
Index
Accessibility, 9–10, 134, 176
Achievement, synchronicity and, 39–41
Action steps, following up on, 142–144
Aesthetics, 155
Airplanes:

creating random encounters on, xiii–xiv
potential of random connections on, 4–6
as random connecting venue, 11
starting conversations on, 67

Airports, 11, 71, 171–172
Aligning interests with connections, 75–82

case study, 80
and communication style, 81
for continued contact, 137
and personal preferences, 76–77
for relationship building, 75–76
and relationships based on similarities, 

77–79
suggested items for, 79

Anonymity, 37–38, 127
Approaching potential connections, 59–63

guidelines for, 60–61
overeagerness in, 61–62
in traditional vs. random networking, 

59–60
Asking questions:

and continued contact, 138–139
to fi nd leverage points of connections, 

100, 105
in focused communication, 91
importance of, 83–85
interrogating vs., 85
personal, 159, 162
setting the stage for follow-up messages 

by, 128–129
starting conversations by, 66, 69
topics to ask questions about, 86–87

Attractiveness, success and, 161
Availability:

beliefs of random connectors about, 
45–46

cues about people’s, 56, 62
of people in public places, 75
at traditional networking events, 30
venues with assumed, 9–10

Availability factor, of venues, 11–14
Awareness of others, demonstrating, 69

Beliefs of random connectors, 
43–50

about their own value, 47–48
and limiting vs. expanding beliefs, 

49–50
openness and availability of strangers, 

45–46
and random connection mastery, 167
and Talk to Strangers Mastery Program, 

174–175
on value of relationships, 46–47
on world as friendly place, 44–45, 

174–175
Body language, 35, 69
Body posture, 79
Books, as conversation starters, 73
Buff et, Warren, 25
Bumper stickers, 53–54
Business cards, 54–55
Business connections, 122
Business proposals, introducing, 124
Business relationships, xiii–xv

CEOs:
random encounters with, 4–5
retired, 103–104

185
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186 Index

Chemistry, in-person communication 
and, 34

Circumstances for random networking, 
15–19

improving quality of interactions, 17–18
increasing number of interactions, 15–17
and venues for random encounters, 

18–19
Closing statements:

setting tone for follow-up with, 128–129
for undesirable connections, 117–118

Clothing, as conversation starter, 71, 73
Coff ee shops, 12, 67, 72
Comfort, creating, 69, 70, 169
Commonality, of people, 44–45
Communication:

cross-gender, see Cross-gender random 
connecting

focused, see Focused communication
in-person, 25–27, 33–36
one-way, 145–146
random encounters vs. typical, 4–5
sustained, see Sustained communication

Communication skills:
of men vs. women, 156–157
and relationship quality, 90

Communication styles:
aligning, 79, 81
of men vs. women, 155–157

Communicators:
focused vs. unfocused, 92
great, 89

Compliments, 22
Conferences, 12, 31
Confi dence:

and beliefs of random connectors, 48
in cross-gender random connecting, 160
and expertise, 116
of master random connectors, 167–168
and your value proposition, 110

Connection, 25
Contacts, network of, xv, 144
Continued contact, 137–139
Conventions, 12, 31
Conversation(s), 21–24

alignment on topics of, 79
case study, 23–24
ending, 117–118
focused, 130, 144
guiding, 95–98, 178

guiding, to outcome, 178
overheard, 69–70
redirecting, 162
and relationship building, 21–22
unstructured, 130
very focused, 131

Conversation starters, 53–56
bumper stickers as, 53–54
business cards as, 54–55
and clues about receptiveness 

of people, 56
and information people broadcast, 54
of master random connectors, 169
technology as, 22

Copy shops, 13, 72
Credibility:

and expertise, 114
and follow-up messages, 128
and online connections, 26–27
and online presence, 149–150
and your value proposition, 107–110

