Part 1I: Marketing on the World Wide Web...................03

Chapter 4: Mastering Your DOmain ..........ccecveviieriieiieeiieciecieceeseeee et 6:
Chapter 5: Planning Your Business Web Site........ccccocevvevieneniniecineeieeeeeeeeeeeenen 8¢
Chapter 6: Marketing on Your Web Site..........ccccocieviiiviieiieniiiiieseesecceieeeeeeeeeeenn 102
Chapter 7: Getting the Most Out of Your Web Site........cccocevierenininnieecnereee 125
Part III: Marketing with Search..............ccccoeeeceeeeacees 141
Chapter 8: Optimising Your Web Site for Search Engines .........c.ccccccoeveiieciincieenennnn, 142
Chapter 9: Understanding the Power of Google.........cccocevciiriiniininninniinniinienieene 15¢
Chapter 10: Getting to Grips with Paid Search.......cccccecuevviiiiinieniiiciiceeeeee 167
Chapter 11: Checking Out Affiliate Marketing (.. ....cocoveeieiienienienineneeeeeeere e 181
Part 1U: Even More Digital Narieting............ccccceeeeee 193
Chapter 12: Controlling the Message “vith Online Advertising ...........ccccceeveveruennenne 195
Chapter 13: Spreading the Word withrinternet PR .......cccoociviiniininniiieeiee 207
Chapter 14: The Emergence of Wed 2.0 ......c.cooieiieiiieiieeiieniecieseeseesieesie e eve e senens 217
Part Uz The Pare 67 TeNs .........uueeeeeeeeeeeeeeeeeecaceeeeaaaa 227
Chapter 15: Ten Advautoges of Digital Marketing.........cccoeeveveeveeneeneecieecieecieeeene 22¢
Chapter 16: Ten Disacdvantages of Digital Marketing.............ccceoveveevieciieveecieeeennn, 237
Chapter 17: Ten Vildine Marketing RESOUICES ........ccovvevieriinieniineeieeieeieeeeeeene 245

The Digival Marketing For Dummies
Interniet DireCtory ..........ucceeeceeeceeeieeiaeeeseeesssensneenaeees 253






Table of Contents

JHEPOAUCEION ....aeeeeeeaeeeeeeeeaeeeeeennnaeeeesennnsseeesnnnsseeeennnannees ]

ADbOoUt This BOOK.......cooiiiiiiiiiiiiieieeectetteee ettt 1
Conventions Used in This BOOK .........cccccoviririiieninieeeeeeeeeeeee 1
How This Book Is Organised...........ccceecverieriienieenieeiieeieeieeeeseesieesie e eae e 2
Part I: Getting Started with Digital Marketing..........ccccccoovvvrvenvennnnnen. 2
Part II: Marketing on the World Wide Web.........ccccecuevciinieninneennnnen. 3
Part IIl: Marketing with Search .........ccccooceviiiiininee, 3
Part IV: Even More Digital Marketing............ .L.ieeioieeiieecieeeeeeieee 3
Part V: The Part of TENS.......cccoeeviieiieieec it et 4
The Digital Marketing For Dummies Intecn:t Directory ........cccoeeeee. 4
Icons Used in This BOOK.......ccccciriiriieriiic ettt 4
Where to GO from Here.........ccooovieuieieeec s S 5

Part I: Getting Started with Digical Marketing ................7

Chapter 1: Getting Net-Savvy ... 9
Marketing on the INTernet i . ..o 10
Introducing the Web......coooiiiiiiii e 11

E-mail and nat! lists: Unsung online heroes ..........c.cccoceevvevieeniennns 14

Online m<zvageboards and forums: The threat and the promise...15

Online adVertiSing ........ccccuieeiieiciieeeecee e 16

WIrE @SS ACCESS c.uiiuiiiiiiieiieitete ettt ettt ettt ettt st s saeesaeebeas 17
Consid=riiig whether You Need to Market on the Internet....................... 18
Finding Your Online Market ...........ccccoovveiiiiienieeiieeiienieneeseeieeie e 19
Internet user Profile .........c.coceeveeiiniiniieniieceeeeeeeee e 20

Working in the Online World...........ccccoviiriiniininiiiinieetecceceeesiene 22
Chapter 2: Market Size Matters ...................ccooiivinnnn. 23
Using Internet Marketing RESOUICES ........ccceevueviiriiiniiniiiiiicieeeeieee, 24
Building up your booKmarks ..........c.cccceeviiieeciiieiirecieeieeere e 26

Search tips and tricks .........cocooieiriiieieri e 27

Search engines are your best friends..........cccceeeevverieniienienieeciennns 28

Following the €XPerts .......ccccceeveeciiniiniieniereeieeieeeee et sae e 30

Sizing Up @ Market .......cocoovveiiiiiiniiieeceeececteete et 31
Identifying customer characteristics..........cccevvervienceineenennenniennnenns 32

