
Contents at a Glance
Introduction ................................................................ 1

Part I: Creating Effective Marketing Videos ................... 7
Chapter 1: Video Marketing from the Ground Up .......................................................... 9
Chapter 2: Integrating Video into Your Marketing ...................................................... 19
Chapter 3: Choosing Types and Styles of Marketing Videos...................................... 35
Chapter 4: Scripting the Right Message ........................................................................ 47

Part II: Preparing for Production ................................. 69
Chapter 5: Producing a Marketing Video on a Budget ................................................ 71
Chapter 6: Finding the Perfect Location to Shoot ....................................................... 85
Chapter 7: Assembling Your Cast and Crew ................................................................ 99
Chapter 8: Making It Legal: Crossing the T’s and Dotting the I’s ............................. 117

Part III: Shooting Your Video .................................... 131
Chapter 9: Gearing Up ................................................................................................... 133
Chapter 10: Let There Be Light .................................................................................... 149
Chapter 11: Sounds Good: Getting Great Audio ........................................................ 157
Chapter 12: Conducting the Big Shoot ........................................................................ 169

Part IV: Editing and Polishing Your Video .................. 189
Chapter 13: Choosing Your Editing Software ............................................................. 191
Chapter 14: Planning First, Cutting Second ................................................................ 209
Chapter 15: Working with Music and Other Audio .................................................... 231
Chapter 16: Adding Titles and Visual Effects ............................................................. 249

Part V: Posting and Promoting Your Video ................. 265
Chapter 17: Sharing Your Video on YouTube and Other Platforms ....................... 267
Chapter 18: Incorporating Marketing Videos into Your Website ............................. 287
Chapter 19: Promoting Your Video with Social Media .............................................. 303
Chapter 20: Using Search Engine Optimization and Paid Ads ................................. 319
Chapter 21: Measuring Results and Improving Your Video ..................................... 337

02_9781118188767-ftoc.indd   ix02_9781118188767-ftoc.indd   ix 3/30/12   9:10 PM3/30/12   9:10 PM

CO
PYRIG

HTED
 M

ATERIA
L

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



Part VI: The Part of Tens .......................................... 351
Chapter 22: Ten Video Marketing Don’ts .................................................................... 353
Chapter 23: Ten Nonmarketing Uses for Business Video ......................................... 359
Chapter 24: Ten Video Marketing Resources ............................................................. 363

Index ...................................................................... 371

02_9781118188767-ftoc.indd   x02_9781118188767-ftoc.indd   x 3/30/12   9:10 PM3/30/12   9:10 PM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



Table of Contents

Introduction ................................................................. 1

Part I: Creating Effective Marketing Videos .................... 7

Chapter 1: Video Marketing from the Ground Up . . . . . . . . . . . . . . . . . . .9

Why You Should Consider Video Marketing .............................................. 10
Online benefi ts ..................................................................................... 10
Emotional benefi ts ............................................................................... 10
Effi ciency ............................................................................................... 11

Video Marketing as a Strategy ..................................................................... 11
Content .................................................................................................. 11
Promotion ............................................................................................. 12
Measurement ........................................................................................ 12

Applying Video Marketing Tactics .............................................................. 13
Creating Marketing Videos ........................................................................... 14
Choosing Between Doing It Yourself and Going Pro ................................. 16

Chapter 2: Integrating Video into Your Marketing . . . . . . . . . . . . . . . . .19

Knowing Why Viral Video Isn’t Always Virtuous ....................................... 20
Understanding the Viral Process ................................................................. 20
Identifying Communication Chokepoints ................................................... 22
Marketing Internally with Video .................................................................. 24

Aligning your team with video ........................................................... 25
Maximizing your training technique ................................................. 26

Marketing Externally with Video ................................................................. 28
Generating leads and attracting buyers ............................................ 28
Assessing prospects and analyzing their needs .............................. 29
Removing buying objections .............................................................. 30
Building credibility .............................................................................. 31

Developing a Video Marketing Integration Plan ........................................ 31

