Index

A
Accelerant
creation, 147
engagement letter, 146-147
launch, 145-146
Accelerant Preferred, 146
Accountability, importance, 51-54
Accountants
business development skills,
testing, 36
client borrowing, 79
hustling, foreignness, 38
information product, provision, 82
numbers, focus, 98
reactive life, 42—-43
regulatory shift, impact, 35-36
skill, improvement, 40-41
technology, usage, 63—-64
Accounting, Sarbanes-Oxley A<t
(impact), 79
a-connect, creation, 11¢
Active Rain, usage /inciease), 17-18
Adaptive reuse, 92
Adelphia, scandal, 36
Advantage Performance Group,
111-116
Aladdin (system), 171-172
Alignment, usage, 39-43
Al Odah v. United States oral arguments,
coverage, 4
American Donut Shoppe, growth,
13-14
Architects
budget/marketing, focus, 98
creativity, perception, 98
models, experimentation, 114-115
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Arthur Andersen, downfali, 116
Art of Non-Conformity, The
(Guillebeau), 109
Asset allocation, advice, 67
Attendees, engagement, 128
Audacity.sourceforge i.et, 166
Audience
focus, 102-103
time, 110
tools, 10£—104
Awo.ceu (online doctor/lawyer
location/rating service), 2
Axiora
baseline benefits, 77
engagements, legal opt-out, 7677
functions, client outsourcing, 76

B
Bank foreclosures, processing, 24-25
Bank-owner property portfolio, trust
(increase), 20
Barton, Rich, 102-106
Benchmarking, 910
Beta testing, continuation, 1
Bet-the-franchise multijjurisdictional
matters, 75
BirthDatabase.com, usage, 183
BlackBerry, usage, 197
BlackRock Solutions, 171-173
creation, 172
marketing, 173
Blog
consistency/failure, 109
distribution source, 9
public conversation generation, 196
Blogger (Google), 10
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Blogging
benefits, 107-108
FeedBlitz.com, usage, 157
posts, pre-writing, 108
usage, decision, 107-109
BlogTalkRadio, 91
Bookkeeping services, increase, 63
Book Yourself Solid (Port), 184
Boumediene v. Bush oral arguments,
coverage, 4
Britton, Mark, 2
Brogan, Chris, 109
Brokerage model, guidance, 71
Broker Price Opinion (BPO), 25
Brunner, Frédéric, 118-119
Budget, architect concern, 98
Building codes, complexity
(increase), 96
Building-information modeling trend,
requirements, 96
Bukzin, David, 98, 135-138
mailing list, power (leveraging), 138
referral sources, value (addition), 138
Business
cards, collection (networking), 102
consumer, power shift, 44
development, 111, 158-159
skills, impact, 36
evolution, 144
fan page, creation (cansideration),
107
growth
demand, impact, 79
technology, impact, 65
operation, risk/realities, 36
prospects, approach, 38
revenue, 112-113
technology, usage, 144
traditional notions, constancy, 131-132
Business-development initiatives,
increase, 51

C

Callahan, Michael, 133

Call Recorder (Ecamm), 165
CamStudio, usage, 166
Cancerwise.com, guest blog posts, 29

Candito, Lauren, 17-18
Candito Group, 17-20
blog, creation, 18
business, problems, 18
goals, 19
online efforts, 20
public communication, usage, 22
referrals, sharing, 25
Capital, usage, 99
Career
overview, development, 126
placement office, contact, 105
success, basis, 49-50
Carnegie, Dale, 154
Carr, Jeffrey, 36-39, 97-58
Center for Medicarc «nd Medicaid
Services (CMHiS), 121-122
Certifications; 1=ceiving
(advertisement), 34
Cetra, Joan,; 9Y1-93
CetraRuddy, 91-93
clici:t marketing, 94
1zcognition, pursuit, 94
CharityNavigator.org, usage, 185
Chat systems, usage, 83
Chronicle.com, email alerts, 57
Client-centric environment, expertise, 69
Clients
accountant borrowing, 79
CetraRuddy marketing, 94
connection, usefulness, 39
consulting organizations, impact,
85-86
conversation, caution (advantages),
180-181
direct meeting, 141
experience, impact, 40
grouping, 42
hustle, 50
ideas, conveyance, 116-117
interaction, modernization, 81-82
knowledge, 61
privileges, waiver, 179
questions, answering, 66-70, 83
relationships
alignment, 39-43
management, 74



