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Preface

The Real Options Solution offers a new approacl. to the valuation
of businesses and technologies based on cptions theory. It pro-
vides a quantifiable approach to the probiem of the strategic
premium—the gap between apparen: economic value and ac-
tual value as determined by the marketplace. Total value is the
sum of economic value and thie sirategic premium created by
real! options.

The wild rise of Internet stocks, which peaked shortly after
the millennium openec and the severe correction that followed
have made clear to everyone what some have known all along—
there is a crisis inhow companies, especially technology compa-
nies, are valucza. Accounting systems based on historical costs
can’t do it. Liscounted cash flow models can’t do it when posi-
tive cash flow is nowhere in sight. Dubious comparables, such
as “price-to-sales ratios” or “eyeballs,” lose track of value and
beg the question of whether the stocks to which one is compar-
ing are correctly priced.

The gap between market value and economic value has been
trending upward for some time as the economy becomes in-
creasingly service- and information-based. The gap reached
record proportions at the height of the Internet bubble; it is still
very substantial after the correction and is likely to grow again.
Dismissing the phenomenon as simply the madness of crowds
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wastes the opportunity to analyze the dynamics of how great
value is being created and destroyed by innovation in the mod-
ern economy.

B THE VALUATION SOLUTION—PLANS ARE OPTIONS

This book is based on a straightforward central idea: plans are
options. A plan is unlike the physical or financial asset it is in-
tended to produce because the owner of the plan has freedom to
modify the plan as circumstances change. This freedom has value,
which can be analyzed quantitatively. The implications of the
idea are considerable because options are valued differently than
securities. The idea is powerful because it provides a universal
valuation method—one that applies eaually to the dullest old-
economy company and to a wild rew iaternet start-up. It also
creates a framework for the specicl valuation issues that occur
when brilliant innovations are b+ing made within a traditional
operating business.

No radical assumptioris are required to use this approach.
The discounted cash flow (DCF) model is fundamentally sound
for operating businesses and is the core first step. And DCF
analysis is also the first step in valuing innovative business
plans—whether of a new business-to-business (B2B) model, a
promising drug in the research pipeline, or a new type of fuel
cell. But because these plans are subject to both unique and
market risks and because management has considerable flexibil-
ity in their execution, such plans are correctly evaluated as real
options. The value of such options under the dual conditions of
rapid growth and high volatility can be huge—and unquestion-
ably higher than one might intuitively guess.

Plans are certainly not correctly valued by the prevalent, and
seriously flawed, notion that they are future cash flow machines
to which an arbitrary risk-weighted hurdle rate can be applied.

Why does this insight make a difference? Simply because
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DCEF analysis alone can lead an investor to pass up a financially
attractive opportunity. In the past, executives used the word
strategic to label intuitively attractive investments that failed to
earn the cost of capital. Options theory allows one to calculate the
strategic premium to obtain total value.

B WHO SHOULD READ THIS BOOK?

Those who are investing for above-average returns and those
who are trying to create these above-average retirns should
read on. Among the former will be venture invesinis and those
legions of individual investors who are willirg to take invest-
ment risks to enjoy superior returns. The latter includes execu-
tives of New Economy start-ups or of eld-economy firms seek-
ing to reinvigorate their companies. The book should be of special
interest to those in research and development (R&D).

Potential readers may be frustrated by the mumbo jumbo
terminology that aims to justify large premiums based on a “first-
mover” principle, impressive intellectual capital, or a suppos-
edly unassailable market osition. But just how does one deter-
mine what these premiums are worth? If you are willing to think
about a new approach, read on.

B RISK IS MORE PREVALENT THAN
WE GENERALLY REALIZE

I am a high-risk investor and have been in the employ of high-
risk investors. But I have not thought about myself this way all
along, nor has my new perspective developed by conscious
choice. After all, I was for most of my career in the employ of
solid Fortune 100 industrial companies. I viewed my personal
investments as growth oriented, but reasonably safe. These as-
sumptions proved to be illusions.
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The lights came on in the 1980s when a misguided news
report temporarily destroyed about 25 percent of my paper net
worth. The picture became even clearer when modest invest-
ments in new technology grew quickly into major investments,
while my “value” investments underperformed for a decade.
And it became crystal clear when a young relative with an
idea created significant personal wealth in the space of one very
wild year.