Chapter 3: Choosing Types and Styles of Marketing Videos . . . . . . . .35

Identifying Types of Videos .......................................................................... 35
Storytelling for impact ........................................................................ 36
Demonstrating through show and tell .............................................. 37
Capturing events .................................................................................. 38
Making use of animated video ............................................................ 38
Only words and pictures: Is that really video? ................................ 39

Incorporating Video Styles ........................................................................... 39
Using humor effectively ...................................................................... 40
Being serious without the drama ....................................................... 41

02_9781118188767-ftoc.indd   xi02_9781118188767-ftoc.indd   xi 3/30/12   9:10 PM3/30/12   9:10 PM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



Video Marketing For Dummies xii
Informing with news-style video ........................................................ 42
Avoiding talking heads ........................................................................ 43
Making testimonials meaningful ........................................................ 43
Creating a montage .............................................................................. 44

Spicing It Up Creatively ................................................................................. 44
Using archetypes to create recognition ............................................ 45
Avoiding stereotypes that breed contempt ..................................... 45
Making it fresh ...................................................................................... 45
Keeping it clean .................................................................................... 46

Chapter 4: Scripting the Right Message  . . . . . . . . . . . . . . . . . . . . . . . . .47

Sketching Out the Compelling Idea ............................................................. 47
Identifying the pain .............................................................................. 48
Proposing a solution............................................................................ 50
Differentiating your approach ............................................................ 51

Creating the Concept .................................................................................... 52
Establishing an emotional connection .............................................. 53
Scripting with structural models ....................................................... 54
Urgency is in the eyes of the beholder ............................................. 57
Calls to action ....................................................................................... 58
Ensuring an awesome experience for the viewer ............................ 59
Keeping it short, simple, and engaging ............................................. 61

Storyboarding: The V in Video Is for Visual ............................................... 62
Scripting in Detail .......................................................................................... 64

Describing imagery and action .......................................................... 65
Writing dialogue ................................................................................... 67

Part II: Preparing for Production ................................. 69

Chapter 5: Producing a Marketing: Video on a Budget. . . . . . . . . . . . .71

Calculating How Much to Spend .................................................................. 71
Starting with a needs list..................................................................... 72
Determining the cost of the cast ........................................................ 74
Budgeting for the crew ........................................................................ 76
Accounting for locations and permits ............................................... 77
Funding the costumes and make-up .................................................. 78
Preparing the props............................................................................. 79
Buying and renting equipment ........................................................... 80

Borrow, Borrow, Borrow .............................................................................. 81
Capitalizing on your internal resources............................................ 81
Trading with show business magic ................................................... 83

Insourcing and Outsourcing the Process ................................................... 83
Budgeting for Promotion .............................................................................. 84

02_9781118188767-ftoc.indd   xii02_9781118188767-ftoc.indd   xii 3/30/12   9:10 PM3/30/12   9:10 PM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



xiii Table of Contents

Chapter 6: Finding the Perfect Location to Shoot. . . . . . . . . . . . . . . . . .85

Scouting Out a Great-Looking Location ...................................................... 85
Picking the perfect place .................................................................... 86
Adding the right amount of light and noise ...................................... 86
Setting up a green room ...................................................................... 87

Using a Familiar Place ................................................................................... 87
Shooting in your offi ce ........................................................................ 88
Filming in your home ........................................................................... 89
Borrowing a location from a friend or family member .................... 89

Begging and Borrowing ................................................................................. 90
Asking local businesses ...................................................................... 90
Using a stranger’s property ................................................................ 91

Heading Into the Great Outdoors ................................................................ 92
Shooting in public places .................................................................... 92
Shooting on sidewalks and streets .................................................... 93
Grabbing footage on the fl y ................................................................ 94

Going Green (-Screen) ................................................................................... 94
Grasping the basics of chroma-key ................................................... 94
Respecting green screen do’s and don’ts ......................................... 95

Chapter 7: Assembling Your Cast and Crew  . . . . . . . . . . . . . . . . . . . . . .99

Connecting with Your Audience .................................................................. 99
Casting for communication .............................................................. 100
Selling isn’t acting .............................................................................. 102
Achieving believability ...................................................................... 102

