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Japanese Business Federation (Nippon Keizaidan-
tairengoukai), 82

Japanese constitution, 90
Japanese consulate, 15
Jetro USA, 15
Johnson, Lyndon B., 90
Joint ventures

challenges confronting, 129–30, 131
Tomio Taki and American fashion, 116–17
Tomio Taki with Anne Klein, 117–22, 124, 

125–30, 131
Jones Apparel New York, 175
Judgment, in hiring, 146
Junk bonds, 206
Jusco chain stores, 53, 54–55, 57, 58–59, 69, 88, 

93
as creativity challenge, 60

K2 clothing line, 33–34, 148
kanji, 95
Karan, Donna, 168, 180

in creating her own clothing line, 163–67
after Donna Karan International sale, 188

as executive, 176–77, 177–78, 178–79
as household name, 173–74, 176, 181
management experience of, 182, 186, 187, 

201–2
promotion to Anne Klein chief designer, 

134–35, 136, 138, 139
success of, 171–79
See also Donna Karan entries

Kaspar company, 175, 185
Keio University, 71

Tomio Taki at, 6–7, 8–9, 21
Kelly Arden brand, 33, 148
Kibbutz system, 198

functioning of, 193–94
Kickbacks

Anne Klein II victimized by, 159–60
in Hong Kong business, 159

Kimonos
lessening postwar sales of, 29, 30
Takihyo abandoning manufacture of, 30–31, 32

Kinyo brand, 32
Klein, Anne, 164, 172

death of, 133–34
replacing, 134–38, 139
Tomio Taki’s meetings with, 117–18, 118–22, 

124
See also Anne Klein entries

Knock-off  goods, by postwar Japan, 76–77, 
77–78

Kodaira, Susumu, 45
Koor Industries, xiii, 193, 194
Korean War, 91, 100

Japan and, 89
Japanese auto industry and, 77

Kurogane company, 45, 46, 47

Labor unions
benefi ts and detrimental economic eff ects 

of, 96
controlling positions among, 130–31
Japanese vs. American, 96, 126–27
negative eff ects of American, 197–98

Langstaff , Ken, 142
Language, Tomio Taki and, xiv. See also English 

language
Lateral communication, 130
Law, Japanese, 80–81
Lawsuits, 179
Lawyers

Donna Karan line and, 171
as necessary evil, 179–80

Leadership role, in Takihyo–Anne Klein joint 
venture, 124
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Leadership style, in hiring executives, 143
Learning

from basketball, 9
from ground up, 10–11, 28–29
See also Education

“Leave taking,” 106–8
Lenders, for Anne Klein bridge line, 153. See also 

Banks
Letter of credit, for Anne Klein II line, 158
Leveraged buyouts, of Anne Klein Company, 152
Levine, Arthur, 175, 185
Lewis, Sinclair, 154
Liberal arts, at Taki Gakuen, 67
Licensing, in perfume business, 177
Lichtenstein, Michael, 178–79
Lifetime employment, 68, 79, 81, 104, 120
Lighting

emotional value and, 57–58, 59
for offi  ces, 44

Lines of credit, preventing losses via, 102, 104, 
105–6. See also Credit line

Linoleum, tatami mats vs., 38
Litigation, in Donna Karan International sale, 

187. See also Lawyers
Local management, of Japanese-acquired foreign 

businesses, 83
Location

chain store vs. department store, 55–56
for distribution centers, 52

Losing, in basketball, 8
Losses

strategies to combat, 102, 103, 104, 105–6
of Takihyo Company, 100

Louis Vuitton Moet Hennessey (LVMH), in 
Donna Karan International sale, 187, 202

Low-end brands, 150–51
Loyalty, of Japanese companies toward employees, 

96–97, 103
Luck, creativity and, 59

MacArthur, Douglas, 89
Macroeconomics, of labor unions, 96
Macroeconomic stress, eff ects of, 93
Macy’s, Tomio Taki at, 14–15
Management, 130

of Anne Klein Company, 141–44
of creative people, 168–69, 201–2
crisis, 161–62
of distribution channels, 51–59
Donna Karan in, 182–83
instituting change and, 154–56
of Japanese-acquired foreign businesses, 83
in Japanese companies, 95
need for experience in, 179

problem employees and, 120–21
of prosperous companies, 183
Tomio Taki as apprentice in, 9–10
Tomio Taki’s fi rst decade in, 87–89

