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The 22 Immutable Laws of Branding
(Ries and Ries), 250

The 22 Immutable Laws of Marketing
(Ries and Trout), 250

24/7 Real Media ad network, 198
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About Us information, 42, 92
About.com Web site, 262
accessibility
Disability Discrimination Act, 103, 256
importance of, 102-103
SEO (Search Engine Optimisation), 145
World Wide Web Consortium (W3C)
guidelines, 103, 145, 239
accomplishments, tracking, 232
acquisition, 196
ad networks, 198
adCenter (Microsoft), 159, 176
adding meta tags to Web pzag-=s, 133-134
AdLINK ad network, 198
Adobe Acrobat Portab!e [)ocument Format
(PDF), 114
AdSense programme (Google)
advertisers, 156, 187-188
affiliate marketing, 186-189, 204
benefits of joining, 204
blogs, 163
click fraud, 187
help centre, 163
how it works, 156, 186-187
link units, 162
publishers, 156, 162-163, 186-188
referrals, 163
search, 163

advantages of digital marketing
competitor research, 232-233
English-language dominance, 234
focus on marketing in general, 231-232
informational marketing, 230
Internet innovations, 232
low barriers to entry, 229-230
mistake correction; 233
removal of geograniiic barriers, 234-235
response time; 23,
user-generatea-content, 235
advertising
online advertising, 16-17, 157-160, 195-206
prirt ac.vertising, 195
TV aavertising, 195, 249
At vertising Professionals Programme from
Google, 163-164
advertorials, 230
AdWords service (Google)
advertisers, 155, 158
Advertising Professionals Programme, 163
benefits of using, 170
how it works, 155, 158
keyword selection, 160-162
measuring results, 161
setting goals, 160
sign-up process, 175-176
trademark keywords, 165
.aero top-level domain, 70-71, 74
affiliate marketing
AdSense programme (Google),
186-189, 204
affiliate networks, 183-186
agencies, 189-190
avoiding the dangers of, 190-191
benefits of, 182
brand guidelines, 189-190
click fraud, 187, 191
creative, 189-190
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affiliate marketing (continued)
defined, 181
measuring results, 190
MIVA, 186-189
spamdexing, 182, 191
spammers, 182
Affiliatefuture.co.uk affiliate network, 183
affiliates
Affiliatewindow.com affiliate network, 183
keyword bidding, 182-183, 191
agencies
affiliate marketing, 189-190
online advertising, 204-205
paid search, 171-174
public relations (PR), 212
Search Engine Optimisation (SEO), 150-152
Web design, 96-99, 103
aggregators, 216
Alexa online Internet research resource, 20
algorithms (search engines), 144
All Marketers Are Liars (Godin), 248
AltaVista search engine, 71, 159
alternative domain names, 66, 75
Amazon
as a competitor to retail bookshops, 54, 78
long tail economic theory, 246
success of, 217
URL, 78
Web site address, 263
Ambergreeninternetmarkeiing.com paid
search agency, 173
Amnesty Bookshops, 7¢
analytics
Google Analytics, 128, 161, 189
Web Trends, 128
Web-design companies, 103
Anderson, Chris, The Long Tail, 245-246
AOL UK, 82, 225-226
Apple Computer, 39-40, 71
The Arctic Monkeys, 224
Armstrong, Gary, Marketing: An
Introduction, 246
assessing
competition, 51-55
current marketing efforts, 38-41, 45
attributes of a brand, 196

audience

banner ads, 197

e-mail lists, 199-200

paid search, 168

public relations (PR), 208-209
automatic translation services, 234
AvantGo service, 29
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Babelfish automatic translation
services, 234
backlinks, 147
BackRub, 157
Baddiel and Skinn<ev podcast, 223
banner ads, 16, 1$7-198, 205
barriers
entry barriz:s, 229-230
geogranliic barriers, 234-235
Barry Scott (fictional frontman for Cillit
bang), 223
Hartering, 204
B&B Advertising, 188
BBC
privacy statement, 128
Watchdog TV programme, 15
Bcentral Web site, 74
Bebak, Arthur, Creating Web Pages For
Dummies, 133
Bebo, 224