Creep factor, 59–60, 75
Cross-gender random connecting, 153–163

fl irting in, 162–163
importance of gender diff erences in, 

154–155
mistakes women make in, 161
personal questions in, 162
tips for men, 158–159
tips for women, 160
types of diff erences between men and 

women in, 156–158
Curiosity, see Interpersonal curiosity
Current circumstances, opening statements 

about, 66–67

Danko, William D., 57
Deductive thinking, 156, 157
Directness, 161
Discovery process, 85–86, 98
Doctor’s offi  ces, 13, 30–31
Dog walkers, starting conversations with, 73
Driscoll, Anne, 154

Eff ort, 16, 122, 166
Elevators:

circumstances for random networking 
in, 16–17

as random connecting venues, 13
starting conversations in, 68, 73
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 Index 187

E-mail messages:
following up with, 115–116, 128, 129
sustained communication with, 142, 

144–146
Emotional intelligence, 156–157, 159
Emotional state, connections based on, 

78, 79
Enthusiasm, situational, 127
Equality, gender diff erences and, 155
Evaluations, of potential connections, 

57–58, 168
Everyday encounters, potential of, 3–7, 173
Expertise:

in cross-gender random connections, 160
positioning yourself as an expert, 

113–116
and value proposition, 110–111

E-zines, 80

Facebook, 25, 26, 150
Face-to-face communication, see In-person 

communication
Family members, as leverage points, 101, 

104–105
Fearlessness, 167–168
Filters, of men vs. women, 156–158
Flexibility, 167
Flirting, 160, 162–163
Focus:

of communication with men vs. 
women, 156

and continued contact, 138
of follow-up messages, 129, 131–132

Focused communication, 89–93
asking questions in, 91
impact of, 90
listening in, 91–93
unfocused vs. focused communicators, 92

Focused communicators, 92
Focused conversations, follow-up messages 

for, 130, 144
Follow-up messages, 127–132

focus of, 129, 131–132
of master random connectors, 171–172
in monetized connection case study, 

133–135
and opportunities from random 

connections, 122–124
replies to, 143
setting the stage for, 128–129

suggested contents of, 130–131
and sustained communication, 141–142
and Talk to Strangers Mastery Program, 

179–180
timing of, 127–128, 142–143

Friend, 25
Friendliness, of people, 44–45
Friendship(s), xii–xiii

business opportunities vs., 121
capitalizing on, 179–180
and follow-up messages, 131, 132

Frost, Robert, 17
Full leverage, 147–148

Gender-specifi c issues, in random 
connecting, see Cross-gender random 
connecting

General Electric (GE), 39
Goals of random connectors:

achieving, 147–148
and assessing opportunities from 

connections, 124
qualifying connection targets based on, 

95–96
Goleman, Daniel, 157
Google, 150
Google alerts, 152
Gurian, Michael, 156, 157

Habits, 15–16
Helping others, see Synchronicity

Impact, judging, 35
Inductive reasoning, 156–158
Industry association president, follow-up 

e-mail for, 144
Industry conferences, 12, 31
Infl uence, spheres of, 100–103
Information:

broadcasted by people, 54
inside, 102, 103
strangers’ willingness to share, 37–38

Information gathering:
about leverage points of connections, 100
and continued contact, 138
from in-person communication, 34–35
and interpersonal curiosity, 84–86
leveraging random connections for, 

102, 103
and your online presence, 149–152
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188 Index

Initiating contact:
for monetized connections, 133–135
in Talk to Strangers Mastery Program, 177

In-person communication, 33–36
and chemistry, 34
information from, 34–35
and online connections, 25–27, 33–34

In-person impression, online presence 
and, 152

Inside information, 102, 103
Interests, connections based on, 78
Interest level, follow-up messages based 

on, 130
Internet:

being vetted with, 150, 152
enhancing identity and brand with, 150
and online connections, 25–27

Interpersonal curiosity, 83–87
approaching potential connection 

with, 61
and assessing leverage points of 

connections, 100
and discovery process, 85–86
and focused communication, 90–91
importance of asking questions, 83–85
and pace of questions, 85
topics to ask questions about, 86–87

Interrogating people, asking 
questions vs., 85

Intuition, 166

Job off ers, 122–124
Job title:

and authority, 102, 103
and value proposition, 110–111

Legitimacy, 150
Leverage points of connections, 99–105

asking questions to fi nd, 105
assessing, 96, 99–100
and continued contact, 138–139
family members as, 104–105
and follow-up messages, 134
master random connectors identifi cation 

of, 170
for retirees, 103–104
and spheres of infl uence, 100–103
and sustained communication, 142–143

