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Accentuate your strengths, 51–53
Accomplishment, 27
Aging, 123
Ali, Muhammad, 80
All-caps phrases, 162
Allen, Woody, 53
Analogy, 76
Anchorman, 28, 30
Anonymity, 204
Anxiety, 185–189
Anxiety reducers, 189–194
Apologizing, 189
Appearance, 53
Apple, 76
Apple brand, 20
Applegate, Christina, 28
Archetypal antiquity, 204
Archive.org, 167
Aristotle, 27
Artifact tactic, 219, 220
Atkinson, Cliff , 235
Attire, 213–216
Audience, 102–128

anxiety reduction, 193–194
baby boomers, 120–125
Generation X, 115–120
how to start, 107
Millennial generation, 104, 108–115
number one expectation, 217
over-simplifi cation trap, 125
targeting the presentation, 107

Audience fatigue, 69
Author (Schwertly), 255
Authority fi gure, 136
Avatar, 159

Baby boomers, 106, 120–125
Backchannel, 233–235
Backchannel, The (Atkinson), 235
Background colors, 163
Beard, 208
Beatles, The, 92

Best moments in presentation history. 
See Great presentations

Bike analogy, 198–199
Black, 214
Blog, 229
Brain of youth, 131
Brainstorming, 68–71, 115, 191
Brand, 81
Breaking away form the script, 71
Breathing, 193
Buff er zone, 158
Building a brand, 81
Building trust

be factual, 91
be giving, 92
genuineness, 90–91

Burgundy, Ron, 28, 30
Business dress, 213–216
Business travel tips, 210–211
Businessman, 132
Buzz, 228–230

Calm, 54
Capitalization, 162
Chalkboard, 168
Charisma, 250
Chatterbox, 203–204
Children, 131
Churchill, Winston, 8, 40
Cleanliness, 207–211
Clip art, 165
Closing, 219–223
Clothing, 213–216
CNN, 234
Colonial explorers, 138
Color, 213–214
Commanding presence, 53
Commuting, 87–89
Composed, 54
Computer industry magnates, 76
Computer programs, 170–182

fl aws, 182
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Keynote 1.0, 171–173
PowerPoint, 171–173, 176
Prezi.com, 177–180, 182
SlideRocket.com, 174–177, 182

Concealed distraction, 4
Conclusion, 219–223
Confi dence, 133, 200, 250
Conformity, 131
Conserving resources, 69
Contact information (Schwertly), 255
Content, 57–58, 61–128

audience. See Audience
clarifying objectives, 66–67
commuting, 87–89
ego, 95–97
Lincoln, Abraham, 55
outline. See Outline your content
theme, 71–72
trust. See Building trust
white service coat, 100

Continuous theme, 72
Cookie-cutter presentations, 125
Corporate irresponsibility, 110
Cramer, Jim, 53
Creative commons license, 166
Creativity, 71, 80, 131–133, 141
Credibility, 84, 87–90, 96
Curiosity, 219
Customization, 179

Data, 163
Deft twist to an old story, 48
Delegation, 236
Delivery, 59, 183–239

anxiety reducers, 189–194
attire, 213–216
backchannel, 233–235
bike analogy, 198–199
business travel tips, 210–211
chatterbox, 203–204
closing, 219–223
fear, 198
fi rst impression, 216–219
hygiene, 207–211
nonverbal, 205–216, 221
online presenting. See Internet
sensei, 195
style, 211–219

Dell, Michael, 76
Dell Computer, 76
Democratic idealism, 205
Design, 58–59, 129–182

detoxing process, 156–157
everyday infl uences, 134–136

failure, 138–141
fonts, 160–161
imagery, 163–167
numbers, 161–162
pragmatic art, as, 137
presentation philosophy, 140
rule of thirds, 167
simplicity, 154–156
software. See Computer programs
strangers-turned-acquaintances, 136–138
styles and approaches. See Presentation design 

styles and approaches
technologically inept, 168–169
2D thin, 158–159

Detail, 215
Detoxing design, 156–157
Disrespect, 64
Doves, 152
Draper, Don, 69
Dressing the Man (Flusser), 214
Dry run, 79
Due diligence, 25