Opting for Professional Actors .................................................................. 104
Weighing the pros and cons of casting professional actors ........ 104
Creating an effective casting notice ................................................ 106
Running a successful audition ......................................................... 107

Discovering a Diamond in the Rough ........................................................ 109
Finding “natural” talent ..................................................................... 109
Coaxing Oscar-worthy performances from non-actors ................ 110
Casting an effective webinar ............................................................ 111

Casting behind the Camera ........................................................................ 112
Assembling a skeleton crew ............................................................. 112
Deciding on a director ....................................................................... 113
Procuring the producer .................................................................... 113
Securing a camera person ................................................................ 114
Evaluating more crew positions ...................................................... 114

Chapter 8: Making It Legal: Crossing the T’s and Dotting the I’s  . . .117

Contracting Artists ...................................................................................... 118
Choosing union or non-union ........................................................... 118
Working with friends, relatives, employees, and others .............. 119
Owning the script and video ............................................................ 120

02_9781118188767-ftoc.indd   xiii02_9781118188767-ftoc.indd   xiii 3/30/12   9:10 PM3/30/12   9:10 PM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



Video Marketing For Dummies xiv
Obtaining Permission for Places ............................................................... 121
Using Copyrighted Material ....................................................................... 122

Invoking fair use ................................................................................. 123
Recognizing the limits of parody ..................................................... 124
Borrowing other people’s music...................................................... 124
Mastering the use of trademarks ..................................................... 125
Dissecting defamation ....................................................................... 125

Protecting Your Own Productions ............................................................ 127
Protecting your intellectual property ............................................. 127
Addressing liabilities and insurance ............................................... 128
Resolving disputes ............................................................................. 128

Part III: Shooting Your Video ..................................... 131

Chapter 9: Gearing Up  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .133

Choosing Your Recording Media ............................................................... 134
Opting for high defi nition or standard defi nition .......................... 134
Capturing footage digitally ............................................................... 136

Having Hollywood in Your Pocket ............................................................. 137
Understanding the pros and cons of tiny cameras ....................... 137
Shooting with a webcam ................................................................... 138
Using a smartphone camera ............................................................. 139
Point-and-shoot: Getting video on your photo camera................. 140
Shooting with pocket cameras ......................................................... 140

Shooting with a Traditional Camcorder ................................................... 142
Considering a camcorder.................................................................. 142
Shooting HD on a DSLR ..................................................................... 143

Accessorizing Your Shoot .......................................................................... 144
Increasing the voltage with lights .................................................... 144
Knowing your microphone options ................................................. 145
Finding the right tripod ..................................................................... 146
Making the most of monopods and steady mounts ...................... 146
Ensuring an acceptable power level ................................................ 147
Everything else you may need ......................................................... 148

Chapter 10: Let There Be Light . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .149

Lighting Up Your Video’s Life .................................................................... 150
Hard lighting or soft lighting ............................................................ 150
Shooting in natural light.................................................................... 151

Applying Three-Point Lighting ................................................................... 152
Light, the three-point way................................................................. 154
I’m ready for my close-up ................................................................. 155

Pack Up Your Light Kit ................................................................................ 155

02_9781118188767-ftoc.indd   xiv02_9781118188767-ftoc.indd   xiv 3/30/12   9:10 PM3/30/12   9:10 PM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



xv Table of Contents

Chapter 11: Sounds Good: Getting Great Audio  . . . . . . . . . . . . . . . . . .157

Sound Basics ................................................................................................ 157
Wearing headphones ......................................................................... 158
Toning your room .............................................................................. 158

Recording Great Sound ............................................................................... 158
Using the in-camera microphone ..................................................... 160
Clip on, clip off ................................................................................... 161
I call shotgun! ..................................................................................... 162
Lowering the boom ............................................................................ 164

The Actor’s Voice ........................................................................................ 165
Diction and dialects ........................................................................... 166
The power of the pause .................................................................... 166
Managing crowds ............................................................................... 167