Investors have become inured to massive changes in market
valuation triggered by a single business news item, whether it is
an announcement about a deal, an earnings warning, or govern-
ment intervention. It is similarly common to see dzily changes in
our personal stock portfolios equivalent to niowths of salaries
earned from solid labor. Nonetheless, manvy o1 us, old and young
alike, have come to prefer being rewarced with equity, espe-
cially stock options, rather than with casn.

And despite our anxiety about tiis irrational and high-risk
world, on the whole we are more prosperous than ever. It seems
we must live with risk; and if w2 must, it’s best to enjoy the ride.

B ORIGINS OF THE BOOK

This book is ar: cuztgrowth of two major influences. The first was
my earlier Wook,? The Valuation of Technology, which was con-
ceived in 1997 and published in 1999. Broadly speaking, that
work aimed to bridge the communications gap between scien-
tists and engineers and the business and financial community
through the concept of valuation. More narrowly, the book linked
the familiar algorithms used by the R&D community, where I
spent much of my professional career, with the algorithms used
by those more directly concerned with shareholder value: inves-
tors, senior executives, and board members.

The Valuation of Technology is a quantitative book, replete
with graphs, tables, equations, and detailed examples. It is aimed
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at practitioners of and investors in technology. I came away from
the task of writing it with the conviction that some of its key
concepts had broad usefulness and could eventually be the core
of a book aimed at a wider audience. In particular, I recognized
that the techniques used to manage the extraordinarily high-risk
world of R&D were applicable to other important problems in
the business world.

The second influence for this book has been my exploration
of the concept of real options. I have been exposed to the general
concept of R&D as a form of real option® for over a decade. My
initial reaction as a practitioner was that the idea had conceptual
merit but was too abstract to use as an effective cointaunications
tool in a real company (and I was a senior e>ecutive of a real
company at the time). Nevertheless, I included the basics of
options analysis in my original book; included a number of
quantitative cases to show why the idea could be important, and
referenced some of the current thinkirig in the field.

The epiphany about the coricequences of options thinking
came in a classroom situation, wnen, in the role of a professor, I
was trying to explain the vaiue of embedded options in a busi-
ness proposal, using a case taken from a corporate finance text-
book. The example described a proposal to make a new com-
puter product, which implied the further option to introduce a
second-generation computer three years later. Coincidentally, the
talk of the vusiness community at the time was about the ex-
traordinary and seemingly irrational valuations being placed on
Internet stocks. The fact that my young relative was deeply in-
volved in a dot-com compounded my interest. I decided to plug
typical Internet growth rates and volatilities into the textbook
case. These new conditions produced some extraordinarily high
valuations,* yet the results all were derived using standard fi-
nancial theory.

While these results demonstrated a very plausible linkage of
market valuation to embedded options, the most important mes-
sage was that the options were visible to some and invisible to
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others. In the original textbook case, the chief executive officer
(CEO) had rejected a proposal to make the new computer be-
cause it failed to meet his hurdle rate. But an analyst pointed out
that making a first-generation machine carried with it an option
to build a second-generation machine a few years later. In other
words, she had identified and valued a strategic premium that
reversed a flawed decision derived from economic value alone.
How to identify, structure, and exploit such hidden options is
one of the ambitions of this book.

B FIVE KEYS TO A LOCK

The immediately following paragraphs offe: a crisp summary of
the book’s five premises and how they can unlock the mystery
of value. The book will explore a wide range of cases that illus-
trate the consequences of these ideas.

The first key to the lock is-the concept of value, that new
capital is created in direct proportion to the degree to which
returns on capital exceed the cost of capital. This idea is widely
accepted today, but barclly universally understood. It needs
development.

The second key is that value creation cannot occur in the
absence of risk and, indeed, is dependent on the assumption of
risk and its ini<lligent management. These general ideas are not
really original, but the actual algorithms linking risk and value
for the innovation process may be novel and are central ele-
ments in The Valuation of Technology.

The third key is that human capital and intellectual capital
are important, and sometimes dominant, parts of the valuation
of modern companies. The idea of intangible capital assets has a
reasonably long history, and its extension as “intellectual
capital” to explain the gap between accounting and market-
place values has gained adherents during the past decade. Nev-
ertheless, there is considerable confusion about just how intel-
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lectual capital is converted into shareholder value. This book
outlines a solution.