Customer characteristics and the Internet...........c.cccecevevirncnenncnn 33

Sizing up the competition ...........cccceveiierinerineeeeeeeeeee 34



X'ii Digital Marketing For Dummies

Chapter 3: Your Digital MarketingPlan .......................... 37
Assessing Your Current Marketing Efforts.........cccocovvivvieniiniininncnceeens 38
Assessing your current company-level marketing efforts .............. 38
Digital marketing at the company level..........c.cccecevviinviininnennennnnns 41
Assessing current product marketing efforts.........c.ccccceeeerieeinenenn. 42
Marketing your product on the Net ........ccccooveviiiiiiiiiinninnciieneee 44

Net marketing for the one-man band............cccccceeveeiinienieneecieenn, 45
Matching Your Customer Base to the Online Community...............c........ 46
What if my customer base is typically not online?.......................... 49
What if my business is local?.........ccccoecevieniininniniiniinenieceeeen 50
What if my business is global?.........c.ccccoeveevieniieiiecieciecieeeeeeeeeen 51
Assessing the Competition ...........cocooeeieieiiienineeeee e 51
Creating a comparison chart .........cccocceeeieviieciiecienieceeeeeeeee e 51
Using your completed chart .......cc.ccoooiiiiccfiii i, 53
Sizing up your pure-play competitors .....0 ... civevvenieniienieneeieniene 54
Sizing Your Digital Marketing Effort................. 5 55
Creating a Written Plan...........cccooieiiiiiiecciee et 57
Implementing Your Digital Marketing Plon ... ... 61

Part II: Marketing on the World Wide Web....................63

Chapter 4: Mastering YourConmain ............................. 65
Choosing an ISP for Digital Marketing.........cccooceevieninvennenninnienienieneee, 66
Discovering How Damain Names Work..........ooeeviiiiiiiicieeeeeeee 68

Breaking down domain Names..........cocceeeeveriieniiensienieeneeneeneeneeneenne 70

The coinpetition for domain names..........c.cocceeeveevierceerveeneeneeseenenns 72

Why doniain names are SO important.........ccoceeveevieeviencienieeneeneenns 73

Possitle new domain NAMES.........ooveviereerieniienienieneeneeneenieeae e 74

Chocsing-Your Domain Name(S) ....ccceceverereeierieneneeeeeeeeseesseseeseesseeseenees 75

Domain name fOlli€S..........ccooerirircirnieieere e 75

Good and bad domain NAMES ...........ccevuerieriririeieieere e 77

Choosing a company domain NAme.............ccceeveereereereereeseesuennaens 79

What if you're 1oCal?.....c.ooovieiiieiieiicieectcteeeee e 83

Registering Your Domain Name(s).......ccccveverreriieniieniieneenennieeniesieseeseennes 83

Registering your domain name yourself ............ccccoeceevieninnennennnnns 84
Having an ISP or Web-hosting service register

your domain Name fOr YOU .......coceerieriererineneeieteiesie e 87

Chapter 5: Planning Your Business Web Site .................... 89
Guiding Principles for Business Sites...........ccccovererininiennienenereeeeeeeneen 90
Specifying Your Site COntent ...........ccoceevienieniieiieeiieeieceeseeeeie e 91

Creating a Look and Feel for Your Site ........cccccoceevvvenieneineniiiniieeieeieeeene, 94



Table of Contents

Having Your Site Done FOr YOU........ccoceviiiriiniiiniinieiccccceeeeeeeee 97
Getting eNGaged ........coevueerieriririeeee e e 97
Projecting your management style .........ccocoeieiiniiinininincnieenee, 99
Beating the Wrap-Up .......ccoceeieiiiiinieniiecececceee e 102
Making your site accessible.........ccocvverviiriiiniiiniiinieeeeeeeeee e, 102

Chapter 6: Marketing on Your Web Site ........................ 105

Your Web Site as a Marketing Vehicle...........cccccoovvviirniniiinieniineeeeenee, 105
Co-ordinating your Web site with your overall marketing plan ...106
Designing your Web marketing effort .........ccccooevvieniininninnennnnnee. 108

Marketing Information on Your Site.........ccccoecveeieiieneeneeceeieeeeeeeeeene 111
Understanding the vital role of press releases.........c.cccceceveuennen. 112
Putting product information online ............ccccceeeevverviinienieneenenen. 116
Telling Web surfers where to buy.................. P 0, NSRRI 118

News 0N YOUr Site ......cccocevienieniiniiinieeieeieeeesee oo ettt eaeas 120

Chapter 7: Getting the Most Out of Your We Site ............... 125

Gathering Information about Site ViSitaus....ic.cccecevevieinieeieieieseseeene 125
Techniques for gathering visitor information...........ccccevevvieneenee. 126
Uses for VISItor data.......cccct etiiiniiniieeeeeeeeeeeeeee e 128

