold to, 460
Skype and, 664

eBay Design Labs, Eventful and, 577
E-books, 153
Ecliptic Enterprises, Callwave and, 642
E-commerce, 87

Joomla for, 477
Photobucket in, 501
statistics on, 394
Volusion for, 487–490
with Infusionsoft, 474–475

E-commerce tool, 218
Economy, businesses and, 711
eCOSM, MSGTAG and, 583
Editing

with Picasa, 501–502, 502–503
of Wikipedia, 492–493

Editing software, audio, 511
Education

Acrobat Connect in, 652
Active Worlds in, 555
Brightcove and, 522
FriendFeed in, 600
iChat in, 657, 658
for interpersonal applications/web sites,
439

Live365 in, 545
Plurk in, 536
SlideShare in, 483

in social media success, 669
TiddlyWiki in, 589
WebEx in, 664–665

Educational resources,
small-business-related, 167

Educators
BlogTalkRadio for, 542
Flickr for, 499
Plurk for, 536
Podbean and, 514
Podcast.com for, 516
Viddler for, 530

Edwards, John, 260
e-How, 169
Eisenberg, Brian Daniel, 600
Ektron CMS400.NET, 129
eLance, recruiting through, 715
Elders, 25
Electronic bulletin boards, 47
Electronic retailing, 386–387
Eliason, Frank, 267
Elisa Group
commercial mobile telephones launched

by, 396
first news service by, 400

E-mail, 63–85, 706, 707, 732
Adobe Connect and, 437
with AOL Instant Messenger, 424
commandments related to, 83
conversion rate of, 63
Google Gmail and, 580–582
with GoToMeeting, 435
history of, 64
Ice Rocket and, 625
information about, 65–72
Jott and, 427–429
MSGTAG tagging of, 582–583
photo sharing via, 177
Picasa and, 502
RatePoint and, 480–481
text messaging versus, 535
tracking with ReadNotify, 584–585
with Twitter, 429–43
VerticalResponse and, 486–487
via Google FeedBurner, 6150
with Yahoo! Messenger, 431

E-mail campaigns, with SurveyMonkey,
586–587

E-mail content, importance of, 71–72
E-mail conversion rates, 74
day parting and, 76

E-mail lists, segmenting, 74
E-mail management providers, 77
E-mail marketing
day parting in, 74–77
social media and, 84, 167
versus direct mail marketing, 65
with VerticalResponse, 486–487

E-mail marketing programs, primary goals
for, 65

E-mail sender, defined, 69–70
E-mail Service Providers (ESPs),

VerticalResponse as, 486–487
E-mail signatures, 701
E-mail subject line
designing, 74
importance of, 73
spam-checking, 71

E-mail terminology, 66–68
Emoticons, 127, 128
with Yahoo! Messenger, 431

Empathica, 130
Empathica retail experience survey, 131
Employee contacts, with Plaxo, 468, 469
Employees, Podcast.com for, 516
Emtage, Alan, 357
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Encyclopedias. SeeWikipedia
Engagement, value of, 183
Engle, Mary, on worldwide media and

advertising power shift, 672–673
Enterprise, in Second Life, 307–309
Enterprise customer segment, 316–317
Enterprise Social Messaging Experiment

(ESME), 270
Entertainers

BitTorrent for, 574
Eventful and, 575–576
Justin.tv for, 546–547

Entertainment
Active Worlds in, 554, 555
America Online and, 573
EverQuest for, 564
expert insight into, 683
gaming as, 561
Jumbuck for, 644–645
Kaneva for, 556, 557
Metacafe for, 528–529
Second Life for, 558
Slide for, 503, 504
SMS.ac and, 647
in social media success, 669
Wikia and, 491
with World of Warcraft, 565–566
Yelp and, 609

Entertainment systems, 113
Enthusiasm, in measuring successful

strategies, 728
Entrepreneur Assist, Zoho with, 592
Entrepreneurs

Active Worlds for, 554
in Entropia Universe, 562, 563
Twitter for, 538

Entrepreneurship, 675
in social media success, 669

Entropia, 312
Entropia Universe, 561, 562–563

features of, 562
how to use, 562
information about manufacturer,
562

need for, 563
originators of, 563
other applications with, 562
scorecard for, 567
users of, 563

Entry-level market, 81–82
Entry-level video producers

Metacafe for, 528
Viddler for, 530

ePodcast Creator, 200
Equinix, Digg and, 599
Etiquette, 707
eUniverse, 27

MySpace and, 463–464
European Organization for Nuclear

Research (CERN), 88, 90
Eventful, 575–577

features of, 575–576
how to use, 576
information about manufacturer,
575

need for, 576
originator of, 577
other applications with, 576
scorecard for, 595
users of, 576

Event management
with Acteva, 570
with Eventful, 575–577

Event organization, with Doodle, 696–697
Events, with Microsoft Live Messenger,

433

EverQuest, 326, 336, 561, 563–565
features of, 564
how to use, 564
information about manufacturer, 563
need for, 565
originators of, 565
other applications with, 564
scorecard for, 567
users of, 564

EverQuest currency, 329
‘‘Everyone’s a Publisher’’ concept, 47–61
EveryScape, 290
EveryZing. See also RAMP
RAMP and, 622
scorecard for, 634

Evoca, 200
‘‘Evolution of Dance’’ video, 245–246
eWorld, 120, 121
ExactTarget, 315
Excel, Zoomerang and, 593
Executive conversation interviews, 23
Executive Conversations podcasts,

193
Executive education, for interpersonal

applications/web sites, 439
Executives
Gather.com for, 455
Podcast.com for, 516

Existing customers, retention of, 168
Existing media, analyzing, xv
Expectations, in measuring successful

strategies, 727–728
Expedia, Jott and, 643, 660
Expenses, determining, 676–677. See also

Costs
Expert insight(s), xvi
into accelerating success, 349–350
into analyzing media, 681–684, 696–697
into audio sharing, 221–222
into blogging, 149–150
into content creation, 251–253
into e-mail marketing, 80–82
into identifying resources, 718–720
into integrating media, 704–708
into interactive magazines, 56–60
into Internet development, 110–113
into the Internet Forum, 132–135
into interpersonal applications/web sites,

440–442
into lifecasting, 292–295
into measuring success, 730–732
into mobile telephones, 415–417
into online advertising, 39–42
of Peter Booth Wiley, 16–19
into photo sharing, 184–186
into podcasting, 203–205
into publishing, 16–19
into search marketing, 235–239
into social media success, 672–673
into social network building, 373–375
into Twitter, 274–275
into virtual gaming, 335–338
into virtual worlds, 315–317
into wikis, 168–171

Expertise, showcasing, 314
Explicit permissions, e-mail, 68
Exploration, of interpersonal applications/

web sites, 443
Exploring the Internet (Malamud), 280
Exposure, via Twitter, 348
Extensions, Joomla and, 477
External links, 367
External reputable links, 364–366
building, 376
measuring success with, 726

Ezarik, Justine, 284–286

Fab Sugar, 183
Facebook, 21, 24, 26–27, 373, 374, 401,

449–451, 678, 694, 699, 705, 715, 719,
728–529

Animation Mentor and, 414
features of, 449–450
how to use, 450
information about manufacturer, 449
as a key site, 314
need for, 451
originators of, 451
other applications with, 450
Podbean and, 514
RatePoint and, 480, 48
with Rhapsody, 518 1
sharing positive brand experiences on,
130–131

Twitter and, 429–430
users of, 450
in worldwide media and advertising
power shift, 671

Yelp and, 610
Zooomr with, 508

Facebook branded pages, 220
Facebook Fan Page, 714
Facebook Mobile, 411
Facebook newsfeed, 131, 335
Facebook page, creating, 152
Fadell, Tony, 191
Fail Whale, 264
Fake, Caterina, 499
FakeMyText.com, 265
Fan bases, in turning hobby into business,

385–386
Fanning, Shawn, 248
Fashcentric, 183
Fashion blogs, 183
Fast Pitch!, 23, 24, 36, 451–453, 704–708

features of, 451
how to use, 451–452
information about manufacturer, 451
need for, 452
originator of, 453
other applications with, 452
users of, 452

FastTrack, 248
Fates of Twinion, 325
Fax2E-mail, with Callwave, 641
Federal Communications Commission

(FCC), 111–112, 231
Federal Trade Commission (FTC), 70

on worldwide media and advertising
power shift, 672

Feedback
with Blogger, 472
with SurveyMonkey, 587
with TalkShoe, 550
with Twitter, 538
with WordPress, 495

FeedBurner, PingShot and, 617–618. See
also Google FeedBurner

FeedBurner counts, 153
Feed readers, 344, 345

signing up for, 351
Feeds, 125
Fermium business model, for photo web

sites, 497
Fessenden, Reginald, 395
FetchBack.com, 370
File management, with Google Docs,

578–580
File sharing

with GoToMeeting, 434–435
with TiddlyWiki, 588
with Yahoo! Messenger, 430, 431

File Transfer, with Yahoo! Messenger, 431
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File Transfer Protocol (FTP), 357
File transfers, via AOL Instant Messenger,

654
Filo, David, 589, 591, 606, 633
Final Cut Pro, 233
Final Fantasy XI, 326
Financial risk, in Search EngineMarketing,

379
Finato, Kathleen, 404
FindArticles.com, 57
Fine, Jon, 36
Finley, Ryan, 587
FireAnt, 247
Firefox, 726. See alsoMozilla Firefox
with Infusionsoft, 474

Firetrust, MSGTAG and, 583
First Amendment, 231
First-person shooter (FPS) video game, 331
Fisher Young Group, MSGTAG and, 583
Fitzpatrick, Brad, 143, 343
5-Second Rule, 73, 83, 100
Flagr.com, 411
Flame wars (flaming), 125–126, 263
Flash, 105, 114. See also Adobe Flash

technology; Macromedia MX (Flash)
platform

Flash Player, BlogTalkRadio and, 542
Flash sites, optimizing, 366
Flash technology, Acrobat Connect and,

653
Flash Video, Brightcove and, 523
FlatOut 2 car race game, 330, 336
Flickr, 10, 14, 25, 129, 181, 182, 375, 498–

499, 635
features of, 498
how to use, 498
information about manufacturer, 498
need for, 499
originators of, 499
other applications with, 499
photos stored on, 497
scorecard for, 509
users of, 499
WordPress and, 494–495
Yelp and, 610

Flickr World Map, 179
Fly on the Wall, 290
FM broadcasting, SHOUTcast for, 548–549
Fogg, B. J., 95
Following/followers, 692
FON Labs Group, Twitxr and, 507
Fonts, with Yahoo! Messenger, 432
Football videos, with Viddler, 530
Ford, Kyle, 23, 43, 202
Forest Protection Blog, 141
FORE Systems, TalkShoe and, 551
Fortini, Raina, 399
Fortune 1000 companies, 13
Forum administrators, 121, 123
Forum communication, text message slang

in, 127
Forum guest, 127
Forummember, 124
Forummoderator, 122–123
Forum post, 124
Forum registration, 123
Forums. See also Friendster Forums;

Internet Forum
Gather.com, 456
history of, 120
information about, 120–129
Ning and, 465
rules and regulations of, 121–122
using, 14–16

Forum site, 119
Forum social networking, 127–129

Forum software, creating, 129
Forum spamming, 126
Forum subscription, 124–125
Forum troll, 125–126
Forum user groups, 126
Forum web sites, 129–130

providers of, 129
Fotolog, 182
Four Pillars of Social Media, 669
‘‘Fourth Screen, the,’’ 400
Fox Broadcasting, 28
Fox Interactive Media, Photobucket and,

501
Frame, Greg, 557
Frames, 105, 114, 368
Framesets, 105
Frames per second, 227
Frankel, Justin, 549
frazr.com, 270
‘‘Fred,’’ 253
Free accounts, for Flickr, 498
Freedom of speech, 231
Freemium business model, 311
Freemium products, 265
Freenet, 248
Freesouls, SlideShare and, 482
Free-to-play revenue model, 326
FreeVlog.org, 234
Frequency, communication strategy and,

679
Frequency hopping, by Bluetooth, 404
Frequently Asked Questions (FAQs), 122
FriendFeed, 270, 272, 599–601

features of, 600
Google Gmail and, 582
how to use, 600
information about manufacturer, 599
need for, 601
originators of, 601
other applications with, 600
scorecard for, 611
users of, 600–601

Friendster, 453–454
features of, 453
how to use, 453–454
information about manufacturer, 453
need for, 454
originator of, 454
other applications with, 454
users of, 454

Friendster Forums, 453, 454
Friendster Reviews, 453, 454
Friendster Video, 453
Friendstribe.com, 411
Friis, Janus, 664
From line, of an e-mail, 66
FTC Endorsement Guide, 672. See also

Federal Trade Commission (FTC)
Fundamental power shift, in worldwide

media and advertising, 670–672
Funkysexycool.com, 411
Furness, Thomas, 298
Fuse, 191
FUZE, with Callwave, 641
F-Wan game, 407

Gabcast, 200
Gadgets, with iGoogle, 604–605
Gads, 165
Gaia Online, 47
Galleries, with SmugMug, 505–506
Gambling, in-world, 329–330
Game–culture social interaction, 301–302
Game Master (GM), 323
Gamer DNA web site, 327
Gamers, statistics on, 561

Games, purchasing, 338
Gaming, 12–13. See also Gambling; Online

gaming; Virtual gaming entries
Active Worlds and, 554
with Entropia Universe, 562–563
with EverQuest, 563–565
with Kaneva, 556
via mobile telephones, 403, 405–406
tools for, 561–567
with World of Warcraft, 565–567

Gantz, John, on Internet mobile telephone
benefits, 394–395

GarageBand, 196, 197, 200, 215
iTunes with, 512

Gardner, Chris, 291
Garfield, Steve, 229
Garrett, Richard, 336
Garriott, Richard, 300, 321
Gas Buddy, 603
Gather.com, 455–456
features of, 455
how to use, 455
information about manufacturer, 455
need for, 456
originators of, 456
other applications with, 455
users of, 455–456

Gaulin, Pam, 592
Gedye, Lynsey, 588
General Catalyst, Brightcove and, 524
General Public License (GPL), Joomla and,

476
Geocaching mobile game, 406
GeoTagging, with Zooomr, 507, 508
Gerace, Tom, 456
Geschke, Chuck, 653
GetJar.com, mobile telephone statistics by,

397
Geuricke, Constantin, 460
Ghahramani, Frederick, 636
Gibson, Steve, 141
Global online ad spending, 394
Gmail, 730, 732. See also Google Gmail
America Online and, 572
Google Talk and, 425

Gnant, Jody, 12, 230–231, 258, 292–295,
541

biography, 737
Gnutella, 248
SHOUTcast and, 549

Goals, 706
developing individual, 700
measurable, 114

Goddard, Taegan, 143
GoingOn.com, 142
GoingOn, 148
Gold farmers, 329
Goldman, Jason, 144
Gonzalez, Nick, 333
Google, 29, 690. See also iGoogle
Chris Pirillo on, 681
development of, 525–526
Doodle and, 697
FriendFeed and, 601
Google Alerts and, 578
Knol and, 478–479
Orkut and, 466–467
Pay-Per-Click advertising and, 381
Picasa and, 503
Plaxo and, 468
purchase of Adscape, 333
Really Simple Syndication and, 613
Technorati versus, 630
YouTube and, 532

Google Accounts, Google Docs and, 580
Google AdWords, 39–42
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Google Alerts, 577–578
about mobile telephones, 417
features of, 577
how to use, 577
information about manufacturer, 577
need for, 578
originators of, 578
other applications with, 578
scorecard for, 595
users of, 578

Google Analytics, 41–42, 100, 154, 348
measuring success with, 724, 726
VerticalResponse and, 486

Google Android mobile telephone, 409–410
Google Apps, 82, 730, 731, 732

Google Docs and, 579
Google Video and, 525

Google Apps Marketplace,
VerticalResponse in, 486

Googlebots, 623
Google Calendar, 441
Google Checkout, Volusion and, 488
Google Desktop, 623
Google Docs, 578–580

features of, 579
how to use, 579
information about manufacturer, 578
need for, 580
origination of, 580
other applications with, 579
scorecard for, 595
users of, 579

Google Earth, 179
Google Enterprise, 730–732
Google FeedBurner, 615–616. See also

FeedBurner entries
features of, 615
how to use, 615
information about manufacturer, 615
need for, 616
originators of, 616
other applications with, 616
scorecard for, 620
users of, 616

Google Gmail, 580–582. See also Gmail
features of, 580
how to use, 581
information about manufacturer, 580
need for, 581
originator of, 582
other applications with, 581
scorecard for, 595
users of, 581

GoogleGram, 603
Google Juice, 14, 155, 243, 689. See also

Juice
Googlemaps (Google Maps)

Wikia and, 491
Yelp and, 610

Google News
Google Alerts and, 578
in worldwide media and advertising
power shift, 671, 673