Belew, Shannon, Starting an Online Business

All-in-One Desk Reference For
Dummies, 44
BidBuddy software, 176-177
bidding on keywords
affiliates, 182-183, 191
choosing keywords, 174-175, 201
process for, 167-169, 175-176, 201
up-weighting bids, 169
Bigmouthmedia.com paid search
agency, 173
bikeforums.net online forum, 15
.biz top-level domain, 70, 74
black hat practices for Search Engine
Optimisation (SEO), 147-150, 152
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Blogger, 156, 220-222
blogging
Blogger.com, 220-221
defined, 219
popularity of, 220
tools, 220-221
Typepad, 220
Wordpress, 220
Bloglines, 216
blogosphere, 220
blogs
BT, 222
Cillit Bang, 223
company blogs, 222-223
defined, 219-220
Google AdSense programme, 163
Guido Fawkes, 220
Guinness, 222
Honda, 222
link farms, 149
number of worldwide, 219
publicising, 222
Saville Row Taylor, 220
spam, 149
BMW Germany, 152-153
boilerplate (press releases), 213
bookmarks, 26-27, 108
bots, 132, 144
bradgroup trade magazine direciory, 208
Brand Channel Web site, 254
brands
attributes, 196
awareness of, 17, 195
branded environments in MySpace, 225
guidelines for, 189-190
identity, 40
Brin, Sergey (co-creator of Google), 157
BritBlog, 208
broadband access, 238
broadcast advertising, 195, 249
browsers, 12
BT
affiliate marketing programme, 189
blog, 222
budget for a business Web site, 98
building brand awareness, 17, 195

Burmeister, Mary, HTML 4 For Dummies,
5th Edition, 133
Business Link Web site, 255
business news, 258
business Web site
About Us information, 42, 92
accessibility, 102-103
budget, 98
clients, 92
company news, 93, 120-123
company, product, and service
validators, 93
Contact information, 92
content, 91-93, 130
costs for creating. 99
customer seryic=and support, 107
distributor.information, 118-121
e-commeice: 110, 131
event:! 122
finance department, 107
Fiouuently Asked Questions (FAQs), 114
g'obal businesses, 51
graphic design, 94-97
graphics files, 130
guidelines for, 90-91
human resources, 107
industry news, 93-94
interactivity, 131
Internet services, 130
justifying cost of, 60
linking strategies, 118
local businesses, 50
look and feel, 94-97
maintaining, 102
marketing, 105-112
marketing department, 107-108
meta tags, 133-134
metrics, 60
multimedia, 130-131
navigation, 130
online market, 108-109
ordering information, 118-119
ownership of, 59
page count, 98
PDF documents, 114-115
people, 92
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business Web site (continued)
press releases, 112-116
price information, 93, 118-119
product information, 92, 116-118
project management, 99-101
public relations (PR), 107
publicising, 136-139
registering with search engines, 132-135
sales department, 107
services, 92
single-owner business Web site, 45-46
sizing online presence, 55-57
time required for creating, 90
updating, 102
usability, 91
where and how to buy products and
services, 93
wireless access, 131
writing for the Web, 112
BusinessWire, 209, 214-216
button ads, 197
Buy.at affiliate network, 183
buzz, 33
Byte Start Web site, 255

oo

Campaign magazine, 247
CD-ROM clip art, 95
character limit for domai: n2mes, 71
characteristics of customers, 32-33
Chartered Institute of Marketing, 246, 256
Chartered Institute of Public Relations, 212
chatrooms, 15-16
Chinwag Web site, 254
choosing
domain names, 65-66, 69, 75-82
Internet Service Provider (ISP), 66-68
Cillit Bang blog, 223
click fraud, 164-165, 187, 191
click-through rate (CTR), 197
clients, listing on business Web site, 92
clip art, 95
clipping services, 216
cloaking page, 149

