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cost-to-benefit analysis criteria for,
70; impact on project/portfolio suc-
cess, 77-178; as key function for
evaluating ideas, 69; metrics for,
91t-92t; project interdependency
criteria for, 70-72fig; qualitative
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VolIP (voice over Internet Protocol),
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Welch, Jack, 28
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Willett, Robert, 17,122,123
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