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Viognier grapes ripening on the vine at the entrance
to Fetzer’s Valley Oaks Visitors Center

Terraced hillside plantings from the Redwood Valley
Home Ranch

Interior of a seventy-gallon wine barrel shewing oak
staves, which develop the flavors and arcmas of the

wine blend

Fetzer’s vineyards set in the rollirig tiiils of Mendocino

County along the Russian River, as seen from the air
Zinfandel grape clusters cirthe vine

FetzerVineyards Adnyistration Building, constructed
of all recycled smaterial and photovoltaic roof panels,
Hopland, California

Sea of vuk barrels in Fetzer’s Red Barrel Room in
Hopland, California

Spreading oak within field of ripening Cabernet
Sauvignon grapevines at Fetzer’s Five Rivers Ranch
in Paso Robles

Fully mature grapes awaiting crush

Harvest boxes filled with Chardonnay grapes ready
for crush

Cover crops between vine rows at Fetzer’s Sundial
Ranch, providing richness to the soil and beneficial

organisms
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