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A
Accommodations: African, 86–87; 

Argentina, 319–320; Brazil, 

329; Canada, 341; Central 

America/Caribbean, 351–352; 

Chinese, 121–122; Columbia, 361; 

Denmark, 224–225; Egyptian, 

100; England, 235–236; France, 

244–245; Germany, 255; Hong 

Kong, 130–131; Hungarian, 

267–268; India, 139; Indonesian, 

145–146; Italy, 276–277; Japanese, 

157–158; Malaysian, 166; Mexico, 

375; Netherlands/Holland, 306; 

Philippines, 172; Romanian, 284; 

South African, 109–110; South 

Korean, 178; Switzerland, 292–294; 

Thailand, 187; United States, 384; 

Uzbekistan, 195; Vietnam, 205

Accommodators learning style, 41

Activities: best practice tips for, 38; 

considerations when adding, 37; 

icebreakers for Chinese partici-

pants, 124; “Mad Minute,” 141; 

recommended for U.S. presenta-

tions, 387; scenario for including, 

37–38; using series of successes 

through, 67; team-building wel-

come, 66; See also Presentations

ADDIE model: Analyze phase of, 

27–32; Design phase of, 32–39; 

Develop phase of, 39–43; Evaluate 

phase of, 46; Implement/Program 

Delivery phase of, 43–46

Adler, N., 69

Africa: accommodations available 

in, 86–87; consulate and embassy 

information for countries of, 

90–93; global business growth 

of, 400–401; historic background 

information on, 77–78; logistic 

issues related to, 84–85; the people 

of, 87–88; regions of, 78–79; 

safety issues in, 86–87; traveling 

to, 79–80, 86–87; See also Egypt; 

South Africa

African presentations: kinds of 

requests/questions to ask for, 

79; preparation for, 88; program 

delivery issues for, 85–86; program 

design considerations for, 80–84; 

suggestions for giving, 88–89

AIDS, 80

American Society for Training and 

Development (ASTD), 403

American Translators Association, 

54, 57

The Americas: Argentina, 315–324; 

Brazil, 325–335; Canada, 337–346, 

402; Central America and the 

Caribbean, 347–356; Colombia, 

357–364; Guyana, 365–370; 

Mexico, 371–378; United States, 

379–388, 396

Analyze phase (ADDIE model): 

communicating with potential 

participants, 31; doing your home-

work during, 31–32; gathering 

additional information during, 30; 

issues to consider during, 27–28; 

leverage communication vehicles 

during, 28–30; presenting your 

proposal during, 32; review the 

request and obtain  information, 28

Andersen, J. F., 382

Anderson, J., 124

Anderson, P. A., 382

Apartheid (South Africa), 79, 

83–84, 105

Archibald, T., 89

Argentina: accommodations in, 

319–320; important organizations 

information, 322–323; logistics 

of, 317–318; people of, 320–321; 

traveling to and in, 316–317, 320; 

websites on, 324

Argentine presentations: preparation 

for, 321–323; program delivery 

of, 318–319; program design for, 

317; request for, 315–316; techni-

cal requirements for, 319; tips for 

 successful, 323–324

Asian countries: China, 115–126, 

397–398; Hong Kong, 127–133; 

India, 135–142, 398–399; 

Indonesia, 143–149; Japan, 

I N D E X
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Asian countries: (continued)

151–162, 399–400; Malaysia, 

163–168; Philippines, 169–174; 

South Korea, 175–182; Thailand, 

183–189; Uzbekistan, 191–198; 

Vietnam, 199–208

Assimilators learning style, 41

ASTD (American Society for 

Training and Development), 403

Atkins-Hayes, M., 343, 345

ATMs: Argentine, 318; Canadian, 

340; Chinese, 120; Columbian, 

360; England, 234; general tips 

on using, 13; Hungarian, 266; 

Indonesian, 144; Italian, 275; 

Japanese, 155; Malaysian, 165; 

Netherlands/Holland, 304–305; 

South African, 108; Swiss, 292; 

Uzbekistan, 193; Vietnam, 203

Audiovisuals development tips, 42

Austen, M., 15

Australia: accommodations in, 215; 

logistics of, 213; people of, 

215–216; traveling to and in, 

211–213, 215; websites on, 218

Australian presentations:  preparation 

for, 216–217; program delivery 

of, 214; program design for, 

213; request for, 211; technical 

 requirements for, 214–215; tips for 

successful, 217–218

B
Baby boomer retirements, 393

Badenhop, S., 263

Bagamery, A., 401

Barbados, 354–355

Barraquias, J., Jr., 174

Basics of Instructional Systems 

Development (Hodell), 31, 46

Baylor, D., 395

Belize, 348, 349

Best practice tips: for Argentine 

presentations, 323–324; for audio-

visuals, 42; for Australian presen-

tations, 217–218; for Brazilian 

presentations, 334–335; for 

Canadian presentations, 344–346; 

for Central America/Caribbean 

presentations, 353–355; for 

 communication throughout the 

program, 69–70; for  conducting 

the program, 44–45; for Denmark 

presentations, 228–229; for design-

ing activities, 38; for English 

presentations, 238–239; for French 

presentations, 249; general recom-

mendations for presentations, 

44–45, 64–65; for German pre-

sentations, 257–261; for getting to 

presentation, 44; for global webcast 

presentations, 70–72; for graphics, 

41; for Guyanese presentations, 

370; for Hungarian presentations, 

271; for Indian presentations, 

141–142; for Italian presentations, 

279–280; for Japanese presenta-

tions, 160–162; for meeting com-

munication, 29–30; for Mexican 

presentations, 377–378; for 

Netherlands/Dutch presentations, 

310–311; for Philippines presenta-

tions, 174; for reviewing the room, 

44; for Romanian presentations, 

288; for South Korean presenta-

tions, 180–182; for successful 

Chinese presentations, 124–126; 

for Swiss presentations, 298; for 

text, 41; for translating documents/ 

documentations, 52–53; for United 

States presentations, 387–388; for 

Uzbekistan presentations, 197–198; 

for Vietnamese presentations, 

207–208; for working with 

 classroom interpreter, 54–55

The Big Word, 57

Bilharzia parasite (South Africa), 110

Blain, J., 241, 249

Block, P., 403

Body language: Brazilian social 

norms regarding, 331–332; con-

fusion indicated by, 48; cultural 

differences in, 16; Japanese social 

norms regarding, 162; telephone 

communication and lack of, 29; 