Management style, in hiring executives, 143
Manager: Tomio Taki, the Man who Launched Donna 

Karan (Itoh), ix
Managers

asking simple questions and, 71
business maturity of, 188–90
in creativity process, 60, 61, 62
for Donna Karan line, 166
ego of, 122
in Japan, 95
leadership style among, 123–24
making the right decisions about people by, 

139–40
in partnerships, 183
problem employees and, 120–21
pushing of subordinates by, 130
in ringi (ringisho) system, 95–96
in YPO, 111–12

Manchuria, 65–66
Manipulation, persuasion and, 49
Mannequins, emotional value of, 58
Manpower costs, in a kibbutz, 194
Manufacturing, 32, 39, 55, 172

of Anne Klein II line, 157, 158
of bridge lines, 151
costliness of Japanese, 84
elimination of middleman via, 94
for Donna Karan lines, 184
1970s sales downturn and, 100
in postwar Japan, 76, 89, 101
present American, 196–97
in prewar Japan, 75
problems with stopping, 101–2

Market, for kimonos, 29, 30
Marketing, 10, 33–34

of Anne Klein II line, 157–61
in art business, 204
of bridge lines, 153–54
chain store vs. department store, 55–56, 57, 59
of Donna Karan line, 187, 201–2
1970s sales downturn and, 100
seasonal, 128–29
See also Merchandising

Marketing fl exibility, Japan and, 79–80
Marquee-name designers

emotional value of, 136
low-end clothing designs by, 151

Marunouchi Building, 87
possible sale of, 103
See also High-rise buildings
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Mass production, invention of, 63
Mastery, by executives, 34–35
Material(s), 172

as fashion design element, 135, 136–37
Material value, emotional value vs., 59
Maturity, 25

emotional, 25–26
McGill University, 145
Media attention, during Takihyo economic 

downturn, 104–6
Medical industry, 198
Meiji Revolution, 80
Mental rigidity, 146
Merchandising, 130, 131

in Anne Klein Company operations, 127–28
chain store vs. department store, 55–56
downsizing Japanese, 79
emotional value and, 57, 58
See also Marketing; Retailing; Sales; Wholesaling

Mergers, 48–49, 53–54, 69–70
YPO and WPO, 114

Mergers and acquisitions (M&A), 185
Merrill Lynch, 185
Middle class, clothing for, 148
Middleman, elimination of, 94
Miller, Herman, 44
Milton, John, 19
Minimum wage, American, 196
Ministers, Japanese, 80–81
Ministry of Trade and Industry (MITI, Tsusho-

snagyo-sho)
establishment of, 75–76
during the 1970s, 111

Mintzberg, Harry, 145
Miscommunication, with Japanese-acquired 

foreign businesses, 83
Mix-and-match philosophy, in clothing design, 

128–29, 147, 148, 154
Mizrahi, Isaac, 151
Mobilia, 45
Model employees, 119–20
Moderate lines, 150–51
Modernization, of Japanese politics, 80
Modular offi  ce space, in high-rise buildings, 44
Mom-and-pop stores, in Japan, 53, 55
Morale, at Anne Klein Company, 164
Mori, Frank, 142–43, 144, 145, 159, 160–61, 

177–78, 182, 185–86, 187
as Anne Klein Company executive, 147, 148–49
in creating Donna Karan line, 163, 164, 

166–67
Morris, Robert Lee, 167
Mortgages, 195
Mossad, 193

Mourning, death of a loved one and, 106–8
Multicultural business societies, 83
Multilingual business societies, 83

Nagoya, Japan
impact of Takihyo in, 87
1970s sales downturn and, 100–101
prewar and postwar suburban changes in, 66
prewar history of businesses in, 40
Taki family in, 3–4, 6, 10, 70
Takihyo and Takenaka construction in, 42–44, 

51, 87
Takihyo investments in, 40–41

Name brands, emotional value and, 57
Name ownership, at RH Gallery, 205–6. See also 

Donna Karan name
Natural resources, Japanese business and, 82
Neckties, emotional value of, 56
Negative reactions, persuasion and, 47
Negative thinking, optimism vs., 18
Negotiation(s)

with Anne Klein Company, 122, 123–24, 
125–30

persuasion and, 48–49
Neuroticism, optimism and, 19
New York City

Adam Taki in, 200
Donna Karan line in, 165, 173
Japanese purchases of real estate in, 82–83
selling raincoats in, 14–15
Tomio Taki in, 115–116
Tomio Taki’s move to, 147, 148

