L

A

Absorption, 95-96

Abundance, 142

Academicians, 151-152

Accessibility: in Anywhere Leader
approach model, 225-228; getting
out for, 222-224; and
inaccessibility, 218-219; irueprity
and, 224-225

Accountability, 64, 8:4-85, 225

Achievement drive; 42, 44-45. See
also Drive for proziess

Acquired neaUsatieory, 42-43

Adaptability: broad-based skills and,
21; cooperation and, 98;
inventiveness and, 177; to new
cultures, 4-5, 6-7, 22;
resourcefulness and, 142-144, 177

Adelphia, 65

Adrenaline, 132

Adventures, 105-107

Affiliation drive, 42

African National Congress (ANC),
20-21

Agility: organizational, 21; personal,
61-65

“Aha!” moments, 15, 108, 161, 229

Air Force training, 5-6, 125

AirNational Guard, 92-93

Air travel, 133-134

Ajrcraft industry, 22-23, 105-107,
153, 178

Airline industry, 144—146

Amazon.com, 23-24, 26, 146

Anywhere Leader(s): advantages of,
19-37; agility/core values balance
of, 61-65; brilliance of, 22-26;
broad-based skills of, 21; current
business environment and, 3-8,
16-18, 202; examples of, 8-9;
give-and-gain stories of, 37;
jobs of, 201-216; motivation of,
41-53, 60; other leaders versus,
6-8, 16, 21, 27-37; social
awareness of, 65—67; traits of,
9-16, 26-27, 188-189; work
practices for, 217-230. See also
Leaders

Anywhere Leader approach model,
225-228

Anywhere Leader model: assessment
using, 194-197; mechanics of,
187-200; traits-strengths balance
in, 190-199; use of, 187-191

235
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Anywhereleader.com, 194

Apollo 13, 153-154

Apple, 36, 146, 208

Arrogance, 59, 79, 83, 85, 148-149

Art, 96

Artistry, 144

Assembly line worker, 200

Assessment: of Anywhere Leader
traits and strengths, 194-197; of
environmental uncertainty,
203-215; of job uncertainty levels,
197-200, 203-215

Assumptions: discernment and,
56-57, 60; inventiveness and,
181-182, 183

Athletes, cognitive heuristics of, 128

ADHD, organizational, 30-31

Attitude: dogmatic, 117-119, 122; of
drive for progress, 44-48, 51;
receptive, 114-119

Attuned, being, 221-222, 225-228

Authenticity, 44, 86-87

Awareness. See Perceptiveness;
Self-awareness

B

Back to the Future, 53, 153

Balance: of Anywhere Leadei traits
and strengths, 190-199;
confidence-cautior. 57-58, 67,
79-87; intuitiot-leqic, 133-134;
thinking-deig ©0-97; work-life
management and, 85-87, 129-131,
218-219

Bank teller, 200

Bannister, R., 50

Basketball players, 46

Beard, D. W., 203, 216n. 1

Behavioral science. See Psychological
theories

Behavioral strengths. See Strengths,
behavioral

Belief in self, and drive for progress,
49-51

Beliefs, core, 63—64

Bennis, W., 46

“Beth,” 7-8

Bezos, J., 23-24, 26, 27, 146

Big thinking, 154-156

“Bill,” 81

“Bob,” 188

Boeing 247, 22-123

Brain: curiosity and, 94-95, 97; drive
and, 49; intuition and, 132-133;
left, 160, 163; perception and,
124, 132-133; right, 160, 161,
163-164

Brainstorming, 109-110, 159

Branson, R., 144-145, 153

Brees, D., 36-37

Brilliance: versus madness, 22-26;
without discernmeric \56

Broad-based skills and-interests, 21,
107-109

“Broaden and t1#id” theory, 95-96

Buford, k' 52

Burke, J.,.29-30, 133

Buracus, 129-131, 218-219

Eusn, G. W, 223

Business environment: broad-based
skills for, 21; change in, 3-8,
16-18, 19-20; complexity of,
212-215; dynamism of, 208-212;
munificence of, 203-208; panic-
based response to, 12—-13;
transportable work practices for,
217-230; uncertainty in, 202;
variance in, 210-211; velocity of,
209; volatility of, 19-20, 209-210.
See also Uncertainty

C

Cancer, 45, 48, 105

Castaway, 139-140

Caution: confidence balanced with,
57-58, 67, 79-87; daring versus,
67; determination and, 79-87;
discernment and, 57-58