See also Communication; Language

Bogi, A., 141

Bogi, C., 177

Bogi, J., 181

Branganti, N. L., 89

Brazil: accommodations in, 329; 

 people of, 330–332; traveling to and 

in, 326–327, 329; websites on, 335

Brazilian presentations: preparation 

for, 332–334; program delivery of, 

328; program design for, 327–328; 

request for, 325; technical require-

ments for, 329; tips for successful, 

334–335

Brislin, R. W., 64, 65

Britton, J., 260, 354, 355, 365, 368

Broadcast, 393

Brown, Karen, 276

Brussow, H., 70

Bureau of African Affairs, 89

BusinessWeek, 398

C
Canada: accommodations in, 341; 

global business growth of, 402; 

logistics of, 339–340; people in, 

341–343; traveling to and in, 

338–339, 341; websites on, 346

Canadian Council on Learning, 402

Canadian presentations: preparation 

for, 343–344; program delivery 

of, 340; program design for, 339; 

request for, 338; technical require-

ments for, 340; tips for successful, 

344–346

Caribbean. See Central 

America/Caribbean

CARICOM, 365

Case studies approach, 36

Casineanu, G., 283, 285

Cell phones: Argentina and, 319; 

Australian issues related to, 215; 

Chinese etiquette regarding, 

120–121; India and availability of, 

139; Romanian availability of, 284; 

SIM cards for, 99, 215, 267, 294; 

South Africa and, 110; Vietnamese 

issues related to, 202–203, 205; 

See also Telephone communication

Center for Disease Control and 

Prevention, 13, 80, 89, 116, 169, 

184, 326

Index
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Central America/Caribbean: 

 accommodations in, 351–352; 

logistics of, 349–350; people of, 

352; traveling to and in, 347–348, 

352; websites on, 356

Central America/Caribbean presen-

tations: preparation for, 352–353; 

program delivery of, 350–351; pro-

gram design for, 348–349; request 

for, 347; technical requirements of, 

351; tips for successful, 353–355

Chandra, J., 141

China: accommodations in, 121–122; 

economic growth and challenges, 

393–394; global business progress 

by, 397–398; holidays in, 117; 

logistics of, 119–120; people of, 

122–123; traveling to and in, 

116–117, 122; websites on, 126

Chinese presentation: preparation 

for, 123–124; program delivery for, 

120–121; program design for, 

117–119; request for, 115–116; 

technical requirements for, 

121; tips on giving a successful, 

124–126

Classroom interpreters. 

See Interpreters

Clothing: Brazilian social customs 

regarding, 331; Danish social 

customs regarding, 226; Egyptian 

social customs regarding, 102; 

English social customs regarding, 

237; general tips on appropriate, 

17; German social customs regard-

ing, 256; Guyanese social customs 

regarding, 367; Hungarian social 

customs regarding, 268–269; 

Indonesian social customs regard-

ing, 148; Italian social customs 

regarding, 278; Malaysian social 

customs regarding, 167; Muslim 

countries and recommended, 80, 

148; Netherlands social customs 

regarding, 308; Philippines social 

customs regarding, 173; Thailand 

social customs regarding, 188

CNN foreign/world news and 

 current events, 89

Coca-Cola, 199

Collaborative learning style, 40

Colombia: accommodations in, 361; 

logistics of, 360; people of, 

362–363; traveling to and in, 

358–359, 361–362; websites on, 364

Colombian presentations: prepara-

tion for, 363; program delivery of, 

361; program design for, 359–360; 

request for, 357–358; technical 

requirements for, 361; tips for 

 successful, 363–364

Communicating with Japanese in 

Business (JETRO), 154

Communication: email, 29; fi ve 

dimensions of cross-cultural, 

68–69, 151; with your hosts, 63; 

for intercultural presentation 

evaluation, 72–74; leveraging 

vehicles for, 28–30; with potential 

participants or SMEs, 31; practice 

exercise to identify confusing, 

49–50; using simple and clear 

language for, 45; throughout the 

program tips for good, 69–70; 

time zone differences affecting, 19; 

See also Body language; Telephone 

communication

“Compassionate capitalism” 

theory, 399

Conaway, W., 24

Conference calls, 29

Convergers learning style, 40

Costa Rica, 348, 349

Credit cards: Africa and use of, 

84; Argentina and use of, 318; 

Canada and use of, 340; Central 

America/Caribbean and use of, 

350; China and use of, 119–120; 

Columbia and use of, 360; Egypt 

and use of, 98; Guyana and use 

of, 366; Hungary and use of, 

266; Indonesia and fraud with, 

144; Italy and use of, 275–276; 

Japan and limited use of, 155; 

Netherlands/Holland and use 

of, 304; South Africa and use 

of, 108; South Korea and use of, 

177; Switzerland and use of, 292; 

Thailand and use of, 186; Vietnam 

and use of, 203; See also Currency

Cross-cultural issues: 

 communication throughout the 

program, 69–70; evaluation and 

intercultural  communication, 

72–74; fi ve dimensions of 

 communication, 68–69

Cultural differences: body language, 

16; cultural sensitivity/respect 

for, 14, 64–65, 363–364; as email 

communication issue, 29; explor-

ing and learning about, 18–22; 

fi ve dimensions of, 68–69, 151; 

language refl ecting, 50, 217–218, 

395; region-specifi c data on busi-

ness and, 397–402; sensitivity 

to, 14, 64–65, 363–364; website 

comparing U.S. and other, 269; 

See also International audience; 

Participants; Social norms

Cultural sensitivity, 14, 64–65, 

363–364

Culture: defi nition of, 394; high 

power versus low power distance, 

68; HRD impact of, 394–396; 

long-term versus short-term 

 orientation, 68, 69; masculine 

 versus feminine, 68, 69

Culture shock, 397

Cumming, D., 357, 359, 360, 361, 

363–364

Currency: African, 84; Argentine, 

318; Australian, 213; Brazilian, 

328; Canadian, 340; Central 

America/Caribbean, 349–350; 

Chinese, 119–120; Columbia, 

360; Egyptian, 98; English, 234; 

exchange rates, 12–13; French, 

243; Germany, 254; Guyana, 

366, 367; Hong Kong, 129–130; 

Hungarian, 266; Indonesian, 

144; Italian, 275; Japanese, 155; 

Malaysian, 165; Mexican, 374; 

Netherlands/Holland, 304–305; 

Philippines, 171; Romanian, 282; 

South African, 108; South 

Korean, 177; Swiss, 292; Thailand, 

186; United States, 383; 

Index
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Currency: (continued)

Uzbekistan, 193; Vietnamese, 203; 

See also Credit cards

Cushner, K., 64

D
de Bruyn, P., 89

“Death by lecture” story, 124

Delivery. See Program delivery

Denmark: accommodations in, 

224–225; logistics of, 223; people 

of, 226; traveling to and in, 

221–222, 225; websites on, 229

Denmark presentations: preparation 

for, 226–228; program delivery of, 

223–224; program design for, 223; 

request for, 221; technical require-

ments of, 224; tips for successful, 

228–229

Dependent learner style, 40

Design phase (ADDIE model):  adding 

activities during, 37–38; best 

practice tips for, 38–39; using case 

studies during, 36; creating initial 

outline during, 33–35; developing 

detailed outline during, 35–36; 

developing role plays during, 36–37; 

issues to consider during, 32–33

Designing Training Programs (Nadler 

and Nadler), 31

Develop phase (ADDIE model): best 

practice tips for audiovisuals, 42; 

best practice tips for  graphics, 

41; best practice tips for text, 

41;  considering learning styles 

and preferences, 39–41; issues to 

 consider during, 39

Development countries growth, 393

Devine, E., 89

Diaz, P., 376

Dietmeyer, B., 161

Disease. See Health issues

Divergers learning style, 40

Documents: checking your materials 

and, 62–63; content types submit-

ted for translations, 59; translating 

and localization of, 51–59; See also 

Training materials

Dracula’s Castle (Romania), 281

Dress. See Clothing

Dutch presentations. 