Improving Your Site ................. Ao neeenreeanrentreariianisneasneesesntesntesnrssasssanases 129

Getting Found with Search Eiigines .....ooceeveeienienieieececeeeeveeeene 132
Getting the best out 0l cearch engines.........cccoceevveviinirneeniennennen. 132

Publicising YOUr Site.........ciiiriiiiiriiieiececeeese e 136
Developing an citective publicity strategy.......ccoceeveeveeninnenienee. 136
Expanding your publicity efforts.........ccoceveeevenenininieeeeeee 138

Part III: Marketing with Search...............ccccoueeeceneeene. 141

Chapter 8: Qptimising Your Web Site for Search Engines ......... 143
The Power of S€arch.........cccoccovviiriiniiniiiiececieceneeeeee e 143
Getting to grips with how search engines work...........cccceeueeueenee. 144
Understanding what SEO iS.......ccccocvevierieciieieeiecieceeeeeeve e 144

Using SEO ON YOUY SIte ....coevviiiiiiiieiiiieeeeeeeeeeeete e 145

Do’s and don’ts Of SEO........ccceciriiiiinienieieceeeeeeeee e 146

USING AN EXPETT ...viviiiciieieieeceeeeeeet ettt st ve e a et saeeneas 150
Deciding whether you need to outsource..........cccceeceeveeneenuennennen. 150

Choosing an SEO €XPETt ......cccecverierererieieeeiereee e eeeeeeesaeseeseens 151

Chapter 9: Understanding the Power of Google ................. 155
Planning for World Domination.............ccceeceeireiesieieneneneeeeeeeeese e 155

Google and the Small AdVertiSer..........cccooevveeienieiienieceeceeie e 157

XI



xi(/ Digital Marketing For Dummies

Why Should You Advertise on Google? .........cccocevveriiniieneenienenneneene. 159
Getting the Best Out of GoogIle...........ccoecueeieriiniicieeeeee e 160
USING AAWOTAS ....c.eeeeieiieiietecteeteeteee ettt ettt ae e e 160
USING AASENSE .....oeveneieiieiieiecieeteeteee et ere ettt seeeae e 162
When Google Bites Back .........coceevieviiiiinieiciiciiccceeee e 164
Chapter 10: Getting to Grips with Paid Search .................. 167
What Is Paid S€Arch?........coovviiioiiiiiieiieeeeee et 167
Paid Search OPtions ........ccooeiiieiiiceee et 169
Picking a search engine ...........ccccoovieviininiiniinninicncceeeeeeen 170
Choosing local or global search ............cccccveeieeieeiecienieeeeeeee, 171
Deciding between in-house or agency.........ccccocceeveiiieieenieenveenen. 171
Discovering How to Bid on Keywords.........ccccceceevieiienieneenencieecieeeenne 174
Optimising your campaign..........ccccceevveevennen, P O N 176
Looking out for trademark pitfalls ............co00 et eeeeerrrr e e e e e era———aas 178
Integrating Paid Search with Other Channels(.....o....ccccoocniiniinnennnnen. 179
Chapter 11: Checking Out Affiliate Markctivg ................... 181
Getting Others to Do the Work For YOr ......ccccoociiiiininniniiniiniinieneeee 182
Deciding Where 0 0 ...oocvooi vt 183
Asking the right qUESHIODNS .. ...c.ccciiiiciiieceeeeeeeee 185
Understanding Google AdSens=and MIVA .........ccccooviiniininiincieieeieeene 186
GOoOgle AdSENSE ..ottt 187

1Y Y/ S SN 188
Controlling Your Affiliate Marketing ........coccoecevieniininnenniniinienieneenene 189
Agency creative and brand guidelines ..........ccccocceeevveeciieiieenieennns 189
Gaining a.Neasure Of SUCCESS.....ccceviveruieieieieereeeeeete e 190
Avoiding Affiliate Marketing Dangers ..........ccccceeceeeieerieneeneeneeneeneesneennes 190
(0163 1 VA U0 U AR 191
SPAMEEXING .eeeuveriieriierieie ettt ettt e sttt s beste s e e sbae s e essesnsesanes 191
Keyword bidding .......ccoceevveeiieriiiniinieteeeeeee s 191

Part IU: Even More Digital Marketing ......................... 193

Chapter 12: Controlling the Message with Online

Advertising ...........ccoiiiiiiiiiii it 195
Working Out YOUY GOQLS ......cccueeueeieriinienieniesieeieeieetesee e eseeeseeesaeesseeneas 195
Finding the Right Format..........ccoceeviiniiniiniiicieeeeeeeeeeeen 196