New York University (NYU), Adam Taki at, x, 
200

Nishikawa-ya chain stores, 69–70
Nixon, Richard M., impact on Japanese 

economy, 89–90
Nixon shocks, 89–90, 93, 94, 97, 102, 109, 152
Norman Rockwell Museum, 200
Northern Manchurian Railroad, 65
“Not-my-job” syndrome, 126, 127, 197

Obama administration, weak economic response 
of, 196

Oddballs, creativity among, 61–62
Offi  ces, declining tatami mat use in Japanese, 38
Offi  ce space

distribution centers and, 51–52, 87–88
downsizing Japanese, 79
in high-rise buildings, 44, 87–88
systems for allocating, 44–45, 87–88
Takihyo investments in, 40–41

Offi  ce systems, licensing from United States to 
Japan, 44–45
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Oil crisis of 1970s, 152
eff ects of, 93, 94
general economic downturn during, 99–106
Japanese auto industry and, 77

Oil embargo of 1970s, 90–91
as cause of 1970s economic downturn, 100

Oil Shock of 1973, 91
Okada, Mr., 53–54
Okadaiya chain stores, 54
Okinawa

producing raincoats in, 16
return to Japan of, 16–17
Takihyo Company venture in, 11–17

Oliver, Bob, 133
as manager, 141–42
as Tomio Taki’s negotiator, 122, 123, 124, 

125, 126
Online competition, with retail stores, 196
On-site storage, productivity and, 52
OPEC, 90–91

as cause of 1970s economic downturn, 100
Openness, as maturity hallmark, 25
Operating agreement, between Tomio Taki and 

Donna Karan, 182–83
Operating losses, of Takihyo Company, 100
Opinion making, persuasion and, 48
Oppenheim, Gunther, 119, 122, 124, 125, 164

departure from Anne Klein Company, 138, 141
in fi nding Anne Klein Company chief de-

signer, 134–38
Opponents, in basketball, 7–8
Opportunity, taking advantage of, 31
Opposition, persuasion and, 47
Optimism

in basketball, 8
in business, 15, 17
for instituting change, 154, 155
intelligence of, 17–19
in preventing losses, 102–3
in World War II Japan, 5

Outside money, from initial public off erings, 184
Outsourcing, 194, 196

Packaging, as creativity challenge, 60
Packers, labor union and work rules for, 126, 127
Panic, avoiding, 161
Paradise Lost (Milton), 19
Partnerships

challenges confronting, 129–30, 131
between investors and managers, 183
risk in, 203–7
with Tomio Taki, 109–12, 182
between Tomio Taki and Donna Karan, 182–83

Pashmina wool, for bridge lines, 151

Pasteur, Louis, 190
Patience

in creating Donna Karan line, 164
in creativity process, 60
as learned by Tomio Taki, 5

Pay, at RH Gallery, 205
Pay scales, postwar Japanese, 13, 16–17
People

fi nding right, 119–22
in Japanese business, 82
making the right decisions about, 139–40
managing creative, 168–69
See also Employees; Executives; Managers; Staff ; 

Workers
Perception, in creativity, 61
Perceptual blocks, to creativity, 62–64
Performance

American labor unions as undermining, 127
in hiring executives, 144

Perfume bottles, 177, 178
Perfume business, 176–78
Personal enthusiasm, for instituting change, 154–56
Persuasion, psychology of, 46
Pessimists, optimists vs., 17–18
Petrol product prices, 1970s sales downturn 

and, 100
Phantom shares, 183
Philanthropy, of Taki family, 3
Phony egalitarianism, 169
Photography, Adam Taki and, 199–200
Pickers, labor union and work rules for, 126
Placement, 145. See also Hiring
Politics

eff ects on Japanese economy, 80–81, 89
1970s sales downturn and, 100
in prewar Japan, 75

Population, aging of, 196
Population decline, of Japan, 78–80, 89
Potential growth value, in valuing a company, 

