
E1BINDEX 01/05/2010 12:58:12 Page 167

I N D E X

A

Abrasive orientation, 36, 108–111

Adapting (adaptability), 25, 26,

33–34, See also Cultivating

competency; Flexing (Flexing

competency); Incenting

(Incenting competency)

Advancement, opportunities for,

45

Affirmation, 95

Age cohorts, 16–18

Ageism and age discrimination, 37–

46

recent interest in, 37–38

and stereotype threat, 39

survey on, 40–46

Age norms (age norm theory),

19–20

Aging, global, 7–8

Aikido, 102

All-stars, identifying your, 155–157

American Sociological Review, 17

Apathy, 142

Argyris, Chris, 54

Attending to authority bias, 135

Attention, getting, 82, 83

Austrian, Sonia, 18

Authority, 5, 9, 27, 110–111, 156

Autonomous orientation:

and bias of experience, 51–53

as Millennial intrinsic value,

50–51

Autonomy (Autonomous

orientation), 35, 50, 51, 57

B

Baby Boomers, 5–6, 8, 15, 16,

18–20, 31, 83, 95, 96,

109, 145

Befriending employees, 88–89

Belonging needs, 144, 145

Benko, Cathleen, 159

Bias, suspension of, 25, 33–34, 52,

158–159

Bollas, Christopher, 16

Boredom:

anticipating, 75, 78

with job description, 137

Brainstorming, 72

Broadening (Broadening

competency), 36, 91, 120

and consequential thinking

model, 124–125

and learning from success/

failure, 122–123

practicing, 123–124

167

CO
PYRIG

HTED
 M

ATERIA
L

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



E1BINDEX 01/05/2010 12:58:12 Page 168

Builders, 5, 15, 16, 18, 19, 109, 144,

145
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