Educated audiences, 35
Eff ective presentation, 23
Ego, 95–97
Emotion, 189
Emotional connection, 49
Emotional feeling, 221
Empathy, 99, 104, 107
Empirical data, 91
Enron, 110
Enthusiasm, 93
Entrepreneur, 215
Equal-plane comprehension, 156
Espionage, 80
Ethos3, 255
Everyday infl uences, 134–136
Everystockphoto.com, 166
Excellence, 25–28, 32, 197
Execution, 133
Exercise, 191–193
Expanding horizons, 36–39
Expertise, 57, 84, 87

Facebook, 35, 229, 231
Facial hair, 208
Factual, 91
Failure, 138–141
Fashion sensibility, 211
Fast Food Nation, 110
Fear, 185–188, 198
Federer, Roger, 56
Ferrell, Will, 28
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Fingernails, 210
First impression, 16, 64, 216–219
Flexibility, 39–42
Flickr.com, 166
Flip chart, 168
Flusser, Alan, 214
Fonts, 160–161
Food, Inc., 110
Forbes, 215
Fotolia.com, 166
French fries/freedom fries, 106
Fresh perspective, 48
Friedman, Thomas, 32

Gates, Bill, 76
Gawkers, 88
Gehrig, Lou, 49–50
Generation X, 115–120
Genuineness, 90–91
Getty Images, 166
Gettysburg Address, 40, 54
Gide, Andre, 3
Giving perspective, 92
Gladwell, Malcolm, 47–48
Go forth and dominate, 243–253
Godin, Seth, 142
Godin method, 142–144
Going viral, 46
Google, 35, 166
GQ, 215
Gray, 213
Great presentations

Gehrig’s farewell speech, 49–50
Gladwell’s 2005 Blink presentation, 47–48
Jackson’s 1984 David and Goliath speech, 48
Jobs’ 1984 introduction of Macintosh, 47
Lessig’s 2002 Free Culture presentation, 48–49

Greatness, 243
Group-think, 200, 202, 223

Hair, 207–209
Happiness, 27
Hardt, Dick, 19
Heightened awareness, 80
Highway driving, 87–89
Hipsters, 106, 107
Human mind, 17, 38, 69
Humility, 42
Hygiene, 207–211

Idea economy, 37
Idleness, 165, 191
Ignite, 149–150

Imagery, 163–167
Imaginary 10-year-old, 74
Imagination, 190
Imitation, 134
Impact, 46
Implied authority, 85, 90, 136
Implied contract, 85
Impulsivity, 157
Infectious belief, 49
Infl uence, 46
Infographics, 163
Innermost desires, 250
Innovation, 83
Interactivity, 115
Intern, 169
Internet, 224–239

backchannel, 233–235
buzz, 228–230
slidecasting, 227–230
social media outlets, 230–235

Interstate highway, 87–89
iPad, 102–103
iPhone 4, 19
iStockphoto.com, 166
Italics, 162

Jackson, Jesse, 48
Jobs, Steve, 19, 47, 76, 249
Journalism, 203
Just do it, 243–253

Karate Kid, The, 195–198
Kawasaki, Guy, 147
Kawasaki, method, 147–148
Kennedy, John F., 6
Keynote 1.0, 171–173
King, Martin Luther, Jr., 8
Know the room, 193

Landscape painter, 132, 133
Language complexity, 76
Lao Tzu, 39, 40, 42
Last Lecture, The (Pausch), 19
Lee, Bruce, 79–81
Lessig, Lawrence, 48–49, 145
Lessig method, 48, 145–147
Lincoln, Abraham, 40, 50–55

height/top hat, 51–53
preparation, 54–55
presentation demeanor, 53–54

Long distance communication, 203
Longevity, 39
Love, 249
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Machiavelli, Niccolo, 110
Mad Men, 69
Magnetism, 53
Make it your strength, 190–191
Martin, Demetri, 168
Maslow’s hierarchy of needs, 250
Mass commute, 87–89
Mathematics, 177–178, 188
McDonald’s, 119, 120
Meaningful, 55
Men in Black, 202
Metaphor, 76
Miami Vice look, 208
Michelangelo, 133
Microsoft, 76
Millennial generation, 104, 108–115
Mission statement, 66
Miyagi, Mr., 195–198
Mnemonic device, 38
Momentum, 90
Morning talk shows, 230
Murphy’s law, 174