152–53
Predatory lending, 195
Preemptive action, in preventing losses, 102–3
Preparation, in creativity process, 60
Presentation, importance of, 39
Pressuring

in business situations, 45–46
during Takihyo economic downturn, 104–6

Price-to-earnings ratio, of Anne Klein Company, 
152

Pricing, of bridge-line clothing, 150–51
Prime Minister (PM), Japanese, 80–81
Principles

of basketball, 7–8
as maturity hallmark, 25
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Private clientele, for high-end garments, 149–50
Problem employees, 120–21
Problems, maturity and, 25
Problem solving

creativity and, 59, 62–63
Japanese board meetings vs., 110

Product image, for Donna Karan line, 165
Production, problems with stopping, 101–2
Production staff , for Donna Karan line, 166
Productivity, on-site storage and, 52
Profi tability

American vs. Japanese work attitudes and, 126
in seasonal clothing sales, 129

Profi t-building value
of fashion brand, 135–38
in making the right decisions about people, 

139
Profi t margins

for Anne Klein Company, 153
with bridge lines, 151
chain store vs. department store, 56
after eliminating the middleman, 94
emotional value and, 59
maintaining, 148
in 1970s Japanese clothing business, 93, 94
in perfume business, 177
in raincoat manufacture, 16, 17
in textile business, 13–14
See also Closing unprofi table divisions

Profi t potential, in Anne Klein joint venture, 
118–19

Property ownership, 195
Prosperity, 183
Psychology

of basketball, 7–8
of creativity, 61
death of a loved one and, 106–8
of emotional maturity, 25–26
of executives, 35, 145–46
in hiring executives, 143–44
leadership style and, 123
in making the right decisions about people, 

139–40
of optimism, 17–19
of persuasion, 46
among World War II Japanese, 5

Psychology of Optimism paradigm, 18
Publicity, for Donna Karan line, 167, 173, 187
Public relations, 1970s sales downturn and, 100

Quality control, for Anne Klein II line, 157, 158
Questioning, 65–71

creativity and, 64
Quota allowance, for Anne Klein II line, 158

Quotas, 197
Quota system, American, 12–13

Raincoats, Takihyo’s manufacturing of, 13–14, 
14–15, 16–17

Rationing, 11
Real estate

collapse of American market in, 195
growth in Nagoya, 52
Takihyo investments in, 40–41

Real estate bubble, in Japan, 82–83, 194
Real estate taxes, 198
Reason, in hiring, 146
Rebates, in Hong Kong business, 159
Rebo Group, xiii
Refi nancing, 195
Refrigerator business, 194
Reputation

creativity and, 62
persuasion and, 49

Research, importance of, 28–29
Resilience, as maturity hallmark, 25
Respectfulness, as maturity hallmark, 25
Responsibility

in American vs. Japanese culture, 98
of companies toward employees, 96, 103
in Japanese corporate culture, 97
labor unions and, 197
as maturity hallmark, 25

Restrictions, in initial public off erings, 186
Retailing, 1970s sales downturn and, 100. See also 

Merchandising
Retail stores, online competition with, 196
Retirement savings system, Japanese, 78–79
Revenue increases, as Takihyo, 40
RH Gallery, 204–7
Ricoh Company, 119
Right questions, creativity and, 64
ringi (ringisho) system, 95–96
Risk

after eliminating the middleman, 94
extra inventory and, 94
of line of credit, 104
in management vs. creativity situations, 201–2
in partnerships, 203–7

Rochester, New York, 113
Roosevelt, Franklin Delano, 18
Rubinstein, Chip

in fi nding Anne Klein Company chief 
designer, 134–38

as manager, 141
Runway models, clothes for, 118
Ruzo, Steve, 175, 176
Ryukyu Islands, 12–13
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Safety considerations, in high-rise building, 
43–44

Sales
of high-end brands, 147–48
seasonal, 128–29
at Takihyo, 28–29
See also Merchandising; Selling

Salespersons, persuasion and, 46–47
Salzman, Murray, 31
Samsung, xiii
Seasons, for clothing sales, 128–29, 158, 183–84
Seat-of-the-pants decision making, 139
Secondary diff usion lines, from Donna Karan, 

172–73
Second World War. See World War II
Securities and Exchange Commission (SEC), 

185–86, 199
Seibu Railroad Company, 53
Seiyu chain stores, 53–54
Selective job structuring, for instituting change, 

154, 155–56
Selective perception, 145–46
Self-acceptance, as maturity hallmark, 25
Self-critical approach, in Japanese corporate 

culture, 97
Self-reliance, as learned by Tomio Taki, 5
Seligman, Martin, 18
Selling, persuasion and, 46–47. See also Sales
Semicustom garments, 149–50
Sense of humor, as maturity hallmark, 25, 189–90
Separation of powers, in Japanese government vs. 