CMS (Content Management Systems), 102
CNET’s Download.com and Shareware.com
Web sites, 260

Cohn & Wolfe PR agency, 223
colours, 95
.com top-level domain, 70-71
Comet Systems, 188
communication aspect of Web 2.0, 219
community aspect of Web 2.0, 219
company news, 93, 120-123
company Web site

About Us information, 42, 92

accessibility, 102-103

budget, 98

clients, 92

company news, 95, 120-123

company, proauct, and service

validators, 93

Contart iuiormation, 92

contein, 91-93, 130

coas for creating, 90

Customer service and support, 107

distributor information, 118-121

e-commerce, 110, 131

events, 122

finance department, 107

Frequently Asked Questions (FAQs), 114

global businesses, 51

graphic design, 94-97

graphics files, 130

guidelines for, 90-91

human resources, 107

industry news, 93-94

interactivity, 131

Internet services, 130

justifying cost of, 60

linking strategies, 118

local businesses, 50

look and feel, 94-97

maintaining, 102

marketing, 105-112

marketing department, 107-108

meta tags, 133-134

metrics, 60

multimedia, 130-131

navigation, 130



Index 269

online market, 108-109
ordering information, 118-119
ownership of, 59
page count, 98
PDF documents, 114-115
people, 92
press releases, 112-116
price information, 93, 118-119
product information, 92, 116-118
project management, 99-101
public relations (PR), 107
publicising, 136-139
registering with search engines, 132-135
sales department, 107
services, 92
single-owner business Web site, 45-46
sizing online presence, 55-57
time required for creating, 90
updating, 102
usability, 91
where and how to buy products and
services, 93
wireless access, 131
writing for the Web, 112
company-level marketing, 38-42
competition
assessing, 51-55
domain names, 72-73
finding, 51
researching, 34-36, 232-.223
computer products, 47
connection speeds, 235
consultants, hiring, 240
Contact information, 92
content
blogs, 222
business Web site, 91-93, 130
hidden text, 149
site sponsorships, 198-199
specialised content Web sites, 209
typographical errors, 233, 241
user-generated, 219, 235
video clips, 226
Web 2.0, 219, 235
content aggregators, 216
Content Management Systems (CMS), 102

content spam, 148-149
contra deal, 204
conversion rate, 197
cookies, 129
.coop top-level domain, 74
copy editors, hiring, 230
copyright, 101
corporate blogs, 222-223
correcting mistakes, 233
cost of digital marketing, justifying, 60
cost per action (CPA), 205-206
cost per click (CPC), 17, 202-204
cost per thousand (CPM), 162, 202-204
costs
digital marketing, 40, 237-239
domain names,; 4
.co.uk top-level domain, 70-71
counters, 12C
countrv-evel domain names, 70, 75
CPA (cost per action), 205-206
CPC (cost per click), 17, 202-204
Cr i (cost per thousand), 162, 202-204
crawlers, 144, 159
Creating Web Pages For Dummies (Smith
and Bebak), 133
creative
affiliate marketing, 189-190
banner ads, 197, 205
CTR (click-through rate), 197
customer base. See also markets; online
market
characteristics, 32-33
customer service and support, 107
expanding, 49
moving existing customer base to the
Internet, 49
researching, 46-48
Cyber Britain, 71
cybersquatting, 71
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dashboard, 221
Data Protection Act, 127
databases, 240
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.de top-level domain, 70
DEC (Digital Equipment Corp.), 71
del.icio.us, 27, 224
Department of Trade and Industry, 255
development Web site, 100
DGM affiliate network, 183-184, 189
differences from traditional marketing,
237-238
differentiators
for companies, 39-41
for products, 43
difficulties of digital marketing, 239-240
Digital Equipment Corp. (DEC), 71
digital marketing plan
assessing current marketing efforts,
38-41, 45
company-level marketing, 38-42
competition, 51-55
customer base, 46-49
differentiators, 39-41, 43
global businesses, 51
implementing, 61-62
justifying cost of, 60
local businesses, 50
metrics, 60
product marketing, 42-44
repurposing marketing materials ‘o the
Internet, 38, 40
sizing online presence, 55-57
writing, 57-61
direct mail, 249
direct marketing, 249
Direct Marketing Association, 257
Disability Discrimination Act, 103, 256
disadvantages of digital marketing
connection speeds, 238
costs, 237-239
differences from traditional marketing,
237-238
difficulties of, 239-240
mistakes, 240-241
negative stereotypes of the Internet, 241
newness of, 242
power of viral media, 242-243
reach, 239
uncertain future of the Internet, 242