See Netherlands/Holland 

presentations

E
Economics versus 

environmentalism, 394

Edwards, S., 353

Egypt: accommodations in, 100; 

 currency issues for, 98; national 

holiday of, 97; the people and 

 religion of, 100–101; request for 

presentation in, 95; traveling to and 

in, 96–97, 100; website resources 

on, 102–103; See also Africa

Egyptian presentations: delivery of, 

98–99; logistics of, 98; program 

design for, 98; recommended 

preparations for, 102–103; 

 technical requirements for, 99

Ehret, C., 23

El Salvador, 348, 350

Email communication, 29

Emergency telephone numbers: 

Argentina, 319; China, 122; 

Denmark, 225; England, 236; 

France, 245; Hungary, 267; See also 

Security/safety issues

England: accommodations in, 

235–236; logistics of, 234; people 

of, 237–238; traveling to and in, 

232–233, 236; websites on, 239

English presentations: preparation 

for, 238; program delivery of, 

234–235; program design for, 

233–234; request for, 231–232; 

technical requirements for, 235; 

tips for successful, 238–239

Environment: creating a competitive, 

141; creating a positive, 66–67; cul-

tural infl uences on the work, 395

Environmentalism versus  

economics, 394

ESL (English as second language) 

participants, 71

Essentials of Studying Cultures 

(Landis and Brislin), 65

Ethnic confl icts, 394

European countries: Denmark, 

221–229; England, 231–239; 

France, 241–249; Germany, 

251–261; global business growth 

of, 401–402; Hungary, 263–271; 

Italy, 273–280; Netherlands/

Holland, 301–311; Romania, 

281–288; Switzerland, 289–299

European Union (EU), 401

Evaluate phase (ADDIE model), 46

Evaluation: communication issues 

for intercultural, 72–74; follow-up/ 

reinforcement component of, 47, 74, 

364, 387–388; issues to keep in mind 

during, 73–74; See also Feedback

Expedia, 351, 358, 361, 368, 371, 

375, 384

F
Feedback: adjusting techniques used 

for, 45; creating participant sense 

of control through, 66–67; devel-

oping instrument to gather, 46; 

intercultural  communication and 

program evaluation and, 72–74; 

Myers-Briggs Type Inventory 

(MBTI), 40, 228; tips for Chinese 

presentation, 118; See also 

Evaluation; Feedback

Feminine cultures, 68, 69

Follow-up/reinforcement: methods 

used for, 47; reinforced learning 

through, 74; tips on gathering, 

364, 387–388

Food issues: Columbia and, 361; 

Egypt and, 100; England and, 

236; France and, 244; general 

safety tips, 17; Guyana and, 369; 

Hungary and, 268; India and, 

139; Indonesia and, 145–146; 

Malaysian, 166; Netherlands/

Holland, 306; Romania and, 284; 

Thailand, 187; United States and, 

384; Uzbekistan, 195; Vietnam, 205

Foss, B., 211, 213

Foster, D., 89

France: accommodations in, 

244–245; logistics of, 243–244; 

people of, 245–248; quick timeline 
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Index 439

of history of, 245–247; tips on 

protocol to use in, 247–248; travel-

ing to and in, 242, 245; websites 

on, 249

French presentations: preparation 

for, 248; program delivery of, 244; 

program design for, 242–243; 

request for, 241–242; technical 

requirements of, 244; tips for 

 successful, 249

Friedman, T. L., 1, 123, 142

Frommer’s: South Africa (de Bruyn), 89

G
Gawrys, S., 112

Gender issues: African presentations 

and possible, 85–86; Hungary and, 

268–269; Muslim countries and 

recommended clothing, 80, 148; 

South Korean, 179–180; Vietnam 

social norms regarding women, 

206, 207

German presentations:  preparation 

for, 256–257; program  delivery for, 

254; program design for, 253; 

request for, 251; technical 

 requirements for, 254–255; tips for 

successful, 257–261

Germany: accommodations in, 255; 

logistics of, 253–254; Munich 

Welcome Card of, 252; people of, 

255–256; using S-Bahn in, 252; 

traveling to and in, 251–253, 255; 

websites on, 261

Gestrin, P., 89

Global business: Africa and the 

Middle East’s progress toward, 

400–401; Canada and challenge 

of, 402; China’s progress toward, 

397–398; developing globally liter-

ate leadership for, 394; European 

Union’s increasing, 401–402; 

getting ready to move toward, 

396–397; HRD and challenges of, 

402–403; India’s progress toward, 

398–399; Japan’s progress toward, 

399–400; trends related to, 392–394

Global Etiquette Guide to African and 

the Middle East (Foster), 89

Global Learning Link, 22

Global learning projects: best 

 practices for webcasts used in, 

70–72; tips on managing, 19–21; 

WebEx used for, 71, 72

Global webcasts, 70–72

Globalization: business trends related 

to, 392–394; defi nition of, 392; as 

important HRD issue, 391–392

Globally literate leadership, 394

Goals: establishing program, 66; 

 outlining day objectives and, 67

Graphics development tips, 41

Guatemala, 348, 350

The Guide to Translation and 

Localization, 57, 59

Guyana: accommodations in, 368; 

logistics of, 367; people of, 

368–369; traveling to and in, 

365–366, 368; websites on, 370

Guyanese presentations: preparation 

for, 369; program delivery of, 367; 

program design for, 366; request 

for, 365; technical requirements for, 

367–368; tips for successful, 370

H
Haiti, 355

Harvard Business School Publishing 

(HBSP), 89

Health issues: Africa and related, 

80; Brazil and related, 326; China 

and related, 116; jetlag, 13, 23, 26; 

Philippines and related, 169

Heinzer, J., 249, 254, 292, 307

Hewitt, 402

High power cultures, 68

Hodell, C., 31, 46

Hofstede, G., 151, 394

Holidays: Argentina, 316–317; 

Australia, 212; Brazilian, 326–327; 

Canadian, 338–339; Central 

America/Caribbean, 349; Chinese, 

117; Columbia, 359; Danish, 222; 

Egyptian, 97; English, 233; France, 

242; Germany, 257; Guyana, 366; 

Hong Kong, 128; Hungarian, 265; 

India, 136; Indonesian, 143–144; 

Italian, 275; Japanese, 153; 