Google Open Social–Open ID program, 43
Google Personalized Homepage, 603
Google profile, 701
Google Reader, 601–603

features of, 602
how to use, 602
information about manufacturer, 601
need for, 602–603
originator of, 603
other applications with, 602
scorecard for, 611
users of, 602

Google Search, 623–624

features of, 623
how to use, 623–624
Ice Rocket versus, 625
iGoogle and, 604
information about manufacturer, 623
need for, 624
originators of, 624
other applications with, 624
scorecard for, 634
users of, 624

Google Search Bar, 355
Google Search Engine, Search Engine

Marketing and, 380
Google searches, 358–359
Google Spreadsheets, Google Docs and,

580
Google Talk (GTalk), 424–425
with Orkut, 466

Google Video, 524–526
features of, 524
how to use, 524
information about manufacturer, 524
need for, 525
originators of, 525–526
with Orkut, 466
other applications with, 525
scorecard for, 533
users of, 525

Gore, Al, 360
GoRecommend, 130–131
GoTo.com, 237
GoToAssist, 656
GoToMeeting (GoToMeeting) conferencing

tool, 434–435, 655–657
features of, 655
how to use, 655–656
information about manufacturer, 655
need for, 656
originators of, 656–657
other applications with, 656
scorecard for, 668
users of, 656

GoToMyPC, 656
GoToWebinar, 435
‘‘Got-to-Click’’ ads, 41
Government. See also United States
BlogTalkRadio for, 542, 543
Brightcove and, 522
Callwave and, 642
Joomla for, 477
Twitter for, 538, 539
Zoho and, 592

GPS (Global Positioning System), 418
Brightkite and, 638
location-based games and, 406
location-based services and, 405

Gratuitous Serendipity (Safko), 54
Gravel, Mike, 289–290
Gray, Elisha, 281
Great Point, 81
Greenspan, Brad, 27, 28, 463–464
Grid, the, 310
Grid View, 214
Grinding, 322
Groovr.com, 411
Gross, Bill, Search Engine Marketing

introduced by, 380
Group chats, with Google Talk, 425
Groups
with Bebo, 448
Blogger and, 472
creating, 43
demographics, 677–678

Groves, Steven, 308
GTalk. See Google Talk (GTalk)
GT Channel, 375

Guests, on BlogTalkRadio, Bob, 543–544
Guha, Ramanathan V., 341–342
GUI-based Macintosh, 53
Guilds, 337
Guild Wars, 326
‘‘Guitar’’ video, 245
Gulfsails, 144
Gunzburger, Ron, 143
Gupta, Pankaj, 571
Gutenberg printing press, 52

Habbo Hotel, 313
Haiti earthquake, 270
Hall, Justin, 141
Halo3, 302, 331–333, 561
Hammersley, Ben, 192
Handsets, for mobile telephones, 397–398
Hard bounce e-mails, 67
‘‘Hard Core Contributors,’’ 171
Hardware, podcast, 200–201
Harris, Josh, 283
Harvested e-mails, 70
Hasan M. Elahi, 290
Hashtags (Hash Tags), 269–270, 692
‘‘Hashtags’’ trackers, Twitter and, 538
Hawidu, iGoogle and, 604
Hawk, Thomas, 509
HD Audio Conferencing, with Callwave,

641. See alsoHigh-definition (HD)
video

Headertags, 151
Headhunting, with LinkedIn, 459
Headings, keywords in, 368
Heads Up Display (HUD), 309
Healer, 323
Heaslip, Stephen, 141
HereAndNow.net web site, 282
Herrick, Jack, 168–171

biography, 737
Herzog, Eyal, 529
Herzog, Jeff, 667
Hewlett-Packard, 13, 52, 723
Heyman, Darian Rodriguez, 571
Hieroglyphs, 50–51
High-definition (HD) video, 227
High-speed cable Internet, 228
Hijacking, 366
Hipcast, 200
Hive concept, 372
Hive/cross-pollination concept, 55
Hobbies, turning into businesses with

SEM, 385–386
Hobbyists

Blogger and, 472
Ning for, 464–465
Photobucket for, 501
Picasa for, 502
Wikia and, 490–491

Hobnobster, 411
Hodson, Ryanne, 234
Hof, Rob, 306
Hoffman, Paul, 343
Hoffman, Reid, 32, 460
Home Movie Depot, 247
Home pages

iGoogle and, 604
web site credibility and, 94

Hootsuite, 259
Horizontal networks, 374
Hosts, on BlogTalkRadio, Bob, 543–544
Hotmail, Microsoft Live Messenger and,

432
Hourihan, Meg, 143, 473
House of Blues, 404
Howard, Gretchen, 39–42

biography, 737
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How-to manuals, shared, 169–170
HTML (Hyper Text Markup Language),

357, 370
required for SEM and SEOmarketing,

384
HTML code text, 362
HTML e-mails, 67
HTTP (Hyper Text Transfer Protocol), 88,

89, 357
Huffman, Steve, 608
Hughes, Chris, 451
Hulu, 526–527
features of, 526
how to use, 526
information about manufacturer, 526
need for, 527
originators of, 527
other applications with, 526
scorecard for, 533
users of, 527

Human resources, in marketing, 711
Hurley, Chad Meredith, 230, 532
HyperCard, 160
‘‘Hyper-grapevine news resource,’’

Twitter as, 538
Hyperlinked text, 368
Hyperlinks, in business stationery, 702
Hypertext, 356, 357

Iannucci, Bob, 398
IBM, 307
using Second Life, 553

IBM Second Life, 12
iCal, Doodle and, 697
Ice Rocket, 625–626
features of, 625
how to use, 625–626
information about manufacturer, 625
need for, 626
originators of, 626
other applications with, 626
scorecard for, 634
users of, 626

Ice Spy, with Ice Rocket, 625
iChat, 290, 295, 425–427, 657–658
features of, 657
how to use, 657
information about manufacturer, 657
need for, 658
originators of, 658
other applications with, 657–658
scorecard for, 668
users of, 658

iChat Tabbed Window, with AOL Instant
Messenger, 426

iChat Theater Now, 426
Ichinose, Stephanie, 43, 132–135, 402
biography, 737

iCrossing, ZooLoo and, 667
Idealab, Picasa and, 503
Identi.ca, 272
‘‘Identify Resources’’ step, in marketing

strategy, 670, 711–721
I Did Work, 271
IDKT (I Didn’t Know That) moments, 716
‘‘Id Software,’’ 141
iDVD, 215
Ignited marketing innovations agency, 334
iGoogle, 603–605. See also Google entries
features of, 603–604
Google Talk and, 425
how to use, 604
information about manufacturer, 603
need for, 604–605
originator of, 605e
other applications with, 604

scorecard for, 611
users of, 604

iGoogle Reader, 344, 345
iJustine.tv, 284–285
iLife software package, 215
iLife suite, iTunes with, 512
Image quality, of a digital camera, 178
Images. See Photo entries
IM Conferencing, with Yahoo! Messenger,

431. See also Instant messaging (IM)
IM Forwarding, with Yahoo! Messenger,

431
Imity.com, 411
Imlac computer, 301
i-Mode, launching of, 396
iMovie, 215, 232, 233
‘‘Implement and Measure’’ step, in

marketing strategy, 670, 723–733
IMVironments, 431
In-car audio programming, 189
IncrediMail Ltd., metacafe and, 529
Independent media, 288
Indexing, by search engines, 360, 690
Indigo Olive Software Inc., Kaneva and,

557
Individual updates, on Twitter, 274
Industry conversations, presence in, 314
Infection, in mobile viral marketing, 407
Influencers, in mobile viral marketing, 407
Information

Digg and, 598–599
FriendFeed and, 600
Google Reader and, 602–603
iTunes and, 512
Metacafe and, 528
MyYahoo! and, 605–606
Reddit and, 607
sharing via Knol, 479
sharing via TypePad, 484
sharing via Wikipedia, 492–494
about software tools, 445–446
via AOLMobile, 637
via Atom, 613–614
via Google Alerts, 577–578
via Really Simple Syndication, 613
via videos, 521
via Yahoo! Search, 633
wiki method and, 168–169
Yahoo! and, 590

Information sharing, 111
with GoToMeeting, 656
with Reddit, 607

Information technology (IT), Google Video
and, 525

Infusionsoft, 77, 313–315, 473–476
features of, 474
how to use, 474
information about manufacturer, 473
need for, 475
originators of, 475–476
other applications with, 474–475
scorecard for, 496
users of, 475

Infusionsoft blog, 313–314
In-game advertising, 333, 339
In-game marketing, via mobile telephones,

406–407
In-house resources, identifying, 715–716
Insiders, 25
Instant messaging (IM), 184, 185, 311. See

also AOL Instant Messenger (AIM)
with Adobe Connect, 458
with Google Talk, 425
many-to-many, 258
Meebo and, 661–662
with Microsoft Live Messenger, 432–433

with Plurk, 536
with Yahoo! Messenger, 431

Instapundit, 143, 147
Institute for Public Accuracy, 142–143
‘‘Integrate Strategies’’ step, in marketing

strategy, 669, 670, 699–709
Integration, expert insight into, 704–708
Intelligence Community, Atom and, 614
Interacting, range of choices for, 110–111.

See also Interactivity
Interactive Advertising Bureau (IAB),

mobile telephone guidelines of, 403
Interactive communication, WebEx and,

435–436
Interactive conversation, live, 221–222
Interactive e-mail signatures, 701
Interactive real-time mobile gaming, 406
Interactive training, with WebEx, 436
Interactivity. See also Interacting
with Adobe Connect, 437–458
with Fast Pitch!, 452

Interconnection
of blogs, 691
consequences of, U3

Interdictor, 144
Intermix Media Inc., 28
MySpace and, 464

Internal communications, tweets for, 276
Internal customers, social media and, 9
International calling, with Skype, 423
International Symposium onWikis

(WikiSym) conference, 163
Internet, 730–731. See also IP Addresses;

Online entries; Web entries; World
Wide Web (WWW)

Adobe Connect and, 436–438
aggregators and, 597
America Online and, 572–573
AOL Instant Messenger and, 424, 654
BitTorrent and, 574
Brightcove and, 522
Callwave and, 640
controlling, 112
Digg and, 598, 599
Eventful and, 576
expert insight into, 682
FriendFeed and, 600
Google Alerts and, 577, 578
Google Search and, 623, 624
Google Video and, 524
GoToMeeting and, 655–656
history of, 88–91
Ice Rocket and, 625, 626
interpersonal applications/web sites and,

440, 651
iPhone and, 409
Jott and, 642–643, 658–660
Jumbuck and, 645
Live365 and, 544
in measuring successful strategies, 723
Meebo and, 661, 662
mobile telephones and, 393–394, 394–395
MyYahoo! and, 605
PingShot and, 617
Really Simple Syndication and, 613
Reddit and, 607
Redlasso and, 628–629
Search Engine Marketing on, 379
searching, 621
SHOUTcast and, 548
Skype and, 663–664
SMS.ac and, 646, 647
SurveyMonkey and, 586
Technorati and, 630–632
TiddlyWiki and, 588
Wikipedia and, 492–494
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Internet (continued)
world use of, 393–394, 394–395
in worldwide media and advertising
power shift, 671

Yahoo! and, 589–590
Yahoo! Search and, 632–633
YouTube and, 531
Zoomerang and, 594

Internet browsing, cell phones for, 398
Internet business, turning hobby into,

385–386
Internet design, 110
Internet-enabled devices, 113
Internet Engineering Task Force (IETF),

342, 343
Internet Explorer, 726. See alsoMicrosoft

Explorer
Internet Forum, 47, 119–137

commandments related to, 136
Internet marketing, interviewing for, 370
Internet-only radio stations, commercial,

280–282
Internet Radio, 280
Internet Radio Equality Act (HR 2060), 288
Internet radio service access, 215
Internet regulation, 231
Internet revolution, 80
Internet searches, 13–14

components of, 358–360
Internet Security Systems, Kaneva and, 557
Internet Service Providers (ISPs), 141, 229

America Online as, 572
Internet services, via cell phones, 399
Internet technology, 23
Internet users, worldwide, 87
Interns, recruiting, 715
Interoperability, 113
Interpersonal applications/web sites,

421–444, 651–668
Acrobat Connect, 651–653
AOL Instant Messenger (AIM), 653–655
benefits of, 421–422
commandments of, 443
expert insight into, 440–442
GoToMeeting, 655–657
iChat, 657–658
information facilitating, 422–438
Jott, 658–660
Meebo, 660–662
return on investment in, 438–440
Skype, 662–664
WebEx, 664–665
ZooLoo, 666–667

Interpersonal technology, 14
Invention of More, The, 290
In-video advertising, 252
In-world gambling, 329–330
Ion VHS player, 247
IP Addresses, in SEM campaigns, 383–384
iPhone, 408–409

Doodle and, 434
Eventful and, 576
Google Docs and, 579
iGoogle and, 604
iTunes with, 512
Meebo and, 661
in mobile marketing, 635
PingShot and, 618
TiddlyWiki and, 588
Twitxr and, 506, 507
TypePad and, 484
Wikipedia and, 493
YouTube with, 531

iPhone 3G, 178
iPhoto, 177
iPod(s), 189

birth of, 191–192
iTunes with, 512, 513
Meebo and, 661
PingShot and, 618
TiddlyWiki and, 588

iPodder, 192
iPod photo model, 192
iPod Touch
TypePad and, 484
Wikipedia and, 493

iPod video, 192
iRadioMast, 215
Islands of Kesmai, 324
IT-Exchange, 169
Ito, Joi, 482
iTunes, 199, 206, 210–216, 247, 375, 512–

513
Bebo and, 448
downloads and product statistics for,

211–212
Eventful and, 576
features of, 512
how to use, 512
with iChat chat saving, 426
information about manufacturer, 512
need for, 513
originators of, 513
other applications with, 512
scorecard for, 519
with TalkShoe, 550
trying, 222
users of, 211, 513

iTunes 4.8 video application, 214
iTunes 4.9 podcasting support, 214–215
iTunes 9.1, 215
iTunes application, activities within, 213–

214
iTunes App Store, 211–212
iTunes Digital Copy, 214
iTunes Music Store (IMS), 191, 214
iTunes Radio, 215
iTunes Store, 211
iUniverse, 54
iWeb, 215
iWork software package/suite, 215
iTunes with, 512

Jagger, Mick, 280
Jaiku, 259, 270, 272
Jaiku.com, 411
Japan, Zooomr and, 508–509
Jardin, Xeni, 144
Jargon, understanding, 688–691, 692
Jarvis, Richards, 399
JavaScript widgets, 154
J-blog list, 147
Jen, Sandy, 662
JenniCam, 282
Jiahu script, 49
Jobs, Steve, 191–192, 211, 409, 658
Johnson, Charles, 143
JohnWiley & Sons, Inc., culture of, 17
Joint Contact, 271
Joomla, 108, 233, 476–478
features of, 476
how to use, 476–477
information about manufacturer, 476
Jott and, 427–428
need for, 477–478
originators of, 478
other applications with, 477
users of, 477

Jott, 9, 265, 427–429, 440–442, 642–644,
658–660

features of, 642, 658–659
how to use, 642–643, 659

information about manufacturer, 642,
658

need for, 643, 660
originators of, 643–644, 660
other applications with, 643, 659
scorecard for, 649, 668
speech recognition in, 441
users of, 643, 659–660

Jott Links, 427, 428
Jott Networks Inc, 643, 660
Jott speech-to-text messages, 393

setting up, 417
signing up for, 408

Journaling, 139
Juice, 215. See also Google Juice
JuiceCaster.com, 411
Jula, Bill, 23, 36, 453

biography, 738
on integrating media, 704–708

Julie/Julia Project, 147
Jumbuck, 644–646

features of, 644
how to use, 644–645
information about manufacturer, 644
need for, 646
originator of, 646
other applications with, 645
scorecard for, 649
users of, 645

Jumbuck Blogs, 645
Jumbuck Entertainment Limited, 644–645
Jumbuck Island, 645
‘‘Just Do It!’’ theme, 255
Justin.tv, 283–284, 284–286, 290, 295, 541,

546–547
features of, 546
how to use, 546
information about manufacturer, 546
need for, 547
originators of, 547
other applications with, 546
scorecard for, 551
users of, 546–547

Kaffeine, Google Video and, 525
Kaltix, iGoogle and, 605
Kamvar, Sep, 605
Kaneva, 553, 556–557

features of, 556
how to use, 556
information about manufacturer, 556
need for, 557
originators of, 557
other applications with, 556
scorecard for, 559
users of, 557

Kan, Justin, 283–284, 295, 546, 547
Kaplan, Jeff, 331
Kaplan, Mitch‘‘Pud,’’ 283
Karim, Jawed, 230, 532
Karma, Plurk and, 536
Kawasaki, Guy, 260
KaZaA, 248

