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missing the mark due to
incompetence,.> ?—40;
practice required for
competence, 118-120

Connecticis. See Authentic
meel (heart)

Counterfeit behaviors, 89

Covey, Stephen MLR., 52,
89

Creativity and community
metaphor, 58

Cultural differences:
respecting, 86—87;
understanding
distinctions of, 109

D

Dance of change, 61
Danish culture, 87, 109
Darwin, Charles, 96
Decision making: advancing

the agenda, 133-135;

fear of making the

wrong, 133-134;

163



Index

Decision making:
(continued)
following up with results
of, 136-137; identifying
what’s really going on
for, 129-130; using your
heart to improve, 73-77.
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TouchPoint veliow, 106,
107-108; tening into
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pacesetters vs..visionary,
91-92

Leading cliange: adaptive
appreach to, 60; assertive
approach to, 60;
integrated approach to,
61; understanding nature
of change for, 70-71;
understanding need for,
44-45

144-145; passion and
practice required for,
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ever-stronger
performance?, 62, 64—65;
what makes people give
the very best
performance?, 62, 63—64;
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