dispute resolution service for domain
names, 81
distributing press releases, 214-215
distributor information, listing on business
Web site, 118-121
Domain Name Server (DNS), 70
domain names
alternatives, 66, 75
character limit, 71
choosing, 65-66, 69, 75-82
competition, 72-73
costs, 84
country-level, 70, 75
cybersquatting, 71
defined, 65
dispute resoluiier service, 81
domain-name uvrokers, 81
free domaiti z1ame services, 66
hosting services, 87-88
how ey work, 68
imaportance of, 73-74
1ternet Corporation for Assigned Names
and Numbers (ICANN) Web site, 74
Internet Service Provider (ISP), 87-88
length of, 71
local businesses, 83
Network Solutions domain name
registering company, 72, 80
Nominet UK domain registrar, 71
ownership of, 66
products, 75, 78
registering, 65-66, 72-76, 83-88
second-level domain, 69, 71-72
services, 75
special characters, 71, 76
subdirectory services, 82
top-level domains (TLDs), 69-71, 74
URL, 69
Verisign domain name registering
company, 72, 76
WHOIS domain name checker service, 80
doorway page, 149, 152
dotcom bubble, 217
Dow Jones, 216
Download micon, 253
Download.com Web site, 260
Dummies Guides Web site, 262-263
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eBay, 217
e-commerce
business Web site, 110, 131
costs, 239
databases, 240
Internet Service Provider (ISP), 67
legal resources, 255
editorial contacts
finding, 209-210
researching, 208-209
editors, hiring, 230
educational products, 47
Elad, Joel, Starting an Online Business All-in-
One Desk Reference For Dummies, 44
elasticity of online advertising
inventory, 201
e-mail
HTML mail, 14, 199-200
Internet gateways, 14
Internet Service Provider (ISP), 67
mail bombs, 15
mailing lists, 15, 199-200
marketing, 14-15
site visitors, 126
spam, 14-15
web-based e-mail, 261
engagement marketing, 225
English-language dominai.ce of Internet,
21,234
entry barriers, 229-230
Espotting Media, 188
EU (European Union), 263
events, 122
Excite search engine, 159
expanding customer base, 49
expenses, 237-239
Explorer (Microsoft), 12
extranets, 108
Eyeblaster company, 16
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Factiva (Reuters), 216
FAQs (Frequently Asked Questions), 114