secret shopper status, 131-132
self-reliance, increase, 150
servicing, 41
success
human talent, excitement, 12
measurement, 41
support, provision, 84-85
Clinical trials
patient awareness/ participation,
increase, 28—-29
promotion, 29
Co-authoring industry, 95
Colic Solved (Vartabedian), 26
Collaboration
impact, 95
tools, resources, 203
Colleagues, connection (timing),
185-188
Comfort level, provision, 39
Comfort zone, exit, 9
Commissions, decrease, 69
Commoditization, 49-50
Communication
direct form, emergence, 82-83
improvement, technology (usage),
43-45
seamlessness, 43—44
tools, variety, 49
Community, building, 119,155
Company
acquisition, 112
budgets, purchas=information, 78
development, titae (necessity),
145-146
Complete Guide to Game Audio (Marks),
142
Complexity (simplification),
technology (usage), 157
Computer-aided architectural design
(CAAD), self-service programs, 6
Conference calling, resources, 199
ConferenceCallPro.com, 188
Confidentiality, importance, 177-179
Connections (finding)
social media, usage, 62
speed, 62
Consultants, information (sharing), 64

Index 21

Consulting model, 118
Consulting organizations, client
attraction, 85-86
Consumers
empowerment, 103
informed decisions, 66
professionals, community
interaction, 2
questions, answering, 112
Contacts
birthdays, usage, 174
details, print publication
provision, 159
focus, 56-58
followup, 58-59
issues, discussions, 51
location, 159-"60(
making, rezscn (development), 53
speed, bE-55
Content, creation, 27-28, 44, 191-192
Continucas positive airway pressure
{CPAP) machine, usage, 122
Joversation
caution, advantages, 180-181
dates, calendaring, 174
simplicity, 162
Corporate office space, downsizing, 92
Cost conversations, 36-39
Counsel-client relationship,
existence, 66
Courtesy, usage, 40
Cozen O’Connor Trial Academy/
Deposition Program,
creation, 15
Crain, Janet, 33-35
Creating Rainmakers (Harding), 43
Credentials, advertising, 34
Credibility, building, 189
Internet, usage, 186-187
Criticism (attack), content (usage), 27
Cross-border public mergers and
acquisitions, 75
Customers, knowledge, 62
Customer Service (Shankman), 163
Cyberspace, information
(sending), 154
Cyber-visibility, increase, 106-107
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D
Data-analysis capabilities, 80
Data distribution model, 45
Date-specific events, follow-up, 184-185
Davies, Gareth, 35-39
business prospect approach, 38
people, meeting (necessity), 37
Sarbanes-Oxley Act, impact, 37
Dealbuilder.wsgr.com (tool), 148
Decision-making process, trust
(reliance), 71
Defined metrics, creation, 41
Demand
confluence, 79
rigorous segmentation, 77
Dentists
advertisement, necessity, 34
certifications, press releases, 34
models, experimentation, 114-115
practice, changes, 34-35
Desk Set (1957), 149
Digital footprint, physician
understanding, 27
Discipline, importance, 51-54
Discount brokerage firms, planning
tools (usage), 68
Displacement anxiety, 149-152
Distribution lists, usage, 54
Doctors
advertisement, necesaity, 34
networking, focus‘ahsence), 27
patients, disccnini=ction, 26
Documents, digitization (impact), 3
Do-It-Yourself (DIY) online document-
assembly services, 147
Domain name
registration, 55, 134
resources, 199
Dow Jones Industrial Average (DJIA),
drop, 100
Dragon Dictation iPhone, usage, 197
Due diligence, conducting, 41, 62
Duffin, Lawrence, 24
Dwyer, Mike, 144-145