Chapter 12: Conducting the Big Shoot  . . . . . . . . . . . . . . . . . . . . . . . . . .169

Setting Up for a Shoot ................................................................................. 169
Getting organized ............................................................................... 170
Completing your checklists and “go-bag” ....................................... 170
Arriving on set .................................................................................... 172
Planning a realistic shooting schedule ........................................... 173
Practicing good habits before a shot .............................................. 175
Giving effective directions ................................................................ 176
Maintaining continuity ...................................................................... 178

Shooting a Great-Looking Video ................................................................ 179
Composing and dividing the screen ................................................ 180
Determining the best shot ................................................................ 180
Moving and grooving the camera .................................................... 182
Matching your eyelines ..................................................................... 183
Following the 180-degree rule .......................................................... 184
Shooting an interview ........................................................................ 185
Shooting extra footage and B-roll .................................................... 186
Capturing the perfect take — several times ................................... 187

Part IV: Editing and Polishing Your Video .................. 189

Chapter 13: Choosing Your Editing Software  . . . . . . . . . . . . . . . . . . . .191

Selecting Your System ................................................................................ 191
Choosing the platform....................................................................... 191
Mac tools ............................................................................................. 193
Windows tools .................................................................................... 195
Online tools ........................................................................................ 198

Breaking the Ice ........................................................................................... 200
Knowing How to Get Started ...................................................................... 201

Finding professional editing help .................................................... 203
Handling fi le formats, resolution, and conversion ........................ 204

02_9781118188767-ftoc.indd   xv02_9781118188767-ftoc.indd   xv 3/30/12   9:10 PM3/30/12   9:10 PM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



Video Marketing For Dummies xvi
Chapter 14: Planning First, Cutting Second. . . . . . . . . . . . . . . . . . . . . .209

Determining Whether You Need to Edit ................................................... 210
Recognizing videos that need no editing ........................................ 210
Trimming your video ......................................................................... 211
Editing in-camera ............................................................................... 212

Preparing for the Edit .................................................................................. 212
Shooting for the edit .......................................................................... 213
Understanding the ideal length of an online video........................ 213
Logging your footage ......................................................................... 215
Revisiting your script ........................................................................ 216
Collecting photos, sounds, and music ............................................ 216
Knowing what to do when you’re missing material ...................... 217

Finding the Story ......................................................................................... 218
Making a rough cut ............................................................................ 218
Switching it around ............................................................................ 219

Mastering the Art of the Transition .......................................................... 220
Knowing the types of cuts ................................................................ 221
Finding the right rhythm ................................................................... 223
Connecting the scenes ...................................................................... 224
Filling the gaps with b-roll ................................................................ 224

Polishing Your Video .................................................................................. 225
Fine-tuning your edit ......................................................................... 225
Adding bells and whistles ................................................................. 227
Getting feedback ................................................................................ 228
Exporting the fi nal video ................................................................... 229

Chapter 15: Working with Music and Other Audio  . . . . . . . . . . . . . . .231

Understanding the Elements of Audio ...................................................... 231
Choosing Music for Your Videos ............................................................... 233

Picking the proper tune for your audience .................................... 234
Heading in the right direction musically ........................................ 235

Knowing Where to Find Music ................................................................... 236
Adding built-in music in video editing tools................................... 236
Incorporating stock music libraries ................................................ 237
Finding open source music ............................................................... 237
Making your own music .................................................................... 238

Putting Music in Your Video ...................................................................... 239
Adding emotional impact .................................................................. 240
Cutting your video to music ............................................................. 241
Cutting your music to video ............................................................. 241

Recording Voiceover Narration ................................................................. 242
Adding Sound Effects .................................................................................. 243
Mixing Your Audio Track ............................................................................ 244

Using tricks to make your audio sound better............................... 246
Ensuring audio sound quality on different types of equipment ..... 247
Saving a botched audio track ........................................................... 248

02_9781118188767-ftoc.indd   xvi02_9781118188767-ftoc.indd   xvi 3/30/12   9:10 PM3/30/12   9:10 PM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



xvii Table of Contents

Chapter 16: Adding Titles and Visual Effects  . . . . . . . . . . . . . . . . . . . .249