US government, 80
Service, Japanese leadership aspirations in, 83–84
Shareholders, 207

in Donna Karan International, 184–85
Shippers, labor union and work rules for, 127
Ships, in storms, 107
Shiro chain stores, 54
Shopping experience, emotional value of, 58, 59
Simple questions, asking, 65–71
Sincerity, persuasion and, 49
Sloper pattern-making technique, 118
Small-animal veterinarians, in Taki Gakuen 

faculty, 68–70
Small cars, Japanese auto industry and, 77
Smith, Alexander, 39–40
Socialism, 193–94
Social Security system, 78, 198
Society, Japanese, 22
SoHo shopping area, 173
Sophistication, persuasion and, 47
South Korea, 65–66

Adam Taki in, x–xi
business mentality in, 193

postwar Japan and, 76, 89
Tomio Taki in, xiii

Specialty stores, in Japan, 53, 55
Speculation, 94
Spiegel, Roger, 15–16
Sportswear, 154
Sprint, 206
Stacy Ames brand

licensed to Takihyo, 31–34
profi t-building value of, 135–36
success in Japan, 32–33, 37, 51, 87, 99

Staff , hiring, 166
Standing army, elimination of Japanese, 90
Static electricity, avoiding in carpeting, 39–40
Steelcase company, 44–45, 51, 87–88, 91
Stern, Dina, 33
Stern, Larry, 160–61
Stilwell, Joseph, 98
Stock, Japanese leadership aspirations with, 83–84
Storms, ships in, 107
Strikes, 97
Strong principles, as maturity hallmark, 25
Style, in hiring executives, 143
Subconscious, in making the right decisions 

about people, 139–40
Subversive employee behaviors, 97
Suggestions, in ringi (ringisho) system, 95–96
Support, leadership style and, 123
Swire and Maclaine corporation (Swire Group), 

158, 159

Takenaka Construction Company, Takihyo offi  ce 
building moved by, 41–42

Taketomi, Mr., 7–8, 174
Takeuchi, Hiro, 123
Taki, Adam

career of, 199–207
this book and, x–xi

Taki, Katsuo, 71
Taki, Nobushiro, 3

accomplishments of, 65
Taki, Shigeo, 22

in YPO, 111–12, 113–14, 115
Taki, Yasuo, 69, 70
Taki, Yoko, 10

suicide of, 105–6, 106–8
Taki family, accomplishments of, 3
Taki Foods, 70
Taki Gakuen, 24

establishment and purpose of, 65
success of, 70–71
Tomio Taki at, 6
World War II and, 65–67

Takihyo Company Ltd., xi, 3, 6, 91, 148, 195
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Anne Klein bridge line and, 151–52
board meetings at, 110
in carpeting business, 38–40
creating a raincoat line for, 13–14, 14–15
distribution channel management by, 51–59
executive board, 27–28, 29–30, 34, 37
expansion beyond the clothing business, 37–46
high-rise building construction by, 40–46, 87
joint venture with Anne Klein, 117–22, 124, 

125–30, 131
during the late 1960s, 51–59, 89
during the 1970s, 93–97, 99–106, 107–8, 

109–12
partnership with Bobbie Brooks, 31–34, 51, 

87, 116
postwar growth of, 34
Taki Gakuen faculty and, 68–70
Tomio Taki becomes head of, 23–24, 27–28, 37
Tomio Taki’s Americanization of, 27–34, 

37–46
Tomio Taki’s early career at, 11–17
Tomio Taki’s executive drive and, 34–35
Tomio Taki’s fi rst decade at, 87–89
wartime reorganization of, 11
YPO and, 112, 113, 115

