INDEX

AARP, 43-44, 131
Advertising
global, 131-132
memorable and integrated, 27-30
reasons for, 22, 201-202
AFLAGC, 47
American Airlines, 16, 98-99,
118-119
loyalty recognition, 118-119
American Express
Black Card, 107-108
cardmembers, 117-118, 121
MPP platform, 174
Platinum Card, 107-108
Travelers Cheques, 18, 40-41
Animals, as spokespeople, 46-47
Animated characters, as spokespeople,
45-46
Annual reports, 79-80
Apple Computer, 29-30, 34, 187,115
Aron, Adam, 15-16
Art directors, problems with, 51 -76,
198-199
colors, 76
print ads, 53-76
Bank of América 72
Bose, 66
Capital One, 59
Chase, 59
Delta, 67
Deutsche Bank, 70
Emblem Health, 61
Expo Shanghai, 75
Harley Davidson Motorcycles, 56
Honda, 68
Hyundai, 53-54, 63-64
Jet Blue, 57
magazine industry, 58
Met Life Foundation, 55
Metrokane, 65
Patron Tequila, 62
UBS, 71

University of Michigan Health
System, 74
U.S. Trust, 73
Xerox, 69
readability, tips for, 52-53
Astaire, Fred, 48

Baby Boomers, 56, 135.153-164
marketing to the scxe,, 160-163
minorities becon.ing majorities, 160
predictions {or imarketers, 158-160
sports, 16<
vanity, 153-164

Bank ¢f Arierica print ad, 72

Barii=. & Noble, 102, 109

Baracys, 109

Iitter Lawyer web site, 149

Blogging, 137-138

Bose, 66, 127
print ad, 66

Boston Symphony, 152

Branding, 23-30
innovative and reliable products, 27
memorable and integrated

advertising, 27-30
strong visual imagery, 26-27
unique selling proposition, 26

Braniff International, 17

Brierley, Hal, 108, 110

BMW, 2, 27, 33
logo, 33
tagline, 2, 27

Burnett, Leo, 33

Bush, George W., 24

Canadian Club whiskey, 34-35

Capital One print ad, 59

Carter, Jimmy, 9

Champion Mortgage, 28-29

Chaplin, Charlie, 48

Charities. See Not-for-profit
organizations
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Chase print ad, 59
Chat rooms, 137-138
Chevy ad campaign, 96
Cialis, 19-20, 89-90
Citigroup, 80
Coke
glass bottle, 32
tagline, 1-2, 3, 8
Colors, use of in promotional
materials, 76
Continental Airlines, 17
Corporate mascots, 45
Craigslist, 135
Crazy Eddie’s, 41
Creativity, 193-196
Customer lessons, three
most important, 95-104
business buyers, 103
common mistake, 101-103
customer groups, 100-101
Guthrie lesson, 103-104
Customer loyalty. See Loyalty
programs

Daisy ad (Lyndon Johnson), 28
Delta print ad, 67

Deutsche Bank print ad, 70
Dirt Devil, 48

E-mail, 97-98, 120-121, 137, 141145,

151-154, 199-200
better interaction with ccnsumers,

tips for, 141-145

E-Miles, 110-111, 142, 144

Edwards, Anthcay, 45, 80

Eggs Overnight, 2u

Emblem Health print ad, 61

Employees, communicating with,
177-178

Expo Shanghai print ad, 75

Facebook, 134

Fairly Reliable Bob’s, 34

Federal Express, 31

Fidelity Investments, 21, 103

Financial services advertising, 20-21,
40, 91

Focus groups, 199

Ford Mustang ad campaign, 48-49

Ford Thunderbird, 95-96

Frequent flyer programs, 14-16

Fresh Air Fund, 182

General Motors, 81-82
Goldwater, Barry, 28
Google, 111

Guthrie Theater, 103-104

Harley Davidson Motorcycles, 26, 56
print ad, 56

Hate mail, 104

Hefner, Hugh, 13-14

Hertz, 49

Hilton Hotels, 112

Honda print ad, 68

Houseman, John, 40, 169-170

Hyundai print ad, 53-54, 63-64

IBM, 48, 174-175
Watson system, 174175
Information overlcaa,; !3-93
less-iss-more anoroach, 90-92
numbering.toatiures and benefits,
92-05
Integratca marketing, 81-87
M<l, 82-84
TV <vangelists, 85-87
"niernet advertising, 130-131
1vestor relations, 180
iPod, 29-30

Jet Blue print ad, 57
Jingles, 165-171
how they are used, 167-168
lack of use of, 170-171
spoken taglines, new term for,
169-170
top 10 of the 20th century, 168-169
using well-known songs, 169
Jobs, Steve, 187
Johnson, Lyndon, 1964 presidential
campaign, 28

