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RAI (Rural Acquisition Initiative) 109

readymade artwork 116-17, 119, 126, 124—6

Real Fish/Live Fish (Paik) 148

Real Plant/Live Plant (Paik) 148

reality 148-9

recession 161

religious controversy 67

Rembrandt Automatic (Paik) 142

research and development (R&D) 109-10

Richtkrdfte fiir eine neue Gesellschaft (Beuys)
75

Rijks Museum, Amsterdam 53

Ritchie, Guy 3, 11

Robot-K-456 (Paik) 142-3, 155

Romance in the Age of Uncertainty exhibition
50

Roth, Gerhard 80

Rousseau, Jean-Jacques 98

Route Mobiel 63-7

Rural Acquisition Initiative (RAI) 109

Saatchi, Charles 48-52, 55, 67

St. John the Baptist (Koons) 123

sales support, MLP 15-16

Salon of the Dismissed 95

Salon, Paris 94—-6

Saltz, Jerry 127

savings 8—9

Schroeder-Wildberg, Uwe 10

Science Ltd 61

scientific advances 99-1{0

Sculptural Projects «- Miinster exhibition

122

sculptural theory 77, 84-6

sculptural thinking 86-7

SCulptuI‘e 72-3,77,84-9, 148-50
see also Beuys, Joseph

Scuola San Rocco, Venice 37-9, 42

self-confidence 169

Seurat, George 99

Sex (Madonna) 11

sexuality 6-7, 11, 144—6

shame see ‘“‘guilt and shame”

sharks 49, 52—4, 56
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