E
Earning multiples, 74
Economic downturn, impact, 52

Eco-system, service firm location
(determination), 78
Eden, Liann, 83-86
Eden McCallum, talents (leveraging),
83-86
Elance.com, usage, 65
Electronic data room, usage, 132
Email
effectiveness, 172
responses, generation, 54
sample, 161
Email newsletters
benefits, leveraging, 156
message, conveyance, 158
sending, 158
Emotional intelligeie, 69
EmploySecure.com -asage, 66
Enron, scandi; 35
Enthusiasn
imporiance, 11-14
level, conveyance, 12-13
Escrcw companies, online presence,
25-26
ESPlanner, calculators, 68
Estate planning techniques, 70-71
Estate planning topics, lawyer
proposal, 72
Ethics rules, 177
Events
hosting, 188-189
philosophy (Korff), 129
Expectations, setting, 133-135
Expedia.com, Britton (impact), 2
Expert, enthusiasm (importance), 5-6
Expertise
conveyance, ease, 14-16
elusiveness, 14
sharing, 57, 162

F

Facebook
assistance, 175
birthdays, usage, 174
discussion, comfort, 105
exploration, 107
growth, 183
popularity, 151-152
profile, 49



public communication, usage, 22
updates, 62
Facebook-style platforms, growth, 26
Failures
necessity, 153
occurrence, 52, 197
sharing, 54-55
Fair Credit Reporting Act, compliance,
65-66
Falk Harrison, 7,9
Fan page, creation (consideration), 107
Feedback forms, 131
FeedBlitz.com, usage
(consideration), 157
Ferguson, Karen, 78-82
Ferriss, Timothy, 165
Financial meltdown, 67
Financial service, information-
processing industry, 172
Financial services firms, online service
transition, 118-119
Financing, raising, 41
Finley II, Edward J., 69-71
Flip video recorder, usage, 9, 164
Follow-up
foundation, establishment, 183
thoughtfulness, 189-190
4-Hour Workweek, The (Ferriss), 165
Fox, Nancy, 2
FreeConferenceCall.cem, 188
FreeConferencePro.-om, 188
registration, 53
Free information, availability, 3
Free services, examples, 163
Friendster, impact, 151-152
Future, focus, 78-80

G
Garland, David Siteman, 53, 108-109,
164
video success, Skype (usage), 165
Geek
location, 104-105
pairing, 105
General Securities Representative
Examination (Series 7), 89
Geographic markets, broadening, 93
Give.org, usage, 185
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Glassdoor.com, growth, 104
Global Email Deliverability Benchmark
Report (Return Path, Inc.), 155