Skype and, 664
Keiser University College of Golf, use of

Twitter, 267
Kevin Bacon effect, 34–35
Keynote, 215
Keynote presentations, 232

with iChat, 426
SlideShare and, 482

Keyword alt tags, 367
Keyword analysis, 363
Keyword campaigns, setting up, 381–382,

382–383, 383–384
Keyword density, 366
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Keyword finders, 384
Keyword hyperlinks, 367
Keyword list, 362–363
Key Word macro, 362, 384
Keyword marketplace, 237
Keyword phrases, 367, 384
in SEM campaigns, 381–382

Keyword placement, 104–105
Keywords, 361–362
in blog titles, 153
choosing, 238, 239
understanding, 376
as user names, 369
web pages and, 388

Keyword-Sponsored Link Advertising
program, 356

Keyword stuffing, 367
Keyword tags, with Viddler, 530
Kiboze.com, 411
KickApps, 456–458
features of, 456–457
how to use, 457
information about manufacturer, 456
need for, 457–458
originators of, 458
other applications with, 457
users of, 457

KickApps.com, 129, 130
Kilar, Jason, 527
‘‘Killer posts,’’ 153
Kincaid, Bill, 211, 513
Kingdon, Mark, 35, 297, 305, 307, 315–317,

553
biography, 738

Klaus, Christopher W., 557
Kling, William H., 456
Knol, 478–479
features of, 478
how to use, 478–479
information about manufacturer, 478
need for, 479
originators of, 479
other applications with, 479
scorecard for, 496
users of, 479

Knowledge
of interpersonal applications/web sites,

443
sharing via Knol, 478

Koblo.com, 197
KodakGallery, 182
KodakGallery.com, 177
Koerber-Walker, Joan, 272–273
Konami code, Google Reader and, 602
Krueger, Julie, 717
Krums, Janis, 268–269
Kurtz, Howard, 287
Kutcher, Ashton, 259

Labatt Brewing Company, SMS advertising
campaign, 403

Laconica, 271
Laipply, Judson, 245
Lampton, Dave, 519
Landing Page Eyetracking Study, 97–98
Landing pages, testing, 101–102
Landline infrastructure, 440
Landline telephones, calling with Skype,

423
Landry, Louis, 478
Languages, with Google Search, 623–624
Lanier, Jaron, 298
Lantz, Edward, 399
LaserWriter printer, 52–53
Leaders, 25
Leebow, Ken, 579

Legislation, mobile telephone advertising
and, 403

Leon, Marianne, 571
Leopard operating system, iChat and, 657
Less-than-perfect maxim, for podcasts,

195–196
Lester, J. P., 519
Leuf, Bo, 161
Levchin, Max, 490, 504, 611
Levelator, 201, 205
Level treadmill, 322
Leveraging, 706

social media, 313
Levy, Alan, 221–222, 287, 295

biography, 738
Libby, Dan, 342
Liberated Syndication, 199
Liberty Telecomm, Callwave and, 640
Library

with iTunes, 512
Rhapsody as, 517

Licensing
with Flickr, 499
Redlasso and, 629

Lifecasting, 230–231, 284. See also
Livecasting

expert insight into, 292–295
as a promotional tool, 293

Life Is But a Dream (Safko), 54
LightBox, with Zooomr, 507
Lim, Jeong-Hyun, 245
Limelight Networks, Brightcove and, 523
LimeWire, 248
Linden Currency Exchange, with Second

Life, 558. See also LindenX Exchange
Linden dollars (L$), 306

with Second Life, 558
Linden Labs, 308–309, 316, 330

Second Life and, 559
Linden Research Inc., 303
Linden Scripting Language (LSL), 310
Linden World, 304
LindenX Exchange, 306. See also Linden

Currency Exchange
Line Tracker, with Ice Rocket, 625
Linkdomain:www.yourdomain.com, 364
LinkedIn, 23, 24, 27, 32–36, 349–350, 458–

460, 694, 705
book sales via, 679–681
features of, 33–35, 458
how to use, 458–459
information about manufacturer, 458
need for, 459–460
originators of, 460
other applications with, 459
range of people on, 350
users of, 459
value proposition of, 34

LinkedIn Answers, 35
LinkedIn Groups, 35
LinkedIn polls, 35–36
LinkedIn premium accounts, 350
LinkedIn profile, 203
Link exchange campaign, 364–365
Link farms, 364, 367
Linking strategies, unethical, 365–366
Link juice, 365
Linklogs, 145
LinkLove (link Love), 14, 146, 155, 689
Links

external, 14
external reputable, 364–366
Reddit and, 607, 608

Link:www.yourdomain.com, 364
Linux

Google Video and, 525

SHOUTcast and, 547–548
Lithography, 52
Little Green Footballs, 143
Little, Mike, 496
Live365, 541, 544–545
features of, 544
how to use, 544
information about manufacturer,

544
need for, 545
originators of, 545
other applications with, 545
scorecard for, 551
users of, 545

Live audio, 280
Liveblogging, 144
Livecasting, 12, 141, 279–296, 282–283. See

also Broadcasting; Radio; Video(s)
benefits of, 279
BlogTalkRadio for, 542–544
commandments related to, 295
exploring, 295–296
history of, 280–286
information about, 286–290
Justin.tv for, 546–547
Live365 for, 544–545
SHOUTcast for, 547–549
TalkShoe for, 549–551
tools for, 541–551

Livecasting channels, 285–286
Livecasting providers, 290
Livecasting video streaming web sites, 282
Livecasting viewers, interacting with, 285
Live demos, with GoToMeeting, 434
LiveJournal, 143, 343
Podbean and, 514

Lively, 297, 310
Live Messenger, 432–433
Livestreaming, expert insight into, 683
Local campaigns, 106
Local community sites, 133–134
Localization, with Doodle, 696
Location-based games, via mobile

telephones, 406
Location-based services (LBS), via mobile

telephones, 405
Location-based servicing, with Brightkite,

638–640
LockerGnome, 684
Long distance calling, free, 422–423
Loopnote.com, 411
Los Angeles Fire Department tweets, 267
Lott, Trent, 143–144
Lotus Notes, Doodle and, 697
Lu, Yiying, 264
Lucas, Brandon, 401
Lucas, Chris, 523
Lulu Blooker Prize, 147
Lunt, Eric, 616, 618
Lurkers, 25
Lurking, 127
Lyons, Dan, 495

MacAskill. Chris, 506
MacAskill, Don, 506
Macintosh (Mac) computers
iChat with, 425–426
iTunes with, 512, 513
Jott and, 643, 659
SHOUTcast and, 547–548

Mac OS X, 197
Macromedia, 373
Acrobat Connect and, 653
Brightcove and, 524

Macromedia Breeze, Acrobat Connect and,
653
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Macromedia MX (Flash) platform,
Brightcove and, 524. See also Adobe
Flash technology; Flash entries

Mac service, 658
Maddox, Mitch, 283
Madhavapeddi, Shreedhar, 643–644, 660
Madison Avenue advertisers, 97
Mafia Wars, 334, 335
Magazine publishers, Brightcove for, 523
Magazine publishing industry, 58
Magazines, 676

Brightcove and, 522
interactive, 56–60
Joomla for, 476–477

Mail Chimp, SurveyMonkey and, 586, 587
MailWasher Pro, MSGTAG and, 583
Major brands, future of mobile marketing

among, 407–408
Malamud, Carl, 280
Malicious vandalism, 162
‘‘Mall, The,’’ 387
Mambo core team, 478
Mamone, Tony, 56–60

biography, 738
Management

with Acteva, 570
generating social media interest among,
712–713

with Infusionsoft, 475
of reputation, 713–714
TiddlyWiki in, 589

Management services, with RatePoint, 480
ManagePro CRM, 476
Manber, Udi, 479
Mann, Steve, 282
Manycam software, 283
Many-to-many interpersonal

communications, information and
tools facilitating, 434–438

MapleStory, 326
MarcoMind, 373
Maree, Mohammed, 539
Marketers, multiple objectives of, 236
Marketing, 18, 675. See also E-mail

marketing; Mobile marketing
affiliate, 106–107
with Bebo, 448, 449
with Blogger, 473
Brightcove and, 522
conventional, 5–6
direct mail versus e-mail, 65
Eventful and, 576
EverQuest for, 564, 565
expert insight into, 704–708, 718–720
Facebook in, 450
with Hulu, 527
human resources in, 711
with Infusionsoft, 474–475
‘‘Integrate Strategies’’ step and, 699
interpersonal applications/web sites and,
651

with KickApps, 456–457
Live365 in, 545
making progress in, 677
measuring success of, 723–733
money spent on, 676
out-house firms and, 716
psychological, 98–99
search engines and, 621
SHOUTcast in, 548–549
social media in, 8
SurveyMonkey and, 587
TypePad and, 484–485
with VerticalResponse, 486–487
via mobile telephones, 403–404, 406–408
Viddler in, 530

with Volusion, 487–490
WebEx in, 664–665
on YouTube, 253, 532

Marketing budget, 238
Marketing campaign, ROI of, 108–109
Marketing channels, in measuring

successful strategies, 727
Marketing Entertainment and Content,

415–417
Marketing firms, 716
Marketing opportunities, free, 176
Marketing research, Plurk in, 537
MarketingSherpa E-mail Marketing

Awards, 168
Marketing strategy
‘‘Analyze Your Existing Media’’ step in,

669, 670, 675–685
‘‘Identify Resources’’ step in, 670,

711–721
‘‘Implement and Measure’’ step in, 670,

723–733
‘‘Integrate Strategies’’ step in, 669, 670,

699–709
integrating social media needs into,

669–672
offline, 106
‘‘Social Media Trinity’’ in, 669, 670,

687–698
MarketTools, Zoomerang and, 594
Marks, Kevin, 192
Marriott, Bill, 678, 685
Marshall, Josh, 143
Marshall, Perry, 475
Martineau, Eric, 475–476
Martineau, Scott, 475–476
Mashups, 269, 270
Twitter and, 538

Mask, Clate, 475–476
Masonis, Todd, 469
Massive, 333
Massively Multiplayer Online Game

(MMOG), 300–302
Massively Multiplayer Online Role Playing

Games. SeeMMORPG entries
Massive multiplayer mobile gaming, 406
Matrix game, 337
Matrix Systems and Technologies Inc,,

Google Reader and, 603
Mattel data glove, 298
Matthews, Chris, 144
Mavens, in mobile viral marketing, 407
Max, Tucker, 147
Mayer, Marissa, 578, 604
May, Martin, 640
Maze, The, 300–301, 324
McCain campaign, Digg and, 598
McConnell, Brandon, 529
McCormick, J. P., 555
McCusker, Jim, 629
McGowan, Al, 629
MCI mail system, 112–113
McQuaid, Brad, 326, 565
Measurement, of marketing success,

723–733
Medecins Sans Frontieres, 144
Media
history of, 59
independent, 288
worldwide fundamental power shift in,

670–672
Media aggregators, 347
Media distribution, via Google FeedBurner,

615
Media downloads, with BitTorrent, 574
Media exposure, 244
Media-hosting providers, 199

Media mediums, identifying, 676–678
Media merchandising, RAMP and, 622
MediaMonkey, 215
Media player

iTunes as, 513
software, 211

Media Player, 228
Media portfolio, building, 243
Media previews, with Google Talk, 425
MediaSauce, 21, 360, 361, 363, 365
Meebo, 660–662

features of, 661
how to use, 661
information about manufacturer, 660
need for, 662
originators of, 662
other applications with, 661
scorecard for, 668
users of, 661–662

Meebo Mobile, 661
Meetings

Acrobat Connect and, 652, 653
with Adobe Connect, 436–438
with GoToMeeting, 434–435, 655–656
interpersonal applications/web sites and,
651

scheduling with Doodle, 433–434
in a virtual world, 317
with WebEx, 435–436, 665

MeetMoi.com, 412
Megapixels, 178
Megastarmedia, 364
Mehta, Dharmesh, 184

biography, 739
Memory Alpha, 163
Memory Tree, 308
Menchaca, Lionel, 267
Merholz, Peter, 139
Meridian 59, 325
Message, communication strategy and,

679. See alsoMessages
Message Archiving, with Yahoo!

Messenger, 431
Message boards, with KickApps, 457
Messages

authenticity of, 719–720
corporate, 715
in developing clear conversions, 700

Messaging, 21–22
Messaging convergence, mobile telephones

in, 408
Metacafe, 527–529

features of, 527–528
how to use, 528
information about manufacturer, 527
need for, 529
originators of, 529
other applications with, 528
scorecard for, 533
users of, 528

Meta Content Framework (MCF), 341
Meta Data line, 363
Meta-descriptions, 363
Meta keywords, 363, 388

checking, 376
Meta network, 375
Meta tags, 186, 247, 255, 362
MetaTube, 627–628

features of, 627
information about manufacturer, 627
need for, 627
originators of, 627
other applications with, 627
scorecard for, 634
users of, 627

Metaverse, 305
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business use of, 307–308
‘‘Me-too blogger,’’ 152
Metrics, 114
conversion, 100–101

Metrics, 18
Meucci, Antonio, 281
Microadvertising, 263
Microblog, 258
Microblogging, 11–12, 48, 257–278, 708.

See also Text messaging
basic vocabulary of, 692
benefits of, 257–258
commandments related to, 275–276
five Ws of, 691
global appeal of, 268
history of, 258–259
information about, 259–261
lighter side of, 266–268
Plurk for, 536–537
popularity of, 261
in Social Media Trinity, 687, 691–693
tools for, 535–540
beyond Twitter, 270–272
with Twitter, 429–430, 537–539
worldwide, 261
with ZooLoo, 666

Microblogging communities, 257
Microblogging platform, 277
Microcontent trend, 260
Micropayment systems, Entropia Universe

with, 562
Microphones, 199, 511
Microsoft
Doodle and, 697
Entropia Universe and, 563
Jott and, 643–644, 660
Zoho and, 592

Microsoft Explorer, 343. See also Internet
Explorer

Microsoft Live Messenger, 432–433
Microsoft Messenger, 127
Microsoft Outlook, 343
Microsoft search engine, 381
Microspam, 263
Microsphere, criticisms of, 261–265
Mig33.com, 412
Might and Magic, 335
Miller, Andy, 478
Mimick Banks, commercial mobile

telephones launched by, 396
MindArk, Entropia Universe and, 563
MindCanvas, SlideShow and, 483
Mind-set, changing, 716
Mingus, WordPress and, 496
Mini Cooper, with Rhapsody, 518
Mixin, 271
mmorgchart.com, 338
MMORPG articles, 339
MMORPG business revenue models, 326
MMORPG players, 321–322
study of, 326–327

MMORPG providers, 334
MMORPGs (Massively Multiplayer Online

Role Playing Games), 24, 300, 321, 336
console-based, 330–331
via mobile telephones, 406

MMORPG sites, 338
MMORPG social environments, 322
MMORPG subscriptions, 323
MMORPG themes, 322
MMORPG user-generated content, 330
MMORPG virtual economies, 329–330
MMORPG virtual world scenario, 324
Mnemonic symbols, 49
Mobile data services, 400
Mobile devices, Google Gmail with, 581

Mobile gambling, 406
Mobile gaming, via mobile telephones, 403,

405–406
Mobile in-game marketing, via mobile

telephones, 406–407
Mobile LBSmarketing, 405
Mobile marketing, 14, 417

with airG, 635–636
with AOLMobile, 636–638
with Brightkite, 638–640
with Callwave, 640–642
future of, 407–408
with Jott, 642–644
with Jumbuck, 644–646
with LBS, 405
with SMS.ac, 646–648
tools for, 635–649
via mobile telephones, 403–404

Mobile Marketing Association (MMA), 408
mobile telephone guidelines by, 403
mobile web marketing guidelines by, 404

MobileMusicDownload, 399
Mobile networking

with airG, 635–636
with AOLMobile, 636–638
with Brightkite, 638–640
with Callwave, 640–642
with Jott, 642–644
with Jumbuck, 644–646
with SMS.ac, 646–648

Mobile technology, 14. See alsoMobile
telephone technology

Mobile telephones, 14, 110, 113, 393–420.
See also Cell phones

advent of smaller-size, 397
airG and, 636
with AOL Instant Messenger, 424
AOLMobile for, 637
applications of, 399–400
benefits of, 393–395
Bluetooth and, 404
with built-in digital video cameras, 234
calling with Skype, 423
commandments of, 417–418
defined, 395
downloading music via, 399, 400
expert insight into, 415–417, 440–442
features of today’s, 398–399
global subscriptions to, 397
handsets for, 397–398
history of, 395–401
Jott and, 427–429
location-based services via, 405
marketing via, 403–404, 406–408
market shares of manufacturers of, 397
measuring success with, 724–725
Meebo and, 661–662
in mobile marketing, 635
most popular online uses of, 394
MySpace and, 416–417
news services via, 400
photo sharing and, 184–185
return on investment in, 414–415
rich media and, 400–401
Skype and, 663–664
social media and, 401–410
technology for, 408–410
text messaging via, 399
Twitter and, 401–402, 538
with WebEx, 665
Yahoo! Messenger and, 430