fast followers, 56
Fee required micon, 253
File Transfer Protocol (FTP), 11
filename in URL, 69
finance department, presence on business
Web site, 107
Financial Times, 30, 208, 216, 258
findability, 133
finder’s fees, 181
finding
competition, 51
editorial contacts, 209-210
Internet Service Provider (ISP), 67
online market, 19-2
FindWhat.com, 188
Firefox, 12
flamed, 222
Flickr, 224
Forresicr Research, 20
fornms, .5-16
frtap-1evel domain, 70
‘ree-domain name services, 66
1 requently Asked Questions (FAQs), 114
FT.com (online version of the Financial
Times), 30, 208, 216, 258
FTP (File Transfer Protocol), 11
full-screen interstitials, 197
future of Internet, 242
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gateway page, 149
gathering information about site visitors,
125-128
GEICO insurance company, 165
GeoCities (Yahoo!), 82
geographic barriers, 234-235
Gervais, Ricky (comedian), 223
global businesses, 51
global search (paid search option), 171
Gmail web-based e-mail, 156, 261
goals of online advertising, 195-196
Godin, Seth
All Marketers Are Liars, 248
Permission Marketing, 248
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Google
AdSense programme, 156, 162-163,
186-188, 204
advertising, 157-160
Advertising Professionals Programme,
163-164
AdWords service, 155, 158, 160-163,
170, 175-176
Blogger.com, 156, 220-222
bombing, 150
click fraud, 164-165
Gmail web-based e-mail, 156, 261
Google Alert, 216
Google Analytics, 128, 161, 189
Google Chat, 156
Google Labs, 156
Google Maps, 158
history of, 157
IPO (Initial Public Offering), 157
keywords, 201
offerings, 259
paid search, 155-156, 170
success of, 159
trademarks policy, 165, 178-179
Urchin, 189
Google For Dummies (Hill), 160
Gorkana, 209-210
.gov top-level domain, 70
government resources, 255-25§, 262
.gov.uk top-level domain, 70
graphic design, 94-97
graphic designer, hiring; 95-97
graphics files, 130
Guardian Unlimited Web site, 258
Guido Fawkes blog, 220
Guinness blog, 222
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Hiam, Alexander, Marketing For Dummies,
1, 201, 207, 247

hidden links, 149

hidden text, 149

high-tech products, 48

Hill, Brad, Google For Dummies, 160

hiring
consultants, 240
editors, 230
graphic designer, 95-97
PR agency or freelancer, 212
hits, 126, 203
Hitwise research company, 170, 263
Holden, Greg, Starting and Running an
Online Business For Dummies, 62
Honda blog, 222
hosting services, 67, 87-88, 90
Hotmail web-based e-mail, 261
house ads, 17
HTML, 133
HTML 4 For Dummies, 5th Edition (Tittel
and Burmeisier), 133
HTML 4 For Pununies Quick Reference, 2nd
Editiozr*Ray and Ray), 133
HTML iaiy; 14, 199-200
humaii resources, presence on business
v/eb site, 107
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ICANN (Internet Corporation for Assigned
Names and Numbers), 74, 81

implementing digital marketing plan, 61-62

impression, 202-203

IMRG (Interactive Media in Retail Group),
20-21

individual Web site, 45-46

industry associations, 246

industry news, listing on business Web
site, 93-94

industry trade publications, 208, 247

influence of marketing, 10

.info top-level domain, 74

informational marketing, 230, 237

Inktomi search engine, 159

innovators, 56

instant messaging, 29

The Institute of Direct Marketing, 257

Institute of Practitioners in Advertising,
246, 253
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integrated marketing
online and offline, 199
paid search, 179-180
uplift, 180
intellectual property
resources, 256, 262
UK Patent Office, 262
Web site design, 97
World Intellectual Property Organisation
(WIPO), 71
Interactive Media in Retail Group (IMRG),
20-21
interactivity, 131
internal PR, 213
International Public Relations
Association, 212
Internet
defined, 10-11
English-language dominance, 21, 234
FTP (File Transfer Protocol), 11
future of, 242
innovations and marketing
opportunities, 232
IP addresses, 70
long tail theory, 246
negative stereotypes of, 241
protocols, 11
searching, 26-31
services, 11, 130
user profile, 20-22
wireless access, 17-18, 29-30
Internet advertising. See also paid search
agencies, 204-205
banner ads, 197-198
bartering, 204
cost per action (CPA), 205-206
cost per click (CPC), 202-204
cost per thousand (CPM), 202-204
elasticity of online inventory, 201
e-mail lists, 199-200
goals, 195-196
Google, 157-160
hits, 203
impression, 202-203