Globalization, impact, 173

Godin, Seth, 165

Goldstein, Robert L., 171-174

Google
analytics, incorporation, 151-152
keywords, indexing, 9-10

Google Earth, usage, 22

Grass roots media, 26—-30

Guettel, Alec, 74-76

Guillebeau, Chris, 109

Guinea pig profile, misperception, 29

H

Harding, Ford, 43—-25

Harrell, Katritia, 63-64, 67-68

Harris, Mark, /3-77

Headac!i=s.com, domain name
registration, 134

Hearir: Insurance Portability and
Accountability Act of 1996
(HIPAA), 178

Hedge Fund Hotel, 90

Hedge funds, catering, 99

HelloHealth.com, impact, 26-27

HelpAReporter.com, usage, 163

Hepburn, Katharine, 149

High-frequency traders, attraction
(strategy), 90

Hourly valuations, legal focus, 75

Housing focus, broadening, 93

Hsieh, Tony, 165

Huggies Little Movers Diaper
Race, 128

Hunt, Hayes, 15-16

links, sharing, 16
marketing efforts, 15-16

I

iGlasses (Ecamm), usage, 165

iMovie, usage, 166

Inbound marketing leads
generation, 10

Inbox, attention, 155

Incentive, necessity, 50

Independence trend, 119
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Independent professionals (IPs),
expertise/experience, 118
Individuals
interaction, technology (impact), 91
interviews, productivity, 51
understanding, 126
Industry-driven information database,
Web usage, 106
Industry value (potency dilution),
collaboration (impact), 95
Inefficiency, elements (impact),
75-77
Information
accessibility, 106
availability, increase (impact), 117
communication/management, 173
delivery market, 62
gathering, model, 45
migration, advantages, 24
processing, 172-173
sending, 154
sharing, 64
In-house attorneys, control, 36
Initial public offerings, 75
Initiatives, starting, 81-86
Innovation
ability, 81
adaptation, 26
Innovation-driven market, 75
Innovators, adaptation,. 17
Insecurity, fighting, &6
InstyMeds.com, phiarmaceutical
dispensers, 149
Intensive care, on-call physician
interpretation, 120
Internet
buffer, addition, 179-180
impact, 79
investment, continuation, 3
service provider, impact, 84-85
Investment bankers, referral network
(construction), 135
Tordanishvili, Levan, 142-145
credibility, building, 144-145
LinkedIn success, 143-144
links, sharing, 144
web site, updates, 143

J

Jamaica Underwear Run, 127-128

Janus Financial Executive Challenge, 128

Jobs, change (frequency), 91
Johnson, Rodney, 20-23

presence, improvement, 21
Join.me, recommendation, 106
Jomati Consultants, 116-117

reports, 117
Jones, Bruce, 187
Jones, Butch, 90
Junior lawyers, project management/

research tasks, 74

K
Kapadia, Tejas, 13
enthusiasm, leverage, 14
market crezuonr, 13-14
Kaplan, Robirs (legal resources
deelopment), 146
Kaufmar, Brad, 127, 129-133
1esponsibility, acceptance, 131
Kev words, identification, 107
king, Billie Jean, 125-126
Klemons, Ira, 23, 33-35, 133-135
domain name, registration, 134
patients, number, 134
report writing, 134-135
Know, like, and trust formula, 9
Knowledge
availability, increase, 25
development, 128
leakage, prevention, 119

Kooldocs.com (Web-based service), 148

Korff, John, 125-129, 164
creative philosophy, 128
responsibility, acceptance, 131

L
Law, technology (convergence), 176
Law firms
chairpersons, contact
(maintenance), 117
corporate client attraction
methods, 11
industry, transformation, 137-138
leverage ratio, 75



permanent associates, hiring, 74
talent-driven services, completion, 76
Lawyers
baseline benefits (Axiom), 77
engagements, opt-out, 76-77
evolution, 70-71
hustling, foreignness, 38
information
product, provision, 82
sharing, 64
models, experimentation, 114-115
self-determination, consequences
(absence), 76-77
self-perception, 73
Leads
improvement, 45
review, 163
Lee, R. Randy, 150
Legal documents, drafting, 6
Legal resources, development, 146
LexisNexis, change, 62
Licensed professionals, success
strategy, 5
Licenses, advertising, 34
Life-impacting situations, on-call
physician interpretation, 120
LinkedIn
advanced search, usage, 141-142
Answers tool, usage, 165
assistance, 175
discussion, comfo:t, 165
preference, 22
professionals, joining refusals, 178
profile, cyber-visibility (increase),
106-107
questions, answering, 103-104
success, 143-144
usage, 104-105, 162
work, showcasing, 190
Liquidity risk, client concern, 173
Liss, David, 121-123

