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absenteeism 360

account managers 276

accountability 69

achievement impulse 308

action plans 49, 105, 131, 191–211

advertising 90, 92, 277, 307–13

after-sales service personnel 276

Air Liquide 255, 330, 339, 344–5

alignment 11, 203, 213

	 communication 327

	 markets 12, 275–314

	 talent 235–70

	 training 11, 215–34

Allstate 56

apparel 282–3

Apple 300–1

Archer Daniels Midland 73, 266

Areva 348

Asia 56, 155–6

aspirational targets 199

assumptions 184, 217

attrition 65

audiences 325

audit 8, 15, 17–48, 66, 203

	 communication 80, 326

	 credibility 92–4

	 gender survey 38–9

	 interviews 30–7

	 manager mapping 37

	 qualitative feedback 28–30

Australian School of Business 83

authenticity 317

auto insurance 303

automotive industry 91

autonomy 251, 271

Avon Products 73, 186

awards 6, 50, 68, 69, 153

awareness 9, 95, 129, 192, 203, 245

	 communication 327

	 gender balance workshops 132–9

	 training 199

AXA Private Equity 33

B&Q 294–5

BAE Systems 73

Barclays Wealth 304

Baxter International 5, 79, 339, 

346–7, 363

BC Hydro 106–7, 148, 235, 318

beauty 283

benchmarking 9, 55, 60, 65, 108, 
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bilingual brands 206–7

bilingual management, recruitment 

237–8

board meetings 121

body image 283

Boston School of Management 82

BP 73, 86–7

brand image 343

branding 306, 330

Brazil 157

BRIC (Brazil, Russia, India and 

China) nations 111, 275

British Airways 308

BT 227

Burberry 185

bureaucracy 169

business case 97, 104, 130, 133, 219, 

224, 313

business schools 81–3, 153

business strategy 10

business units 20

Cadbury 73

call centres 276, 303

candidate evaluation criteria 229

career behaviours 51, 177

career customisation 172

career cycles 162–72, 228, 229, 

250–1

career gaps 62

career management 271

case studies 217

Catalyst 69, 79, 118, 153, 191, 208

Centrica 73

CEOs see chief executive officers

champions 51

channel usage 343

chief executive officers (CEOs) 78, 

93

	 communication 329

	 female 71, 75

	 gender initiatives 115–16, 134, 207

	 progressive male 72

	 role models 359

childcare 111, 217, 278

children 60, 114, 144, 162, 230, 

254–5, 286

China 369

choice 58

Cisco France 238

Citigroup 49, 64

client-facing staff 343

clients 42

Co-operative Asset Management 

Group 89

coaching 5, 50, 72, 320

collaboration 85, 174, 262

collaborative cultures 52

Colombia 157

commitment 115

communication 12, 69, 77–94, 225, 

317–37

	 action plans 205, 206

	 internal 328–9

	 leadership 318–28

	 lines 169

	 markets 277

	 workshops 136

	 see also gender bilingual; 

language
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communication styles 29, 51, 172–9, 

229

communities 42

company culture 150, 180

company indicators 47

compensation 357

competitive advantage 117–18

computer games industry 28

conferences 152–3, 322

confidentiality 38

consensus 35

consistency 317

consumer analysis 26–7

consumer markets 275

consumer researchers 276

consumer spending 1, 47, 110, 278

corporate culture 13, 29, 41, 63, 167, 

186

corporate executive officers 55

corporate performance 118

corporate politics 180

corporate social responsibility 49, 66

cosmetics 283

Cranfield Management School 70

credibility 92–4, 210, 255

critical mass 53, 262

Cross-Company Mentoring 

Programme 72

cross-gender selling 280

cultural barriers 154

cultural shift 12, 61, 79, 253

customer analyses 12, 279–80

customer centricity 61, 135

customer profiles 138

customer profiling 280

customer satisfaction 6, 12, 51, 276, 

284, 343

customers 42, 90, 206, 276–7

decision makers 101

Dell 222

Deloitte Consulting 17, 31, 217

demographics 171

dependent care issues 230

developed markets 278

development 20, 255–61, 272

developmental positions 24

direct marketing 303

discrimination 209, 280

disenchantment 29

distribution channels 281

diversity 49, 66, 102, 123, 141, 187, 

331

domestic labour 114

Dove 90, 312

drinking 41

dual career couples 58, 62, 230, 364

e-learning 220, 231, 232

economic empowerment 1

EDF 241

education 284

egalitarianism 183

Egon Zehnder International 161, 

202, 246, 247–9, 356–7

emerging markets 278

emotional intelligence 35

employee training 218–19

employees 360

employer branding 238, 239, 342–3
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employment practices 160

