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male-female imbalance, 67–68, 72
management systems, China vs. Japan, 

162–163, 166–167
Manassen, 14, 167
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pollution and, 119
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Rwanda, 147–149

S
safety. See food production/food supply; 

product safety
Said, Edward, 50
Samsung, 10, 13
“Samurai Businessman” (Flippo), 162
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Sina Weibo, 2, 52, 53–54
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social media, blocking, 48, 52–54
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Target, 14
tariff s

on Chinese imports by U.S., 168, 194, 196
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Tianamen Square protests, 51, 165
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catering and preparing for, 169–170
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spending habits of, 169
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traffi  c problems, in China, 131, 132, 137–138
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Chinese restrictions on, 164
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Trudeau, Garry, 171
Trump, Donald, xv
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Tushna (friend), 156
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Chinese government blocking of, 48, 52–53
Sina Weibo vs., 52, 53–54
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U
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