Conveying Your Message with Titles ........................................................ 249
Inserting opening titles and closing credits ................................... 250
Specifying what to do next by issuing a call to action .................. 251
Identifying speakers in lower thirds ................................................ 252
Explaining by using charts and diagrams ....................................... 254
Designing titles ................................................................................... 255

Applying Visual Effects ............................................................................... 256
Moving between shots with transitions .......................................... 256
Correcting color and applying fi lters .............................................. 257
Cropping, rotating, and zooming footage ....................................... 260

Joining the Big Leagues: Motion Graphics and 3-D Animations ............ 261
Injecting dynamism and drama with motion graphics ................. 262
Producing 3-D animations on a budget ........................................... 263
Locating cool animations .................................................................. 264

Part V: Posting and Promoting Your Video .................. 265

Chapter 17: Sharing Your Video on YouTube and Other Platforms  . . . 267

Putting Your Videos on YouTube .............................................................. 267
Creating a YouTube channel ............................................................ 269
Uploading and tweaking your videos .............................................. 271
Managing playlists and favorites ..................................................... 273
Adding annotations ........................................................................... 274
Understanding subscriptions ........................................................... 276
Interacting with other YouTube users ............................................ 276

Using Other Video Sharing Platforms ....................................................... 277
Vimeo................................................................................................... 277
Viddler ................................................................................................. 278
Dailymotion ........................................................................................ 278
The rest ............................................................................................... 279

Posting Video for Viewing on Phones and Tablets ................................. 280
Preparing your videos for mobile devices...................................... 280
Understanding video formats for mobile devices ......................... 281

Streaming Live Content ............................................................................... 282
Recognizing what you can and cannot do ...................................... 283
Working with streaming providers .................................................. 283
Attracting an audience for your live broadcast ............................. 284

Chapter 18: Incorporating Marketing Videos into Your Website  . . . .287

Knowing Where to Use Your Video ........................................................... 287
Placing video on your home page.................................................... 288
Supporting web content with video ................................................ 289
Using video for e-commerce sites .................................................... 290
Increasing sales and conversions .................................................... 291
Separating video sections ................................................................. 292
Working with video landing pages................................................... 292

02_9781118188767-ftoc.indd   xvii02_9781118188767-ftoc.indd   xvii 3/30/12   9:10 PM3/30/12   9:10 PM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



Video Marketing For Dummies xviii
Hosting Your Video ..................................................................................... 293

Choosing between YouTube and a hosting service ...................... 294
Selecting a video hosting service..................................................... 295
Using open source players ............................................................... 296

Using Video on a Web Page ........................................................................ 297
Styling your player ............................................................................. 297
Displaying an appropriate thumbnail picture ................................ 298
Determining whether to use autoplay ............................................. 298
Inserting an embed code into a web page ...................................... 299

Chapter 19: Promoting Your Video with Social Media  . . . . . . . . . . . .303

Gaining Visibility with Social Media .......................................................... 303
Picking your social media battles .................................................... 304
Understanding where your audience lives online ......................... 305
Identifying opinion leaders and infl uential channels .................... 306
Encouraging users to share your videos ........................................ 307

Establishing a Presence on Facebook ....................................................... 307
Boosting your business on Facebook ............................................. 308
Sharing video with your friends and fans ....................................... 308
Choosing YouTube or Facebook video ........................................... 308
Recording webcam videos on Facebook ........................................ 309
Uploading video to Facebook ........................................................... 310
Editing and tagging a Facebook video ............................................. 311
Posting YouTube videos on Facebook ............................................ 311
Embedding video in your company Page ....................................... 312
Promoting video with paid campaigns ........................................... 314
Tweeting videos on Twitter .............................................................. 315
YouTube is social, too ....................................................................... 316
Taking a look at other social marketing channels ......................... 317