Mobile telephone service providers, 410–
413

Mobile telephone technology, rapid
advances in, 418

Mobile text messaging, 127

Mobile viral content, 407
Mobile viral marketing, via mobile

telephones, 407
Mobile web, 417–418
Mobile web marketing, via mobile

telephones, 404
Mobiluck.com, 412
Mobisodes, 400–401
Moblabber, 412
Mocospace, 401
Mocospace.com, 412
Mod.ber, 140
Mohr Davidow Ventures, 476
MOLI, 460–462
features of, 460
how to use, 460–461
information about manufacturer, 460
need for, 461–462
originator of, 462
other applications with, 461
users of, 461

MOLI Rollers, 461
MOLI Video, 461
MOLI View, 461
Mom bloggers, 250
Monster.com, 705
Monthly budgeting, in SEM campaigns,

383
Monthly day parting, 75
Monthly fees
TypePad, 485
VerticalResponse, 487

Morhaime, Michael, 567
Moritz, Mike, 624
‘‘Morph, The,’’ 398, 399
Morris, Tee, 195, 210
Mosaic, 91
Moskovitz, Dustin, 451
Motorola
commercial mobile telephones launched

by, 395–396
House of Blue and, 404
mobile advertising by, 403–404

Movable type, 52
Movable Type, TypePad and, 485
Movie makers, Kaneva for, 556
Movies, with iChat, 426. See also Video

entries
Mozilla Firefox, 343. See also Firefox
with Infusionsoft, 474

MP3 files, 192
MP3 format, 189, 190, 207
MP3 mashup, with SlideShare, 482
MP3 player, 193
MPEG-4 files, with iChat chat saving, 426
MPMan, 191
Mr. Youth social media agency, 109
MSGTAG, 582–583
features of, 582
how to use, 582–583
information about manufacturer, 582
need for, 583
originators of, 583
other applications with, 583
scorecard for, 595
users of, 583

MSGTAG Free, 582, 583
MSGTAG Plus, 582
MSGTAG Status 2, 582
MSN gaming platform, 333
Mullenweg, Matt, 142, 149–150, 180–181,

496
biography, 739
wiki page of, 161

Multifunctional services, 408
Multimedia, Adobe Connect and, 437
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Multimedia messaging services, SMS.ac
and, 646

Multiplayer RPG players, 327
Multiple base stations, invention of, 396
Multiply, 182
Multisearch engine, MetaTube as, 627
Multitasking

Callwave for, 641
Jott for, 642–643, 659

MultiVent option, with Acteva, 570
Music. See also Audio entries; iTunes;

Online audio sharing
copying, 214
downloading, 223
downloading with cell phones, 399, 400,
404

with Kaneva, 556
mobile marketing and, 635
sharing at Podcast.com, 516–517
sharing with Rhapsody, 517
SHOUTcast for, 548

Musicblog, 145
Music copyright violations, 248
Music distribution sites, 218–219
Music files, embedded, 215
Musicians

Bebo and, 448–449
BitTorrent for, 574
Eventful and, 575–576
Justin.tv for, 546–547
Kaneva for, 556
SHOUTcast for, 548–549

Music labels, Brightcove and, 522
Music library, Rhapsody as, 517
Music player, iTunes as, 512
Music purchases, with iTunes, 512
Music research, with Rhapsody, 517–518
Music videos, with Rhapsody, 518–519
Musings of Dawn, TiddlyWiki and, 588
MyAds, with MySpace, 462–463
myAOL service, 572, 573
MyBlogLog widget, 146, 154
MyDD, 143
MyGads, 165–166
myGamma.com, 412
MyPhotoAlbum, 182
MySpace, 23, 24, 27–32, 370, 401, 462–464,

678, 694, 705
branded pages, 220
bulletin boards, 30
child safety issues and, 32
contextual advertising on, 36
features of, 29–32, 462
how to use, 462–463
information about manufacturer, 462
Justin.tv and, 546
need for, 463
originators of, 463–464
other applications with, 463
Photobucket and, 500
Podbean and, 514
with Rhapsody, 518
Slide and, 504
as social medium, 415–417
U.K. version of, 29
users of, 463
Zooomr with, 508

MySpace Classifieds, 31
MySpace customization feature, 30
MySpace Developer Platform, 463
MySpace Forum, 32
MySpace Groups, 30
MySpaceIM, 30
MySpace Karaoke, 31
MySpace Mobile, 31, 412
MySpace Mobile United States, 401

MySpace music, 30
MySpace MyAds, 462–463
MySpace News, 31
MySpace Political, uses for, 32
MySpace Polls, 31
MySpace Records, 30
MySpace revenue model, 29
MySpace-style blog designs, 152
MySpace TV, 30–31
MySpace User’s Friends Space comments

section, 29
My Text Award, 82
MyYahoo!, 605–606
features of, 605
how to use, 605–606
information about manufacturer, 605
need for, 606
originators of, 606
other applications with, 606
scorecard for, 611
users of, 606

Nader, Ralph, 539
Naef, Michael
on analyzing media, 696–697
biography, 739

Nanocosm Inc., Live365 and, 545
Nanohome, Live365 and, 545
Napster, 248
Nareos, Metacafe and, 528
NASA tweets, 267
National Science Foundation Network

(NSFNET), 325
Navigation
with Brightkite, 639
with Yahoo! Search, 632

Navin, Ashwin, 575
NBC Universal and News Corporation,

Hulu and, 527
Negativity, working around, 713–714
Nekomimi, Lisa, 282
Nelsen, Dave, 551
Nelson, Ted, 357
Netcom, Digg and, 599
Netiquette, 125
Net promotions, 130
NetRadio Company, 281–282
Netscape, 465
RSS and, 619

Netsuite, 315
Networking
Bebo for, 448–449
Brightcove and, 522
expert insight into, 704–708, 718–720
Facebook for, 449–451
Fast Pitch! for, 451–453
Friendster for, 453–454
Gather.com for, 455–456
Jott and, 427–429
KickApps for, 456–458
LinkedIn for, 458–460
MOLI for, 460–462
MySpace for, 462–464
Ning for, 464–465
Orkut for, 466–467
Plaxo for, 467–469
with Twitter, 429–430

Neverwinter Nights, 325
News
Digg and, 598–599
Reddit and, 607–608
Yelp and, 610

News-based blog, 142
News Corporation, 28
News feed(s)
FriendFeed as, 600

with Google Reader, 602
Jott and, 643, 659

News feed tweets, 276
Newsgroups, Usenet, 140
News media

Brightcove and, 523
Twitter as, 538

Newspaper publishers, Brightcove for, 523
Newspapers

Brightcove and, 522
day parting in, 75
Joomla for, 476–477
in worldwide media and advertising
power shift, 671

News services, via mobile telephones, 400
New York Times, 97
NeXT Computers, 90
Nexux: The Kingdom of the Winds, 325
Nguyen, Minh, 469
Nguyen, Toan, 27
Niche vertical networks, 374
Nicole Walker Photography, 219–220
Niergengarten, Mike, 415
Ning, 23, 36, 374, 464–465, 694

features of, 464
how to use, 464–465
information about manufacturer, 464
need for, 465
originators of, 465
other applications with, 465
users of, 465

Nintendo, mobile games from, 406
Nitrolicious, 183
‘‘No follow’’ blogs search, 365
Nokia

first mobile games with, 405
handsets from, 398

Nokia Communication, launching of, 396
Noll, Richard, 555
Non-player character (NPC), 323
Nonprofit corporations, Blogger and, 472
Nordic Mobile Telephone (NMT),

commercial mobile telephones
launched by, 395–396

Norris, Jim, 601
Notebooks

TiddlyWiki as, 587–589
Zoho, 592

Nottingham, Mark, 343
Novices, 25
NowThen.com, 412
NTT DoCoMo company, commercial

mobile telephones launched by,
395–396

Nuance, Jott and, 642, 659
Nullsoft, SHOUTcast and, 549
Nupedia

Wikia and, 492
Wikipedia and, 494

Nye, Dan, 32, 460

OAuth 2.0, 375
Obama, Barack, 60, 260

use of Twitter, 267
Obama campaign

Digg and, 598
Twitter in, 539

Object-oriented programming, 160
Obvious, LLC, 258

Twitter and, 538, 539
Odeo, 274

PingShot and, 617
Odeo Studio, 200
OfficeMax, Peter Walsh at, 717–718
Office suite programs, Google Docs,

578–580
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Official Profiles, with Friendster, 454
Offline contact, 99
Offline events, social media promotion of,

290–292
Offline marketing strategy, 106
Ohanian, Alexis, 608
O’Kane, Kevin, 629
Olechowski, Steve, 616, 618
Olivier, Clay, 490
On-demand videos, with Hulu, 526
On-demand web conferencing, with

WebEx, 436
1.54-Second Rule, 72–73, 83, 100
‘‘One Red Paper Clip’’ story, 258
‘‘One Red Paper Clip’’ trade, 293
One-to-many interpersonal

communications, information and
tools facilitating, 429–434

One-to-one interpersonal communications,
information and tools facilitating,
422–429

Ongame, 406
Online activities, most popular, 394
Online ad spending, 394
Online applications, from Zoho, 591–592
Online audio sharing
iTunes for, 512–513
Podbean for, 513–515
Podcast.com for, 515–517
Rhapsody for, 517–519
tools for, 511–519

Online classrooms, with WebEx,
436

Online collaboration, success of, 164
Online communities, 141
building, 78–79

Online e-commerce tool, 218
Online encyclopedias. SeeWikipedia
Online gaming, 12–13, 321. See also

Gaming; Virtual gaming
Active Worlds and, 554
with Entropia Universe, 562–563
with EverQuest, 563–565
tools for, 561–567
with World of Warcraft, 565–567

Online journals, 141
Online marketing, with Volusion,

487–490
Online media abuses, 111
Online meetings
Acrobat Connect and, 652
via GoToMeeting, 655–656
with WebEx, 665

Online mobile gambling, 406
Online money, 338
Online photo swapping/sharing
Flickr for, 498–499
Photobucket for, 500–501
Picasa for, 501–503
Slide for, 503–504
SmugMug for, 504–506
tools for, 497–509
Twitxr for, 506–507
Zooomr for, 507–509

Online profiles
with Bebo, 449
with Fast Pitch!, 451–452
with Friendster, 453–454
with MOLI, 460, 461
with MySpace, 462
with Orkut, 466

Online publishing
Blogger for, 472–473
Infusionsoft for, 473–476
Joomla for, 476–478
Knol for, 478–479

RatePoint for, 480–481
SlideShare for, 482–483
TypePad for, 483–485
VerticalResponse for, 485–487
Volusion for, 487–490
Wikia for, 490–492
Wikipedia for, 492–494
WordPress for, 494–496

Online purchases, statistics on, 394
Online radio shows, with BlogTalkRadio,

542
Online rating service, Yelp as, 609–510
Online reviews, 130
Online scheduling, with Doodle, 433–434
Online search, 236
Online services, expert insight into, 682–

683
Online shops/stores, 680

with MOLI, 461
Online surveys

with SurveyMonkey, 585–587
with Zoomerang, 593–594

Online technology, power of, 374
Online video games, as a business

opportunity, 321
Online videos. See also Streaming entries

Brightcove for, 522–524
Google Video for, 524–526
Hulu for, 526–527
Metacafe for, 527–529
Viddler for, 529–531
YouTube for, 531–532

Open Diary, 143
Open Handset Alliance (OHA), Google

Android mobile telephone and, 409
OpenID, 373
‘‘Open mesh,’’ 373
Open Microblogging Tool, 271
Open Office, SlideShare and, 482
Open platforms, mobile telephone

applications with, 409–410
Open rate, of an e-mail, 67
OpenSocial, 113, 373
Open social networking, 374
Open-source content management

systems, 233
Open Source Innovation, TiddlyWiki and,

589
Open-source tools

Joomla as, 476–478
TiddlyWiki as, 587–589
WordPress as, 494, 495

Open wiki, 162–163
Opera Software, 343
Operator 11 Exchange, 283
OPML files, Google Reader and, 602
Oppenheimer, Peter, 191
Opportunities, expert insight into, 682,

704–708
Opt-ins, e-mail, 68
Opt-outs, e-mail, 68, 70
OraTweet, 271
O’Reilly, Tim, 145
Organic listing (search), 356
Organic listings, 360

Search Engine Marketing and, 380
Organization, with Picasa, 501–502,

502–503. See also Organizations
Organizational risk taking, 18
Organizations

Acteva for, 570–571
BlogTalkRadio for, 542
Brightcove and, 522–523
Doodle for, 697
Google Search for, 623–624
Google Video in, 525

identifying benefits of, 94
identifying resources in, 715–716
Joomla for, 477
Live365 for, 544
online, 369
Plaxo for, 468
Redlasso and, 629
Second Life and, 558, 559
SlideShare in, 483
SmugMug for, 505
SurveyMonkey in, 586, 587
Technorati for, 631
Twitter for, 539
using MySpace, 463
virtual worlds for, 553
WebEx for, 665
World of Warcraft and, 566
Yelp and, 609
YouTube for, 532
Zoho and, 592
ZooLoo for, 666
Zoomerang for, 594

Origin Systems, 325
Orkut, 466–467
features of, 466
how to use, 466
information about manufacturer, 466
need for, 467
originator of, 467
other applications with, 466–467
users of, 467

Osmosoft, TiddlyWiki and, 589
Ott, Scott, 147
Out-house resources, identifying, 716
Outlook
with Infusionsoft, 474
Plaxo and, 468

Outreach, social media, 108–109
Outside staff, 715–716
Outsourcing, of e-mail list management, 77
Ovide, Shira, 268

Packet switching, 623
PacMan, 324
Page, Larry, 370, 525, 526, 624
PageRank algorithm, 365, 366
with Google Search, 623

Page ranking, 369–370
Page readers, 345–346
Pages, 215. See alsoweb page entries
Page titles, checking, 376
Page views, 99
Paid listing, Search Engine Marketing and,

380
Paid sponsors, in SEM campaigns,

382–383
Pamela, 197
Panoramio, 182
Paper models, electronic retailing of,

386–387
Paper Models Inc., 307, 308, 309
Papworth, Neil, 399
Papyrus, 51
Papyrus scrolls, 50–51
Pardo, Rob, 331
Parker, Sean, 469
Participation, as the key to networking,

43–44
Partnerships, expert insight into, 684
Pasechnik, Bryce, 636
Pass-alongs, 99
e-mail, 67

Passa Parola, in mobile viral marketing,
407

Patel, Manesh, 525
Pax, Salam, 147
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PayPal
Podbean and, 514
Slide and, 504
sold to eBay, 460
Volusion and, 488
Yelp and, 611

Pay-Per-Click (PPC) marketing, 39, 237
introduction of, 380
Search Engine Marketing and, 380–381,
388

with Volusion, 488
Pay-to-play revenue model, 326
PBWorks.com, 166
PC Gamermagazine, 338
PCI/CISP Certification, with Volusion, 488,

489
PDF (Portable Document Format),

SlideShare and, 482
Peabody Memphis Events and Rooftop

Parties, social media use by, 728–729
Pearce, Frank, 567
Peer-to-peer (P2P) file-distribution

programs, 248
Peer-to-peer file sharing, 247–248
People, connecting with, 4. See also Staff;

Students
PeopleTags, with Zooomr, 507–508
Pepper, Tom, 549
Performance-based model, 252
Permalink, 150
Permission-based marketing, 260
‘‘Persistent content,’’ 375
Persona, communication strategy and, 679
‘‘Persona editor,’’ 374
Personal area networks (PANs), Bluetooth

and, 404
Personal desktop assistants (PDAs), photo

sharing and, 177
Personal notebooks, TiddlyWiki as, 587–

589
Personal profiles, 706
Petty, Paul, 385–386
PhanFare, 182
Phantasy Star Online, 326
Phone-based broadcasting, 221–222
Phone Blogz, 200
Phone In feature, with Yahoo! Messenger,

430
Phone support, with Volusion, 489
Photoblog, 145
Photoblogging, with Twitxr, 506–507
Photo Booth effects, with iChat, 426
Photobucket, 129, 182, 500–501

features of, 500
how to use, 500
information about manufacturer, 500
need for, 501
originators of, 501
other applications with, 500–501
scorecard for, 509
users of, 501
WordPress and, 494–495

Photo editing, with Picasa, 501–502,
502–503

Photo editing software, 179, 182, 186
Photo Gallery

with Microsoft Live Messenger, 432
using, 153

Photographers
Flickr for, 499
Kaneva for, 556
Picasa for, 502
Slide for, 503
SmugMug for, 505–506

Photographs. See also Pictures
enhancing, 179

organizing, 179
transferring to a computer, 178–179
uploading, 186
value of, 497

Photo-sharing web site groups, 187. See
also Photo swapping/sharing

linking photos to, 180
Photo-sharing web sites, 129, 176, 177
providers of, 182
services for, 179
uploading photographs to, 179

Photoshop, 179, 182
social meda in selling, 695

Photo swapping/sharing, 9, 10, 48, 175–188
business and, 175–176
commandments related to, 186–187
commenting on, 187
expert insight into, 184–186
Flickr for, 498–499
history of, 176–178
information about, 178–180
with KickApps, 457
with MOLI, 461
Photobucket for, 500–501
Picasa for, 501–503
with Plaxo, 468
privacy versus piracy in, 180
Slide for, 503–504
with SlideShare, 482–483
SmugMug for, 504–506
techniques and tactics related to,

180–181
tools for, 497–509
Twitxr for, 506–507
with Yahoo! Messenger, 430
Zooomr for, 507–509

PhotoSwarm, photos stored on, 497
Photo theft/fraud, 180
Picasa, 179, 182, 501–503
features of, 501–502
how to use, 502
information about manufacturer, 501
need for, 502–503
originators of, 503
other applications with, 502
photos stored on, 497
scorecard for, 509
users of, 502

Pickle, 182
PicMe, 182
Pictures. See also Photo entries
with Plurk, 536
value of, 521

Picture writing, 49
Pihkonen, Riku, 399
PingShot, 617–618
features of, 617
Google FeedBurner and, 615, 617–618
how to use, 617
information about manufacturer, 617
need for, 618
originators of, 618
other applications with, 617–618
scorecard for, 620
users of, 618

Pioneer Electronics (USA) Inc., 14–16
Pirates of the Caribbean game, 337
Pirillo, Chris, 12, 43, 154, 541
on analyzing media, 681–684
biography, 739

Pirtle, Mitch, 478
PI Social Media Network, 54–56, 371. See

also Procurement Insights (PI)
background of, 55
opportunity related to, 372

Pitas.com, 143

PI Window on Business, 371–373
PI Window on Business Blog, 55, 371–373.

