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JWBT183/Solomon
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A

Abandonment, 145-146

Accountability, 179, 201

personal, 129-133, 231

Acknowledgment, 13

Action, 124

Active disengagement, 112

Addictions, 140

Allianz Women, Money and
Power Study, The, 104

Allowing, 193

Ambition, 88

“And,” 126-127

Anxiety, 112, 114-116

Appreciation, 13, 167

Asking for what vou-want,
198-204

Attention, 87

Authenticity, 174, 182

B

Babcock, Linda, 202
Brand, 45-51

Brilliance, 11-14

Brown, Helen Gurley, 130
Business, 207-213

“But,” 127

C
Character, 60
Childs-Gowell, Elaine, 3—4
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Choices, 7, 39, 52-55, 94, 144,
155, 160, 165, 172, 196
Clancy, Dennis, 5
Commitment, 174
emotional (222
Communicadon, 33, 199-200
Confidzrnie=, 174
Corniorinity, 91, 94
Ccngruency, 231
Connection, 41
Consensus, 171
Consumer decisions, 217
Core self, 245
Core wounds, 80, 158161
Corporate America:
culture of, 231
gender stereotyping, 92-93
and risk, 237
and women, 86, 227-228,
242-247
Courage, 54, 100, 171-1706,
181-182, 198-204, 234-2306
Currency of spirit, 33, 34

D

Decisions, 162, 173, 214-220.
See also choices

Depression, 112-116, 115, 223

Desperation, 44

Diamond, Dan, 225-226
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Discounting, 199

Disempowerment, 54, 100, 101,
115, 145, 181, 200

Disengagement, 112-113,
222-225

Diversity, 255

Doubt, 138, 180

Dumping, 90

E
Ego, 173, 191, 212
Emotional commitment, 222
Emotional payoff, 34
Emotions, 27, 29-31, 33, 34, 50,
211
and decision-making, 214-220
and jobs, 113
managing, 218-219
Employee:
development, 233
retention, 240-247
Empowerment, 147, 152, 131,
232
Engagement, 113, 221-226, 229,
231
Event vs. What You Learned
Chart, 189
Everett, Jim, 203-204
Excesses, 35
Experiences, life, 29, 31, 33, 172
Extraordinary life, 182

F
Failure, 16, 17, 130, 137, 184-189
Family:

of origin, 173

women’s role in, 85
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Fear, 124-126, 138, 146, 161,
172, 173, 181, 201-202, 235,
238

Feedback, 90, 100

Feelings, 34, 101-102

Feminine power, 56-61

Finances, personal, 103-111

Fitting in, 91, 94

Frominvisibletoinvincible.com,
156, 203, 257

G
Gender steceotyping, 92-93
“Getting 't"Done,” 123-128
Glags ceiling, 243
Giobal purpose, 39—40, 48-49
Goals, 4950

unrealized, 138-139
God, 25-31, 33, 34, 35, 190-197,

249-250, 253, 254

God-Self, 26, 27, 33, 191
Gratitude, 172, 196-197
Greatness, 11

H

Habits, 35

Happiness, 19

Healing, 160

Health, psychological, 158
High Five Yourself™ 16
Hope, 180

I
Identity, 227-233
Imagination, 141
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Impact, 54
defined, 3-10
and depression and anxiety,
115

and engagement, 222

how to have it, 15-20

and potential, 135

and self-empowerment, 181
and self-esteem, 167—170
what happens without it, 21
what increases it, 117-204
what it is, 1-21

what undermines it, 63-116

Index

J
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by instigation, 75-76

and depression and anxiety,
115

kinds of, 73-74

Jobs:

who has impacted you most, 6

why it's important, 23-61
at work, 205-255
Impact Cycle, 32-37
Innovation, 237-239
Integrity, 101
Intention, 7
Internal goals, 50, 51
Interpersonal relaticnships, 231
Intuition, 1732,179—-180
Invincibility, 54
and core wounds, 160
and depression and anxiety,
115
and personal accountability,
129-133
practical ideas for increasing,
110
requirements for, 93-95, 154
and timing, 131
Invisibility, 13, 72-78, 86, 131,
241
by absence of activity, 75-77
by agreement, 7475

