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nominal scale of measarement, 60-61
NV Workshop tocl, 256-58

(0]
OLAP (Or-Liite Analytical
Piocessing), 242
OPTGRAPH program
arout, 263-64
bi-connected components,
265-66
connected components, 265
network measures, 267-70
recognizing groups within social
networks, 264-67
optimization models, 134-35
ordinal scale of measurement,
61-62
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