The fourth key is that strategic capital resides in an organ-
ization’s plans and options for future actions. The implications
of this fact are largely unexplored. Previous approaches tended
to look at intellectual capital as an extension of quantifiable
intellectual property, such as patents, trademarks, and copy-
rights. To these were added more subjective forms of intellectual
capital, such as learning and knowledge, business processes,
and technical know-how. However, the weakness of this ap-
proach is that it is not intellectual capital itself but the ability to
translate it into business plans that creates value in the market-
place. There is no other way to determine whicl:patent, which
ad campaign, or which employee will add the most value.

The fifth key—perhaps the missing kev--1s that plans begin
as real options and are transformed inio tangible capital when
the options are exercised. This idea is new, particularly in the
context of the fourth premise,.and is a promising approach to
the valuation of strategic capi‘ai.

An important consequence 1s that to value the opportunity
(and therefore the strategic premium), the analyst must carefully
separate unique risk from systematic risk. This technique for
evaluating options is not new to options theorists, but it is only
just beginning o be understood and applied in the world of real
business and 1avestment.

B PLAN OF THE BOOK

Part One of the book provides a new perspective on value
by developing the concepts on which an integrated value model
is built. The introductory chapter retells a high-seas adventure
story from the viewpoint of a high-risk investor and recapitu-
lates the enormous prosperity (the Total Value) triggered by
that investment.
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A foundation for a new approach is built in Chapter 2, where
the crisis in valuation noted earlier is reviewed, and the differ-
ences between book capital, economic capital, and strategic capi-
tal are reviewed. This structure is more useful than the notion
that the difference between market value and book value is ac-
counted for by “intellectual capital.” Why? Because those intan-
gibles that support the current economic processes of the firm
must be distinguished from those other intangibles that create a
strategic premium. Without that distinction, valuation of a stra-
tegic premium is hopeless. Some recent business cases are used
to illustrate the point.

Chapter 3 has two purposes. The first is to review the meth-
ods and the limitations of conventional (DCF} economic valua-
tion, which is the foundation on which the Toial Value approach
is built. The second purpose is to imprint a fundamental under-
standing of the powerful link betweeiri sustainable growth and
value creation. Yet, it is easy to go baily astray with DCF analy-
sis, leading to serious undervaliation or, almost as easily, to
overvaluation.

The Real Options Soluticiz.comes together in Chapter 4. Here,
an ambitious, integrate< valuation model combines economic
valuation based or forecast cash flows with strategic valuation
based on option theory. The chapter also discusses how strategic
capital can be'converted into economic capital, and vice versa.
The model ras the advantage of universality: It does not require
separate yardsticks for established operating companies and in-
novative new businesses; it can smoothly accommodate a mix of
the two—a common situation. And it holds true for both
microeconomic and macroeconomic conditions. Chapter 4 re-
duces the concepts just introduced to a practical, six-step method
for determining total value. It begins with a brief summary of
the method. It then defines and discusses the underlying con-
cepts in each step, beginning with the core concept of economic
value and its relationship to growth rates. To complement theory
with a concrete example, the economic value of a very straight-
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forward business is calculated. This business model then be-
comes a platform to which a single strategic option is added.
The value of the option is calculated, the sum of economic capi-
tal and strategic capital is added, and a total value for the busi-
ness is obtained.

Options are an extremely useful way to manage risk, the
subject of Chapter 5. This chapter reviews the basics of financial
options and shows why they are closely analogous to business
situations that contain what are called real options. (The term real
is coming into increasing use, in the titles of books, articles, and
management conferences, to distinguish those options that arise
in ordinary business from financial options relatiny io securities
or commodities.) It demonstrates why, in sitvations character-
ized by a combination of high growth and high volatility, op-
tions can take on extraordinary values. rivestors need to under-
stand the dynamics by which this remarkable phenomenon
occurs. But financial options are risky -—they can expire with the
full loss of the premiums paid fer chem—and the wild ride of
Nasdaq stocks in 1998 and 2)01 amply demonstrates a corre-
sponding risk for real opticis.

Chapter 6 explores_ tic proposition that strategic capital re-
sides in an organizatior’s plans and options for future actions.
This assertion is the foundation for a quantitative approach to
the valuation of strategic capital. However, to make the equation
Plans = Opticns useable, it is important to recognize that plans are
neither forecasts nor dreams. In a nutshell, one must realize that
Position is a necessary although not sufficient condition for plans
to be actionable.

Part Two of the book describes how diminishing returns, risk,
and innovation affect the integrated value model introduced in
Part One and in particular outlines why the management of risk
and innovation is the foundation of modern prosperity.