L

choosing, 217-218

creating encouraging work
environrient, 232

retaining top talented women,
229, 240-247

sasisiaction, 113

and spirituality, 248-255

and women, 85, 86, 227-228

Laschever, Sara, 202
Law of Identification, 27
Leadership, 4849

and gender stereotyping,
92-93

masculine model, 60

outside-in model, 250

and risk, 237

training women for, 246247

and women, 86, 93, 98, 101

Learning opportunities, 173, 187
Life, extraordinary, 182
Life purpose, 7, 25-31, 33, 34,

38—44, 191, 193
and brand, 45-51
congruency with projects,
128
fulfilling promise of, 121

Limitations, 138
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Living on purpose, 40—42, 82,
125, 231
Love, 7, 172

M
Marketing, 208, 249
Masculine power, 56-61
Material goals, 50
Mistakes, 173
Money:
and power, 103-111
Money and Power exercise,
106-107
My Big Fat Greek Wedding,
59

N

Needs/neediness, 81-82

Neglect, self, 80

Negotiation Rules! (Nyden),
202

Nurturance, 59

Nyden, Jeannette, 262

()
Opportunity, 173
Other-centeredness, 84, 87, 144

Outside-in leadership model, 250

P

Participation, user, 151

Passion, 114, 225
Passive-aggressive behavior, 100
Patriarchy, 250

Perfection, 19

Performance, 140

Permission, 16, 119-122,
143-149, 181
spiritual, 190-197
Permission 2.0, 150-156
Personal brand, 46—47
Personal power, 54, 56-01, 88,
105, 150, 151
Personal purpose, 39, 48, 49.
See also life purpose
Perspective, 184-185
Potential, 134-142
Power, 54, 5661
and money. 103-111
and wemien, 88, 150
Praise; &/
Praver, 33
Pr=senteeism, 112, 242
Profit, 218-219
Purpose, 38-44, 45406, 54.
See also life purpose
Putting oneself last, 84—-89

R
Reciprocity, 209
Recognition, 86-87
Rejection, 184-189
Relationship marketing, 208,
249
Relationships, 214
and corporate America, 245,
249
feminine, 59
interpersonal, 231
managing, 218-219
and self-esteem, 85
and women, 88, 96-102
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Resilience, 15
Responsibility, 82, 151, 231
Rewards, 155
Risk, 158, 168
and courage, 173
and innovation, 237-239
and self-trust, 172

S
Safety, 18, 176
Satisfaction, life, 219
Self-acknowledgment, 13
Self-appreciation, 13
Self-awareness, 33, 70, 174,
191
Self-confidence, 15, 19, 93,
168
Self-determination, 144
Self-empowerment, 153, 181
Self-engagement, 222
Self-esteem, 81, 85, 159-140, 174,
232
and impact; 16/-170
and potential, 140
and women’s core wounds,
159
Self-help, 210
Selfirst, 81
Selfishness, 79-83
Selflessness, 79-83
Self-neglect, 80
Self-perception, 224
Self-permission, 143-149, 181
Self-trust, 19, 60, 93, 168, 172,
177-183, 237
Selfullness, 81
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Self-worth, 110, 199-200
Shelton, Chuck, 7-8
Solomon Accountability
Model™, 229-230
Spiritual anxiety, 115
Spirituality, 27, 33, 50, 192
and work, 248-255
Spiritual permission, 190-197
Stamina, 15
Stereotyping, 9%2-93
Stupidity, 172-173, 174
Success, iQ6

T

“Ialking It to Death,” 123-128

lension, internal, 145

Timing, 124, 131

To Prove vs. To Demonstrate
Chart, 163

Tornay, Claire, 4-5

Torres, Dora, 136

Treasures, 119-122

Trust, 19, 60, 93, 168, 172,
177-183, 237

Truth, 253

U
Ultimate goals, 50
User participation, 151

A%

Validation, 228
Values, 45
Visibility factor, 13
Vision, 68-71
Vulnerability, 155
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w
Will. See choices
Women:
acceptable behavior, 92
and consumer spending, 217
and corporate America, 80,
227-228, 242-247
and courage, 234-236
and engagement, 229
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and personal power, 105, 150

and relationships, 88, 96-102

retaining as employees,
240-247

role in family, 85

and self-empowerment, 153

and self-esteem, 159, 232

and spirituality, 252

and work, 85-806, 228, 232

fears, 146 Women. Courage. Leddership™,
and leadership, 86, 93, 98, 101, 65
246-247 Women Don’t Ask.(Babcock), 202

and money, 103-111 Work. See jobs