Key Corp, 43, 80
Kotler, Phil, xiv

Lilly Pharmaceuticals, 19-20

LinkedIn, 135

Logos, 26-27

Loyalty programs, 105-121, 201
flaws 108-110
membership, power of, 121
not-for-profit organizations, 113-116

cultivating contributors, 114-115

perceived value/cost, 107-108



personalized service, 112
time, 111
Lynch, Peter, 20-21

Magazine industry print ad, 58
Magazines
advertising in, 125-126
learning from, 77-80
annual reports, 79-80
increasing readership, tips for, 78-79
photography and artwork, 79
Malden, Karl, 18, 40—41
Marketing
effective, 183-192, 198
great writing, 191-192
managing an ad agency, 188-191
managing your staff, 186-188
future of, 173
interacting with reporters, 179-180
investor relations, 180
massive parallel processing (MPP),
173-175
public relations and instant
communication, 176-178
spokespeople, 178-179
sponsorships, 180-182
to the sexes, 160-163
behaviors to consider, 161-163
Marlboro, 32-33
Massive parallel processing (Mi'2,,
173-175
McCain, John, 9
MCI, 82-84
McQueen, Steve, 46-49)
Media planning; 122-132
global, 131-'152
Internet, 130-131
print media, 125-126
placement strategy, 127
radio, 130
TV and radio placement, 127-128
consumer ad skipping, avoiding,
128-129
targeted ads, 129
Membership, power of, 121
Messaging, 138
Met Life Foundation print ad, 55
Metrokane print ad, 65
Minorities becoming majorities, 160
Mobile apps, 138-139
Mondale, Fritz, 9
Morris the Cat, 46
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Mr. Whipple, 18-19
Mt. Sinai Hospital, 127
Music, use of in advertising, 165-171

Neiman Marcus, 110
Newspapers, advertising in, 126
Not-for-profit organizations, 102,
113-116
customer loyalty in, 113-116

Obama presidential campaign, xiv
Omaha Steaks, 99

Pan American WorldPass, 14-16, 106
Patron Tequila print ad, 62
People magazine, 77
Pepsi tagline, 1-2, 8
Pfizer, 19-20
Pillsbury, 47
Playboy magazii.=, arly days of, 13-14
Political slegans, ©
Powerlinzs {Cone), 9
Print riedia, advertising in, 125-126
Promoional campaigns, hidden
ingredients in, 11-20
American Airlines, 16
American Express Travelers
Cheques, 18
Braniff International, 17
Charmin, 18-19
Continental Airlines, 17
Eggs Overnight, 20
PanAmerican WorldPass, 14-16
Lynch, Peter, 20-21
Playboy magazine, early days of, 13-14
Republican Senatorial Committee
fund-raiser (1983), 17-18
Rickles, Don, 20-21
Rolling Stone magazine, 14
Tomlin, Lily, 20-21
toppling the category leader, 19-20
ultimate help-wanted ad, 12-13
Promotional letters, 120-121, 151-154
yes/no options, 153-154
Public relations and instant
communication, 176-178
Public speaking, 184-186, 201
tips for, 184-186

Radio advertising, 127-128, 130
Reagan, Ronald, 9, 17-18
campaign slogan, 9
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Reeves, Rosser, 31, 89

Reporters, interacting with, 179-180

Republican Senatorial Committee
fund-raiser (1983), 17-18

Research Now, 110, 142

Rickles, Don, 20-21

Roberts, Oral, 86-87

Rolling Stone magazine, 14

Roosevelt, Franklin, 4, 186

Rosetta Stone, 127

Schwab, Chuck, 80
Sears, 112
Shackleton, Sir Ernest, 12-13
Shell Oil, 27
Simpson, O. J., 49
Sinatra, Frank, 24-25
Six Flags Amusement Parks, 41
Smith Barney, 40, 169-170
Smith, Fred, 31
Social networking, 133-139, 200
capitalizing on, 134-135
chat rooms and blogging, 137-138
financial considerations, 135
future direction of, 136-137
pacing, 137
texting, messaging, and mobile,
138-139
Spokesperson, 7, 39-49, 200
animals, 46-47
animated characters, 45-4¢
commercial agent, seelin; services
of, 44
corporate masco:s, <5
deceased peogple; 47-49
scandal invclving, 49
using to maximum effect, 39-49
choosing the right personality,
41-43
voice-overs, 44-45
White, Betty, 43-44
Sponsorships, 180-182
Sports, 163
Starbucks, 108
Super Bowl, advertising during, 128
Symbols, 26-27

Taglines, 1-10, 169-170, 199
BMW, 2
challenges and rules to live
by, 5-9

creating a tagline, 6
distinct selling proposition, 6-7
keeping great taglines, 8-9
sound and memory, 7-8
spokesperson or character, 7
Coke, 1-2, 3
McDonald’s, 3
Pepsi, 1-2
political slogans, 9
Texting, 138
Thompson, Hunter S., 14
Tingles, 169-171
Tomlin, Lily, 20-21
TV advertising, 127-129
consumer ad skipping, avoiding,
128-129
targeted ads, 129
TV evangelists, 85-57
20/80 rule, 102..145
Twitter, 135

UBS priticad; 71
Unigu: seliing proposition (USP), 26,
31-37, 198
Canadian Club whiskey, 34-35
rairly Reliable Bob’s, 34
how to create, 36-37
key features, 37
United Airlines, 15
University of Michigan Health System
print ad, 74
U.S. Postal Service, 111-112
U.S. Trust print ad, 73

Vanity, 163-164
Viagra, 19-20, 89-90
Visual imagery, 26-27
Voice-overs, 44—45

Wall Street Journal, 119-120, 153

Web sites, building and maintaining,
147-149

White, Betty, 43—44, 131

Woods, Tiger, 39, 42

WorldPass (Pan Am), 14-16

Xerox print ad, 69
Yes/no options, 153-154

Zagat, 138
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