Banner ads ......ccocevieriiniiiieeeeeee e 197
Site SPONSOIShIPS .....cccviiiiieieceeeee e 198
Ermail lISTS .ot 199

Search engine Keywords ..........ccccueeierienieciieciieiecieceeeee e 201



Table of Contents

Clinching the Deal ..........cooiiiiiiiiiiieeeeeteeeeee et 201
A few words about WOIdS..........cceevieirieierieienereeeeeee e 201

The PUrchase PrOCESS .......ccceeveriirieeieceee et 203
Bartering banners on your Site.........c.ccoeceeviieciirviiecieniieneeneeeeeenen 204
When to call in a professional............cccceeveevienieninienieniienienceneenns 204
Measure By MEASUTE........ccccoiirirrieriierienientesteste st e sieesteetestessesssesaesanens 205
Chapter 13: Spreading the Word with InternetPR ............... 207
Whom Do You Want to Influence?..........ccccooeeveriiniiinniiniiiniiniceceeeene, 207
Targeting the right contacts.........ccoceevieveiiiniiniiniineeeeee, 208
Using the right touch .......cccoooieiiiii e 209
Planning an Internet PR Campaign .........ccccooveriiieniinineninieieeeeeeee 210
MESSALES AT KEY ....ccuvieeieiieiieiieieeiecie ettt et sae b 211
Excuse me, did you say something? ............... ), IR 211

PR agency or not?........cccceecvevieniineencnnennniinns ettt eaes 212
Getting Your Release Distributed.........cccoocceecliveiiiinninnininienieeieeeeee 213
Ready for Yelease.........coovivirieienene it 213
Putting it on the Wire .......ccooeeeceeec e e 214
Tracking YOUr REIEASE ........ccceviieieee it ittt 215
Chapter 14: The Emergence of Wer 20 .............cooeinatn.. 217
Grasping the Basics of Webh 2:0 .ot 217
Understanding Blogging ..ottt 219
Getting started in the blogosphere.........ccccociviiriiniininninenieen, 220
Getting your Bliug SCeN....o..iiiiiiieeieeeeeeeeeeeee s 222
Maintaining & company blog........c.c.cocvvveiiiniieniieeeeeeeeeeeee e 222
Mastering POGCASEING .....ccveiuiiieiecieceeeeeet ettt e ae e 223
Networking with the MySpace Generation ...........cccoceecveeeenieesieesvenceennns 224

Part U: The Peit of Tens ........cuueeeeeeeeeeeeeeecaecacececaaaaaaaaa 220

Chapter 15: Ten Advantages of Digital Marketing ................ 229
Digital Marketing Has Low Barriers to Entry........ccccooevieiniinenenenenen. 229
Digital Marketing Is Informational Marketing...........cccccceevveviieviievveecvennnnne 230
The Online World Enables You to Respond Rapidly..........cccccvevrervennne 231
The Internet World Highlights Marketing’s Role..........ccccecevevinincnennn. 231
Internet Innovations Are Marketing Opportunities ..........cccccoccevvuerveenncnn. 232
The Internet Makes Research Easier ...........coccevenviiniiniinnninninienienene 232
The Online World Forgives Mistakes .........ccocoeceeievieneneninenieieeesene 233
The Internet World Is Currently English Centric.........ccccecevviviienenenen. 234
Digital Marketing Removes Geographic Barriers...........ccccoccveveevieenennnn. 234

Web 2.0 Marketing Gets You Closer to Your Customers
Than EVer BEfOre.........covvivieieieeeeeseseeeeeete e 235

xv



Chapter 17: Ten Offline Marketing Resources ................... 24

The Fabled Long Tail........cccecieiirieneeeeieeieciectectesteseese e 24°
Trade ASSOCIAtIONS ....cc.coveiiriiriniieieeeee ettt 24¢
Marketing: An Introduction and Marketing For Dummies ....................... 24¢
Trade PUDLICAtiONS ........ccceiiiviiriiiieiccecccccceeeeceeeee e 247
NEWS RAAIO ...cneiiiiiiiiiiieeeeeeeeee ettt 247
Any Big Magazine Rack..........c.coceeieriiiiinieceeecece e 24§
Permission Marketing.........cccovcvievierienienienieieeiecie et 24§
Television AdVErtiSing........ccccvviirvierieniiiiieeciece s 24¢
Direct Marketing — Direct Mail..........cccccoviiviriiniiniiinieicccieeeeieeeeene 24¢
The Immutable LaWs.......ccccviviiirinieinieieneceneeccnieeeeestee e 25(

The Digital Marketing For Dummies
Internet Directory.............cccoiiviiveecceecaecesaseessseceseeees 253

JOACK e don) reeeeeeeeesaaassaaeaaaaaasaaaannnnnnnnes 205