Malaysian, 164; Mexico, 372–373; 

Muslim countries and observed, 

97, 143; Netherlands/Holland, 303; 

Philippines, 170; Romania, 282; 

South African, 108; South Korean, 

176; Switzerland, 290–291; 

Thailand, 184–185; United States, 

380–381; Uzbekistan, 192–193; 

Vietnamese, 200

Holland. See Netherlands/Holland 

presentations

Honduras, 348, 350

Hong Kong: accommodations in, 

130–131; geographical divisions 

of, 132; logistics of, 129–130; 

 people of, 131–132; traveling 

to and around, 127–128, 131; 

 websites on, 133

Hong Kong presentations: 

 preparation for, 132; program 

design for, 128–129; request for, 

127; suggestions for successful, 133; 

technical requirements for, 130

Host communication, 63

“How to Start a Small Business” 

(Kramer course), 401

HRD (human resource 

 development): cultural impact on, 

394–396; globalization as issue for, 

391–392; globalization challenges 

for, 402–403

Human Development Resources 

Bureau, 399

Hungarian presentations:  preparation 

for, 270; program design for, 265; 

request for, 263–264; special lan-

guage issues of, 263–264; technical 

requirements for, 266–267; tips for 

successful, 271

Hungary: accommodations in, 

267–268; logistics of, 266; people 

in, 268–269; traveling to and in, 

264–265, 268; websites on, 271

Hwang, C., 177

Hwang, J., 55

I
Icebreakers, 124

Illness. See Health issues
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ILO (International Labor Offi ce), 

400, 402

Implement/program delivery phase 

(ADDIE model): best practice 

tips for, 44–46; issues to consider 

during, 43–44; See also Program 

delivery

Independent learning style, 40

India: accommodations in, 139; global 

business progress by, 398–399; 

logistics of, 138; people of, 140; 

religions in, 140; special language 

issues of, 136–137, 141; traveling to 

and in, 135–136, 139–140; websites 

and resources on, 142

Indian presentations: preparation 

for, 141; program delivery of, 138; 

program design for, 136–137; 

request for, 135; technical require-

ments related to, 138–139; tips for 

successful, 141–142

Individualism, 68, 385

Indonesia: accommodations in, 

145–146; holidays in, 143–144; 

languages of, 144, 147; logistics of, 

144; people of, 146–147; traveling 

to and in, 143–144, 146; websites 

on, 149

Indonesian presentations: 

 preparation for, 148; program 

delivery/technical requirements 

for, 145; program design for, 144; 

request for, 143; tips for successful, 

148–149

Information quick references, 67

Infosys Technologies, 398

Initiating presentation: creating an 

environment, 66–67; creating 

bond through introductions, 65; 

establishing common program 

goals, 66; making everyone feel 

welcome, 66; starting with power-

ful beginning, 68–69; techniques 

for facilitating participation, 67

Inoculations, 13

Intercultural Interactions: A Practical 

Guide (Cushner and Brislin), 64

International audience: African 

presentations and, 81; cultural 

sensitivity toward your, 14, 64–65, 

363–364; knowing your, 61–62; 

preparing to present to the, 10–26; 

typical problems when facing an, 

9–10; See also Cultural differences; 

Participants

International Dimensions of 

Organizational Behavior (Adler), 69

International Herald Tribune, 401

International Labor Offi ce (ILO), 

400, 402

International Labor Offi ce’s Report on 

Global Employment Trends, 400

Internet access: Argentina, 319; 

Canada, 340; Central America/

Caribbean, 351; Denmark, 224; 

Guyana, 368; Hong Kong, 130; 

India, 139; Italy, 276; Malaysia, 

166; Mexico, 374; Philippines, 172; 

Romanian, 284; United States, 384; 

Uzbekistan, 194–195; Vietnam, 

205; See also Laptops; Technical 

issues; Websites

Interpreters: for Argentine pre-

sentation, 317; for Brazilian 

 presentations, 327; contact-

ing your, 63; effective use of 

classroom, 53–55; for German 

presentations, 256; for Japanese 

presentations, 155–156, 160–161; 

for South Korean presentations, 

177; for Vietnamese presentations, 

200–201, 203, 206–207; See also 

Language; Translation

Into Africa: Intercultural Insights (Yale 

and Phyllis), 89

An Introduction to Intercultural 

Communication: Identities in a 

Global Community (Jandt), 73

Introduction to Type (Myers), 40

Introductions (participant), 65

Italian presentations: preparation 

for, 278–279; program delivery of, 

276; program design for, 275–276; 

request for, 273; technical require-

ments of, 276; tips for successful, 

279–280

Italy: accommodations in, 276–277; 

people of, 277–278; traveling to 

and in, 274–275, 277; websites 

on, 280

J
Jacobs**, 40

Jacques, J., 156–157

Jandt, F. E., 73, 382, 386

Japan: accommodations in, 157–158; 

global business progress by, 

399–400; logistics of, 155; people 

of, 158–159; traveling to and in, 

152–153, 158; websites on, 162

Japan External Trade Organization 

(JETRO), 154, 162

Japanese presentations: preparation 

for, 159–160; program delivery of, 

155–157; program design for, 

153–154; requests for, 152; 

 technical requirements related to, 

157; tips for successful, 160–162

Jetlag, 13, 23, 26

K
Kamdar**, 399

Kidnapping (Columbia), 361, 362

Kiss, Bow, or Shake Hands: The 

Bestselling Guide to Doing Business 

in More than 60 Countries 

(Morrison and Conaway), 24

Kohls, R., 70

Kolb, D., 40

Kolski, C. H., 395

Korean Chamber of Commerce, 175

Kramer, N., 401

L
Lake Point Partners, 124

Landis, D., 65

Language: African presentation 

issues regarding, 82–83; cul-

tural differences refl ected by, 50, 

217–218, 395; ESL (English as 

second language) participants, 

71; Hungary and special issues of, 

263–264; India and special issues 

of, 136–137, 141; Indonesia and 

special issues of, 144, 147; Japan 

and special issues of, 155–156, 
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160–161; learning cultural 

 protocols using participant’s, 54; 

practice exercise to identify con-

fusing, 49–50; using simply and 

clear, 45; See also Body language; 

Interpreters; Translation

Language phrases: Argentine, 322; 

Australian, 216–217; Brazilian, 

333–334; Cantonese (China), 

132; Central America/Caribbean 

Spanish, 353; Danish, 227–228; 

Dutch (Netherlands/Holland), 

309–310; French, 248; French 

Canadian, 344; German, 257; 

Hungarian, 270; Indonesian, 148; 

Italian, 279; Japanese, 159, 160; 

Korean, 180; Malaysian, 167–168; 

Mexican Spanish, 377; Philippines, 

172; Romanian, 287–288; Swiss 

French, 298; Swiss German, 297; 