Chainsaw Al, 64

Challenge: as basis of success, 45-48,
51; choosing, 74-76; daring and,
70-71, 74-76; resource access and



formula for meeting, 171-175;
self-actualization and, 50

Champions: of good ideas, 11;
organizational, 16, 85-86

Change: anticipating, 142—-144;
harmonizing with, 142, 144;
leadership in times of, 3-8, 19-20;
for sake of change, 12—13; strategic,
211; values and, 61-65. See also
Adaptability; Uncertainty

“Charlie Brown,” 51-52

Chess champions, 133

Chesterton, G. K., 43

Chocolate industry, 213-214

Clinton, B., 10-11

Clooney, G., 229

“Close to the edge” moves, 82,
110-111

Closed-minded know-it-alls, 114-115,
148-150

Cognitive evaluation theory, 42

Cognitive psychology, on motivation,
41-43, 44-45

Coleman, 35-36

Colgate-Palmolive, 11

Collaboration: creating an
environment for, 120-121; getting
wired for, 220-221; glohalization
and, 4; inclusivity and, +50-152; as
leadership M.O...65; making time
for, 119-120; vecaptivity and,
98-100; taciriclogies of, 221-222

Collective good, 65-67

Command-and-control leadership, 65

Communication, receptive, 116

Competition: globalization and, 3;
uncertainty and, 202, 209, 213

Competitive advantage, 209

Complex Organizations (Perrow), 212

Complexity, 212-215

Computer industry, 9

Confidence: balanced with caution/
suspicion, 57-58, 67, 79-87;
determination and, 79-87;
discernment and, 57-58; key
performance indicators (KPIs) for,

Index 237

84-87; with openness, 148-152;
reality check on, 83-84; Zone of
Objectivity and, 79-82

Consensus, 147

Consultants, 202

Consulting Psychology Jowrnal,
148-149

Consumer packaged goods (CPG)
companies, 58-59

Contacts, 151-152, 169, 176

Continuous learners, 126127

Conversation. See Dialogue

Cornerstone OnDemand, 178-179

Costa Rica, sabbaticals in, 103—-104,
166-167

Courage. See Daring

Creativity: curiosity and, 96;
imaginatior {or, 33, 157-164;
inventiveness for, 35-36, 153-156,
177-+33, reinvention and, 35-36,
179-180, 181; in resourcefulness,
140-142; setting for, 162-164;
vithout discernment, 56

Crowd-sourcing, 152

Crucible experiences, 47, 71, 166-167

Crucible stories, 47

Culture(s): ability to change
dysfunctional, 22, 36; ability to
understand and adapt to, 4-5, 7-8,
22, 100-101, 125-126; collaborative,
121, 220-221; curiosity about,
100-101; of inclusivity, 150;
perceptiveness and, 125-126

Curiosity: as Anywhere Leader
advantage, 27, 31-32, 91-94;
neuroscience of, 94-95, 97;
overview of, 12-14, 91-101;
perceptiveness for, 13-14, 32, 100-
101, 123-135; psychology of,
95-96; rash action wversus, 12—13;
receptivity for, 13-14, 31-32,
98-100, 113-122; reflection for,
13-14, 31, 96-98, 103-112;
strengths related to, 13-14, 31-32,
93, 96-101

CyberU, 179
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D
D-Day, 78
Damer, B., 107
Danger, alertness to, 84-87,
129-131

Daring: as Anywhere Leader’s
advantage, 29-30; choosing
challenge for, 74-76; combined
with discernment and
determination, 51-53, 71; in drive
for progress, 12, 29-30, 51-53,
69-76; learning from, 110-111;
quality of, 69-72; recommendations
for developing, 72-76; set-apart
moves for, 74—76; smart risks and,
72-16

Darwin, C., 98

DaVita, 8-9

Daydreaming, 110, 145

“Debbie,” 74-75

Decision making: assumptions and,
56-57, 60; based on the collective
good, 65-67; continuous evaluation
in, 58-61; discernment in, 55-68;
emotional involvement and, 134
immersion learning for, 105-107;
intuition in, 132-134;
perceptiveness and, 132-134,
reflection for, 105-107 1.12;
variance of, 210-211; volume of,
55. See also Dissernraent