LinkedIn, 25, 26, 150
Listening, 91–93

Logos, 54–55, 97
Luggage, as conversation starter, 54–55, 73

Master random connectors, 165–181
beliefs of, 167
comfort and trust created by, 169
evaluations of potential connections 

by, 168
fearlessness of, 167–168
fl exibility of, 167
follow-up messages from, 171–172
leverage point identifi cation by, 170
opening statements of, 169
and practice of connecting skill, 166
results of, 165–166
and Talk to Strangers Mastery Program, 

172–181
value proposition of, 170

“Meeting,” 38
Men:

communication styles of, 155
cross-gender connecting tips for, 

158–159
fi lters of, 156
social skills of, 156–157
tips for connecting with, 160
types of diff erences between women and, 

156–158
Merry Wives of Windsor (William 

Shakespeare), 183
The Millionaire Next Door (Thomas J. 

Stanley and William D. Danko), 57
Mirroring, 159, 167
Monetized connections:

achieving, 147–148
case study, 133–135
and your value proposition, 110

Networking:
online, 26–27
random, see Random networking
social, 34
traditional, see Traditional networking

Network of contacts, xv, 144
Neutrality, 61
Newsletters, 80
Newspapers, as conversation starters, 72
Nonthreatening cross-gender random 

connections, 159–160
Nonverbal behavior, 69
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Observations, as conversation starters, 
66, 67

Offi  ce buildings, 17
One-way communication, 145–146
Online connections, 25–27

benefi ts of, 27
and in-person communication, 25–27, 

33–36
Online presence, 149–152

and credibility, 149–150
supporting in-person impression 

with, 152
tips for favorable, 151–152

Opening statements, 65–74
about current circumstances, 66–67
about technology, 68–69
about venue, 68
case study, 69–70
creating comfort and trust with, 69, 70
eff ective vs. ineff ective, 71–73
ideal, 65–66
of master random connectors, 169
simplicity of, 67–68

Openness, of strangers, 45–46
Opinions, asking for, 69
Opportunities from random connections, 

121–125
case study, 122–124
and continued contact, 138
and follow-up messages, 122, 124
identifying, 124
qualifying, 96

Other-centric, 84, 90–91
Outcomes, guiding conversations toward, 

95–98, 178
Overeagerness, 61–62
Overheard conversations, entering, 69–70

Pace, for asking questions, 85
Parties, random connecting at, 13
People portals, xv, 47
Personal preferences, 76–77
Personal questions, 159, 162
Physical similarities, 78
Potential connections:

approaching, 59–63
evaluations of, 57–58, 168

Potential of everyday encounters, 
recognizing, 3–7

Power portals, 175, 178–180

Practicality, 155
Privacy, in public places, 75
Problem solving, 160
Professionalism, 159, 160
Professional profi le, online, 151
Public transportation, starting conversations 

on, 68

Qualifi ed connections:
circumstances for random networking 

with, 17–18
at networking events, 31
superfi cial evaluations of, 57–58
venues for, 10–14

Questions, asking, see Asking questions

Random connectors, see specifi c topics, e.g.: 
Beliefs of random connectors

Random encounters:
business relationships from, xiii–xv
creating, 1
friendships from, xi–xiii

Random networking:
circumstances for, 15–19
eff ort required for, 16
rewards of, 119
as skill, 51
traditional vs., 29–31
as way of life, 180–181

Rapport:
asking questions to build, 84–85
establishing, 66
and qualifying random connection 

targets, 97
Reading material, as conversation starter, 

72, 73
Receptiveness, 56, 59
Redirection, of conversation, 162
Relationships:

business, xi–xiii
communication skills and quality of, 90
from random encounters, xi–xiv
value of, 46–47

Relationship building:
and aligning interests with connections, 

75–76
and communication style of 

women, 158
and conversation, 21–22
sample follow-up message for, 145
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190 Index