Thai, 189; Uzbek, 197; Vietnamese, 

203–204, 207

Laptops: Australia and issues related 

to, 214; Romania and issues 

related to, 282; Vietnam require-

ments for importing, 202; voltage 

converters/plug adapters for, 99; 

See also Internet access

Learning: accommodating differ-

ent styles of, 39–41; follow-up/ 

reinforcement of, 47, 74, 364, 

387–388

Learning styles: as Develop phase 

consideration, 39–41; types of, 

40–41

Leck, K., 137

Lee, N., 180

Left hand use: in Egypt, 100; in India, 

139; in Indonesia, 147

Linzing, G., 123

Lionbridge, 57

Liu Xiao, 391

Localization: meaning and implica-

tions of, 55–58; process of  selecting 

program for, 58–59; resources for, 

59; of training curriculum, 58

Lodging. See Accommodations

Logistics: Africa, 84–85; Argentina, 

317–318; Australia, 213; Brazil, 

327–328; Canada, 339–340; 

Central America/Caribbean, 

349–350; China, 119–120; 

Columbia, 360; Egypt, 98; England, 

234; France, 243–244; Germany, 

253–254; Guyana, 367; Hong Kong, 

129–130; Hungary, 266; India, 138; 

Indonesia, 144; Italy, 275–276; 

Japan, 155; Malaysia, 164–165; 

Mexico, 373–374; Netherlands/

Holland, 304–305; Philippines, 

170–171; Romanian, 282–283; 

South Africa, 107–108; South 

Korea, 176–177; Switzerland, 292; 

United States, 383; Uzbekistan, 

193; Vietnam, 202–203

Long-term orientation, 68, 69

Low power cultures, 68

Lustig, M. W., 382

M
“Mad Minute” activity, 141

Main-Captiva, 119

Malaria, 80

Malaysia: accommodations in, 166; 

logistics of, 164–165; people of, 

167; traveling to and in, 163–164, 

166–167; websites on, 168

Malaysian presentations:  preparation 

for, 167–168; program delivery 

of, 165; program design for, 

164; request for, 163; technical 

 requirements of, 166; tips for 

 successful, 168

Management sensitivities, 364

Mandela, N., 111

Mascarenhas, A., 327, 328

Masculine cultures, 68, 69

Materials. See Documents; Training 

materials

MBTI (Myers-Briggs Type 

Indicator), 40, 228

McClay, R., 70, 85, 142

Medications, 13

Meeting communication tips, 29–30

Melatonin, 13

Merrill Brink, 57

Mexican presentations: preparation 

for, 376–377; program delivery 

of, 374; program design for, 373; 

request for, 371; technical require-

ments for, 374; tips for successful, 

377–378

Mexico: accommodations in, 375; 

logistics of, 373–374; people in, 

375–376; traveling to and in, 

371–373, 375; websites on, 378

Middle East globalization, 400–401; 

See also Muslim countries

Morningware, Inc., 180

MultiLingual magazine, 57, 59

Munich Welcome Card 

(Germany), 252

Murthy, N., 399

Muslim countries: clothing recom-

mended for, 80, 148; customs to be 

aware of in, 83; holidays observed 

in, 97, 143; prayer breaks in, 148; 

See also Middle East globalization

Myers, I. B., 40

Myers-Briggs Type Indicator, 40, 228

N
Nadler, L., 31

Nadler, Z., 31

Nestle, 199

Netherlands/Holland: accommoda-

tions in, 306; logistics of, 304–305; 

people of, 307–308; traveling 

to and in, 302–303, 306–307; 

 websites on, 311

Netherlands/Holland presentations: 

preparation for, 308–310; program 

delivery of, 305; program design 

for, 303; request for, 301; technical 

requirements for, 305–306; tips for 

successful, 310–311

New product workshop: creating 

your deliverables for, 42–43; initial 

outline on components of, 34–35; 

podcasts included in, 35, 43

Nicaragua, 348, 350

O
Objectives: establishing program, 66; 

outlining the presentation, 67

Octopus card (Hong Kong), 130, 131

“Offshoring” tend, 393
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Onaitis, S., 22, 26

Outlines: developing a detailed, 

35–36; new product podcasts 

included in, 35; new product 

workshop components included 

in, 34–35; pre-reading materials 

included in, 33–34

Overbey, D., 399

Overcoming Jet Lag (Ehret), 23

P
Paige, M., 70

Panama, 348, 350

Participants: African  presentation, 

81–84; communicating with 

potential, 31; creating bond 

through introductions, 65; ESL 

(English as second language), 71; 

follow-up/reinforcement tech-

niques for, 47, 74, 364, 387–388; 

making all feel welcome, 66; 

See also Cultural differences; 

Feedback; International audience; 

Presentations

Passport/visa issues: Africa and, 80; 

Argentina and, 316; Australia and, 

211–212; Brazil and, 326; Canada 

and, 338; Central America/

Caribbean and, 347–348; China 

and, 116–117; Columbia and, 358; 

Egypt and, 96; England and, 232; 

France and, 242; Germany and, 

251; Guyana and, 365; Hungary 

and, 264; India and, 136; Italy and, 

274; Japan and, 152; Malaysia and, 

164; Mexico and, 371; Philippines 

and, 169; Romania and, 281; South 

Korea and, 175; Thailand and, 

184; tips regarding, 12–13; United 

States and, 379; Uzbekistan and, 

192; Vietnam and, 200; See also 

Traveling/transportation

Petrzala, F., 334

Philippines: accommodations in, 

172; logistics on, 170–171; people 

of, 172–173; traveling to and in, 

169–170, 172; websites on, 174

Philippines presentation: preparation 

for, 173; program delivery of, 171; 

program design for, 170; request 

for, 169; technical requirements for, 

171–172; tips for successful, 174

Pletcher, A., 89

Plug adapters, 99

Podcasts: creating workshop, 43; 

 initial outline on use of, 35

Ponce, J., 377

Practicing presentation, 62

Prayer breaks, 148

Pre-reading materials: for creating 

deliverables, 42; initial outline 

inclusion of, 33–34

Pre-work, 358

 Premji, A., 393

 Preparation tips: basic questions 

to ask, 11; from Carole Wald on 

global learning projects, 19–21; 

food safety and security issues, 17; 

overall recommendations, 22–26; 

overcoming jetlag, 13; preparing 

and presenting training materials, 

14–16; showing respect, 14; from 

Susan Onaitis, 22–26; traveling tips, 

12–13; virtual presentation, 17–18

Preparing presentation: for African 

programs, 88; for Argentine pro-

grams, 321–323; for Australian 

programs, 216–217; being 

prepared for surprises, 63; for 

Brazilian programs, 332–334; for 

Canadian presentations, 343–344; 

for Central America/Caribbean, 

352–353; for Chinese programs, 

123–124; communicating with 

your hosts as, 63; contact your 

interpreter, 63; for Denmark 

programs, 226–228; for Egyptian 

programs, 102–103; for English 

programs, 238; for French pro-

grams, 248; general tips for, 11–26, 

64–65; for German programs, 

256–257; for Guyanese programs, 

369; for Hong Kong programs, 

132–133; for Hungarian programs, 

270; for Indian programs, 141; 