See also Procurement Insights Blog
PI Window on Business Show, 55
Pixamo, 182
Pixar, 159
Pizza Hut, EverQuest and, 564, 565
PlaceShout, 259
Placestodo.com, 412
Planning, 675
Plaxo, 467–469, 694

with AOL Instant Messenger, 424
features of, 468
how to use, 468
information about manufacturer, 467
need for, 469
originators of, 469
other applications with, 468
users of, 468

Playcafe, 283
Playlist function, with Rhapsody, 518
PlayStation Portable games, 406
Plug-ins, 689

installing, 153
Joomla and, 477

Plurk, 270, 535, 536–537
features of, 536
how to use, 536
information about manufacturer, 536
need for, 537
origination of, 537
other applications with, 536
scorecard for, 540
users of, 537

Podbean, 199, 216–218, 223, 513–515
features of, 513–514
how to use, 514
information about manufacturer, 513
need for, 515
originators of, 515
other applications with, 514
scorecard for, 519
users of, 514

Podbean account, signing up for, 218
Podbean Skins, 217, 218
Podcast blog, 145
Podcast Capture, 197
Podcast.com, 201, 515–517

features of, 515–516
how to use, 516
information about manufacturer, 515
need for, 516–517
originators of, 517
other applications with, 516
scorecard for, 519
users of, 516

Podcast Directory, 215
Podcast distributors, 201
Podcast file format, 206–207
Podcast hardware, 200–201
Podcast hosting site, 223

trying, 223
Podcasting, 189–208, 689, 707

benefits of, 190
birth of, 192
expert insight into, 203–205
Google FeedBurner and, 615
history of, 190–193
information about, 193–194
PingShot and, 617
TalkShoe for, 550–551
tips, techniques, and tactics for, 194–201
trying, 192–193
value of, 194

Podcasting For Dummies (Morris & Terra),
xi, 195, 210
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Podcasting providers, 218–219
Podcasting tools, 204–205
Podcast Producer, 198
Podcast recording and editing programs,

200
Podcast RSS features, 215
Podcasts, 193, 209. See also iTunes;

Podbean entries
benefits of, 210
brief, 206
commandments related to, 206–207
components of, 194
creating, 194–199
editing, 198
introducing, 196
iTunes with, 512, 513
planning, 195–196
Podbean and, 513–515
Podcast.com and, 515–517
publishing, 199
recording, 197, 201–202
signing off, 198
special effects for, 199–200
starting, 203–204, 369
uploading, 206

Podcast software, 200
Podcast Station, 200
Podcast tool providers, 201–202
Podcatching providers, 218–219
Podcatching web sites, 215
Podzinger, RAMP and, 622
PokerRoom, 406
Police, Twitter for, 539
Political blogs, 141, 144
Political Wire, 143
Politicians, Brightcove and, 522
Politics
Digg and, 598
Facebook in, 450
MySpace and, 463
Ning and, 465
Technorati and, 631

Politics1.com, 143
Pollard, John, 408, 643, 644, 660
biography, 739–740
on interpersonal applications/web sites,

440–442
Polls, with Google Docs, 579
Pop3 access, with Google Gmail, 580, 581
Popick, Janine, 487
Popularity Contest, 153
Portability, of mobile telephones, 402
PortalPlayer, 191
Positive brand experiences, sharing on

Facebook, 130–131
Positive press, 8
Positivity, taking advantage of, 713–714
PostRelease, 15–16
Posts, 119, 145
forum, 124
helpful, 154
images in, 151

Pournelle, Jerry, 141
Pousti, Michael, 648
Powell, Julie, 147
Power, fundamental shift in, 5, 670–672
Power blogging, 50 Rapid Fire Tips for,

150–155
Power Chat, with Jumbuck, 645
Powered, Inc., 78–79
PowerPoint, 232
SlideShare and, 482, 483

PowerPoint documents, Podbean and, 514
Power shift, in worldwide media and

advertising, 5, 670–672
Pownce, 259, 264–265, 421, 535

Digg and, 599
Premium Doodle, 697
Present.ly, 271
Presentations. See also PowerPoint entries

Google Video for, 525
SlideShare for, 482–483

Preservation, publishing and, 471
Preview pane, of an e-mail, 67
Pricing, for SEM campaigns, 383–384
Prims, 310
Print ads, 712
Print-on-demand, 53–54
Privacy. See also Confidentiality; Security

with Friendster, 453–454
with Justin.tv, 547
with LinkedIn, 459–460
with MOLI, 460
with Volusion, 488, 489

Privacy settings, with Yahoo! Messenger,
431

Private Estates, 311–312
Private Islands, 311
Private Regions, 311–312
Procurement Insights (PI), 371–373. See

also PI entries
Procurement Insights Blog, 55. See also PI

Window on Business Blog
Producer Rewards program, from

Metacafe, 528, 529
Product demos, Google Video and, 525. See

also Demos (demonstrations);
Presentations

Production, low-quality versus high-
quality, 700–701

Productivity and Collaboration Application
Suite, with Zoho, 591

Productivity applications, 13, 569–595
Acteva, 569–571
America Online (AOL), 571–573
BitTorrent, 573–575
described, 569
Eventful, 575–577
Google Alerts, 577–578
Google Docs, 578–580
Google Gmail, 580–582
MSGTAG, 582–583
ReadNotify, 584–585
SurveyMonkey, 585–587
TiddlyWiki, 587–589
Yahoo!, 589–591
Zoho, 591–593
Zoomerang, 593–594

Productivity Solutions Corporation, SMS.
ac and, 648

Product reviews, via mobile telephones,
402

Product-specific messages, 15
Product value, calculating, 71–72
Professionals

AOL Instant Messenger for, 654
Blogger and, 472
Callwave for, 641
Fast Pitch! for, 451–452
LinkedIn and, 458, 459–460
Podbean and, 514
Podcast.com for, 516–517
SmugMug for, 505–506
Technorati for, 631

Profiles, 706. See also Google profile;
LinkedIn profile; Online profiles;
Personal profiles; Social media
profiles; Social profiles; User profiles

with Bebo, 449
creating, 43
with Fast Pitch!, 451–452
with Friendster, 453–454

with MOLI, 460, 461
with MySpace, 462
with Orkut, 466

Project Entropia, Entropia Universe and,
563. See also Entropia entries

Project Runeberg, 162
Projects, identifying resources for, 711–712
Project teams, 731
Project Xanadu, 357
Prologue, 270
Promotions, Slide for, 503
Propagan, 200
Prospect needs, web pages and, 102
Prospects, 675
Provenance Hotel Group, using Twitter to

increase revenue for, 702–704
Providence Equity Partners, Hulu and, 527
Providers
of forum web sites, 129
Web-page-development, 108

Proximity marketing, 404
Psychological marketing, 98–99
Public, Justin.tv for, 547
Publication, TiddlyWiki in, 588
Public Enemies jobs, 335
Public Enemies Loot, 334, 335
Public Enemies social media campaign, 334
‘‘Public EnemiesWeek,’’ 334
Publicity, via Google FeedBurner, 615
Public relations (PR), 675
money spent on, 676

Public relations firms, 716
Public switched telephone network (PSTN),

395
Publishing, 10. See also‘‘Everyone’s a

Publisher’’ concept
Blogger for, 472–473
Brightcove for, 522, 523
desktop, 653
expert insight into, 682
with Google Docs, 579
Google FeedBurner and, 615
history of, 48–54
Infusionsoft for, 473–476
Joomla for, 476–478
Knol for, 478–479
PingShot and, 617
RatePoint for, 480–481
SlideShare for, 482–483
Technorati and, 631
tools for, 471–496
TypePad for, 483–485
VerticalResponse for, 485–487
Volusion for, 487–490
Wikia for, 490–492
Wikipedia for, 492–494
WordPress for, 494–496

Publishing industry, 58
Publishing software, 53
Pulse, Plaxo and, 468
Puma, in-game marketing by, 407
Push-to-talk (PTT), 398
Pyra Labs, 473
Python code, 284

Quality
of ad content, 700–701
of podcasting, 205

‘‘Quality of listing,’’ 237–238
Quantum Computer Services Inc., America

Online and, 573, 638, 654–655
Quarantine, Photobucket and, 500
Queries, for search engines, 689–690
Question blogs (Qlogs), 145
Questions, open-ended, 151
Queues, with Hulu, 526
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QuickBooks, Volusion and, 488
Quick Look, with iChat, 426, 427
QuickTime, 206, 214, 215, 228–229

with iChat chat saving, 426
Quicktime Player, 197, 200

Rabble.com, 412
Rader.net, 412
Radian6, measuring success with, 725
Radio, 511, 676. See also Audio entries;

Livecasting
BitTorrent and, 574
Internet, 280
with Live365, 544
searching with Redlasso, 628, 629

Radiolinja
commercial mobile telephones launched
by, 396

first news service by, 400
Radiolocation, location-based services and,

405
Radio One, 375
Radio show content, creating, 281
Radio shows, with BlogTalkRadio, 542
Radio stations

conventional, 28
SHOUTcast for, 548–549

Raids, in virtual gaming, 330–330
RAMP, 621–623. See also EveryZing

features of, 622
how to use, 622
information about manufacturer, 621
need for, 622
origination of, 622–623
other applications with, 622
users of, 622

Randomly generated e-mails, 70
Ranjan, Amit, 483
RatePoint, 77, 480–481

features of, 480
how to use, 480–481
information about manufacturer, 480
need for, 481
originators of, 481
other applications with, 481
scorecard for, 496
users of, 481

RatePoint.com, 80–82
Rating service, Yelp as, 609–510
rcFoamFighters, 385–386
Reader, 344–345
Reader list, 345–346
Readers, following, 155
Readings and resources, xviii–xix
READMAIL, 64
ReadNotify, 584–585

features of, 584
how to use, 584
information about manufacturer, 584
need for, 585
originator of, 585
other applications with, 584
scorecard for, 595
users of, 584–585

RealAudio, 281
Real estate (RE), interpersonal

applications/web sites and, 438–440
Really Simple Syndication (RSS), 13, 31,

124–125, 151, 192, 341–353. See also
RSS entries

Atom and, 613–615
benefits of, 341
with BlogTalkRadio, 542
commandments related to, 351
described, 613
Google Alerts and, 577

Google FeedBurner and, 615–616
Google Reader and, 602, 603
history of, 341–343
important features of, 351
improving blogging and, 690
information about, 343–345
PingShot and, 617–618
RSS 2.0, 618–619
tools for, 613–620
with Twitter, 429–430

RealNetworks, Rhapsody and, 518, 519
‘‘Real or Fake’’ campaign, Adobe, 694–695
RealPlayer, with Rhapsody, 518
Real-time business, Jott as, 442
Real-time social engagement, mobile

telephones and, 402
RealVideo Player, 229
Real Virtual Gateway, 333
Real/virtual world currency connection,

329–330
Rebaud, Sylvain, 519
Recent Changes page feature, 162
Recipients
identifying e-mail, 582–583
in mobile viral marketing, 407

Recording and editing software, 197
Recording Industry Association of America

(RIAA), 191
Recording software, 511
Recreation
with EverQuest, 564
with World of Warcraft, 565–566

Recruiters, with LinkedIn, 459
Red Cross, Twitter for, 539
Reddit, 607–608
features of, 607
how to use, 607
information about manufacturer, 607
need for, 608
originators of, 608
other applications with, 607–608
scorecard for, 611
users of, 609

Redirects, 367
Redlasso, 628–630
features of, 628
how to use, 628–629
information about manufacturer, 628
need for, 629
originators of, 629–630
other applications with, 629
scorecard for, 634
users of, 629

Redman, Brian E., 140
Reese, John, 152
Reference web sites, Wikipedia as, 492–494
Regional campaigns, 106
Regions, 310
Relationships
building, 6
leveraging, 349–350
limit to the number of, 26
LinkedIn and, 458, 459–460
MOLI and, 460–461s
with Orkut, 466

Reminders
with Doodle, 433–434
with Jott, 428

RepNation network, 109
Reporting, Google Video and, 524
Reputable links, external, 364–366
Reputation
building, 81
managing, 713–714

Request for Proposal (RFP), 101
Request for Quote (RFQ), 101

Research
with Rhapsody, 517–518
Wikipedia for, 493

Research and development, with Twitter,
538

Research page, 96
Research-related keywords, 368
Research stage, of the sales funnel, 93
Resource Interchange File Format (RIFF),

190
Resources

finding, xv
sharing, 369

Resumes, in LinkedIn, 459
Return on Investment (ROI), x, 63, 675,

685. See also ROI entries
calculating/measuring, 676–677, 723–733
demographics and, 678
identifying resources for, 711–712, 714
in‘‘Integrate Strategies’’ step, 699
from interpersonal applications/web
sites, 438–440

frommarketing campaigns, 108–109
frommobile telephones, 414–415
from SEM campaigns, 384
from social media, xvii, 14–16, 37–38, 54–
56, 78–79, 108–109, 130–131, 148–149,
166–168, 182–183, 202–203, 219–220,
234–235, 250–251, 272–273, 290–292,
313–315, 334–335, 347–348, 371–373,
385–386, 414–415, 679–681, 694–695,
702–704, 717–718, 728–729

from video sharing, 245
Return on Objective (ROO), 348
Retweets, 266
Revenue(s)

using Twitter to increase, 702–704
from virtual gaming, 322

Revenue generation, via social networks,
148–149

Revenue models, 29
Revenue sharing

in turning hobby into business, 386
with Viddler, 530

Reviews
via mobile telephones, 402
with RatePoint, 480
with Yelp, 609

Reynolds, Glenn, 143, 147
Rhapsody, 517–519

features of, 517
how to use, 517–518
information about manufacturer, 517
need for, 518–519
originators of, 519
other applications with, 518
scorecard for, 519
users of, 518

Rhapsody Independent Music Event, 518
Rhodes, Blake, 626
Ribeiro, Walt, 283
Rich, Dave, 644, 660
Rich media, 190, 193, 227, 236

mobile telephones and, 400–401
Rich photo sharing, 184
Rich Site Summary (RSS), 342, 618
Rig, 304
Right people, getting in touch with, 349
Ring, Cameron, 469
Ringley, Jennifer Kaye, 282
Ringtones

first, 396
with Yahoo! Messenger, 432

Rio, 191
Risch, Adrian, 646
Risks, in Search Engine Marketing, 379
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Risley, David, 150
Ritter, Nate, 269–270
‘‘River-of-news format,’’ 266
River Project, 266
Robbin, Jeff, 211, 513
Robots (bots), 359–360
Rohan, 326
Rojas, Peter, 144
Role-playing games (RPGs), 325
Role-playing servers, 337
Rolling Stones cyberspace streamed

concert, 280
Rose, Kevin, 599
Rosedale, Philip, 303–304, 559
Rothman, Peter, 545
Rowan, Mike, 481
Rowley, Sandy, 364–365
RS Builder, with Ice Rocket, 625
RSS 2.0, 343, 618–619. See also Really