Deep Ellum Pozt \140-142

Defenses. See Self-protection

DeLorean, J., 52-53

Dess, G. G., 203, 216n. 1

Determination: as Anywhere Leader
advantage, 30-31; combined with
discernment and daring, 51-53, 71;
confidence-caution balance in,
79-87; in drive for progress, 12,
30-31, 51-53, 77-87; key
performance indicators (KPIs) for,
84-87; key points for, 87; quality
of, 77-19; reality check for, 83-84;
recognition and restructuring for,
84-87; recommendations for

developing, 79-87; Zone of
Objectivity for, 79-82

Developmental science, 124

Dewey, J., 97, 104

Dialogue and conversation: for
continuous learning, 127;
receptivity and, 114; reflection and,
97

Digital Space, 107

Disagreement, encouraging, 147, 220.
See also Diversity; Inclusivity

Discernment: as Anywhere Leader’s
advantage, 27-29; for the collective
good, 65-67; combined with daring
and determination, 51-33;
continuous evaluafion for, 58-61;
failure of, 55-57; k=y points for, 68;
as progress-driven strength, 12,
27-29, 51552,:55-61; quality of,
55-61: recommendations for
developing, 61-68; suspicion-
cortadence balance in, 57-58, 67

Discipline, in imagination, 161-162

Discomfort, 202

Disney, W., 26, 27, 71, 106

Disney Company, 159, 177

Disruptions, 56, 61, 142, 202, 228-230.
See also Change; Uncertainty

Distraction, 120-121, 163

Diversity: advantages of, 34; corporate
initiatives for, 147; of experiences,
107-109; inclusivity and, 33-35,
146-152, 165-176; of product mix,
213-214; receptivity to, 119. See
also Inclusivity

Dogmatism, 117-119, 122, 181

Dominators, 114115

Dopamine, 94-95, 97

Douglas, M., 166

Douglas, T., 188, 200n. 1

DreamWorks, 208

Drive for progress: as Anywhere
Leader advantage, 20-21, 26-27;
belief in self and, 49-51;
components of, 48-50; daring for,
12, 29-30, 69-76; determination



for, 12, 30-31, 77-87; development
of, 44-48, 50-53; discernment for,
12, 27-29, 55-68; energy level and,
49; mindset for, 4448, 51;
motivation and, 41-53; overview
of, 1012, 41-53; personal life
challenges and, 4548, 51;
strengths related to, 12, 27-31,
51-53; temperament and, 49
Driven for Progress. See Drive for

progress
Dulewicz, V., 188, 200n. 1
Dunlap, A., 65
DuPont, 11

DuPont Merck, 34
Dynamism, environmental, 208-212

E

E-learning, 211

Easy money entrepreneurs, 67, 72

Ebbers, B., 65

Economic downturn, 66

Edison, T., 153

Ego: inventiveness and, 180, 183;
leaders driven by, 52-53;
receptivity and, 115-116; refle-tion
and, 97-98; seeking help and. 167—
168. See also Self-preoccupacion;
Self-promotion; Self-procection

Einstein, A., 158

Emergency roonis, 13

Emotion: artisteviand, 144; curiosity
and, 95-96; decision making and,
134

Emotional intelligence, 116, 158-159

Energy, unleashing, 158-160

Energy levels: accessibility and, 218—
219; and drive for progress, 49; self-
awareness of, 129-131

Enlightenment writers, 43

Enron, 65

Enterprise thinking, 34-35

Environment: for imagination, 162—
164; for receptivity, 120-121. See
also Business environment;
Uncertainty

Index 239

Environmental complexity, 212-215

Environmental dynamism, 208-212

Environmental munificence, 203—-208

Expectancy theory, 42

Expectations, of others versus self,
49-51

Experience(s): assumptions derived
from, 56-57, 60; as basis for drive
for progress, 44-48, 51; beliefs and,
63; connecting with, 51, 97;
crucible, 47, 71, 166-167;
diversifying one’s, 107-109;
immersion, 105-107; perception
and lack of relevant, 125-126;
reflection on, 96-97. 104-112;
un-nesting for, 222-2.24

Experimentation( 178179, 182

Exploration, 3, 95-96

F
Facelook, 107, 119, 120, 145
Fedely, T, 146
Fa'lure. See Setbacks
Faith, 63-64
Fallon, J., 119
Fantasy, 157-158, 160, 164
Fashion designer, 155-156
Fear: confidence balanced with,
57-58, 67, 79-87; curiosity and,
95-96; determination and, 79-87;
discernment and, 57-58, 67
Feedback mechanisms, 84-85
Financial rewards, 44
Focus, on essentials, 128—-129
Football players, 36-37, 4546
Ford, H., 106
Fortune, 59