Relationship equity, 21
Replies, to follow-up messages, 143
Respect:

approaching people with, 62
ending encounters with, 117–118
and focused communication, 92
identifying leverage points with, 170

Responsibility, for sustained 
communication, 141–142

Restaurants, random networking in, 16
Retirees, leverage points of, 103–104
Reunions, 14
Route, changing your, 17–18
Routines, 15–16

Schmooze, 22
Schultz, Howard, 39
Search engine results, 150, 152
Sensitivity, demonstrating, 69
Shakespeare, William, 183
Sharkey, Joe, xiv
Similarities, connections based on, 77–79
Simplicity, of opening statements, 67–68
Situational enthusiasm, 127
Social availability, see Availability
Social gatherings:

circumstances for random networking 
at, 17

as random connecting venue, 13
Social media, 48
Social networking, 34
Social profi le, online, 151
Social skills, men vs. women’s, 156–157
Speech patterns, alignment of, 81
Speed, voice, 79
Spheres of infl uence, connections’, 

100–103
Spouses, as leverage points of 

connections, 104
Stanley, Thomas J., 57
Starbucks, 39
Strangers, information sharing between, 

37–38
Subject matter experts, 113–116, 150
Subtlety, 61
Subways, 68, 97–98
Superfi cial evaluations, of qualifi ed 

connections, 57–58
Suppliers, random encounters 

with, 30–31

Sustained communication, 141–146
with e-mail messages, 144–146
replies to follow-up messages, 143
responsibility for, 141–142
and timing of follow-up messages, 

142–143
Synchronicity, 39–42

and achievement with help of others, 
39–41

case study, 41–42

Talk to Strangers Mastery Program:
access clues of potential connections, 176
beliefs of random connectors, 

174–175
follow-up messages in, 179–180
guiding conversation to outcome, 178
initiating contact, 177
presentation of your value proposition, 

179
random networking as way of life, 

180–181
recognizing potential in everyday 

encounters, 173
transparency of interactions, 174
venues for random connections, 

175–176
Target profi le of connections:

ending encounters with people outside, 
117–118

leveraging people outside, 101–102
qualifying people based on, 95–98

Taxis, connections in, 17
Technology, as conversation starter, 22, 

68–69
Telephone calls, follow-up, 146
Time, as resource, 96
Timing, of follow-up messages, 127–128, 

142–143
Topics of conversation, alignment on, 79
Traditional networking, 29–32

accessibility of people during, 134
case study, 30–31
random vs., 29–31
receptiveness of people during, 

59–60
Transparency, 68, 174
Travel-related venues, 71. See also Airplanes; 

Airports
Trust, creating, 69, 70, 169
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 Index 191

Undesirable connections, ending, 117–118
Unfocused communicators, 92
Unstructured conversations, follow-up 

messages for, 130

Value:
of connection targets, 99. See also 

Leverage points of connections
of relationships, 46–47

Value-added remarks, 114, 115
Value proposition, 107–111

and beliefs of random connectors, 47–48
case study, 108–109
and expertise, 113–116
of master random connectors, 170
and online presence, 150
statements for describing, 108
in Talk to Strangers Mastery Program, 179
and your job title/expertise, 110–111

Venues for random connections, 9–14
and circumstances for random 

networking, 18–19
opening statements about, 68
selecting, 9–10
in Talk to Strangers Mastery Program, 

175–176
types of, 11–14

Verbal behavior, matching, 69
Very focused conversations, follow-up 

messages for, 131
Video, 34
Visibility, online, 150
Voice mail, follow-up messages on, 

129, 146
Voice speed, aligning, 79
Voice style, aligning, 79
Voice volume, aligning, 79
Vulnerability, of women, 159

Weather, as conversation starter, 22, 65–66
Webonality, 149
Weddings, 11, 72
Welch, Jack, 39
Winfrey, Oprah, 39
Women:

communication styles of, 155
cross-gender connecting tips for, 160
fi lters of, 156
mistakes in cross-gender connecting of, 161
social skills of, 156–157
tips for connecting with, 158–159
types of diff erences between men and, 

156–158
World, as friendly place, 44–45, 174–175
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