integrating online and offline
marketing, 199
keyword bidding, 167, 201
purchase process, 203-205
site sponsorships, 198-199
Internet Advertising Bureau, 197, 246, 253
Internet Advertising Sales House, 254
Internet Corporation for Assigned Names
and Numbers (ICANN), 74, 81
Internet Explorer (Microsoft), 12
Internet gateways, 14
Internet marketing plan
assessing current marketing efforts,
38-41, 45
company-level marketing, 38-42
competition, 5i- 53
customer base, 46-49
differentiaters, 39-41, 43
globai businesses, 51
impleinenting, 61-62
jrstitying cost of, 60
1ocal businesses, 50
metrics, 60
product marketing, 42-44
repurposing marketing materials for the
Internet, 38, 40
sizing online presence, 55-57
writing, 57-61
Internet PR campaigns
clipping services, 216
content aggregators, 216
defined, 207
editorial contacts, 208-210
hiring PR agency or freelancer, 212
internal PR, 213
measuring results, 215-216
messages, 211
news hook, 211-212
news wire services, 209
planning, 210-212
PR wire services, 209, 214-216
press releases, 213-215
SEO (Search Engine Optimisation), 146
specialised content Web sites, 209
target audience, 208-209



274

Digital Marketing For Dummies

Internet protocol name (in URL), 69
Internet Service Provider (ISP)
choosing, 66-68
domain names, 87-88
e-commerce, 67
e-mail, 67
finding, 67
hosting services, 67, 90
support, 67
top 10 ISPs, 67-68
Internet-specific trade publications, 247
inter-network, 11
interstitials, 197
intranets, 108
investing in digital marketing, 18-19
invisible text, 149
IP addresses, 70
iPod digital music player, 40
ISP. See Internet Service Provider
iTunes, 40, 71, 246

o]o

journalists, attitudes about press
releases, 112

junk mail, 14

Jupiter Research, 20

justifying cost of digital marketing, 60

oo

keyword bidding
affiliates, 182-183, 191
choosing keywords, 174-175, 201
process for, 167-169, 175-176, 201
up-weighting bids, 169
keyword stuffing, 148-149
keywords and trademarks, 165
Kotler, Philip, Marketing: An
Introduction, 246
Kryptonite (US bike lock company), 15-16
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Lanham Act, 165
length of domain names, 71
Lexis-Nexis, 216

lifestyle factor of Web 2.0, 217-218
link bait strategies, 147
link building, 146
link farms, 149
link spam, 149
link units (Google AdSense programme), 162
linking strategies, 118
Linkshare.com/uk affiliate network, 183
local businesses
domain names, 83
Web presence, 50
local search (paid search option), 171
log analysis, 127
The Long Tail (Anderson), 245-246
long tail economic: theory, 246
look and feel of ‘a husiness Web site, 94-97
Lycos search-engine, 159, 259

o i

magazines, 208, 247-248
mnell. See e-mail
raail bombs, 15
mailing lists, 15, 199-200
maintaining a business Web site, 102
managing a Web site project, 99-101
market research, 20-25
Market Research Society, 255
marketing
business Web site, 105-112
defined, 9-10, 19
direct marketing, 249
e-mail, 14-15
influence of, 10
informational marketing, 230, 237
offline marketing, 106
one-to-one marketing, 129
online advertising, 16-17
online forums, 15-16
reach of, 239
resources, 256-257
search engine marketing (SEM), 144, 150
World Wide Web, 12-13
Marketing: An Introduction (Kotler and
Armstrong), 246
marketing department, presence on
and involvement in business Web
site, 107-108
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Marketing For Dummies (Smith and Hiam),
1, 201, 207, 247
Marketing magazine, 247
marketing plan
assessing current marketing efforts,
38-41, 45
company-level marketing, 38-42
competition, 51-55
customer base, 46—49
differentiators, 39-41, 43
global businesses, 51
implementing, 61-62
justifying cost of, 60
local businesses, 50
metrics, 60
product marketing, 42-44
repurposing marketing materials for the
Internet, 38, 40
sizing online presence, 55-57
writing, 57-61
Marketing Society, 246, 256
Marketing Week magazine, 247
markets. See also customer base; online
market
customer characteristics, 32-33
defined, 19
mobile market, 48
Small Office Home Office (SO
market, 76
Matthews, Dan, Starting and kunning an
Online Business For>uininies, 62
measuring results
affiliate marketing, 190
metrics, 60
online advertising, 196
public relations (PR), 215-216
media kit, 203
MediaDisk, 209
MediaGuardian, 208
Message Board micon, 253
message plus units (MPUs), 197
messageboards, 15-16
meta tags
adding to Web pages, 133-134
meta tag stuffing, 149
micons, 253
Microsoft
adCenter, 159, 170
Internet Explorer, 12