Chapter 7 deals with the law of diminishing returns and
shows how its consequences have driven organizations to stag-
nation and devolution through value destruction. Investors and
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executives can be slow to accept the inevitable deterioration of
once-successful business models, which leads to serious misallo-
cation of scarce resources.

The acceleration of economic growth and widely spreading
prosperity have been the most extraordinary of modern phe-
nomena. Chapter 8 explores the causes. What is different today
from the stagnation typical of past eras? I argue that one differ-
ence is a far superior understanding of risk, which has led to a
new balance between innovation and diminishing returns.

Risk is the subject of Chapters 9 and 10. Traditional risk
management (think of a bank or an insurance company) does
not translate easily to the high-risk environment oi breakthrough
innovation. So what is it that we have learned about risk man-
agement? We are beginning to understand that the management
of systematic (market) risk requires diff<rent techniques (and
provides different profit opportunities) than the management
of unique (private) risk. And we ‘hove developed new value-
creating management techniques pioneered for a high-risk envi-
ronment, such as the aggrescive use of the option to abandon
troubled projects. We are alto learning to apply what financial
experts have called the “icst free lunch,” diversification, to tech-
nology and other high-risk portfolios.

Chapter 11 returns to the subject of human and intellectual
capital—the key to value creation in a modern economy:. It ex-
plores the mechanics by which human and intellectual capital
are translated into economic capital on the one hand and into
strategic capital on the other. After reviewing traditional intel-
lectual property, including patents and copyrights, the chapter
turns to the more complex issues of valuing R&D and new busi-
ness opportunities. The situational nature of intellectual capital
valuation is emphasized throughout.

Innovation is our weapon for overcoming the law of dimin-
ishing returns and is tied to the ability to frame real options.
Innovation is the subject of Chapter 12. The technological S-
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curve and the appearance of disruptive technologies are two
critical features of how innovators create value for themselves
and destroy value for others. Innovation itself appears to be in a
stage of exponential growth based on the accelerating number of
combinatorial possibilities generated by the increasingly frequent
emergence of new technologies. One of the most promising in-
vestment strategies is to place chips where such combinatorial
possibilities are greatest.

Governments have an important role in creating or in de-
stroying prosperity. We examine their role in Chapter 13. Strong
governments have historically provided important contributions
by enhancing security and reducing risk. Governiments also
provide services, sometimes efficiently and scmetimes less so.
They invest in education, infrastructure, heaitiy, and technology.
But while governments may adopt pelicies that favor value-
creating investments, they are perfectiv capable of misguided
policies that systematically destroy value. Some examples will
be presented.

The Epilogue deals witl: inree of the central issues of
our time. The first is the Keynesian nightmare—that we will run
out of attractive investtient opportunities. The second is the
notion that the planet 1iself imposes serious limits on our future
prosperity. The third is that the complexity of modern-day deci-
sion making wiL overwhelm human intellectual limits. How-
ever, there is aniple reason to believe that our age of prosperity
is far from over.

B STYLE OF THE BOOK

This book is appearing at what will one day be viewed as the
denouement of the Internet gold rush, a very unique time in U.S.
economic history. There is an obvious peril in dispensing busi-
ness wisdom that is the product of a unique era—it may fit the
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times, but times soon change. So I will mix contemporary ex-
amples with historic examples to test whether the central pre-
mises are useful in a broader context.

For the contemporary examples, I did not have the full ad-
vantage of hindsight. But I did have the advantage of abundant
stores of financial and economic data, plus my own direct expe-
rience. The historic examples are just the opposite—we know
how the story turned out; but there may never be enough
data, especially regarding profit margins, to confirm, or possibly
disprove, the arguments. Given my seemingly safe position in
the latter cases, I can still hope that the readers will gain new in-
sight into the economic forces that have shaped cur past and
amusement from how classic examples tranciaie into modern
business jargon!

To increase the readability of this becl ;! have also chosen to
minimize tables, formulas, and charts.

B ACKNOWLEDGMENTS

The development of this'book owes much to conversations I
have held with memuers of my classes at the Yale School of
Management and with many professional colleagues with whom
I have discussed the implications of options theory.

Three poople deserve special thanks. Ranch Kimball, for-
merly a partner at Boston Consulting Group (BCG) and a man-
aging director of Tiger Scientific, Inc., made many contributions
to the book in terms of its organization and provided several
specific case studies based on his extensive consulting experi-
ence. Ranch in particular helped me articulate the notion that
position is a prerequisite for plans and was a major contributor
to Chapter 6.