for Indonesian programs, 148; 

for Italian programs, 278–279; 

for Japanese programs, 159–160; 

knowing your audience as part of, 

61–62; knowing yourself as part 

of, 62; for Malaysian programs, 

167–168; for Mexican programs, 

376–377; for Netherlands/

Holland programs, 308–310; 

for Philippines programs, 173; 

practicing presentation/ checking 

materials, 62–63; for South 

African programs, 111; for 

Swiss programs, 296–298; for 

Thailand programs, 188–189; for 

United States programs, 386; for 

Uzbekistan programs, 196–197; 

for Vietnamese programs, 207–208

Presentation techniques: best 

 practices for global webcasts, 

70–72; evaluation and 

 intercultural communication, 

72–74; follow-up/reinforcement of 

learning, 47, 74, 364; initiating the 

presentation, 65–69; preparing to 

present, 61–65; for throughout the 

program, 69–70

Presentations: considerations for 

designing virtual, 47–48; designing 

program and, 27–50; follow-up/

reinforcement of, 47, 74, 364, 

387–388; general tips for conduct-

ing, 44–45, 64–65; general tips on 

virtual, 17–18; global webcasts, 

70–72; initiating the, 65–69; 

podcasts, 35, 43; pre-work on, 

358; techniques for international 

audiences, 61–74; translation/ 

localization issues for, 51–59; 

 written contracts for, 357–358; 

See also Activities; Participants; 

 specifi c countries; Training materials

Procter & Gamble, 199

Program delivery: African presenta-

tions, 85–86; Australian presen-

tations, 214; best practice tips 

for text, graphics,  audiovisuals, 

42; Brazilian presentations, 328; 

Canadian presentations, 340; 

Central America/Caribbean 

 presentations, 350–351; Chinese 

presentations, 120–121; 
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Columbian  presentations, 361; 

considering learning styles/ 

preferences for, 39–41; Denmark 

presentations, 223–224; Egyptian 

presentations, 98–99; English 

presentations, 234–235; French 

presentations, 244; German 

presentations, 254; Guyanese 

presentations, 367; Indian presen-

tations, 138; Indonesian presenta-

tions, 145; Italian presentations, 

276; Japanese presentations, 

155–157; Malaysian  presentations, 

165; Mexican presentations, 

374; Netherlands/Holland 

 presentations, 305; Philippines 

 presentations, 171; podcasts, 35, 

43; Romanian presentations, 

283; scenario for creating, 42–43; 

South African presentations, 

109; South Korean presentations, 

177; Switzerland presentations, 

292; Thailand presentations, 186; 

United States presentations, 383; 

Uzbekistan presentations, 194; 

Vietnamese presentations, 

203–204; See also Implement/

program delivery phase (ADDIE 

model)

Program design: Analyze phase 

(ADDIE model) of, 27–32; 

Design phase (ADDIE model) of, 

32–39; Develop phase (ADDIE 

model) of, 39–43; Evaluate phase 

(ADDIE model) of, 46; follow-up/ 

reinforcement component of, 47; 

Implement/Program Delivery phase 

(ADDIE model) of, 43–46; practice 

exercise to facilitate, 49–50; virtual 

presentations, 47–48

Program design issues: for African 

presentations, 80–84; for 

Argentine presentations, 317; for 

Australian presentations, 213; 

for Brazilian presentations, 327; 

for Canadian presentations, 338; 

for Central America/Caribbean 

presentations, 348–349; for 

Chinese presentations, 117–118; 

for Columbian presentations, 

359–360; for Denmark 

 presentations, 223; for Egyptian 

presentations, 98; for English 

presentations, 233–234; for 

French presentations, 242–243; 

for German presentations, 253; 

for Guyana presentations, 366; for 

Hong Kong presentations, 

128–129; for Hungarian 

 presentations, 265; for Indian 

presen tations, 136–137; for 

Indonesian presentations, 144; 

for Italian presentations, 275; for 

Japanese presentations, 153–154; 

for Malaysian presentations, 164; 

for Mexican presentations, 373; 

for Netherlands/Holland pre-

sentations, 303; for Philippines 

presentations, 170; for Romanian 

presentations, 282; for South 

Korean presentations, 176; for 

Swiss presentations, 291; for 

Thailand presentations, 185–186; 

for United States presentations, 

381–383; for Uzbekistan pre-

sentations, 193; for Vietnamese 

 presentations, 201

Q
Quick references, 67

R
Religion: Africa and, 83; England 

and, 238; France and, 247; 

Germany and, 256; Guyana and, 

369; history of Egyptian, 101; 

Hungary and, 269; India and, 

140; Indonesia and, 146–147; 

Switzerland and, 296; Thailand 

and, 188; See also Social norms

Respect, 14

Rockelmann, M., 258, 259

ROI (return on investment) data, 47

Role play development, 36–37

Romania: accommodations in, 284; 

logistics of, 282–283; people of, 

285–287; traveling to and in, 

281–282, 284–285

Romanian presentations:  preparation 

for, 287–288; program delivery 

of, 283; program design for, 

282; request for, 281; technical 

requirements of, 283–284; tips for 

 successful, 28

Russell, S., 40

S
S-Bahn (Germany), 252

Sarkar, R., 136

Sarkar-Barney, S., 395

Sasson, E., 346, 374

Schneider-Fuhrmann**, 40

SDL International, 57

Security/safety issues: Africa and 

related, 86–87; Argentina 

and related, 319–320; Columbia 

and related, 361, 362; Egypt and 

related, 101–102; England and 

related, 236; France and related, 

244–245; general tips on, 17; Hong 

Kong and related, 131; Hungary 

and related, 267, 268; India and 

related, 139–140; Indonesia and 

related, 144; Italy and related, 

276–277; Japan and related, 

158; Malaysia and related, 166; 

Netherlands/Holland and related, 

302, 306; Romania and related, 

283; South Africa and related, 

110; Uzbekistan and related, 195; 

See also Emergency telephone 

numbers

Self-awareness, 62

September 11, 2001, 392

Shipping issues. See Logistics

Short-term orientation, 68, 69

Shure, Inc., 15

SIM cards, 99, 215, 267, 294

“Skin tax,” 17

Skype, 119

SMEs (subject-matter experts): 

 communicating with, 31; 

 documenting suggestions of, 33; 

working with Indian, 137

Social norms: African, 83–84, 87–88; 

Argentine, 320–321; Australian, 

215–216; Brazilian, 330–332; 
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Social norms: (continued)

Canadian, 341–343; Chinese, 

122–123; Columbian, 362–363; 

Denmark, 226; English, 237–238; 

French, 245–248; German, 

255–256; Guyanese, 368–369; 

Hong Kong, 131–132; Hungarian, 

268–269; Indian, 140; Indonesian, 

146–147; Italian, 277–278; 