employment rates 125

end users 42, 281

engineering 149, 361–2

entry level 22

equal opportunity legislation 49, 160

equality 65, 99

Equality and Human Rights 

Commission 254

ethics 309

Europe 56, 112, 125, 144, 155

European Professional Women’s 

Network 52, 153

executive coaching 72

Executive Committee 9, 45, 52, 

53–4, 57, 78

	 audit 31–2

	 communication 325

	 gender initiatives 101, 105, 262–3

executive search firms 228–9

exit interviews 34, 40, 63

external communications 333–5

Exxon Mobil 85, 87

facilitators 137

Fair Trade 309

fairness 208

families 2, 41, 58

family-friendly organisations 58

FBI see Female Buyer Influence

feedback 222

Female Buyer Influence (FBI) 

310–11

female employees 29

	 audit 32, 40–1

female market share 343

feminine communication 175

feminine marketing 298, 299

Femme Den 146–7

fertility 369

financial services 282

fitness 283–4

flexibility 23, 34, 40, 41, 64, 149, 171, 

230, 251–3, 271

flirting 41

focus groups 27, 42, 93

followership 180

food industry 281, 283

Forbes 152

Fortune 152

Forum for the Economy & Society 

152

France 65, 67, 121

FTSE 350 64, 70, 89

functional departments 30, 55

gender asbestos 7–8, 116, 144–5

gender awareness workshops 217, 

245

gender balance 2–3, 4, 195

	 action plan 10–11

	 alignment 11, 203, 213

	 approaches 62

	 audit 8, 15, 17–48, 66, 203

	 awareness 9, 95, 129, 192, 203, 

245

	 compliance-based approaches 65, 

67

	 leadership 46, 262–70

	 markets 47, 305
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	 metrics 52

	 quantitative surveys 20

	 sustain 12–13, 203

	 SWOT analysis 138

	 talent 46

	 workshops 132–58

gender bias 204, 205

gender bilingual 4, 5, 10, 64, 103, 

201, 317

	 analysis 27

	 language 321

	 leading 129–58

	 managers 183–9

	 websites 302

	 working 159–89

gender consultant 30, 42

gender differentiation 280

gender drivers 108–15

Gender Equality Project 89

gender goals 218

gender initiatives 7, 8, 26, 58, 65

	 audit 43

	 communication 326

	 training 225, 227

Gender Investment Index 322

gender roles 187

gender survey 38–9

gender training 200, 216

General Electric 59

General Motors (GM) 310–11

Generation Y 33, 171, 241

glass ceilings 6–7, 144, 209

Global Gender Parity workshop 322

globalisation 135, 332–3

governance 193

government quotas 4

grade levels 20

graduates 61, 112, 235

green issues 309

group dynamics 136–41

Haier (China) 291

head-hunters 229, 247

health care 283

HEC School of Management 84, 322, 

323

hierarchy 135, 173

high-potentials 162, 166, 342

HR see human resources

human imagination 263

human resources (HR) 11, 207

	 employer branding 238, 239

	 gender balance 30

	 interview process 244–5

	 job advertisements 242

	 policies 236

	 talent issues 102

	 training 226–30

IFC see International Finance 

Corporation

IKEA 294, 297

image 9

incentive compensation 358

India 122, 156

indicators 344–9

	 see also metrics

innovation 52, 114, 166, 331–2

innovation teams 291

inspiration 120
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interactivity 136

