Company Index

A

Apple: “Constructing and Managing
Innovation in Business Networks”,
179-180, 181; “Creating Superior
Customer Value in a Connected
World”, 51-52; “Product Leadership in
a Network Era”, 97, 103-107, 110,
117,118,120

Applied Materials: “Constructing and
Managing Innovation in Business Net-
works”, 192-193

Atriba: “Business Network Transformation
in Action”, 22

ARM: “Driving Collaborative Success.in
Global Process Networks”, 131134

AT&T: “Constructing and Managing
Innovation in Business Mc¢tworks”,
182-183

B

BazaarVoice.cou:: “Creating Superior
Customer ‘/alue in a Connected

World”, 44

C

Chrysler: “The Value of Trust in Business
Networks”, 203-204, 207-208, 209,
210, 211, 216, 220

Cisco: “Creating Superior Customer
Value in a Connected World”, 49;
“Driving Collaborative Success in
Global Process Networks”, 127-128

Clorox: “Creating Superior Customer
Value in a Connected World”, 50

Compaq Computer Corporation: “Con-
structing and Managing Innovation in
Business Networks”, 186

CVS: “The Role of IT in Business Net-
work Transformation”, 229-230, 232

D

Dachangjiang: “T'riving Collaborative
Success in Clobal Process Networks”,
127, 128-130, 133, 135, 136, 142

Dell: “Ccns recting and Managing Inno-
vaion in Business Networks”, 180;
“Creating Superior Customer Value in
2 Connected World”, 46; “Product
Leadership in a Network Era”,
111-112, 115,118

F

Ford Motors: “Product Leadership in a
Network Era”, 112; “The Value of
Trust in Business Networks”, 203-204,
220

G

General Motors: “The Value of Trust in
Business Networks”, 203-204, 208,
209,211,212, 216, 218

Gillette: “Creating Superior Customer
Value in a Connected World”, 53

GM. See General Motors

Google: “Product Leadership in a Net-
work Era”, 109; “The Role of IT in
Business Network Transformation”,
236-237

H

Harley Davidson: “Shrinking Core,
Expanding Periphery”, 73-74

Hewlett-Packard: “Creating Superior Cus-
tomer Value in a Connected World”,
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48; “Driving Collaborative Success in
Global Process Networks”, 124; “The
Key to Competitive Advantage in
Today’s Global Bazaar”, 5

HP. See Hewlett-Packard

Hugo Boss: “Business Network Transfor-
mation in Action”, 27, 30-33

Hyperion: “Shrinking Core, Expanding
Periphery”, 88-89

1

IBM: “Constructing and Managing Inno-
vation in Business Networks”,
182-184, 185-186

InnoCentive: “The Role of IT in Business
Network Transformation”, 237

Intel: “Constructing and Managing Inno-
vation in Business Networks”,
183-184, 185-186

IntraWest: “The Role of IT in Business
Network Transformation”, 237-238

J

Jones Lang LaSalle (JLL): “Shrinking
Core, Expanding Periphery”, 91-92

K

Kleiner Perkins: “Constructing and Man-
aging Innovation in Business Net
works”, 180

L

LG Chemicals: “Driving Celiaborative
Success in Globa! Process Networks”,
123-124

LG Electronics: “Product Leadership in a
Network Era”, 112

Li & Fung: “Driving Collaborative Suc-
cess in Global Process Networks”,
124-126, 133, 135, 136, 137, 138-140,
142, 145

Los Grobo: “The Role of IT in Business
Network Transformation”, 230, 232

LSI Logic: “Driving Collaborative Success
in Global Process Networks”, 131

M

Microsoft: “Constructing and Managing
Innovation in Business Networks”,

180; “Product Leadership in a Net-
work Era”, 107-109

Motorola: “Creating Superior Customer
Value in a Connected World”, 45;
“The Key to Competitive Advantage
in Today’s Global Bazaar”, 5

Myelin Research Foundation (MRF):
“Driving Collaborative Success in
Global Process Networks”, 144, 145

N

National Australia Bank: “Shrinking
Core, Expanding Periphery”, 75

National Semiconductor: “Creating Supe-
rior Customer Value in a Connected
World”, 48

NCR: “Shrinking Core, Ex;anding
Periphery”, 74

Netflix: “Creating Superioi Customer
Value in a Conziected World”, 44

Nike: “Constructing-and Managing Inno-
vation it: Busitiess Networks”, 180;
“Producti:adership in a Network
Era” 118

Niken: “Creating Superior Customer
Value in a Connected World”, 48

Tissan: “The Value of Trust in Business
Networks”, 203-204, 210, 220

Nokia: “Creating Superior Customer
Value in a Connected World”, 47-48

Nonin: “Product Leadership in a Network
Era”, 107-109, 110

Novartis: “Business Network Transforma-
tion in Action”, 25-26, 27, 28-30

NVIDIA: “Business Network Transforma-
tion in Action”, 27-28, 33-35

o

Otis Elevator: “The Role of IT in Business
Network Transformation”, 233-234

P

P&G. See Procter & Gamble

PortalPlayer: “Driving Collaborative Suc-
cess in Global Process Networks”, 127,
130-132, 133-134, 139, 140, 141, 144,
145, 146

Proctor & Gamble: “Creating Superior
Customer Value in a Connected

World”, 50, 53-54
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Q

Quest Diagnostics: “Shrinking Core,
Expanding Periphery”, 75-76

R

Real Networks: “Constructing and Man-
aging Innovation in Business Net-
works”, 180

Rite Solutions: “The Role of IT in Busi-
ness Network Transformation”, 236

S

SAP: “Creating Superior Customer Value
in a Connected World”, 53

Sharp Electronics: “Driving Collaborative
Success in Global Process Networks”,
134

Siebel: “Shrinking Core, Expanding
Periphery”, 89

Sony: “Driving Collaborative Success in
Global Process Networks”, 131; “Prod-
uct Leadership in a Network Era”, 111,
115

Starbucks: “Shrinking Core, Expanding
Periphery”, 62, 80, 81-82, 86-87

T

Taiwan Semiconductor Manufe ceuring
Corporation (TSMC): “Censtructing

and Managing Innovation in Busi-
ness Networks”, 182, 186-189,
193-198
Teradata: “Shrinking Core, Expanding
Periphery”, 74-75, 87-89, 92-93
Toshiba: “Driving Collaborative Success
in Global Process Networks”, 131
Toyota: “Operational Excellence”,
152-153; “The Value of Trust in Busi-
ness Networks”, 203-204, 207-208,
209, 210, 211-212, 214-215, 217-222
TSMC. See Taiwan Semiconductor Man-
ufacturing Corporation (TSMC)

A%

Vivometrics: “Product Leadership in a
Network Era”, 96

w

Whirlpoel: “Product Leadership in a Net-
workecry”, 112

Wolfsa Electronics: “Driving Collabora-
«ive Success in Global Process Net-
works”, 131

Z

Zara: “The Role of IT in Business Net-
work Transformation”, 230-231,
232
