Japanese, 158–159; on left hand 

use, 100, 139, 147; Malaysian, 167; 

Netherlands/Holland, 307–308; 

Philippines, 172–173; Romanian, 

285–287; South African, 111; 

South Korean, 179–180; Swiss, 

295–296; Thailand, 188; United 

States, 385–386, 396; Uzbekistan, 

196; Vietnam, 206–207; See also 

Cultural differences; Religion; 

Tipping

South Africa: accommodations in, 

109–110; Apartheid history of, 

79, 83–84, 105; cell phone use in, 

110; embassy and consulates of, 

106; Equity Act of, 105; holidays 

of, 108; people of, 111; Skills 

Development Act of, 105; traveling 

to and in, 106–107, 110; websites 

on, 112; See also Africa

South African presentations: logistics 

related to, 107–108; preparation 

for, 111; program delivery and 

technical requirements for, 109; 

program design for, 107; requests 

made for, 105–106; tips and 

resources for, 112

South America. See The Americas

South Korea: accommodations in, 

178; logistics of, 176–177; people 

of, 179–180; traveling to and in, 

175–176, 178–179; websites on, 182

South Korean presentations: prepa-

ration for, 180; program delivery 

of, 177; program design for, 176; 

request for, 175; tips for successful, 

180–182

Sugiro, C., 144

Sul, S., 180

SunCatcher Productions, 399

Swiss presentations: preparation for, 

296–298; program delivery of, 292; 

program design for, 291; request 

for, 289; technical requirements for, 

292–293; tips for successful, 298

Switzerland: accommodations in, 

293–294; logistics of, 292; people 

of, 295–296; traveling to and in, 

290–291, 294; websites on, 299

T
Task analysis, 31–32

Technical issues: African presenta-

tions and related, 86; Argentine 

presentations and related, 319; 

Australian presentations and 

related, 214–215; Brazilian presen-

tations and related, 329; Canadian 

presentations and related, 340; 

Central America/Caribbean 

presentations and related, 351; 

Chinese presentations and related, 

121; Columbian presentations and 

related, 361; Denmark presenta-

tions and related, 224; Egyptian 

presentations and related, 99; 

email communication, 29; 

England presentations and related, 

235; French presentations and 

related, 244; German presenta-

tions and related, 254–255; global 

webcasts, 70–72; Guyanese pre-

sentations and related, 367–368; 

Hong Kong presentations and 

related, 130; Hungarian presen-

tations and related, 266–267; 

Indian presentations and related, 

138–139; Indonesian presentations 

and related, 145; Italian presenta-

tions and related, 276; Japanese 

presentations and, 157; Malaysian 

presentations and related, 166; 

Mexican presentations and related, 

374; Netherlands/Holland pre-

sentations and related, 305–306; 

Philippines presentations and 

related, 171–172; podcasts, 35, 

43; Romanian presentations and 

related, 283–284; South African 

presentations and related, 109; 

South Korean presentations and 

related, 178; Swiss presentations 

and related, 292–293; Thailand 

presentations and related, 

186–187; United States presen-

tations and related, 383–384; 

Uzbekistan presentations and 

related, 194–195; Vietnamese pre-

sentations and related, 204–205; 

See also Internet access

Telephone communication: Chinese 

cell phone etiquette, 120–121; 

issues related to, 29; making calls 

from France, 243; SIM cards for 

cell phones, 99, 215, 267, 294; 

South Africa and cell phone use, 

110; Switzerland, 293–294; See also 

Cell phones; Communication

Telephone numbers: Argentine emer-

gency, 319; calling international, 

225; Chinese emergency, 122; 

Denmark emergency and none-

mergency, 225; English  emergency, 

236; French emergency, 245; 

Guyana phone access, 368; 

Hungarian emergency and non-

emergency, 267–268; Switzerland 

nonemergency, 293–294; U.S. 

departments for travel informa-

tion, 184; Uzbekistan British 

Embassy and U.S. Embassy, 193

Terrorism: challenge of increasing, 

394; September 11, 2001, 392

Text development tips, 41

Thailand: accommodations in, 187; 

logistics of, 186; people of, 188; 

traveling to and in, 184–185, 

187–188; websites on, 189

Thailand presentations: preparation 

for, 188–189; program delivery for, 

186; program design for, 185–186; 

request for, 183; technical require-

ments for, 186–187; tips for 

 successful, 189

Time zones: Argentina, 316; 

Australia, 212; Brazil, 326; Canada, 

338; China, 116; Columbia, 

358; Denmark, 222; Egypt, 96; 

bindex.indd   444bindex.indd   444 5/23/08   7:47:22 PM5/23/08   7:47:22 PM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



Index 445

England, 232; France, 242; general 

tips on differences, 19; Germany, 

252; Hong Kong, 128; Hungary, 

264; Indonesia, 144; Japan, 152; 

Mexico, 372; Netherlands/Holland, 

303; Romania, 282; South 

Africa, 106; Switzerland, 290; 

Thailand, 184; United States, 380; 

Uzbekistan, 192; Vietnam, 200

 Tipping: Argentine customs regard-

ing, 320; French  customs regard-

ing, 243; Hong Kong  customs 

regarding, 131; Hungarian customs 

regarding, 268; Japanese customs 

regarding, 159; Philippines and 

expectations for, 170; Thailand 

customs regarding, 186; United 

States customs regarding, 380; 

See also Social norms

Tips/recommendations. See Best 

practice tips

Torrison, T., 24

Training and Learning Styles 

(Russell), 40

Training Know-How for Cross 

Cultural and Diversity Trainers 

(Kohls and Brussow), 70

Training materials: checking your 

presentation, 62–63; content 

types submitted for translations, 

59; developing culturally inclu-

sive video, 15–16; localization 

of, 51–59; podcasts, 35, 43; pre-

 reading, 33–34, 42; preparing and 

presenting your, 14–16; See also 

Documents; Presentations

Translation: for Argentine presenta-

tions, 317; of documents and 

presentations, 51–53; Hungary 

and special issues of, 263–264; for 

Japanese presentations, 155–156, 

160–161; localization issue of, 

55–59; for Uzbekistan presentations, 

193; See also Interpreters; Language

Transportation. 