Chapter 20: Using Search Engine Optimization and Paid Ads . . . . . .319

Optimizing Your Video for Search Engines .............................................. 320
Picking the right title ......................................................................... 321
Writing effective description text .................................................... 322
Setting a target link ............................................................................ 323
Selecting effective search tags ......................................................... 323
Choosing a thumbnail picture .......................................................... 325
Adding closed captioning ................................................................. 326

Combining Traditional SEO and Video ..................................................... 326
Using video site maps ....................................................................... 327

Posting Paid Ads on YouTube ................................................................... 328
Setting up a YouTube video ad ........................................................ 329
Measuring your clicks ....................................................................... 332
Optimizing your targeting ................................................................. 332
Creating a call-to-action overlay ...................................................... 333

Using Other Types of Video Ads ................................................................ 334

02_9781118188767-ftoc.indd   xviii02_9781118188767-ftoc.indd   xviii 3/30/12   9:10 PM3/30/12   9:10 PM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



xix Table of Contents

Chapter 21: Measuring Results and Improving Your Video  . . . . . . . .337

Knowing What to Measure and Why ......................................................... 337
Defi ning your goals ............................................................................ 338
Selecting the data you need ............................................................. 340
Establishing a reporting rhythm ...................................................... 341
Taking the proper corrective action ............................................... 342

Using YouTube Analytics ........................................................................... 343
Tracking viewer numbers ................................................................. 344
Examining traffi c sources ................................................................. 345
Analyzing user behavior ................................................................... 346
Using Google Analytics to paint the full picture ............................ 347

Working with Analytics in Video Hosting Services ................................. 347
Knowing what to expect from a premium service ......................... 348
Using specialized video marketing tools ........................................ 349

Part VI: The Part of Tens ........................................... 351

Chapter 22: Ten Video Marketing Don’ts . . . . . . . . . . . . . . . . . . . . . . . .353

Don’t Let Your Message Be Vague ............................................................. 353
Don’t Put Too Many Messages in the Video ............................................ 354
Don’t Make Videos Long and Boring ......................................................... 354
Don’t Forget to Prepare for the Shoot ...................................................... 355
Don’t Ignore the Sound Quality ................................................................. 355
Don’t Cast without Choices ........................................................................ 356
Don’t Think That Your Video Is Good When It Isn’t ................................ 356
Don’t Omit Video from Social Media ......................................................... 357
Don’t Ignore YouTube ................................................................................. 357
Don’t Make Only One Video ....................................................................... 358

Chapter 23: Ten Nonmarketing Uses for Business Video . . . . . . . . . .359

Internal News Show ..................................................................................... 359
Simple Demonstrations ............................................................................... 360
Training ......................................................................................................... 360
Archiving ...................................................................................................... 360
FAQ Videos ................................................................................................... 361
Teamwork Exercise ..................................................................................... 361
Company Contest ........................................................................................ 361
Feel-Good Videos ......................................................................................... 362
Internal Presentations ................................................................................. 362
Music Videos for Your Company Band ..................................................... 362

Chapter 24: Ten Video Marketing Resources  . . . . . . . . . . . . . . . . . . . .363

Video Gear: B&H Photo Video Pro Audio ................................................. 363
Video Professionals: Mandy.com .............................................................. 364

02_9781118188767-ftoc.indd   xix02_9781118188767-ftoc.indd   xix 3/30/12   9:10 PM3/30/12   9:10 PM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



Video Marketing For Dummies xx
Content Help: ROAR! Get Heard in the Sales and Marketing Jungle ..... 364
Animation: Go!Animate, Xtranormal ......................................................... 365
Internal Video Production: H.R. Larious ................................................... 366
Free Music: Incompetech ........................................................................... 366
Video Seminars: ROARing Video ............................................................... 367
Industry and Educational Information: Web Video 

Marketing Council, Reel SEO .................................................................. 368
Social Media Integration: FanBridge, HubSpot, Prime Concepts .......... 368
Promotion and Measurement: Pixability, Online Video Grader ............ 370

Index ....................................................................... 371

02_9781118188767-ftoc.indd   xx02_9781118188767-ftoc.indd   xx 3/30/12   9:10 PM3/30/12   9:10 PM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om