Gambling, 69

Game, The, 166

Gardner, C., 45

Gates, B., 106, 107, 170
Gateway, 149-150

Geeks and Geezers (Bennis and

Thomas), 46
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Genchi genbutsu leaders, 223

Generalist mindset, 108

Genius, 161-162, 178

Genius in All of Us, The (Shenk), 45

Gerstner, L., 36, 150

Ghirardelli Chocolate Company,
213-214

Gibson, M., 55-56

Globalization: collaboration and, 4;
competition and, 3; uncertainty
and, 202, 210

Glory-seeking, 180, 183

Gmail, 109

Godin, S., 25

Good: choosing the greater, 65-67;
passion for doing, 24-25

Google, 208, 209, 221-222

Google Buzz, 109

Gorbachev, M., 10

Gore, B. (Bill), 11

Gore, B. (Bob), 11

GORE-TEX, 11

Greed, 65

Gut instincts, 132-134

H
H-4 Hercules, 23
Halftime (Buford), 52
Hanks, T., 139-140, 166
Harmon, T., 162-163
Hart, M., 34
Harvard Busiress Review (HBR), 227
Harvard University, 44
Health, personal, 129-131
Health care industry, 8-9, 209-210
Help, seeking, 167-168, 176
Hewlett-Packard (HP), 9
Hines, R., 140-142
Hobbies and interests, 107-109, 131
Holmes, D., 145
Homeland Security, 56
Homeless to Harvard, 70
“How Toyota Lost Its Way,” 59
How We Decide (Lehrer), 57
HP (Hewlett-Packard), 9
Hsieh, T., 149

Hughes, H., 23, 27, 105-106
Humility, 98-99, 149

Hunt, J. B., 218, 226-227
Hurley, E., 70-71, 72
Hurricane Katrina, 37, 56, 223

1

IBM, 36, 150, 220-221

Ideas: champion of, 11; determination
for seeing through, 30-31;
encouraging the exchange of,
116-117; inclusivity and, 33-35,
146-152, 165-166; inventiveness
and, 153-156, 177-183; receptivity
to others’, 31-32, 98-109, 113-122

Imagination: as Anywhure Leader
advantage, 33; exaiaples of leaders
with, 144—143; fantasy versus,
157-158, 160,:164; intentional
disciplive of, 161-162, 164; key
peints about, 164; quality of,
157-158; reason and, 160-161;
recommendations for developing,
158-164; in resourcefulness, 15, 33,
144-152, 157-164; setting for,
162-164; targeted, 160-161, 164;
unleashing energy for, 158-160

Imagineering, 159, 160, 177

Improvement, orienting to, 116

Inclusivity: as Anywhere Leader
advantage, 33-35, 146-152; getting
wired for, 220-221; investing in
relationships and, 167-170, 176;
key points about, 175-176;
recommendations for developing,
167-176; resource access and,
170-175; in resourcefulness, 15,
33-35, 146-152, 165-176. See also
Diversity

Information filtering, 128-129,
221-222,227-228

Insight Prism, 118-119

Inspiration, 96

Integrity, 224-225

Intuition, 132-134

Inventiveness: as Anywhere Leader



advantage, 15, 35-36, 154-156,
177; assumptions and, 181-182;
building on others’, 179-180, 183;
key points about, 182-183; in
resourcefulness, 35-36, 153-156,
177-183; tinkering and, 178-179,
182

Inventory-taking, 142-144

Investment theory of motivation,
41-42

Invictus, 20-21

iPod, 146, 180

Iron Man, 106

iTunes, 180

]

Jam sessions, 220-221

J.B. Hunt trucking company, 218,
226-227

Jobs: alignment of, 197-200; for
Anywhere Leaders, 201-216;
assessment of, 197-200, 203-215;
complexity of, 212-215; dynamism
of, 208-212; munificence in,
203-208; thrill, 202-203, 208;
uncertainty levels in, 197-200
201-216