Andrew Boer, through our many discussions of real-world
situations, deserves the credit for my introduction to the special
dynamics of high technology during the Internet bubble. An-

18 12/19/01, 7:50 AM
Black

EEEEEE mus N



|| N T T 1] .

‘ 00 boer fm

Preface M xix

drew, after founding in 1997 the Internet nonprofit TRUSTe,
which dealt with issues of Internet privacy, moved on to found
the distinctly for-profit corporation Emptor in 1998. Emptor was
funded by two prominent Silicon Valley venture capital firms,
changed its name to Accept.com in 1999, and was sold to
Amazon.com for $180 million.

Louis Hegedus of Atofina, a veteran R&D practitioner and
my former associate, was kind enough to read the draft in full
and provided highly useful critical tests of its assertions and
assumptions.

I also wish to thank Richard Luecke for skillful professional
assistance in reviewing the book and arranging for its publica-
tion. The unstinting support of Jeanne Glasser ar:a the splendid
Wiley team, Judy Cardanha, and Jamie Tembiz is gratefully ap-
preciated. May Adams, my assistant for tvvo decades, has been
an invaluable helper, not only in the preparation of some of the
materials used in this book, but aisv in organizing my many
activities to ensure that the book stayed on track.

Finally, my wife, Ellen, kas undoubtedly wondered why,
after one book was compleied, I still felt that there was enough
left unsaid to justify the time spent on yet another. Surely, I
neglected to tell her-that, having done one, I might go for an-
other. Her continued support and enthusiasm, and her conver-
sion to the cause, are deeply appreciated. Even more important,
since Ellen i5 an inveterate high-risk investor, I hope she con-
cludes that reading the final version will be another winning
investment.

F. PETER BOER

Village of Golf, Florida
January 2002

19 12/19/01, 7:50 AM
Black

EEEEEE mus N



|| N T T 1] .

*

‘ 00 boer fm

1

Contents

Introduction 1
From Knowledge to Value 2

Columbus’s Business Plan 4

Risks in the Plan 6

Part One

A New Perspective en value

The Crisis in Valuation 11
The Nature of the Crisis in Brief 12
The First Crisis in Valuation 12
The Intell-ctual Capital “Solution” 14
Exploiting Strategic Capital: The Japanese Attack
on the U.S. Auto Market 18
The Second Crisis in Valuation 20
The Three Levels of Valuation: Book, Economic,
and Total 22
The Missing Piece: Strategic Capital 22
Comparing the Three Approaches to Valuation 25
When Market Value Does Not Follow
Economic Value 28
Transaction Accounting: Marking Economic
and Strategic Capital to Market 30
The LBO Option 31

XXi

21 12/19/01, 7:50 AM
Black

EEEEEE mus N



|| N T T 1] .

‘ 00 boer fm

xxii @ CONTENTS

Strategic Buyers versus Financial Buyers 32
Investment Styles: Growth versus Value 34
Why Total Value Is Not Market Value 37
The Twin Causes of Invisibility:

Darkness and Fog 39
Genentech: A Dress Rehearsal for the

New Economy 41
The Agracetus Case 44

Economic Value: The DCF “Gold Standard”

and Its Limitations

Economic Value 52

The Relationship of Economic Profit to
Economic Value 52

Linking Growth and Value: The Peggy Sue
Scenario, Part I 54

The Value Mind-Set 60

Value-Creating Investment Strategies 63

The Cost of Capital and Discountec Cash Flow

The Magic of Growth Multipliers 67

Defining Economic Assets £9

Value Processes 72

The Issue of Time Horizons 73

The Total Vaiuc Model

Inside the Madel 77

Are Idle Assets Options? 87

Six Steps 10 Total Value 90

What We Can Learn from Peggy Sue 96
Total Value and the Real Investor 99
Real Options Apply to “Real Life” 102

Enter the Options Dragon

The Revenge of the Quants 104

Options, Time, and Information 106

Options on Common Stock 107

Random Walk Theory, the Normal Distribution,
and Black-Scholes 108

The Behavior of Options 111

22 12/19/01
Black

64

,7:51 AM

51

75

103

EEEEEE EES B



|| N T T 1] .

