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action

impact of thoughts on 

14–15, 148–9

successful people 31

advice, taking 39

“already achieved it” feeling 

54–5, 64–71, 72, 74, 77, 

80–1, 156

anchors 105, 128

autopilot 15, 87–8, 100

Bandler, Richard 99, 167–8

Bannister, Roger 126

beliefs

belief con' icts 145–6

changing your 136, 155

expectations based on 112

“I can’t” virus 143–4

identi+ cation of 151–2

internal representations 

93

limiting 30, 88, 120, 123, 

125–9, 135, 148, 151

strategies based on 117

subconscious mind 65, 88, 

90

brain 15, 20–1, 86–90

“already achieved it” feeling 

67–8, 69–70, 71, 77

fear 115

+ ltering of information 44

+ nding answers 150

“funnel of relevance” 47, 

65

“I can’t” virus 136

moving forwards 155
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NLP 168

pictures in your mind 

104–5

positive thinking 57

senses 95

timeframe for goals 58–9

wanting and having 51–2, 

53–4

see also subconscious mind

business process 19–20

calm, staying 35, 101

car washing 114, 116

children 36–7, 51–2, 69, 71, 

103, 127

clients, meeting with 32–3

cold calling 4–5, 21, 125, 

146

comfort zone 7, 88, 120–9

con+ dence 22, 24–7, 114

“I can’t” virus 137–8

lack of 7, 121, 124

limiting beliefs 125

successful people 33–4

“could” thinking 77, 133, 

134–5

customers, getting 45

daily process of thought 

management 44, 73–7

daydreaming 118, 162, 163, 

164

de+ nite responses 33

delegation 143–4

disappointment 38, 144, 

157–8

driving 88

Edison, 2 omas 103

emotional blackmail 136, 137, 

141

emotions/feelings

anchoring 128

changing your 128, 129

connecting to goals 21, 31, 

69–70, 75

early experiences 161–2

empowering 106

end of day review and + x 

76–7

experiencing new 155

generated by senses 95

goal statements 58

impact on actions 14–15

interpretation of events 

92

negative 51–2, 61, 65, 86, 

94, 140, 149

NLP 168

pictures in your mind 105

subconscious mind 48–9, 

86–7

wanting and having 50–1

see also fear

empowering strategies 106–7

end of day review 76–7

enthusiasm 25–6, 32–3, 46, 

75, 111–12
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excuses 30

exercise 115

expectations 25–7, 112, 124

daily process of thought 

management 44, 76

impact on events 89

unrealistic 138–9

visualization 114

failure 156, 158

expectation of 25, 112

fear of 36–8, 157

family and friends 39

fear 3, 7, 22, 120–4, 157

awareness of fears 140

“I can’t” virus 135, 136

public speaking 128, 168

strategies 97–8, 114, 115

subconscious mind 21, 86

feelings see emotions

+ ght or ' ight mechanism 88, 

100

+ rst impressions 111–12

' ying, fear of 123, 136

Ford, Henry 150

“funnel of relevance” 47, 65

giving up 36

global limiting beliefs 126–7

goals 2, 4, 18–20, 42–81

achieving 46–7

“already achieved it” feeling 

54–5, 64–71, 72, 74, 77, 

80–1, 156

connecting emotions to 21, 

31, 69–70, 75

daily process of thought 

management 44, 73–7

deserving 61–2

+ nancial 48–9, 59

job-seeking 38

language of 51–5

possible 43–4

setting high enough 24, 

45

statements 43, 55–60, 62–3

successful people 30, 31

taking advice 39

timeframes 58–60

ultimate 47–8

wanting and having 49–52, 

53–4

Grinder, John 167–8

guilt 77, 134

habits 56, 80, 102–3

Hill, Napoleon 36, 38

hypnotherapy 167

“I can’t” virus 3, 135–45

information processing 93, 

97

inner voice 132–46

“I can’t” virus 135–45

inner coach 129, 135

inner critic 121, 129

tonality 116, 117, 118, 

133–5