Jobs, S., 36, 106, 146

Joe Versus the Volcano, 166

Johnson & Johnsor, 11, 29-30, 133

Jordan, M., 46

Judge, W. Q./158; 200n. 1

K

Kashdan, T., 95

Kasparov, G., 133

Kelleher, H., 145-146

Kennedy, J. E, 3, 93

Key performance indicators (KPIs),
84-87, 130

Kim Jong II, 149

King, S., 161, 162

Kirkpatrick, S. A., 188, 200n. 1

Knowledge acquisition. See Curiosity;
Learning

Knowledge adventures, 105-107

Index 241

Knowledge inputs, 127, 220
Kozlowski, D., 65

Lauer, M., 223

Lay, K., 65

Leaders: Anywhere versus other, 6-8,
16, 21, 27-37; changing
environment for, 3—8; closed-
minded know-it-all, 114-115,
148-150; greedy, 65; holed-up,
222-223; key questions about,
16-17; modus operandi (M.O.s) of,
64-65; narcissistic, 52-53; sold-out,
130; specialized wersi's hroad-based,
21; status-quo, 58,457,772, 94; SVI
research on, 4/ 1 (;-time constraints
of, 55, 119120, 128-129. See also
Anywhe‘e !caders

Leaderstiip development: Anywhere
Leader model for, 189-190,
12/-199; crucible stories approach
0, 47

_eadership Lever Model, 171-175

Leadership succession, 149-150

Learned needs theory, 42-43

Learning: from books versus
experience, 104-105, 106; from
“close to the edge” moves,
110-111; continuous, 126-127; for
discerning, 29; from diverse
sources, 169-170; from experience,
104-112; from experts versus
experience, 106; immersion,
105-107; inclusivity for, 151-152;
invention and, 154; transportable
practices of, 217-224. See also
Curiosity

Learning management system (LMS)
designer, 178-179

Left-brain thinking, 160, 163-164

Lehrer, J., 57

Level Nine job, 198

Level One job, 198

Lever Model, 171-175

Lewis, C. S., 43
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Life balance, 85-87, 129-131;
transportable work practices for,
218-219, 224-225

Limbic system, 49, 94-95, 97

LINC (Leaders Into Champions), 47

Livermore, A., 9

Locke, E. A., 188, 200n. 1

Locke, J., 43

Lockheed Martin Advanced
Development Programs, 178

Logical thinking, 133-134, 160-161

Loman, K., 148

London, J., 161

Lovell, J., 153-154

M

MacGruber, 14

MacGywer, 14, 156

Madness and brilliance, 22-26

Mahsud, R., 149

Mallory, G., 43

“Managing Diversity of Sustained
Competitiveness” (Hart), 34

Mandela, N., 20-21, 22, 27

Manning, A., 46-47

Market mixture, 213-214

Market saturation, 213

Maslow, A., 50

Mays, J., 35

McClelland, D., 42, 44—5

Meetings, creating a receptive
environment in;120-121

Merger, 7-8

Michaels, B., 35

“Michelle,” 155-156

Military jobs, 201-202

Miller, A., 179

Mixture, product and market,
213-214

Mobile devices, 120-121, 219, 222

Modus operandi (M.O.), leadership,
64-65

Motivation: Anywhere Leader theory
of, 43; of Anywhere Leaders,
41-53, 60; decision making and,
60; financial rewards and, 44;

limbic brain and, 49; psychological
theories of, 41-43, 4445, 50. See
also Drive for progress

Mt. Everest, 44

Mt. Kilimanjaro, 93

Multiples, 214-215

Multitasking, 214-215, 216

Munificence, environmental, 203-208

“Murray,” 205-206, 222

Murray, L., 70, 72

“My way or the highway” guys,
148-149. See also Closed-minded
know-it-alls

Mycoskie, B., 24-25, 27, 66

N

Naoumova, I., 188 200n. 1

Narcissistic leadess, 52-53

NASA, 153174

Natural s« 'ection theory, 98

NBC. 223

Needs: hierarchy of, 50; sensitivity to,
2326

Nesting and un-nesting, 222224,
225-228

Nestlé, 58-59, 214

Networking: electronic, 221-222;
getting out for, 222-224; inclusivity
in, 150-152; for knowledge,
220-221; receptivity and, 119;
relationship-building versus glad-
handing in, 33, 150-152, 169