See Traveling/transportation

Transware, 57, 58, 59

Traveler’s checks/currency: African, 

84; Argentine, 318; Australian, 213; 

Brazilian, 328; Chinese, 119–120; 

Egyptian, 98; English, 234; 

exchange rates, 12–13; French, 243; 

Germany, 254; Guyana, 366, 367; 

Hong Kong, 129–130; Hungarian, 

266; Indonesian, 144; Italian, 275; 

Japanese, 155; Malaysian, 165; 

Netherlands/Holland, 304–305; 

Philippines, 171; Romanian, 282; 

South African, 108; South Korean, 

177; Swiss, 292; Thailand, 186; 

Uzbekistan, 193; Vietnamese, 203

The Travelers’ Guide to African 

Customs and Manners: (Devine 

and Brangnati), 89

Traveling/transportation: to and in 

Africa, 79–80, 86–87; to and in 

Argentina, 316–317, 320; to and 

in Australia, 211–212, 215; to 

and in Brazil, 326–327, 329; busi-

ness class, 22; to and in Canada, 

338–339, 341; to and in Central 

America/Caribbean, 347–348, 352; 

to and in China, 116–117, 122; to 

and in Colombia, 358–359, 

361–362; to and in Denmark, 

221–222, 225; to and in Egypt, 

96–97, 100; to and in England, 

232–233, 236; to and in France, 

242, 245; to and in Germany, 

251–253, 255; to and in Guyana, 

365–366, 368; to and in Hong 

Kong, 127–128, 131; to and in 

Hungary, 264–265, 268; to and in 

India, 135–136, 139–140; to and 

in Indonesia, 143–144, 146; to 

and in Italy, 274–275, 277; to and 

in Japan, 152–153, 158; jetlag due 

to, 13, 23, 26; making arrange-

ments for, 12; to and in Malaysia, 

163–164, 166–167; to and in 

Mexico, 371–373, 375; to and in 

Netherlands/Holland, 302–303, 

306–307; to and in Philippines, 

169–170, 172; to and in Romania, 

281–282, 284–285; to and in South 

Africa, 106–107, 110; to and in 

South Korea, 175–176, 178–179; to 

and in Switzerland, 290–291, 294; 

to and in Thailand, 184–185, 

187–188; tips on preparing for, 

23–25; to and in United States, 

379–381, 384–385; to and in 

Uzbekistan, 191–193, 195–196; 

to and in Vietnam, 200, 204–205; 

websites providing information 

on, 351, 358, 361, 368, 371, 375, 

384; See also Passport/visa issues

Travelocity, 351, 358, 361, 368, 371, 

375, 384

Triandis, H., 65

Tucker International, 396

U
UFC Philippines, Inc., 174

“The Ugly American” problem, 392, 

396

UK (United Kingdom). See England

United States: accommodations in, 

384; logistics of, 383; people of, 

385–386, 396; traveling to and in, 

379–381, 384–385; websites on, 388

United States presentations: prepara-

tion for, 386; program delivery of, 

383; program design for, 381–383; 

request for, 379; technical require-

ments for, 383–384; tips for 

 successful, 387–388

Univlever, 199

U.S. Embassy in Argentina, 322–323

U.S. Embassy in China, 121

U.S. Embassy in Hong Kong, 128

U.S. Embassy in Japan, 158

U.S. Embassy in Malaysia, 164

U.S. State Department: Short-Term 

Traveler registration by, 200; travel 

advisories information through, 

362; travel  information through, 

89, 106, 116, 144, 152, 184, 

316, 371

Uzbekistan: accommodations in, 195; 

logistics of, 193–194; people of, 

196; traveling to and in, 191–193, 

195–196; websites on, 198

Uzbekistan presentation: preparation 

for, 196–197; program delivery 

for, 194; program design for, 193; 

request for, 191; technical 
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Uzbekistan presentation: (continued) 

requirements for, 194–195; tips for 

successful, 197–198

V
Vaccines: required for Africa, 80; 

required for Brazil, 326; required 

for Philippines, 169

Vietnam: accommodations in, 204; 

informal traffi c rules of, 205; 

logistics of, 201–202; people of, 

205–206; traveling to and in, 200, 

204–205; websites on, 207

Vietnamese presentations: 

preparation for, 206; program 

delivery of, 202–203; 

program design for, 201; 

request for, 199–200; technical 

 requirements for, 204; tips for 

 successful, 206–207

Virtual presentations: considerations 

for designing, 47–48; general tips 

on, 17–18; global webcasts, 70–72; 

podcasts, 35, 43

Visas, See Passport/visa issues

Voltage converters, 99

W
Waagen, A., 46

Wald, C., 19

Water issues: Argentina and, 320; 

Brazil and, 329; Central America/

Caribbean, 351; Columbia and, 

361; Egyptian, 100; general safety 

tips, 17; Hungary and, 268; 

India and, 139; Indonesian, 145; 

Malaysian, 166; South African, 

110; Thailand, 187; United States 

and, 384; Vietnam, 205

Watkins, C., 160

Weather information, 381

Webb, R., 194, 195

WebEx, 71, 72

Websites: on Africa, 89; American 

Translators Association, 54, 57, 59; 

on Argentina, 324; on Australia, 

218; Australian State Transit 

Website, 213; on Brazil, 335; 

Bureau of African Affairs, 89; on 

Canada, 346; Center for Disease 

Control and Prevention, 89, 116, 

169, 184, 326; on Central America/

Caribbean, 356; on China, 126; 

CNN foreign/world news and cur-

rent events, 89; on Colombia, 364; 

comparing cultural  differences, 

269; consulate and embassy 

 information for African countries, 

90–93; on Denmark, 229; on 

Egypt, 102–103; on England, 239; 

Expedia, 351, 358, 361, 368, 371, 

375, 384; on France, 249; German 

MVV Munich public transit, 255; 

German S-Bahn information, 252; 

on Germany, 261; The Guide to 

Translation and Localization, 59; 

on Guyana, 370; on Hong Kong, 

133; on Hungary, 271; on India, 

142; on Indonesia, 149; on Italy, 

280; on Japan, 162; Karen Brown’s 

books on Italian  accommodations, 

276; Korean Chamber of 

Commerce, 175; localization 

resources, 59; on Malaysia, 168; 

on Mexico, 378; MultiLingual 

magazine, 57, 59; on Netherlands/

Holland, 311; on Philippines, 174; 

on South Africa, 112; on South 

Korea, 182; on Switzerland, 299; 

on Thailand, 189; Transware, 

59; for traveling reservations, 

351, 358, 361, 368, 371, 375, 384; 

Travelocity, 351, 358, 361, 368, 

371, 375, 384; on United States, 

388; U.S. Embassy in China, 121; 

U.S. Embassy in Hong Kong, 128; 

U.S. Embassy in Japan, 158; U.S. 

Embassy in Malaysia, 164; U.S. 

State Department, 89, 106, 116, 

144, 152, 184, 200, 316, 362, 371; 

on Uzbekistan, 198; on 

Vietnam, 207; on voltage 

 converters and plug adapters, 

99; weather  information, 381; 

Welocalize, 59; See also 

Internet access

Wei Xian Lin, 395

Welcome activities, 66

Welocalize, 55, 56, 57, 59

Wi-Fi. See Internet access

Wiggenhorn, B., 119, 125

Wipro, 393

Women. See Gender issues

World Bank Group, 392

World Bank News, 393

The World Is Flat (Friedman), 1, 

123, 142

World Trade Organization, 397

Written contracts, 357–358

Y
Yale, R., 89

Young population challenge, 393
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