Simple Syndication (RSS)
features of, 618
how to use, 619
information about manufacturer, 618
need for, 619
origination of, 619
other applications with, 619
scorecard for, 620
users of, 619

RSS Advisory Board, 342–343
RSS-DEV Group, 342
RSS feeding, of podcasts, 206
RSS feeds, 287, 619
building videos into, 247
generation of, 218
Ice Rocket and, 625

RSS formats, early, 341
RSS Subscribe button, 344
RSS-to-E-mail option, 151
RSS widget, 153
Ruby, Sam, 343, 615
Ruins of Cawdor, 325
Ruston, Jeremy, 589

Safko International Inc., 160, 298
Safko, Lon, 28, 180–181, 298, 305, 441
Saleem, Muhammed, 600
Sales, 675. See also Selling
money spent on, 676
social media in, 8
via LinkedIn, 679–681
via social media channels, 37–38

‘‘Sales Manifesto,’’ 21–23
Sales cycle, 91
Sales funnel, 6, 91–92
phases of, 114
stages in, 92

Sales management, with Infusionsoft,
475

Salton, Gerard, 356
Sandbox, Wikipedia and, 493
Sandie, Robert, 530, 531
Sanger, Larry, 164, 492, 494
Sans serif fonts, 103, 104
Satellite radio stations, 287
Satellite tracking, Brightkite and, 639–640
Saverin, Eduardo, 451
Saving money, expert insight into, 684
Sayre, Robert, 343
Scheduling, with Doodle, 433–434, 696–697
Schindler, Don, 361, 363, 365
Schwartz, Jonathan, 144
Science, Twitter and, 539
Scoble, Robert, 43, 44, 144, 232, 260, 272,

495, 600
Scorecards
for aggregators, 611

for audio sharing tools, 519
for gaming providers, 567
for interpersonal applications/web sites,
667–668

for livecasting tools, 551
for microblogging tools, 540
for mobile marketing tools, 648–649
for photo swapping/sharing tools, 509
for productivity applications, 594–595
for publishing tools, 496
for RSS-related tools, 620
for searching tools, 634
for video sharing tools, 532–533
for virtual world providers, 559

Scrapbooks, with Orkut, 466
Screen sharing

with GoToMeeting, 655
with iChat, 426, 657

Scripting, with iTunes, 512
‘‘Scripting News,’’ 141

format for, 342
Sculpties, 310
Searchable videos, Google Video and, 524,

525
Search engine algorithms, 361
Search engine criteria, 369
Search Engine Marketing (SEM), 39,

355–356, 379–391
advertising campaigns using, 379–380,
381–384

benefits of, 379
commandments of, 388
history of, 380
launching, 381–384
Pay-Per-Click advertising in, 380–381
providers of, 384–387
social media and, 385–386, 387, 388–389
tips, techniques, and tactics in, 384
versus eBay, 387

Search Engine Optimization (SEO), 14,
190, 355–378, 688. See also SEM
campaigns

advantages of, 689–690
benefits of, 355–356
commandments related to, 376
coordinating with SEM, 388–389
history of, 356–358
importance of, 621
information about, 358–367
as an ongoing process, 368–369
practices to avoid in, 366–367
providers of, 370
RAMP and, 622
rankings, 360
Search Engine Marketing and, 379–380,
380–381

social media and, 376
tips, techniques, and tactics for, 367–370
toolkit for, 129
with Volusion, 488

Search engine rankings, 104–105, 360
maximizing, 356

Search Engine Reply Pages (SERP),
689

Search engine results pages, position on,
356

Search engines, 360
billing by, 383–384
blog-finding by, 689–690
blog-specific, 146
cheating, 366–367
first official, 357
indexing by, 360, 690
Search Engine Marketing and, 380
for SEM campaigns, 385
tweet-specific, 269

Twitter and, 538
Search engine spiders, tricking, 376
Searches, 13–14
via Google Alerts, 577–578

Searching
with Google Gmail, 581
with Google Search, 623–624
with Ice Rocket, 625–626
with MetaTube, 627–628
MyYahoo! and, 605, 606
with RAMP, 621–623
with Redlasso, 628–630
with Technorati, 630–632
tools for, 621–634
with Yahoo!, 589–590
with Yahoo! Messenger, 431
with Yahoo! Search, 632–633

Search marketing, expert insight into,
235–239

Search page, 95–96
Search Relay, with Ice Rocket, 625
Search stage, of the sales funnel, 92–93
Search syntax, with Google Search, 623
Seasonality, 75, 76–77
Second generation (2G) mobile telephones,

launching of, 396
Second Life, 35, 297, 303–304, 305, 554,

557–559
American Cancer Society using, 553, 559
avatars, 311
browsing, 312
companies utilizing, 309
currency of, 306
enterprise in, 307–309
expenses in, 311–312
features of, 558
how to use, 558
information about manufacturer, 557
Mark Kingdon on, 315–317
need for, 559
originators of, 559
other applications with, 558
participating in, 309–310
scorecard for, 559
The Social Media Bible and, 309, 553
use in business, 316
users of, 558
WordPress and, 495

Second Life Mainland, 306–307
Second Life Relay For Life Launch Event,

308–309
Second Lifers, 310
‘‘Second Life’s First Millionaire’’ (Hof), 306
Second Life stats, 312
Second Life URL (SLURL), 309
Secrets of Videoblogging (Hodson & Verdi),

234
Securities and Exchange Commission

(SEC), 715
Security. See also Confidentiality; Privacy
with Callwave, 641
with GoToMeeting, 435
with ReadNotify, 585
with Volusion, 488
of wikis, 162–163

Seeding, in mobile viral marketing, 407
Segmenting, 83
to maximize conversion, 73–74

Seibel, Michael, 547
Seismic Desktop, 692
measuring success with, 724

Self-destructing e-mail, withReadNotify, 585
Self-made posted videos, 245
Self-policing, 222
Self-publishing, 53, 54
Blogger for, 472–473
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Self-Service launch, with Technorati,
631

Selling. See also Sales entries
new approach to, 22
in a virtual world, 317

SEM campaigns, management of, 384–387.
See also Search Engine Marketing
(SEM)

Senefelder, Alois, 52
SenSei, 298, 302–303
SenSei Library, 301
SenSei Operating System, 398
SenSei System, 299
Serani, Tom, 481
Serif fonts, 103, 114
Server controls, built-in, 129
Service agencies, social media services

from, 716
Service organizations, Twitter for, 539
Service plans, with Acteva, 570
Sewell, Paul, 404
Shadow of Legend mobile game, 406
Shadow of Yserbius, 325
ShareThis widget, 153

EverQuest and, 564
Sharing, 153–154. See also Audio

sharing; Content sharing; File
sharing; Information sharing; Online
audio sharing; Online photo
swapping/sharing; Peer-to-peer file
sharing; Photo-sharing web site
entries; Photo swapping/sharing;
Revenue sharing; Rich photo
sharing; Screen sharing; Side-load
photo sharing application;
SlideShare; Video sharing

Shear, Emmett, 547
Shellen, Jason, 343
Shipping providers, Volusion and, 488–489
Shobe, Matt, 616, 618
Shoemoney, Jeremy, 152
Shopping cart platforms, in electronic

retailing, 387
Shopping cart software, with Volusion,

487–490
Short Message Service (SMS), 185, 400,

403, 396, 646. See also SMS entries;
Systems Management Server (SMS)

applications of, 399
BlogTalkRadio and, 542
defined, 429
in messaging convergence, 408
in mobile viral marketing, 407
with Twitter, 429–430
with Yahoo! Messenger, 430–431
Zoomerang and, 594

SHOUTcast, 541, 547–549
features of, 547–548
how to use, 548
information about manufacturer, 547
Live365 and, 545
need for, 549
originators of, 549
other applications with, 548
scorecard for, 551
users of, 548–549

ShowBiz, 233
Showtime, Brightcove and, 523
ShoZu, 412
Shriram, Ram, 624
ShutterFly, 182
Side-load photo sharing application, 184
Siegel, Justin, 401
Sierra, Kathy, 145
Sierra Network, 325
Sifry, David, 343, 632

Silicon & Synapse, World of Warcraft and,
567

Simmins, Brent, 342
Simmons, Russ, 610–611
Simonetti, Ellen, 147
Simple Markup Language (SML) tools,

161–162
Simulators (Sims), 297, 310
Sina, Rashmi, 483
Sincaglia, Nick, 519
Sincerity, 672
Singh, Sanjeev, 601
Single player virtual gaming, 330
Sirius, 287
Sitemaps, comprehensive, 368
Site:www.yourdomain.com, 361
Six Apart Ltd., 483, 485
Six Degrees of Kevin Bacon game, 34–35
Sketchblog, 145
SkyDrive, with Microsoft Live Messenger,

432
Skype, 197, 422–423, 662–664
features of, 663
how to use, 663
information about manufacturer, 662
need for, 664
originators of, 664
other applications with, 663
scorecard for, 668
users of, 663

Skypecast.com, 290
Skype Credit, 423
Skypephone, 663
Slide, 182, 503–504
features of, 503
how to use, 503
information about manufacturer, 503
need for, 504
originator of, 504
other applications with, 504
with Rhapsody, 518
scorecard for, 509
users of, 503, 504

Slidecasts, with SlideShare, 482
SlideShare, 482–483
features of, 482
how to use, 482
information about manufacturer, 482
need for, 483
originators of, 483
other applications with, 482
scorecard for, 496
users of, 483

Slide shows. See also Demos
(demonstrations); Presentations

via GoToMeeting, 655–656
with Slide, 503

Slowe, Christopher, 608
SLURL.com, Second Life and, 558
Smales, Andrew, 143
Small business direct marketing

campaigns, 166–168. See also Business
Smartphone, Jott and, 644, 660
Smart phones
Blogger and, 472
invention of, 396
rich media and, the, 400

Smart playlists, 214
SmartSets, with Zooomr, 507
Smedley, John, 565
SMS.ac, 646–648. See also Short Message

Service (SMS); Systems Management
Server (SMS)

features of, 646
how to use, 647
information about manufacturer, 646

need for, 648
originators of, 648
other applications with, 647
scorecard for, 649
users of, 647

SMS text, 144
SMS text messaging, 8
SMTP (Simple Mail Transfer Protocol),

MSGTAG and, 583
SmugMug, 182, 504–506

features of, 505
how to use, 505
information about manufacturer, 504
need for, 505–506
originators of, 506
other applications with, 505
photos stored on, 497
scorecard for, 509
users of, 505

Snake mobile game, 405
SnapFish, 182
SNDMSG, 64
SNOCAP, 30
Snow Crash (Stephenson), 304
Soap operas, 75
‘‘Social Architectures in Virtual Worlds:

How Do the Rules in Virtual Worlds
Encourage Certain Social Behaviors?’’
(Yee), 327

Social bookmarking, 351
Social bookmarks, 345
SocialCast, 271
Social engagement, mobile telephones and

real-time, 402
Social Graph Engine, with KickApps, 457
Socialight.com, 412
Social impact, of virtual gaming, 326–327
Social journaling service, 274
Social lead generation, 291
Social marketing, Slide for, 504
Social media

Active Worlds as, 554
benefits of, 314–315
defined, 3–5
demographics for, 677
Digg as, 598–599
effectiveness of, 5–6
in electronic retailing, 387, 388–389
engagement and, 183
EverQuest as, 564
Flickr and, 498
gaming as, 561
history of, 447
identifying resources in using, 711–721
integrating marketing strategies into, 699
interpersonal applications/web sites as,
421–444

Jott and, 427–429
Kaneva as, 556
leveraging, 313
leveraging the power of, 219–220
major uses for, 8
management and, 712–713
mobile telephones and, 395, 401–410
new forms of, 18
Plurk and, 537
Podbean and, 515
Podcast.com as, 515–517
productivity applications for, 569
raising money with, 202–203
RatePoint and, 480
reach of, 291
Reddit as, 607
Redlasso as, 628–629
ROI from, xvii, 14–16, 37–38, 54–56, 78–
79, 108–109, 130–131, 148–149,
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166–168, 182–183, 202–203, 219–220,
234–235, 250–251, 272–273, 290–292,
313–315, 334–335, 347–348, 371–373,
385–386, 414–415, 679–681, 694–695,
702–704, 717–718, 728–729

Search Engine Marketing and, 388–389
Second Life as, 558, 559
Slide as, 503
TalkShoe as, 549–550
Twitter as, 537–539
using, ix, 6–7
virtual worlds as, 553
Volusion and, 488–489
writing about, ix–xi
ZooLoo as, 666–667

Social Media Ad Council (SMAC), 456
Social Media Bible, The (Safko)
audience input to, 3–4
as a collection of information, x
executive conversations for, 34–35
second edition, xiii–xix
in Second Life, 309

Social Media Bible Beach, 307
SocialMediaBible.com, 398, 399, 417
Social Media Bible Evangelist, 309
Social media blogs, 347
Social media categories, 9–14
Social media-centric effort, 314
Social media experts, xvi–xvii
Social Media Expert Test, 713
Social Media Garden, 309
Social media industry, evolution of, 209
Social media marketing, xvii, 4–5
integrating strategies into, 699–709

Social media obsession, 262–263
Social media opportunities, embracing, 22
Social media outlets, engaging with users

through, 79
Social media outreach, 108–109
Social media overload, 261–262
Social media players, guide to, ix
Social media portals, customer searches

on, 356
Social media profiles, 368, 369
Social media program, 314
Social Media Series webinar campaign,

167, 168
Social media sites
joining, 368
top, 37

Social Media Solution, 182–183
Social media strategy, x, xiv–xv
Social media strategy plan, implementing

and measuring, xv–xvi
Social media success, xiv, 1
expert insight into, 672–673
five steps to, 669–672
steps to, x, xv–xvi

Social media tools, xiv
‘‘Social Media Trinity,’’ xv
in marketing strategy, 669, 670, 687–698
integrating marketing strategies into,

699–709
Social media two-way communication, 258
Social network building, expert insight

into, 373–375
Social networking, 10, 21–46
with Acrobat Connect, 651–653
with airG, 635–636
with AOL Instant Messenger (AIM),

653–655
with AOLMobile, 636–638
Bebo for, 448–449
benefits of, 21–23
with BlogTalkRadio, 542, 543
with Brightkite, 638–640

with Callwave, 640–642
Facebook for, 449–451
Fast Pitch! for, 451–453
five Ws of, 693
Friendster for, 453–454
Gather.com for, 455–456
with GoToMeeting, 655–657
with Hulu, 526
with iChat, 657–658
information about, 24–36
with interpersonal applications/web
sites, 439, 440

with Jott, 642–644, 658–660
with Jumbuck, 644–646
with Kaneva, 557
KickApps for, 456–458
LinkedIn for, 458–460
with Meebo, 660–662
MOLI for, 460–462
MySpace for, 462–464
Ning for, 464–465
Orkut for, 466–467
Plaxo for, 467–469
with Skype, 662–664
with SMS.ac, 646–648
in Social Media Trinity, 687,
693–694

TiddlyWiki in, 588
tools for, 447–469
with Twitter, 429–430
with Twitxr, 506–507
Wikia and, 491
with WebEx, 664–665
with ZooLoo, 666–667

Social networking activities, 314
Social networking applications, outside,

313
Social networking forum, 127–129
Social networking mobile games, 406
Social networking sites, 127–129
Social networking site phenomenon, 23
Social network links, on business

stationery, 701, 702
Social network providers, 36–37
Social networks, 6, 708. See also Social

media
beginning of, 23–24
building, 43
contributing to, 26
examples of, 26–27
levels of interaction of, 24
membership life cycle for, 25
size of, 26
understanding, 24
Wiley, 17–18

Social network service, 290
Social profiles, linking to, 155
Social software, 159
Social Store Builder, Volusion and, 489
Socialthing!, with Brightkite, 639
socialworld.com, 375
Soft bounce e-mails, 67
SoftVoice, 298, 302–303
Software. See also Applications (apps);

Software tools
podcast, 200
publishing, 53
VoIP, 187

Software Development Kit (SDK)
with Active Worlds, 555
with BitTorrent, 575

Software tools, companies providing, 445–
446

Sony 989 Studios, 326
Sony Interactive Studios America,

EverQuest and, 565

Sony Online Entertainment (SOE), 326
EverQuest and, 564, 565

Sophie Calle, 290
Sound Check, 214
Sound editing, 206
Sound effects, with Yahoo! Messenger, 432
SoundJamMP, 211
iTunes and, 513

Sound Studio, 197, 200
Soundtrack Pro, 200
Soundtracks, with Yahoo! Messenger, 432
Sousveillance, 141, 290
South by Southwest Web Award, 258
Southern Leyte Rehabilitation Program,

473
Southwest Airlines, 37–38
Southwest Airline tweets, 266
Spaces, with Microsoft Live Messenger, 432
Spagnoletto, Patrizio, 235–239
biography, 740