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instincts 31–2

internal representations 93–4, 

95–6

jealousy 51, 68

job-seeking 38

Kentucky Fried Chicken 31

language 51–5, 95

meaning and 46, 133–4

“modal operator” words 132

NLP 168

strategies 106–7

subconscious generation of 

90

learning 37, 161

limiting beliefs 30, 88, 120, 

123, 125–9, 135, 148, 151

Lincoln, Abraham 31

“map of the world” 88–9, 90, 

93, 151

market segmentation 165–6

McKenna, Paul 54, 75

meetings 32, 110–11

memories 94, 128

menus, choosing from 99–100

mindset 4, 6–7, 30

goals 18–19, 20

limiting beliefs 125

success mindset 166, 

169–70

“modal operator” words 132

motivation 3–4, 52, 115–16

“I can’t” virus 137–8

limiting beliefs 123, 125, 

126

strategies 117–18, 142–3

music 128, 129

necessity, words of 132, 135

negativity 22, 32–3

feelings of 94

goals 61

jealousy 68

negatives of not doing 

something 141, 142

wanting as negative emotion 

51–2

NLP (Neuro Linguistic 

Programming) 128, 

167–8

opportunities, taking 81, 144

outcomes

expectations about 25–7, 

76, 112, 124

focus on 102

impact of thoughts on 

14–15, 148–9

“unplanned” 36, 38, 77, 139, 

156, 158

passion 26, 32, 111

see also enthusiasm

phone calls 4–5, 21, 97, 125, 

128, 138–9, 146, 156
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pictures in your mind 93–6, 

97, 103–5, 106–7

daydreaming 118

NLP 168

tonality of inner voice 134

see also visualization

planning your day 75–6

positive thinking 56–8, 74, 

140–1, 142, 143

possibility, words of 132, 

135

presentations 113, 125

see also public speaking

prices 33–4, 165–6

Proctor, Bob 21

progress, measuring 169

public speaking 21, 113, 

128–9, 156, 162, 168

see also presentations

reactions and responses 34–5

relationships 66

Robbins, Tony 144

sales 26, 111

Sanders, Colonel 31

school experiences 161–2

� e Secret (+ lm/book) 44, 64

senses 92, 95

“should” thinking 77, 132–3, 

134

skill set 6, 18

smells 95

spatial anchors 105

spider phobia 87–8, 96–7, 

100

strangers 21, 145, 156

strategies 87–8, 92–107

de+ nition of 3

developing new 102–5, 151

doing something you don’t 

like 114, 116–18

empowering 106–7

expectations about outcomes 

124

goals 19

limiting beliefs 125

menu choices 99–100

motivated towards/

motivated away from 

142–3

structure and sequencing 

97–8

walking 101–2

wonky 114

subconscious mind 15, 64–6, 

67, 86–7, 95

driving 88

fear 21, 86

+ ght or ' ight mechanism 

88

internal instincts 31–2

negativity 143

subconscious 

communication 89–90

survival orientation 48–9

vison boards 73

see also brain
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success

success mindset 166, 

169–70

successful people 30–9

thoughts 9, 14–15, 148–52

daily process of thought 

management 44, 73–7

internal representations 

94

NLP 168

strategies 94

tonality 116, 117, 118, 133–5

“touch it” approach 72

traC  c light metaphor 121, 

123, 124

trying 52–3

uncertainty 124

uncomfortable feelings 121–3, 

124

the unconscious see 

subconscious mind

universal energies 44, 64

“unplanned outcomes” 36, 38, 

77, 139, 156, 158

values

internal representations 93

strategies based on 117

subconscious mind 65, 88

vision boards 72–3

visualization 93, 104, 110–18

“already achieved it” feeling 

69, 71

goal statements 56, 63

repetition 80

“touch it” approach 72

vision boards 72–3

see also pictures in your 

mind

walking 101–2

wanting 49–52, 53–4, 65, 67

Wilkinson, Jonny 124

winning 157
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