M
MailChimp.com, newsletter tool, 154
Mailing list, 153

members, interaction, 154

power, leveraging, 138

Index 215

Marketing
approach, 151
architect focus, 98
evolution, 116-119
forgiveness, 8
Marketing, spinoff effectiveness,
190-193
Marketplace, transformations, 118
Market research, data-analysis
capabilities, 80
Marks, Aaron, 142-145
Martindale-Hubbell guide, 126
McCallum, Dena, 83-86
McCarthy, Mary Ellen, 66-70
McLaughlin, Charles ., 55-66
Meal-time events, praductivity, 51
Media, 153, 164-165
access, 162
meeting, 155-160
Media r<'ations
erperience, absence, 160
1nanagement, 50
Meadical records, 119-123
Medicare.gov, long-term-care cost
calculator, 68
Medu Vada, 13-14
Mentor, assistance, 58-59
Message
conveyance, 158
energy/ creativity, 39
Metri, Sam, 24-25
Metrics, creation, 41
MF Global, commission, 99
Microblogging site, network ability, 189
Miest, Ryan, 145-149
Miller, Stephanie, 155, 157
Milligan, Graham, 11-12
Mistakes, making, 153
Mobile medicine, phenomenon, 121
Mobile phone
applications, usage (determination),
103
leverage, 106
Modative in Los Angeles (Timschell),
98
Modeling technology, 95-96
Mohler-Erickson, Leisa, 111-116
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MondoTimes.com, resource, 159
Money managers, advice (provision), 66
Monthly newsletter, usage
(consideration), 156
Moore, Gordon, 99
Morningstar.com, portfolio
management tools, 68
Motivation, importance, 97-98
Multex Systems, 66—67
Multi-family offices, emergence, 70
Multijurisdictional matters, 75
Multiple Listing Service, usage, 22
Multi-purpose conference usage,
study, 92
MySpace, impact, 15-152

N
Neighbors, befriending, 89
Networking
approach, 56
business cards, collection, 102
capabilities reach (increase), social
media (usage), 19
challenge, 101
description, 49
myths, 50-51
showcasing, 42
Newmark, Craig, 198
Newsletters
provision, 156
resources, 199-20%
New Year’s resoluiions, collections, 187
Ning.com, power (leverage), 186
Non-compete agreement, breach
(handling), 129-130
Nye, Dan, 156-157

o
Off-hour emergency room, on-call
physician interpretation, 120
Offline relationships, online
cultivation, 21-23
Olympic Games, NYC bid, 126
OpeningDesign.com, development, 104
Opportunity
creation, 5—6
generation, 83

maximization, 92-93
protocol, 53-54
Sarbanes-Oxley Act, impact, 79
seizing, 35-36

Organizations
familiarity, list (making), 128-129
profitability, focus, 77

Overhead, accounting, 74

P
Pain treatment, 133-134
Paper newsletter, replacement, 30
Parkinson, Jay, 26-27
Participation, problems, 176-177
Patience, collective level
(reduction), 117
Patients
direct meeting, 141
insuranc¢ company control, 37
knowl-dge, 61
ovel-the-counter remedy,
recommendation, 149
1zport, writing (Klemons), 134-135
success, human talent
(excitement), 12
symptoms, review, 148-149
Pattern-matching, 45
People
connection, usefulness, 39
meaningfulness, understanding, 186
meeting, focus, 37
personal pressures/stresses/goals,
consideration, 130-131
sales/speaking, holistic process, 116
Perseverance level, demonstration,
39-40
Personality, public/private aspects
(convergence), 3
Personal marketing, challenge, 1
Phone book, replacement, 2
Physicians, online community (Sermo.
com), 26-27
Pivawer, Gabriel, 119-121
Podcasting, resources, 200
Port, Michael, 184-187
Posts (blogs), pre-writing, 108
Potential, realization, 6-11



Practice, 73
promotion, tools (leveraging),
65-66
staffing models, experimentation,
114
Press releases, resources, 200
Pre-venture capital stage, 146
Print publications, contact details
(provision), 159
Privacy
policies, variations, 179
settings, control, 107
Private equity fund managers, referral
network (construction), 135
Privileges, client waiver, 179
Proactive professionals, attention, 111
Problem solving, 40
Professional advice, necessity, 3
Professional relationships, online
creation, 179-180
Professionals
consistency, ensuring, 153
relationship support, technology
usage, 176
self-determination, consequences
(absence), 76-77
technology, impact, 115-116
types, 137
Professional services
advantages, 81
flexibility, absence; 51
focus, 130
marketing, 99
proliferation, 195
Profitability, organizational focus, 77
Profit model, cost savings basis, 97-98
Profitsharing pool, 74
Progress, proactive professional
attention, 111
Prospects
conversation, caution (advantage),
180-181
counsel, reason, 103
questions, answering, 112-113
Prosperity, path, 93-95
Prozes, Andrew, 61-63
Publications, resources, 201