Neuroscience, 49, 94-95, 97, 132-133

New Orleans Saints, 36-37

New Strategy for the War on Cancer, A
(Thompson), 105

New York Times, 145

Noise clutter, 128-129. See also
Information filtering

Nonverbal communication, 116

Notre Dame Fighting Irish, 45

O
Objectivity: reality check and, 83-84,
87; zone of, 79-82
Odds: analyzing the, 73-74;



increasing the, 74-76

Office space, open, 121

Omaha Beach, 78

On Writing (King), 161

Online retail industry, 23-24, 70-71,
74, 146

OPEN attitude, 114-119, 121

Open floor plans, 121

Open-mindedness. See Inclusivity;
Receptivity

Organizational Champion, The
(Thompson), 10-11, 16, 85-86

Organizations: ADHD in, 30-31;
agility of, 21; champions of, 16,
85-86; diversity initiatives of, 147;
reinvention of, 36; restructuring of,
160. See also Culture

Outlaw Consulting, 25

Overanalysis, 96-97

Overwhelm, 128-131, 224-225, 227

P

Pandora, 70-71

Parenting, 129

Passion: for doing good, 24-25; for
progress, 70; without discernmiznt,
55-56

People, as resource, 146-152. See also
Inclusivity

Perceptiveness and.nerception: as
Anywhere Le:derudvantage, 32,
125-126;hiain-development and,
124; contintous learning and,
126-127; in curiosity, 13-14, 32,
100-101, 123-135; defined, 124;
focus on essentials in, 128-129; for
health balance, 129-131; intuition
and, 132-134; key points about,
134-135; recommendations for
developing, 126-135; sensory,
124-126, 129-134

Perrow, C., 212

Persistence, in resourcefulness,
140-142

Personal experience. See Experience

Pet projects, 178-179, 182

Index 243

Pharmaceutical industry, 34

Pink, D., 144

Pirates of the Caribbean: The Curse of
the Black Pearl, 25-26

Pixar, 33

Plan A and plan B lives, 52

Podoconiosis, 25

Poison (rock band), 35

Politics and politicking: curiosity
versus, 92, 101; drive for progress
versus, 10-11, 20-21

Pop-ins, 121

Power: balancing, with objectivity,
79-84, 87; drive for, 42—43;
globalization and dis‘ributed, 4

Power players, 43

Preparation, 142144

Presence, receptive, 116

Presentaticns; 1>8-159

Prince, +he Artist Formerly Known as,
187

Prisctier of war camp training, 125

Process workers, 161

Product customization, 58-59

Product mixture, 213-214

Product reinvention and design,
35-36, 160, 180

Product standardization, 58-59

Productivity, in Anywhere Leader
approach model, 225-228

Progress, drive for. See Drive for
progress

Psychological theories: of curiosity,
95-96; of motivation, 41-43,
44-45, 50

Puerto Rico, sailing off of,
142-143

Pull technology, 221-222

Pursuit of Happyness, The, 45

Push technology, 221-222

Q
Questions and questioning:
asking for help and, 167-168;
open-ended, 116; receptivity and,
31-32, 116
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R

Radical Sabbaticals, 103-104, 112,
166-167

Reagan, R., 10

Reality check, 83-84

Reason, 133-134, 160-161

Receptivity: as Anywhere Leader
advantage, 31-32; attitude of,
114-117; barriers to, 114-116,
117-120; creating an environment
for, 120-121; in curiosity, 13—14,
31-32, 98-100, 113-122;
dogmatism and, 117-119, 122; key
points about, 121-122; leveraging,
99-100; making time for
collaboration and, 119-120;
recommendations for developing,
114-122; reflection and, 113-114,
117

Recognition, of danger, 84-87

Reflection: adventuring for, 105-107;
alone time for, 103-104, 109-110;
as Anywhere Leader advantage, 31;
balance in, 96-97; on “close to the
edge” actions, 110-111; in
curiosity, 13-14, 31, 96-98, 103-
112; versus daydreaming, 119;
dialogue and, 97; diversifving
one’s experiences for, 107:-109;
key points about, 1125 receptivity
and, 113-114, 117:
recommendations for developing,
105-112

Reinvention, 35-36, 180, 181. See
also Inventiveness

Relationships: building, 33, 150-152,

167-170; curiosity and, 93, 98-100;

inclusivity and, 33-35, 150-152,
167-170; investment in, 151,
167-170, 176; receptivity and,
98-100

Relaxation, 129-131, 218-219

Repositions, 35-36

Researchers, 151-152

Resilience: belief in self and, 49-50;
daring and, 72; determination and,

78-79; in drive for progress, 12,
49-50

Resource abundance, environmental
uncertainty and, 203-208

Resourcefulness: anticipating change
and, 142-144; as Anywhere Leader
advantage, 27; assumptions about,
181-182; components of, 140;
creativity in, 140-142; imagination
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