Office, 29
Web site address, 261
Mills, Scott (Radio 1 DJ), 223
mistakes, 233, 240-241
MIVA, 186-189
Miva Corporation, 188
mobile market, 48
moving existing customer base to the
Internet, 49
Moyles, Chris (Radio 1 DJ), 223
MPUs (message plus units), 197
MSN
Microsoft adCenter, 159, 170
offerings, 260
paid search, 170
Multimap Web si2, 50
multimedia, 130-131
Murdoch, Ruipert (owner of News
Cornceration), 218
.musecuir. top-level domain, 74
Myiace
Lranded environments, 225
defined, 224
formula for success, 219
number of users in UK, 218, 224
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.name top-level domain, 74

natural listings (search engine results), 168

navigation, 130

negative stereotypes of the Internet, 241

.net top-level domain, 70

Netscape Navigator, 12

Network Solutions domain name
registering company, 72, 80

New Media Age magazine, 247

newness of digital marketing, 242

news, 93-94, 120-123, 258

News Corporation, 218

news hook, 211-212

News & Media category (Yahoo!), 208

news radio, 247

news wire services, 209

Newsgator, 216

Nielsen//NetRatings, 21, 263

Nike, 226

Nominet UK domain registrar, 71

Norwich Union insurance company, 199
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OfCOM UK communications regulator, 20
Office (Microsoft), 29
Office of Fair Trading, 255
offline marketing, 106
OFT Distance Selling Regulations Web
site, 255
one-to-one marketing, 129
online advertising. See also paid search
agencies, 204-205
banner ads, 16, 197-198, 205
bartering, 204
benefits of, 195
cost per action (CPA), 205-206
cost per click (CPC), 17, 202-204
cost per thousand (CPM), 202-204
elasticity of online inventory, 201
e-mail lists, 199-200
goals, 195-196
Google, 157-160
hits, 203
house ads, 17
impression, 202-203
integrating online and offline
marketing, 199
keyword bidding, 167, 201
marketing, 16-17
purchase process, 203-205
rich media banner ads. 16, 197
site sponsorships, 125-159
online commerce. See e-commerce
online forums, 15-16
online market. See also customer base;
markets
business Web site, 108-109
customer characteristics, 32-33
finding, 19-20
Internet user profile, 20-22
mobile market, 48
researching, 20, 23-25
Small Office Home Office (SOHO), 76
online presence
About Us information, 42, 92
accessibility, 102-103