Index 217

Public company accounting reform/
auditing responsibility, Sarbanes-
Oxley Act (impact), 35-36

Public conversation (generation), blog
(usage), 196

Public domain, details, 45

Public information, scarcity, 126

Puddle, Tim, 113-115

Purple Cow, The (Godin), 165

Q

Qureshi, Sajeel, 81-83

R
Rader, Randall R., 196
Rainmakers, motioz; 43
Recession, impact, S
References, guarantees, 42
Referrals
art, 1*2—138
cultivation, 117
nework, power (leveraging), 135
sources, value (addition), 138
Feferral sources, network
(cultivation), 85
Regulatory shift, impact, 356-36
Reimer, Chris, 11
career, discovery, 11
inbound marketing leads
generation, 10
Twitter usage, 6-7, 9
Relationships
building, 112-113, 169
creation, 180
development, 3—4
establishment, knowledge (usage), 10
intersection, 42
management, traditional notions
(constancy), 131-132
online creation, 179-180
technology, balance, 170-171
tracking, technology (usage), 43—44
usage, 127-129
Reminder programs, usage, 83
ReporterConnection.com, usage, 163
Reporters, direct access (free
services), 163
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Research statistics, usage, 190
Resiliency revolution, 33
Resource, offering, 56-58
Resources Global Professionals, 78—-80
variable model, usage, 80-81
Responsibility, acceptance
(philosophy), 131
Revenues, origination (change), 38
Risk
aversion, 49
value, relationships, 36
Rizzo Tees LLC
Twitter usage, 6-7
Ruddy, Nancy, 91-97
Rutter, Jolienne/Scott E., 119-120

S
Sales, 93-95
activities, necessity, 37
euphemisms, 43
evolution, 116-119
strategies, improvement, 45
Sarbanes-Oxley Act (2002)
enactment, 38
impact, 35-37
opportunities, 79
Savage, Charlie, 5
Schedules, coordination, 102
Schonfeld, Steven, 89-91
Securities lawyers, referral network
(construction). 125
Self-diagnosis problem, impact, 112
Self-image, change (avoidance), 95-97
Self-knowledge, importance, 91-93
Self-marketing, usage, 51
Self-reliance, trend (increase), 150
Selfssufficiency, 137
Senior lawyers, client relationship
management, 74
Senior professionals, model
reconfiguration, 149
Seniors Club, 116
Sermo.com, 26-27
Service firms, eco-system location, 78
Service providers
results, delivery (efficiency), 77
Service providers, feedback, 2

Services
consumers, responsibility, 44
continuation, 77
delivery, demand, 133
demand bucket, identification, 77
sale, Sarbanes-Oxley restrictions, 38
value chain, disaggregation, 44
value identification, 85
Shankman, Peter, 163
Shatz, Matthew, 69-70, 89-91, 94,
99-100
Single electronic records,
integration, 26
Skechers Shape-ups Go Mommy Go
race, 128
Skype, usage, 164, 15
SlideShare, usage, 145
Small discussion groups,
prodaciaty, 51
Small groups, comfort, 51
Smarter, Faster, Cheaper (Garland), 53
SnapzProX, usage, 166
Social cause, enquiry, 185
Social media
connections, 62
engagement, 9
environments, communication, 178
goals, 19-21
grass roots media, 30
platforms
rise, 101
usage, 189
power, leveraging, 57-58
space, doctors (absence), 27
usage, 19, 62, 103
Social networking, popularity, 150
Social networks, resources, 201-202
Specialness, treatment, 40-41
Specificity, goal, 157
Spreng, Kevin, 145-149
Staff augmentation, 79
Staffing models, experimentation, 114
Strassler, Phil, 40-43, 186
due diligence, usage, 41
Strengths, weaknesses, opportunities,
and threats (SWOT), 92-93
analysis, 93



Students
networking, 56-58
polls, 49
recruitment, 105
white collar hustle, 47
Success
architect measurement, 41
effort, requirement, 127
failure, necessity, 153
profits, connection, 97-98
sharing, 54-55
Super transparent world, 104
Support, provision, 84-85
Surveys
preparation/creation, Zoomerang.
com (usage), 175, 185
resources, 202—203
responses, 117-118
usage, 83
web site, examination, 175-176