Spam, 63, 68–70, 707. See alsoMicrospam
via mobile telephones, 403

Spam filters, 70–71
Spamming, 126
Spears, Britney, 260
Specialized users, Ning for, 464–465
Speech recognition, in Jott, 441. See also

Voice entries
Speech text transcriptions, RAMP and, 622
Speech-to-text technology, with RAMP, 622
‘‘Speed Networking’’ events, 704
Sperling, Peter V., 642
Spiders, 359
tricking, 376

Splog, 145
Spoink, 271
Sponsored forum post, 15
Sponsored links, Search Engine Marketing

and, 380
Sponsored listings, Search Engine

Marketing and, 379
Sponsored Search, 235–236
Sponsored Search advertising, 237
Sponsor Listings, with Yahoo! Search, 633
Sponsor Results, with Yahoo! Search, 633
Sponsorship, expert insight into, 684
SPOT Satellite Personal Tracker, with

Brightkite, 639
Spreadsheets
with Google Docs, 579
Google Video and, 524
Zoho, 592

Spread spectrum, Bluetooth and, 404
Sproles, Kevin, 490
Spyonit, Google FeedBurner and, 616
Sridhar, Naga, 578
Srivastava, Kakul, 14, 635
Staff, 715–716. See also People
‘‘Stanford Guidelines for Web Credibility’’

(Fogg), 95
Staples, 108–109
Starak, Yaro, 152
Start page, with iGoogle, 603–604
StarTrek game, 337
Star Wars game, 337
Stationery, information on, 701, 702
Station Exchange, for EverQuest, 564
Status, 271
Status Messages, with Yahoo! Messenger,

431–432
Status update microblogging feature, 272
Stealth settings, with Yahoo! Messenger,

431
Steaz tea company social media campaign,

250–251
Steffen, Alex, 147
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Stephenson, Neal, 304
Sternberg, Seth, 661–662
Stickam, 290
Sticky web pages, 87, 99
Stone, Biz, 274–275, 539

biography, 740
STOP command, mobile telephone

advertising and, 403
Stoppelman, Jerry, 610–611
Storage, 732

with Google Docs, 579, 580
Stories, publishing and, 471
Strategies

integrating, xv, 669–672
measuring success of, 723–733

Streaming media
with Active Worlds, 554
Redlasso and, 628
with RSS 2.0, 619

Streaming videos
with Hulu, 526, 527
with Viddler, 530

Stream/streaming/multicast, 279
Strompolos, George, 251–253

biography, 740
Strout, Aaron, 79
Stubblefield, Nathan B., 395
Students

Facebook and, 450
Orkut for, 467
Plurk for, 536
Podcast.com for, 516
recruiting, 715
Viddler for, 530

StumbIeUpon, 153
StumbleUpon campaign, 414
Style, communication strategy and, 679
Subdirectories, 368
Subdomains, 368
Subject line, of an e-mail, 66. See also

E-mail subject line
Subscribe button, 344, 351
Subscribers

to Atom, 614
to Doodle, 697
to Live365, 545

Subscriptions, via Google FeedBurner, 615
Success acceleration, expert insight into,

349–350
Sullivan, Andrew, 143
Sumerian writing system, 49–50
Summize, 269
Sun Microsvstems, 308
SuperCard, 760
‘‘Superstitions: Exploring Superstitions in

MMOs and How They Develop’’ (Yee),
327

Supply-and-demand market, for virtual
items, 329

SurveyMonkey, 585–587
features of, 585–586
how to use, 586
information about manufacturer, 585
need for, 587
originator of, 587
other applications with, 586
scorecard for, 595
users of, 586

Surveys
with Google Docs, 579
with SurveyMonkey, 585–587
with Zoomerang, 593–594

susning.nu, 162, 163
Sutherland, Ivan, 297
Swartz, Aaron, 608
Sweet spot, of keyword costs, 382

Sweigert, George, 395
SWOT (strengths, weaknesses, opportunities,

threats) analysis, x, 669, 675
Symbian operating system, Skype and, 663
Synchronous communication, via AOL

Instant Messenger, 653–654
Syndication
Brightcove and, 523
with Hulu, 527

Syndication button, 341
Syntax, with Google Search, 623
System for the Mechanical Analysis and

Retrieval of Text (SMART), 356
Systems Management Server (SMS), 259,

265

Tabblo, 182
Tagging, of e-mail, 582–583
Talk and Voice chat, with AOL Instant

Messenger, 424
Talking Points, 143
Talk of the Nation Science Friday, 198
TalkShoe, 541, 549–551
features of, 549–550
how to use, 550
information about manufacturer, 549
need for, 550–551
originator of, 551
other applications with, 550
scorecard for, 551
users of, 550

TalkShoe.com, 290
Talk show hosts, TalkShoe for, 550
Tang, Linh
biography, 740
on launching Yahoo! businesses,

386–387
Tank, 323
Target customers, e-mail content and, 167.

See also Targeted customer base
Target demographics, 314
Targeted customer base, 219–220
Targeting, 238
Tate, Kristopher, 508–509
Taylor, Bret, 601
Teaching, with WebEx, 436
Team collaboration, 9
TechCrunch, 333
Technology
evolution of, 281
mobile telephone, 417
social networking, 447

Technorati, 47, 146, 148, 630–632
features of, 630
how to use, 630–631
information about manufacturer, 630
need for, 631–632
originator of, 632
other applications with, 631
scorecard for, 634
users of, 631

Tech TV, 683
Teen Second Life, 304
Telecommunications,‘‘next logical step’’ in,

281
Telecommuting
Acrobat Connect in, 653
with Infusionsoft, 475

Telephone audioconferencing, with Adobe
Connect, 437

Telephone calling, free, 422–423
Telephones. See also Cell phones; Mobile

telephones; Phone entries
invention of, 281
Skype and, 663–664
with WebEx, 435, 665

Telephone services, Skype, 663–664
Telepresence, 305
Television, 521, 676

BitTorrent and, 574
day parting on, 75
Hulu and, 527
Justin.tv and, 546, 547
livecasting and, 541
mobile marketing and, 635
searching with Redlasso, 628, 629
in worldwide media and advertising
power shift, 671, 672–673

Television commercials, 672–673, 676
Television shows, mobisodes of, 400–401
Tell a Friend Campaign, 234–235
Templates, with WordPress, 495
Terminology

of social networking, 693
understanding, 688–691, 692

Terra, Evo, xi, 203–205, 210
biography, 741

Testimonials
with Orkut, 466
with RatePoint, 480
about TypePad, 484

Texting. See Text messaging
Text messages, 400

first sent, 399
Text message shortcuts, 127
Text messaging, 399. See also

Microblogging
with AOL Instant Messenger, 424
with Jumbuck, 645
Meebo and, 661–662
microblogging as, 535
with Skype, 423
with SMS.ac, 646
with Twitter, 429–430
with Yahoo! Messenger, 430–431

Text Shortcuts Language Guide, 127
The3gdatingagency.com, 412
Theory of Indexing, A (Salton), 356
theSocialMediaBible.com, xi, xvi–xvii
Thiel, Peter, 451
Thin client, 323
Think Big Blog, 291
Think Big Kansas City entrepreneurial

conference, 290–292
Think Big Partners company, 290–292
Thinking, publishing and, 471. See also

Thought entries
Third generation (3G) mobile telephones,

launching of, 396
Third-party add-ons, for World of

Warcraft, 566
Third-party credibility, 713
Third-party web sites, with SlideShare, 482
Thought leadership, 314
Thoughts, scripting, 232
Threads, 121, 124
301 redirect, 367
3-D content

with Active Worlds, 554, 555
with EverQuest, 564
with Kaneva, 557
with Second Life, 558, 559

3-D virtual world, 298
3-D web browsers, Active Worlds and, J. P.,

555
3-D mobile games, 406
3jam.com, 410
Thumbnail images, 181
TibiaMEmobile game, 406
TiddlyWiki, 587–589

features of, 587–588
how to use, 588
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information about manufacturer, 587
need for, 589
originators of, 589
other applications with, 588
scorecard for, 595
users of, 588

Tier, 311
TimeWarner, America Online and, 573,

638, 655
Time zone support, with Doodle, 697
Timkrans, Jan Welter, 563
Tipping points, 719
Title tags, 363
TiVo
Brightcove and, 523
with Rhapsody, 518

Tom Green Live, 290
Tomlinson, Ray, 64
Tools
for measuring successful strategies,

724–727
for social networking, 694

Trademarks, 104
Trade shows
identifying resources for, 711–712
virtual, 707–708

Tradition, 720
Traffic
accurately targeted, 99
residual, 15–16

Traffic analytics, in measuring success, 726
Training
for interpersonal applications/web sites,

439
Metacafe for, 528
in a virtual world, 317
with WebEx, 436, 664–665

Training presentations, interpersonal
applications/Web sites for, 422

Transbabel, Wikipedia and, 493
Translations, with Doodle, 696
Transmission Control Protocol/ Internet

Protocol (TCP/IP), 88
Transparency, 672
Travature, 270
Travel cycle, 19
Treedia Labs, Podcast.com and, 515, 516,

517
Treemo.com, 412–413
Trend Tool, with Ice Rocket, 625
Trilateration, location-based services and,

405
Trillr, 271
Trost, Bill, 326, 565
Trott, Ben, 144, 485
Trott, Mena, 144, 343, 485
Trust, search engine algorithms and, 361
Trusted communities, 136
Trusted networks, 21, 23–24, 297, 339
Tsheets.com, Jott and, 643, 659
TSMB Dashboard, 142
Tsunami warning system, with SMS.ac,

647
TubeMogul, 152
Tumble, 692
Tumblogs, 145
tumblr, 272
TuneTo.com, Rhapsody and, 519
Turner Broadcasting System (TBS),

Kaneva and, 557
Turnkey social marketing solution, 131
Twain, Mark, 535
TweetChat room, for OfficeMax, 717
TweetDeck, 259, 692
measuring success with, 724, 725

Tweeting, 144, 274, 275, 538

mundane, 261
Tweeting-following communication,

260
Tweets, 258–259, 266, 430, 691, 692, 702,

703
BlogTalkRadio and, 542
commenting on, 261
for internal communications, 276
managing, 692
measuring success with, 724–725
security of, 265

Tweet Scan, 269
Tweets in the News, 268–269
20th Century Fox, using Second Life, 559
Twhirl, 269

Twitter and, 538
TWiT Army, 272
Twitosphere, 266
TwitPic, 266, 692
Twitter, 12, 151, 258–259, 417, 429–430,

535, 537–539, 631, 714, 715, 719, 728,
729

advertising on, 263
BlogTalkRadio and, 542
Brightkite and, 639
as a business communication tool, 272
ecosystems created around, 269
expert insight into, 274–275
features of, 537–538
flaming on, 263
groupings on, 269
how to use, 538
increasing revenue with, 702–704
information about manufacturer, 537
Jott and, 427–429, 642, 659
Justin.tv and, 546
as a key site, 314
measuring success on, 725
mobile telephones and, 401–402
need for, 539
for OfficeMax, 717
originators of, 539
other applications with, 538
RatePoint and, 480, 481
with Rhapsody, 518
scorecard for, 540
server overload on, 263–264
in Social Media Trinity, 687, 691–693
Southwest Airlines on, 37–38
users of, 538–539
utility of, 347–348
Vistaprint on, 148–149
in worldwide media and advertising
power shift, 671

Zoomerang with, 594
Twitter accounts, 347, 703

on business cards, 701
watermarking, 702

Twitter addresses, on business stationery,
701

‘‘Twitter and Jott Vulnerable to SMS and
Caller ID Spoofing’’ (Dhanjani), 265

Twitter audience, segmenting, 272–273
Twitter campaigns, 714
Twitter.com, 413
Twitterers, 266

aggressive, 259
corporate, 266–268
following, 275–276

Twitterfeed, 151
Twitter groups, 276
Twitterholics, 269
Twitter microblogging, 144
Twitter News Feed, 276
Twitter popularity contest, 259–260
Twitter providers, 269–270

Twitterrific, 430
Twitter‘‘tea party,’’ 250
Twitter Tweets, 262. See also Tweet entries
Twitterverse, 268
Twittervision, 538
Twittervision.com, 269
Twitxr, 506–507, 535
features of, 506
how to use, 506
information about manufacturer,

506
microblogging with, 539
need for, 507
originator of, 507
other applications with, 507
scorecard for, 509
users of, 507

Two Degrees, with Friendster, 453–454
Two-way communication, 84, 258
Two-way communication, 260
TXT Chat, with Jumbuck, 645
Type faces, 103
TypePad, 483–485
features of, 484
how to use, 484
information about manufacturer, 483
need for, 484–485
originators of, 485
other applications with, 484
scorecard for, 496
users of, 484

TypePad blog, 272

Ubuntu forums, 155
Udell, Jon, 342
UIEvolution, 31
Ultima, 335
Ultima Online (UO), 321, 325–326, 330,

336–337
UnaMesa, TiddlyWiki and, 588, 589
Uncyclopedia, 163
Unibox, Jott and, 644, 660
‘‘United Breaks Guitars’’ complaint video, 7
United States. See also American entries;

Department of Defense (DoD); Federal
entries; First Amendment; Government;
NASA tweets; National Science
Foundation Network (NSFNET); U.S.
CAN-SPAM Act of 2004

first mobile telephones patented in, 395
Hulu limited to, 527
MySpace usafe in, 416
YouTube in, 532

United States Copyright Royalty Board,
288

Universal Studios Home Entertainment,
334–335

Unpaid, Wikipedia and, 494
UNSC campaign, 333
Unsolicited commercial e-mail (UCE), 69
Unsubscribes, e-mail, 68
Uploader software applications, 179
Uploading
to Flickr, 498
with Google Docs, 579
with Google Video, 524
with Hulu, 526
to Metacafe, 528
to Picasa, 502
podcasts, 206
to SmugMug, 505
with Viddler, 529–530
videos, 231, 246–247, 254
videos to YouTube, 244–245
to YouTube, 531, 532
with Zooomr, 508
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URLs, 363
keeping, 369

URL shorteners, 692
US Airways Plane Crash, Twitter and, 268–

269
USBmicrophones, 197
U.S. CAN-SPAM Act of 2004, mobile

telephone advertising and, 403
Usenet, 24, 120, 140
User base, listening to, 316
User-generated content, xiii, xvii, 132, 260,

297
in virtual gaming, 330

User groups, 126
UserLand Software, 342

RSS and, 619
User profiles

with Digg, 598–599
with FriendFeed, 600
with Yelp, 609–610

User-submitted content, for Zimbio, 59–60
uStream, 12, 315, 541
Ustream.tv, 289–290

Valdright, Michel, 496
Value, creating, 706
Value added resellers (VARs), 120
Value propositions, evaluating, 72
Van Dijck, Peter, 229
Van Veen, Michael, 508–509
Varsavsky, Martin, 506, 507
Vasilev, Roman, 308
Vaynerchuk, Gary

biography, 741
on identifying resources, 718–720

Veeker.com, 413
Vega, Amanda, 410
Vegasna, Raju, 593
Verant Interactive, 326

EverQuest and, 565
Verbal communication, 225
Verdi, Michael, 234
Verification codes, 123
Verizon Wireless VCast, with Rhapsody,

518
VerticalResponse, 485–487

features of, 486
how to use, 486
information about manufacturer, 485
need for, 486–487
originator of, 487
other applications with, 486
users of, 486

VerticalResponse, Inc., 166–168
Vertical Web Portals (vortals), 367
VertitcalResponse, 77
VHS-to-DVD recorders, 246
VHS videos, converting to digital format,

254
Viddler, 529–531

features of, 529–530
how to use, 530
information about manufacturer, 529
need for, 530
originators of, 531
other applications with, 530
scorecard for, 533
users of, 530

Video(s). See also Livecasting
with Adobe Connect, 437
Brightcove for, 522–524
commandments related to, 239–240
commenting on, 240, 254
communication via, 240
creating, 231–232, 239–240
creative, 226

defined, 227
distributing, 233
editing, 232–233
in electronic retailing, 387
engaging, 225
expert insight into, 683
Google Video for, 524–526
history of, 227–231
Hulu for, 526–527
with KickApps, 457
Metacafe for, 527–529
with MOLI, 461
most popular, 239
with Plurk, 536
posting, 254
with Rhapsody, 518–519
searching with Redlasso, 628, 629
sharing with Flickr, 499
sharing with Photobucket, 500
sincere, 254
tools for, 521–533
uploading, 231, 246–247, 254
uploading to YouTube, 252
value of, 152–153
Viddler for, 529–531
YouTube for, 531–532
with Zoho, 592

Video backdrops, with iChat, 426
Videoblog, 229, 289
Video chat saving, with iChat, 426
Video chatting, via iChat, 657–658
Videoconferencing
with Skype, 663–664
with WebEx, 665

Video distribution, 229
Video editing applications, 232
Video editing software, 232–233
VideoEgg, 254
Video files, with iTunes, 512
Video Identification program, with

YouTube, 532
Video IM, with AOL Instant Messenger, 424
Video media, 11
Video podcasts (Vodcasts), 214
Video producers, Metacafe for, 527–529
Video publishing, Brightcove for, 522, 523
Video sharing, 9, 48, 230, 243–255, 689
benefits of, 243–244
Brightcove for, 522–524
commandments related to, 254
Google Video for, 524–526
Hulu for, 526–527
information about, 244–249
measuring success in, 725–726
Metacafe for, 527–529
MetaTube and, 627
tools for, 521–533
Viddler for, 529–531
web sites for, 243, 249–250
YouTube for, 531–532

Videos on demand, with Hulu, 526
Video storage, 229
Video streaming, 229
Video streaming service, 315
Video web log (vlog), 225–242
ViOS, 554
VIP hosting, with WordPress, 494, 495
Viral marketing, via mobile telephones, 407
Virginia Tech shootings, Twitter and, 268
Virtual classrooms, with Adobe Connect,

458
Virtual communities, 24
Virtual economies, 306–307, 329–330
Virtual-electronic (V-E) retailing, 386–387
Virtual galleries, with SmugMug, 505–506
Virtual gaming, 321–340

community aspect of, 337
demographics and appeal ot, 337
expert insight into, 335–338
history of, 324–333
social impact of, 326–327
information about, 322–323

Virtual gaming software, 323
Virtual objects, creating, 310
Virtual reality (VR), computer-based, 297.