‘ 00 boer fm

Contents W xxiii

Incentive Options 113
Objections to the Random Walk Approach 113
Options in Ordinary Business 115
Real Options 117
Drilling for Oil: Combining Unique Risk
and Market Risk 120
The Abandonment Option 122
The Mark I MicroComputer Case and the
Option to Make Follow-On Investments 124
The Downside of Turbocharged Valuations 127
The Amazon Case 129
The eToys Case 132
Competitive Power 133
Changing Volatility 135

Why Plans Are Options 137
Plans as Costs 138
Plans as Assets 139
Plans: The Spectrum of Value 1ol
Plans as Forecasts: No Value 1a3
Plans for Capital Investments: Moderate Value 145
Plans for New-to-the-World Products

and Services: High Vaiue 147
The Value of Management Flexibility =~ 152
Plans versus Dreariis: 1he Importance of Position 155
Exploiting Positicn 158
Real Options ana Fatal Flaws 160
Real Opticnz.and Mergers and Acquisitions 162
Summazr 163

Part Two

The Source of Wealth: Mastering
Risk, Innovation, and the Law of
Diminishing Returns

Diminishing Returns: The Dusty Road
to Devolution 167
Down on the Farm: Diminishing Returns in

a Primitive Operating System 168

23 12/19/01, 7:51 AM
Black

EEEEEE mus N



|| N T T 1] .

‘ 00 boer fm

xxiv l CONTENTS

10

Devolution Does Happen: Ancient Mexico,
Ancient Zimbabwe, and Modern Russia 170

Devolution in Business Organizations:
Automobiles 174

Diminishing Returns from Technology 176

Diminishing Returns from Plunder 179

Plundering Strategic Capital 182

Devolution and the Leveraged Buyout 184

Increasing Returns: The Law Challenged 187

Five Millennia of Value Destruction
Historical Growth Rates 192

Why Wealth Creation Was Not Sustained 195
Civilization’s Missing Algorithm 211

Does Risk Deserve Its Bad Name?
Unique Risk and Market Risk 216

Risk and Volatility =~ 217

Risk and Time 219

The Oil Well Case Revisited 221

Is There a Premium for Ass:rning Risk? 222
The Underlying Nature ot Technical Risk 224
Financial Risk 228

Operating Risk <229

Legal Risk 221

Now for the tfpsides 233

Risk and TSty 234

Why the Rich Get Richer 236

Risk and Change 237

Taming the Risk Bogeyman
A Little History 240
The Mathematics of Risk Management 242
Insurance 243
Hedging 245
Exploiting the Option to Abandon 246
Cooper’s Rules for Managing Development 249
Squeezing Value from the Option to Abandon

R&D Projects 251

24 12/19/01, 7:51 AM
Black

191

215

239

munnns nnn NI



|| N T T 1] .

‘ 00 boer fm

11

12

Contents Bl xxv

Building in Market Risk 254

A Real Options Approach to Project Control 255

Risk-Weighted Hurdle Rates: A Dangerous
Fallacy 257

Diversification in the R&D World 259

Venture Capital and Diversification 264

A Value Proposition for Early-Stage R&D 265

Summary 267

The Enigma of Intellectual Capital
The Intellectual Capital Landscape 270
Education 271
Experience 274
Real Options and the Value of
Business Leadership 277
Human and Intellectual Capital 278
Distinguishing Value Processes from
Transformational Processes 279
Productivity 280
Creativity 281
Who Owns Human Capital? 284
Classic Intellectual Propetty- =~ 288
How Value Is Created thiough
Intellectual Capital 308
Valuation and Ré&ChAccounting 310
Summary 315

Innovation: The Fountain of Prosperity
Innovation’s Impact 319

Sources of Innovation 320

The Technology S-Curve 322

Continuous Innovation 324

Discontinuous Innovation 325

Fostering Discontinuous Innovation 327
Salvaging Value from Failed Innovation 330
Not All Innovation Is Technological 331
The Foundations of Innovation 333

The Outlook for Innovation 337

A Prescription for Sustaining Innovation 339

25 12/19/01, 7:51 AM
Black

269

317

EEEEEE mus N



|| N T T 1] . [(TTTTTNTT N ||

xxvi B CONTENTS

13 Can Government Manage Risk and Value? 341
Security and Risk Reduction =~ 343
Education 344
Infrastructure 348
Public Health 351
Intellectual Capital 359
Transfer Payments 363
Taxes 365
U.S. Tax Policy Favors High-Risk Investing 368
Summary 369

Epilogue 371
Will There Be Investment Opportunities? 373

Some Concerns 374

Endnotes 383
Index 397

00 boer fm 26 12/19/01, 7:51 AM
Black



