A A

.0\

Contents

Foreword

Preface

In Gratitude
About the Authors

A Brief History of Advertising

A Digital Revolution

A Five-Points Framework
Introduction to Mobile Advertising

Challenges and Accelerators FOI‘

Mobile Advertising
Mobile Advertising Models

7. Case Studies from around iie World
8. Technology—The Lifebiood of

Digital Advertising

. What Comes-Next?
10.
11.

Perspectives

Conclusion and Recommendations

Index

x1
XV
XXi

XXV

32
67
97

139
170
213

254
290
321
366

391