Takihyo Inc., 152, 159
in creating Donna Karan line, 164, 166–67, 

175
departure from Donna Karan New York, 

181–88
sale of Anne Klein Company by, 175, 185

Talent
in hiring executives, 143
value of, 135, 137

Tatami mats, Takihyo and, 38
Taxation

stifl ing nature of Japanese, 40, 84
in United States, 198

Tax auditing, in Japan, 84
Tax avoidance, in Japan, 84
Tax effi  ciency, RH Gallery and, 206
Tax rates, business growth vs., 40
Tax revenues, decline in Japanese, 79
Teachers, at Taki Gakuen, 67. See also Education
Tenacity, business maturity and, 190
Terman, Louis, 18
Textile business

in Japan, 89
1970s sales downturn and, 101–2
Tomio Taki’s management of, 11–17

Thinking, in creativity, 61
“Think over” period, persuasion and, 48
Three-dimensional images, emotional value 

of, 58

Throw rugs, Takihyo and, 38–39
Timeless design, Anne Klein and, 134
Timetables, persuasion and, 48
To, Doris, 160–61
Tokai Bank, The, Ltd., 24, 37

line of credit for Takihyo from, 104–6
Tokyo, Japan, consortium meetings in, 110–11
Tokyo Style company, 89
Tokyo YPO conference, 113
Tong, Benson, 161
Tong Textiles, 161
Tourism, to Japan, 111
Toyota Motor Corporation, 40, 77

American labor unions and, 127, 198
American local managers at, 181

Trade, Japanese leadership aspirations in, 83–84
Trade agreements, Japanese–foreign, 111
Trade protectionism, American, 197
Tradition

against fi ring employees, 68, 79, 81, 104, 
120, 194

in Japanese business, 27–28, 29
Taki Gakuen and, 68

Treaty of Mutual Cooperation and Security of 
1972, 12, 90

Truman, Harry, 75
Trust, 176

in hiring executives, 143

UCLA basketball team, 8–9
Ultra-portable offi  ce system, 44
Unconscious mind, in creativity process, 60
Unemployment, American, 195
Unifi ed company vision, importance of, 130–31
Union leaders, in United States, 96
Union members, in United States, 96
Unions. See Labor unions
United States

abrogation of gold exchange standard by, 
89–90

Anne Klein II line and, 158–59, 160
board meetings in, 109–10
breadwinners in, 23
business mentality in, 193
cultural diff erences from Japan, 83
distribution centers in, 51, 58–59, 88
economic decline of, 90
employee–company relations in, 96–97
executive judgments in, 146
fashion companies in, 181
fi rst bridge line in, 151–52
forecasting economic future of, 195–98
geographic size of Japan vs. that of, 111
industry in, 196
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labor unions in, 197–98
lawyers in, 180
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oil embargo against, 90–91
in Okinawa, 12–13
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in postwar Japan, 76, 101
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selling raincoats in, 14–15, 15–16
studying business in, 68, 70
Takihyo’s contacts in, 30–34
taxation in, 198
Tomio Taki and fashion industry in, 115–22, 

125–30, 133–38, 141–44
Tomio Taki and, ix–x, xi, xiii–xiv, 21–22
Tomio Taki’s move to, 112, 115–22, 125–30
trade protectionism by, 197

Universities, Taki Gakuen and, 67–68
Unusual situations, 161–62
Uny chain stores, 69–70, 88, 93
Upside risk, 202, 206
Ushio, Jiro, 45

Value traps, 79–80
Vassar College, 200
Venture capitalists, 184
Verbal contracts, 201–2
Verifi cation, in creativity process, 61
Veterinarians, in Taki Gakuen faculty, 68–70
Victoria’s Secret, 56
Vietnam, postwar Japan and, 76, 89
Vietnam War, 91, 100

Japan and, 89
Japanese auto industry and, 77

Vision, importance of, 130–31
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Wakita, Mr., 39–40
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War, Japan and, 90
War culture, in prewar Japan, 75
Ward Howell International, 142
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after Donna Karan International sale, 188
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postwar future, 29–31, 31–34, 37, 87, 
135–36

Western business, Japanese leadership style in, 
123–24

Westernization
Japan and, 78
of Japanese politics, 80

Wholesaling, 32, 39, 55
1970s sales downturn and, 99, 100, 102
elimination of middleman via, 94

Winning, in basketball, 7–8
Win Tie Company, 14, 161
Wishful thinking, 145–46
Wo, Jim, 44
Women’s fashion

American, 115–22
Anne Klein and, 118
1970s sales downturn and, 99–100
in Takihyo’s postwar future, 29–31, 31–34, 37, 
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Work attitudes, American vs. Japanese, 126
Work environment, in Japan, 95
Workers, labor unions and, 197–98
World economic situation, Japan in, 81
World President Organization (WPO), YPO 

and, 114
World War II, 39, 41, 90, 100–101, 109, 113

Allied Nagoya bombing raids during, 40
Japan and, 3–4, 21, 65–66, 100–101
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