internal communications 328–9

internal facilitators 231

international experience 230

International Finance Corporation 

(IFC) 322

Internet 302

	 see also websites

interview panels 229

interview process 244–5

interviewee profiles 31–4

intuition 35

investment funds 46

investors 3, 89

isolation 44, 50, 227

Israel 156

J Sainsbury 56, 73, 74, 75

Japan 153, 171

job advertisements 242

job performance 178

Kalagadi Manganese 266–7

key indicators 44

	 see also metrics

key positions 20, 21

knowledge workers 159

KPMG 129, 142–3, 227

Kraft Foods 56, 73, 266

Label Egalité 65

labour force 369

labour participation 163

labour relations 360

labour shortages 125

Lady Geek 28, 296

language 80, 261, 319, 321

Latin America 157

leadership 49, 108, 118–21, 172

	 21st century 194, 207, 319–20, 

331–2

	 ambition 173

	 audit 46, 51

	 commitment 71

	 communication 79–80, 318–28

	 competencies 52, 230

	 development programmes 24, 55, 

163, 255, 336, 342

	 gender bilingual 129–58

	 gender drivers 108–9

	 opportunities 170

	 potential 178, 257–8

	 skills 4

	 styles 236

	 training 50, 64, 179

leadership pipeline 4, 348

leadership teams 2, 9, 11, 53, 262

	 awareness sessions 193

leave 230

Lenovo 238, 252, 288, 289, 355, 357, 

361

life cycles 285–8

lifelong learning 171

lifestyle 34

lifestyle displays 294

line managers 32

line roles 55–6

long hours culture 114

L’Oréal 195, 283

loyalty 41, 251
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‘M’ curve 163–4

Macy’s 56

management 251–4

management bilingualism 231

management layers 169

management skills 165–6

manager mapping 37

managers

	 audit 32, 35–6

	 role models 360

	 training 215

market opportunities 194

market researchers 291

marketing 4, 42, 298

marketing staff, training 221, 224–5

markets 12, 275–314

	 21st century 276

	 audit 25–6, 47

	 communication 277

	 gender balance 47, 125–6, 305

	 gender bias 205

	 gender drivers 108, 110–11

	 life cycles 285–8

	 metrics 343, 349

	 misconceptions 145–6

marriage 59

Marriott School, United States 83

masculine communication 175

masculine language 321

masculine marketing 298, 299

masculine norm 50, 60, 172, 175

maternity 144, 165

	 see also children

maternity leave 155

MBAs 84

media 42, 333–4

mentoring 50, 63, 72, 166, 364

meritocracy 7, 46, 161

metaphors 92, 151, 319

metrics 17, 18, 44, 52, 65, 66, 196, 

222, 341

Microsoft 6, 25, 99, 140–1, 178, 246, 

269, 306, 356

middle classes 111, 275, 278

Middle East 156

Mini cars 309

minority experience 151

mobility 166, 230, 258–60

modesty 173

motivation 5, 30, 34, 251

NAFE see National Association for 

Female Executives

Naissance Capital 77, 89, 324

National Association for Female 

Executives (NAFE) 70

national culture 154

National Grid 73

negotiation styles 305

Nestlé 28, 159, 161, 171, 203, 258–9, 

269, 279

networking 41, 50, 51, 63, 161, 166

	 see also social networking; 

women’s networks

Nissan 279

Nokia 25, 97, 103

non-linear careers 171

Norway 196–9

oil and gas business 85–8
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online shoppers 125

online tools 13, 231

operational roles 55, 57, 230

Opportunity Now 64

Oracle 185

organisational change 336

Panama 157

Pantheon Enterprises 264–5, 289

parental leave 155, 271

parenthood 163

part time working 230

participative decision making 119

partnerships 256–7, 320

Pax World Investments 322, 324

Pepperdine Study 120

Pepsi Co 12, 73, 74, 187, 269, 328

performance criteria 217

personal choice 58

personal issues 150

Pfizer 56

pink products 210, 222, 285, 296

policy 11

political competence 179–82

political correctness 104

political influence 282

positive discrimination 32

post-interview evaluation tool 245

potential 163, 217

power 176, 179–82

Praesta Partners 72

presentations 174

Procter & Gamble 168

product advertising 90

product developers 276

product development 110

product usage 343

productivity 165

products 205, 277, 290–1, 298

professional services 256–7

professional women’s associations 

153

profit and loss responsibility 55, 70, 

263

promotion 20, 98, 178, 181, 205, 230

	 audit 23–4

	 trends 18, 19, 273

publicity 334

purchasing decisions 25, 35, 36, 47, 

110, 125, 278, 298

	 see also shopping patterns

purchasing departments 282

qualitative data 28–42

quality of life 63

quantitative surveys 19–28

quotas 196–9, 350

rankings 68

rapport 176

rapporteurs 137

ratings agencies 50

recommendations 304–7

recruitment 11, 65, 90, 205, 229, 270

	 advertising 228

	 agencies 246–7

	 audit 20, 21

	 bilingual management 237–8

	 metrics 342

Renault 66, 191, 279, 361, 362
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repetition 317