T
Talent-driven services, completion, 76
Talents, merging, 70-72
Target market, selection, 184
Techn-ethics, 177
Technology
accountants, connection, €3-.-04
avoidance, 169
deficiency, 170
emergence, 96
impact, 176
integral role, 63
landscape, navigation, 50
law, convergence, 176
professional reliance, problems,
115-116
relationships, balance, 170-171
role, increase, 63-64
transformational difference, 173
usage, 43-45, 144, 157
extension, 174-176
Teicher, Stuart, 177-181
Teleradiology, 120
contracts, Valor Network
bidding, 120
initiation, 121
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10e20, creation, 150
Term, search (user preference), 23
Text messages, usage, 174
TheRisetotheTop.com, 164
ThinkBigRevolution.com,
creation, 186
30-Minute Thursdays, webinar
series, 8
Timekeeping, legal focus, 75
Timschell, Oscia, 96-97
Tip$ter, financial planner, 68
Title issuers, online presence, 25—26
Top-tier consultancies, access, 83-84
Tracy, Spencer, 149
Trade publication, experience, 161
Trade speed, focus 29-100
Transactions, sof'ware (impact),
24-25
Transparercy, csage, 24-26
Triathle:.. potential, 127
Tru= wortn, discovery, 80-81
Triha, usage (increase), 17-18
rust
building, 97-98
requirement, 100
Trust Agents (Brogan), 109
Twitter
commercial usage, 6-7
discussion, comfort, 105
following, 7-8
popularity, 151-152
preference, 28
public communication usage, 22
transparency, 9
webinar announcement, 190
Tyco International, scandal, 36
Typepad.com, usage, 108

U
Umbrella salesman, 154-157

v
Valor Network, 119-121
military treatment facilities,
continuity, 121
Veterans Administration (VA)
hospitals, connection, 120
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Value

chain, disaggregation, 44

perception, importance, 38

proposition, defining, 78-80

risk, relationship, 36
Vartabedian, Bryan, 26-30
Veterinarians

economy, impact, 114

information, sharing, 64

partnerships, 113

pet wellness promotion, newsletter

usage, 156

practices, consolidation, 113

Seniors Club, 116
Veterinary instruction, rote

memorization (focus), 12

Virtual introduction, 42
Virtualization, downside, 150
Virtual offices, concept, 48
Virtual practices, creation, 174
Virtual spaces, global roots, 132-133
Visibility, increase, 6-11
Voicemail, simplicity, 162

w
Wall Street, interconnectedness, 91
Wealth, splitting, 71
Web 2.0 interactivity, 2
Web-based interview, 148
Web-based meetings teals, 106
Web-based pre-empioyment
screening; 6
Webinar
announcement, Twitter (usage), 190
tools, resources, 203
value, 188
Web sites
efforts, integration, 105-107
engagement, 104
power, leverage, 23

updates, 143
work repository, 55
White collar hustle, 47
White papers
credibility, leveraging, 191
effectiveness, 190-191
Williams, Tony, 116-119
Windows Video Player, usage, 166
Winfield, Chris, 150-151
Wordpress.org, usage, 108
Workflow, concern, 143
Workstation sharing, study, 92
WorldCom, scandal, 36
World Wide Web (Web)
information migration;
advantages, 24
practice profil¢, advantage/
disadvaiage, 33-34
Writing, sp'ncif effectiveness, 190-193

Y
Ye!p.com, growth, 104
"Zes business, 129-131
Younes, Anas, 28-30, 178-179
Twitter, impact, 30
Twitter query, receipt, 178-179
“Your Wealthy Business” (Harrell), 64
YouTube, usage, 165-166

Z
Zeve, Brian D., 44
Zillow
database, usage, 106
usage, 22
increase, 17-18
visitors, 102
Zipnosis (Web-based medical
services), 148
Zolve, usage (increase), 17-18
Zoomerang.com, usage, 175
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