budget, 98

clients, 92

company news, 93, 120-123

company, product, and service
validators, 93

Contact information, 92

content, 91-93, 130

costs for creating, 90

customer service and support, 107

distributor information, 118-121

e-commerce, 110, 131

events, 122

finance department, 107

Frequently Asked Guestions (FAQs), 114

global businesses, 51

graphic desigri, 24-97

graphics files, 130

guidelines o, 90-91

human resources, 107

industry news, 93-94

int<ractivity, 131

1ternet services, 130

justifying cost of, 60

linking strategies, 118

local businesses, 50

look and feel, 94-97

maintaining, 102

marketing, 105-112

marketing department, 107-108

meta tags, 133-134

metrics, 60

multimedia, 130-131

navigation, 130

online market, 108-109

ordering information, 118-119

ownership of, 59

page count, 98

PDF documents, 114-115

people, 92

press releases, 112-116

price information, 93, 118-119

product information, 92, 116-118

project management, 99-101

public relations (PR), 107

publicising, 136-139

registering with search engines, 132-135
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sales department, 107
services, 92
single-owner business Web site, 45-46
sizing online presence, 55-57
time required for creating, 90
updating, 102
usability, 91
where and how to buy products and
services, 93
wireless access, 131
writing for the Web, 112
online search, 26-31
on-site registration (for site visitors), 127
Open Source Initiative, 260
optimisation. See Search Engine
Optimisation (SEO)
optimising paid search campaign, 176-178
ordering information, listing on business
Web site, 118-119
.org top-level domain, 70-71
outsourcing. See agencies
overlays, 197
ownership
of business Web site, 59
of domain name, 66

oo

Page, Larry (co-creator of Gnogle), 157
page count, 98
paid listings (search engiue results),
167-168
paid search
agencies, 171-174
benefits of, 168
defined, 167-168
global search, 171
Google, 155-156, 170
in-house, 171-173
integrating with other channels, 179-180
keyword bidding, 167-169, 174-176
local search, 171
MSN, 170
optimising, 176-178
target audience, 168

trademarks, 178-179
Yahoo!, 170
Paidonresults.com affiliate network, 183
patents, 262
PDF documents, 114-115
people, including on business Web site, 92
permission marketing, 248
Permission Marketing (Godin), 248
pitches, 98
planning
Internet PR campaigns, 210-212
Search Engine Optimisation (SEO), 145
podcasting, 223-224
Point Topic UK broadhand research
company, 67
power of viral miedia, 219, 242-243
PR. See public reiations
PR Newswir=; 209, 214-216
Press Assaciation, 209
press relzases
ava.lability of on your Web site, 114-116
Gistributing, 214-215
journalists’ attitudes about, 112
topics for, 113
tracking results, 215-216
value of, 112-113
wire services, 214-215
writing, 213
price information, listing on business Web
site, 93, 118-119
print advertising, 195
privacy, 127-128
.pro top-level domain, 74
products
computer products, 47
domain names, 75, 78
educational products, 47
high-tech products, 48
marketing online, 42-44
professional products and services, 47
publicising product developments, 122
publishing information about, 92, 116-118
third-party resellers, 48
professional associations, 246
professional products and services, 47
project management, 99-101



278

Digital Marketing For Dummies

protocols
defined, 11
URL, 69
Public Relations Consultants
Association, 212
public relations (PR)
business Web site, 107
clipping services, 216
content aggregators, 216
defined, 207
editorial contacts, 208-210
hiring PR agency or freelancer, 212
internal PR, 213
measuring results, 215-216
messages, 211
news hook, 211-212
news wire services, 209
planning, 210-212
PR wire services, 209, 214-216
press releases, 213-215
Search Engine Optimisation (SEO), 146
specialised content Web sites, 209
target audience, 208-209
publications, 208, 247
publicising
blogs, 222
business Web site, 136-139
URL, 82
publisher sites (AdSense prograinme), 162
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crawlers, 144, 159
Excite, 159
Google, 170, 259
how they work, 144
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second-level domain, 62, 71—72
Selling Online For Dumiries (Wiley), 239
SEM (search engine marketing), 144, 150
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accessibility guidelines, 103, 145, 239
Web site resources, 262

Wall Street Journal Online Web site, 258

WAP (Wireless Access Protocol), 17

Watchdog TV programme, 15

Web
defined, 11
marketing, 12-13
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web-based e-mail, 261
Yell.com Web site, 259
YouTube, 219, 226

o/ o

ZDNet Web site, 209, 261