reports 340–1, 349–50

reputation 9, 115

research 336

research & development 27

retail experience 225, 277, 297–8

retail investing 278

retention 11, 62, 205, 228, 230, 

249–50, 271, 342

	 audit 20, 22

review processes 204

rewards 13

Reynolds American 73

Rite Aid 73, 74

role models 119, 240–1, 359–60

Royal DSM 123, 124, 319, 351

Royal Sun Alliance 303

sabbaticals 172

salary increases 161

sales 42, 100, 110

sales acumen 6

sales staff 221, 224–5

Sara Lee 73, 74

scepticism 45, 77

Schlumberger 330

Schneider Electric 192, 220, 327

segmentation 11

self-awareness 320

self-marketing 51, 167, 178

sensitivity 6

service 304

services 205, 277

sexism 41, 63, 186

shareholders 3, 42, 46

Shell 73, 87–8, 183, 262

shopping patterns 42, 223

social networking 301–2

Sodexo 63, 73, 74, 75, 111, 250, 329, 

348

soft skills 168

solutions 298

South Africa 266–7

staff roles 55–6, 68

staff turnover 360

stakeholders 42, 88, 91, 321

Standard Chartered Bank 25, 244, 

259–60

stereotyping 209

Stern Business School 82

stress 360

success stories 356

succession planning 230, 272

Sunoco 73

suppliers 42

supporters 51

surveys 18, 38–9, 52

sustainability 12–13, 203, 328

sustainable development 36, 264

SWOT analysis 138

talent 235–70

	 21st century 237, 276

	 audit 24, 46

	 development 255–61

	 gender balance 11, 122–5

	 gender bias 205

	 gender drivers 108, 112–14

	 identification 20, 170, 178, 201, 

230, 272
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	 indicators 346

	 management 194

	 metrics 342–3

	 misconceptions 142–3

	 recruiting 237–49

	 retaining 249–54

	 training 219

talent lists 166

talent pipeline 55, 62, 273

talent pool 1–2, 55, 100

	 career cycles 170

	 gender bilingual 160, 177

	 management 230

target setting 98, 350

Tate & Lyle 73

team development 167

team leaders 114

teams 320

	 gender balance 114

teamwork 174

technology 28

teens 286

Telefonica 73

teleworking 230

tertiary education 112

Theory Y 169

Thomson Reuters 73

time poverty 297

time-to-promotion 65

timeframes 196

TJX Companies 73

tokenism 53, 263

top earners 70

Toronto Blue Jays 295

training 11, 215–34

	 e-learning 220, 231, 232

	 HR 226–30

	 internal facilitators 231

	 management 215

	 see also gender training

transparency 40

travel 41, 148

Turkey 156

Unilever 90

United Arab Emirates 156

United Kingdom 251, 278

United States 56, 112, 154–5

United States Supreme Court 54

United Utilities 73

university education 46, 113, 144

user experience 225, 277

utopian impulse 308

values 182, 309

venture capitalists 290

visibility 51, 166

vocabulary 151, 243

webinars 230

websites 90, 239, 242, 302

WellPoint 56, 73, 74, 266

Wells Fargo 56

Western Union Holdings 73, 268

white goods 291

W.L.Gore 167, 168–9

women consumers 3

women leaders 121–2, 266–9

Women Matter (McKinsey study) 

119–20
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Women Mean Business conference 

153

WOMENOMICS 101 52–4, 56–7, 88, 

262, 325

women’s conferences 152–3

Women’s International Networking 

(WIN) Conference 153

Women’s Leadership Forum 

(WOLF) 292

women’s networks 44, 102

work flexibility 336

work-life balance 59, 62, 140, 165

work/life support programmes 71

workforce 1

workshops 132–58

	 group dynamics 136–41

World Economic Forum 322

Xerox 73, 74
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