See also VR environment
Virtual theaters, with Kaneva, 556
Virtual trade shows, 707–708

with Fast Pitch!, 452
Virtual world communities, 318
Virtual world platforms, 309–310
Virtual world prototypes, 302
Virtual world providers, 312–313
Virtual worlds, 12, 297–319

with Active Worlds, 554–555
benefits of, 297
commandments related to, 317–318
with Entropia Universe, 562–563
with EverQuest, 563–565
expert insight into, 315–317
history of, 297–304
information about, 304–312
with Kaneva, 556–557
marketing and selling in, 317
marketing in, 318
organizations using, 553
purpose of, 305
with Second Life, 557–559
tools for, 553–559
with World of Warcraft, 565–567

Virtual Worlds Management, 307
Virtual world web sites, exploring, 317
Visibility

establishing, 14–16
in marketing, 728

Vistaprint, on Twitter, 148–149
Vivox, Second Life and, 558
Vkidz VGA digital camera, 177
VLC Media Player, Google Video and, 525
Vlog, 145
Vloggercon, 229
Vlogging, 231

experiencing, 240
information about, 231
tips, techniques, and tactics concerning,
231–234

Vodafone GSM network, 399
Vodcasting, 192
Vodcasts, 214
Vogt, Kyle, 284, 547
Voice, with Active Worlds, 554. See also

Speech entries
Voice-activated software, 303
Voice-based chatting, via AOL Instant

Messenger, 654
Voicemail, company, 702
Voicemail-to-Text application, with

Callwave, 641
Voice over Internet Protocol (VoIP), 289,

311. See also VoIP Recorder
Adobe Connect and, 437, 438
with GoToMeeting, 655
with Skype, 663, 664
software, 197

Voice SMS, 408
Voice transcription, with Jott, 642–644,

658–659
VoIP Recorder, 197
Volk, Andy, 545
Volunteering, for online organizations, 369
Volusion, 487–490

features of, 487–488

768 INDEX

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



E1BINDEX_1 08/17/2010 769

how to use, 488
information about manufacturer, 487
need for, 489–490
originators of, 490
other applications with, 488–489
scorecard for, 496
users of, 489

Volusion shopping cart platform, in
electronic retailing, 387

Vonage, 197
Vonage telephone service, 289
VPL Research, 298
VR environment, 298. See also Virtual

reality (VR)
vSpring, 476

Wadja.com, 413
Wales, Jimmy, x, 164, 492, 494
Wall Street Journal Digital Network

twittering, 268–269
Walsh, Peter, at OfficeMax, 717–718
Warez, 122
Warnock, John, 653
Watermarking, 702
with SmugMug, 505

Waveform Audio (.wav), 190
Waxxi.us, 290
W-CDMA (Wideband Code Division

Multiple Access) standard, launching
of, 396

Wearable Wireless Webcam, 141, 282
Weather, forecasts on mobile telephones,

393
Web. See also Internet entries; World Wide

Web (WWW)
Kaneva and, 556, 557
searching, 394
word of mouth on, 82

Web 2.0-based podcast player, 218
Web 2.0 services, 164
Web addresses, 357
on business stationery, 701, 702
first, 90

Web analytics, 370
Web-based feed readers, 345
Web-based marketing, SurveyMonkey and,

587
Web-based software, 346–347
Web browsers, EverQuest with, 564
Webcam, 295
WebcamMax software, 283
Webcasting, 288–289
Webcasts, 288
Web conferences, 295
Web conferencing, 288. See alsoWebinars
with Adobe Connect, 436–438
with GoToMeeting, 434–435
with WebEx, 435–436

Webconfs.com, 363
Web developers, 108
Web development, expert insight into, 704–

708
WebEx Application Suite, 664
WebEx conferencing tool, 435–436, 664–

665
features of, 664
how to use, 665
information about manufacturer, 664
need for, 665
other applications with, 665
scorecard for, 668
users of, 665

Webinars, 167, 289, 295, 296, 422. See also
Web conferencing

with Adobe Connect, 437
with GoToMeeting, 435

with interpersonal applications/web
sites, 439

WebLOG, 139
Web marketing, via mobile telephones,

404
Web objects, 366
Web page aggregation, with Twitter, 430
Web page/browser, first, 90
Web page content, importance of, 362–363
Web page development

commandments of, 114
providers for, 107–108

Web page programming, 103
Web pages, 87–118, 731

broadening the appeal of, 97
content freshness of, 363–364
conversion messages on, 99–101
design elements for, 97
designing, 96
ideal, 93
information about, 91–102
measuring success with, 724, 726
modifying, 108
refreshing, 368
sticky, 87
techniques and tactics for, 103–107
well-designed, 114–115

Web page titles, 105–106, 365
WebPod Studio, 200
Web presence, 223
Web server, first, 91
WebShots, 182
Web site content, syndicating, 341. See also

Really Simple Syndication (RSS); RSS
entries

Web site design, captivating and
appropriate, 95

Web site platforms, 107
Web sites, 87. See also Internet

Atom and, 614
book sales via, 680–681
Brightcove and, 522
building traffic to, 387
credibility of, 94–97
expert insight into, 681, 704–708
Flickr and, 498
for gaming, 561–567
Google Alerts and, 577
Google FeedBurner and, 615–616
Google Reader and, 602
history of, 88–91
Hulu and, 526
iGoogle and, 604–605
Joomla for, 476–478
Justin.tv and, 546
KickApps and, 456–457
as marketing tools, 355
MyYahoo! and, 605
with Ning, 464, 465
podcast, 201
Really Simple Syndication and, 613
reviewed with Digg, 598–599
RSS 2.0 and, 618
Search Engine Marketing of, 379
search engines and, 621
SlideShare, 482
for social networking, 694
for TiddlyWiki, 588
updating, 94–95

Web site Showcase, with Joomla, 477
Web site traffic reporting, 218
Web traffic, hijacking, 366–367
Welch, Alex, 501
‘‘We Live in Public,’’ 283
Westwinds Church tweets, 268
WetPaint.com, 166

‘‘What’s in It for Me?’’ (WIIFM) marketing
rule, 71–72, 83, 223, 239, 365, 376

conversion and, 100
focus on, 388
in microblogging, 276, 691, 693
in mobile viral marketing, 407
tips, techniques, and tactics related to,

72–77
in understanding blogging terminology,

688–689
What You See Is What You Get

(WYSIWYG) editing features, 161
Wherry, Elaine, 662
White Hat SEO, 369
Whitelisted companies, 77
Whole Foods Market tweets, 267
WidgetBox, 153
Widget Builder, with KickApps, 457
Widgets, 689
Brightcove and, 523
EverQuest and, 564
with Hulu, 526
with Plurk, 536
with Reddit, 607–608

WidgetTag, with Wikia, 491
Wikia, 490–492
features of, 490–491
how to use, 491
information about manufacturer, 490
need for, 491–492
originators of, 492
other applications with, 491
scorecard for, 496
users of, 491

Wikia.com, 166
Wiki Answers, 163
Wiki conferences, 163
WikiHow, 168–171
contributors to, 170–171

wikiindex.org, 171
Wikimania conference, 163
Wiki Matrix, 166
Wikimedia Foundation, x, 165, 492
Wiki pages, editing and creating, 161
Wikipedia, x, 47–48, 162–163, 163–165,

172, 492–494
accuracy of, 164, 165
criticism of, 164
English language version, 163
features of, 492–493
how to use, 493
information about manufacturer, 492
need for, 493
originators of, 494
other applications with, 493
scorecard for, 496
users of, 493
Wikia and, 490–491, 492

Wiki platform providers, 166
Wikis, 159, 731
advantages of, 172
commandments related to, 171
growth of, 164–165
history of, 160
intentional disruption of, 162
quality of, 171
security of, 162–163
Unconference focusing on, 163
visiting, 171
information about, 161–166
Zoho, 592

WikiSpaces.com, 166
Wikitext, 161
Wiki Way, The: Quick Collaboration on the

Web (Cunningham & Leuf), 161
Wiki Wednesday meet-ups, 163
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WikiWikiWeb, 163
Wiki wisdom, 159–173

benefits of, 159
WildWikiWeb, 160
Wiley, Peter Booth, 16–19

biography, 741
WileyPLUS, 19
Wilfahrt, Greg, 648
‘‘Will It Blend,’’ 252–253
Williams, Evan, 139–140, 143, 263, 473, 539
Williams, John, 298
Winamp, 215

SHOUTcast and, 548, 549
Windows

AIM Instant Messenger and, 424
iTunes with, 512
Jott and, 643, 659
Microsoft Live Messenger and, 432
SHOUTcast and, 547–548

Windows 3.0, 228
Windows Live Messenger, 184, 185

Yahoo! Messenger and, 430, 431
Windows Live Writer, 154
Windows Media Player

BitTorrent and, 574
GoToMeeting and, 656

Wine Library TV, 718–720
Winer, David, 141, 192, 266, 342, 619
Winfield, Chris, 538
WinkFlash, 182
Wireless Application Protocol (WAP), with

SMS.ac, 647
Wireless carriers, Jumbuck for, 644
Wireless markup language (WML) page,

with Jumbuck, 644
Wireless telephones, history of, 395–401
Wise, Sam, 298
WishPot, Volusion and, 488–489
Wonkette, 147
Woodblock printing, 51–52
Word Density Analyzer macro, 366
Word of mouth, 719

in mobile viral marketing, 407
‘‘Word of Mouth at the Speed of Light’’

concept, 6–8, 48
‘‘Word-of-mouth’’ model, 132
Word-of-mouth advertising, 29?
WordPress, 108, 142, 148, 149–150, 151,

155, 233, 418, 494–496, 688, 690
features of, 494
how to use, 494–495
information about manufacturer, 494
Jott and, 427–428
need for, 495
originators of, 496
other applications with, 495
scorecard for, 496
with TalkShoe, 550
users of, 495

WordPress blog, 272
WordPress Forum, 122
WordPress PodPress Widget, 200
WordPress publishing platform, 401
WordPress theme, custom, 152
Word processing, Zoho, 592
WordType sites, Google Reader and, 602
World’s Fair, A (Malamud), 280
Worldchanging, 147
World of Kaneva. See Kaneva
World of Warcraft (WoW), 12, 302, 331,

321, 326, 337, 561, 565–567
Centers for Disease Control and
Prevention in, 327–329

features of, 565
how to use, 565–566
information about manufacturer, 565

need for, 566
originators of, 566–567
other applications with, 566
scorecard for, 567
users of, 566

WorldsAway, 302
World Wide Web (WWW), 87, 90. See also

Internet; Web entries
Active Worlds and, 554, 555
expanding, 91

World Wide Web Consortium (W3C)
Atom and, 614
RSS 2.0 and, 618, 619

wow.allakhazam.com, 338
Wozniak, Steve, 303, 658
WREK radio, 280
Writely, Google Docs and, 580
Writer, with Microsoft Live Messenger,

432–433
Writers
Bebo and, 448, 449
Blogger and, 472
WordPress for, 494–495

WXYC radio, 280
Wyver Solutions Ltd., 603

Xanga.com, 274
XAuth, 375
Xbox 360, 302
expert insight into, 683

Xbox LIVE, 302, 321, 333
XM satellite radio, 287
XML (eXtensible Markup Language)
with Atom, 613–614
with RSS 2.0, 618

xmlsitemaps.com, 365
Xu, Jinglei, 146

Yahoo!, 589–591. See alsoMyYahoo!
America Online and, 572
BlogTalkRadio and, 542
features of, 589–590
Flickr bought by, 499
how to use, 590
Ice Rocket and, 626
information about manufacturer, 589
need for, 590
originators of, 591
other applications with, 590
scorecard for, 595
users of, 590

Yahoo! businesses, launching, 386–387
Yahoo! Developer Network, 633
Yahoo! Directory, 590, 633
Yahoo! Games, 431
Yahoo! Groups, Jott Links and, 428
Yahoo! Image, 589
Yahoo! Local, 589
Yahoo! Mail, 431, 590
Yahoo! Messenger, 430–432, 590
Yahoo! Messenger Audibles, 431
Yahoo! News, 589
Yahoo! Next, 590
Yahoo! Search, 431, 632–633
features of, 632
how to use, 632–633
information about manufacturer, 632
need for, 633
originators of, 633
other applications with, 633
scorecard for, 634
users of, 633

Yahoo! Search BOSS, 590
Yahoo! Search Engine, 381
Yahoo! Search Marketing, 235–239
Yahoo! Shopping Search, 589–590

Yahoo! Sponsored Search, 236
Yahoo! Videoblogging Group, 229
Yammer, 9, 270, 535, 692
Yang, Jerry, 589, 591, 606, 633
Y Combinator

Justin.tv and, 547
Reddit and, 608

Yee, Nick, 326–327
Yelp, 132–135, 417–418, 609–611

features of, 609
how to use, 609
information about manufacturer, 609
need for, 610
originators of, 610–611
other applications with, 609–610
product information/reviews with,
402

scorecard for, 611
users of, 610

Yelp.com, 413
Yelp community, 134
Yelpers, 133, 134, 135
Yen, Vincent, 636
YourZ.com, 28
YouTube, 229, 230, 375, 531–532

content creation for, 251–253
expert insight into, 683
features of, 531
how to use, 531
iGoogle and, 603
information about manufacturer, 531
Kaneva with, 556
in measuring success, 725–726
MetaTube and, 627
need for, 532
originators of, 532
other applications with, 531
popularity of, 225
Redlasso versus, 630
scorecard for, 533
Slide and, 503
in turning hobby into business, 385–386,
387

uploading videos to, 244–245
users of, 532
video distribution on, 233
video quality on, 701
videos on, 521

YouTube.com/partners, 252
YouTube Insight, in measuring success,

726
YouTube partners, in turning hobby into

business, 386
YouTube videos, 7
Yuku, 136
Yuku.com, 129–130

Zane, 302
Zannel.com, 413
Zawodny, Jeremy, 343
zDegree, Acteva and, 571
Zed, Metacafe and, 528
Zemble.com, 413
Zenfolio, 182
Zennström, Niklas, 664
Zillo, Jott and, 427
Zimbio, 56–60

content of–59–60
Zinadoo.com, 413
Zingku.com, 413
Zipline, with Zooomr, 508
Zog Media, Inc., ZooLoo and, 666, 667
Zoho, 591–593

features of, 591
how to use, 591–592
information about manufacturer, 591
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need for, 592
originator of, 593
other applications with, 592
scorecard for, 595
users of, 592

Zoho Creator, 592
Zoho Notebook, 592
Zoho Sheet, 592
ZohoWiki, 592
ZohoWriter, 592
ZooLoo, 666–667
features of, 666
how to use, 666
information about manufacturer,

666

need for, 667
originator of, 667
other applications with, 666
scorecard for, 668
users of, 667

Zoomerang, 593–594
features of, 593
how to use, 593
information about manufacturer, 593
need for, 594
origination of, 594
other applications with, 594
scorecard for, 595
users of, 594

Zooomr, 182, 507–509

features of, 507–508
how to use, 508
information about manufacturer,

507
need for, 508
originators of, 508
other applications with, 508
scorecard for, 509
users of, 508

Zork, 335
Zoto, 182
Zuckerberg, Mark, 451
Zúniga, Markos Moulitsas, 147
Zyb.com, 413
Zynga’s Mafia Wars, 334, 335
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