Navy (color), 213
Networking, 229–233
Nonverbal delivery, 205–216, 221
Normal, 218
Numbers, 161–162

Obama, Barack, 50, 97
Objective, 66–67, 236
Oblivion, 31
Old guard, 31, 32
Omniscient view, 42
Online presenting. See Internet
Open your heart, 81
Originality, 71
Outline your content, 73–79

conclusion, 78
introduction, 76–77
supporting points, 77
thesis, 77

Outsourcing, 133, 134
Over-simplifi cation trap, 125
Overdressing, 215

Panda bear, 220
Pandering, 107
Partner, 56, 69
Passion, 25, 93, 249, 251
Pausch, Randy, 19
Pavlov, Ivan, 199
Pecha Kucha, 148–149

Perception, 17–20, 23, 25, 202
Permanence, 39
Personal attire, 213–216
Personal hygiene, 207–211
Personal taste, 102
Personally extraordinary, 50
Persuasion, 79
Philosopher, 132
Photography, 165–167
Physical exercise, 191–193
Picture of authority, 30
Planning ahead, 170
Poor presentation, 22
PowerPoint, 171–173, 176
Practice, 79
Pragmatism, 80
Predictability, 131
Preparation/preparedness, 54–55, 188, 194
Presentation/presenting

cardinal sin, 66
certainties, 63
clarifying objectives, 66–67
content. See Content
delivery. See Delivery
design. See Design
ego, 95–97
habit, as a, 95
language complexity, 76
number one job, 64
online presenting. See Internet
serial presenting, 224–226
theme, 71–72
three key area, 57–59
unchanged nature of presentation, 246

Presentation delivery. See Delivery
Presentation demeanor, 53–54
Presentation design. See Design
Presentation design styles and approaches, 

141–150
Godin method, 142–144
Ignite, 149–150
Kawasaki, method, 147–148
Lessig method, 145–147
Pecha Kucha, 148–149
Takahashi method, 144–145

Presentation gods, 43–60
examples. See Great presentations
Lincoln. See Lincoln, Abraham
top 10 list, 44–46

Presentation revolution, 31–36, 85
Presentation Zen (Reynolds), 142
Pressure, 250
Prezi.com, 177–180, 182
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Primal fulfi llment, 27
Primitive presenting, 168
Prince, The (Machiavelli), 110
Principles-based learning, 39
Psychological setting, 85
Publicdomainpictures.com, 166

Redirection, 219
Refl ection, 55
Rehabilitate the creative mind, 134
Rehearse, 79
Relational resources, 136–138
Relax, 193, 250
Reputation as a man, 50
Reservation, 249
Resonance, 23
Resources (Schwertly/Ethos3), 255
Respect, 64
Revolutionary, 32
Reynolds, Garr, 142
Risk, 198
Roosevelt, Franklin Delano, 8
Routine presentations, 140
Rubberneckers, 88
Rule of thirds, 167

Safe presentations, 136
Sans serif fonts, 162
Schwertly, Scott, 255
Screen Bean, 165
Second pair of eyes, 56
Sensei, 195
Serial presenting, 95, 224–226
Serif fonts, 162
Seven-second period of time, 16, 64, 216
Short term memory, 78
Shower facilities, 210
Silence, 217–218
Simplicity, 154–156, 251
Skin tone, 214
Slidecasting, 227–230
SlideRocket.com, 174–177, 182
SlideShare.net, 227, 230
Small-scale presentations, 190, 199
Smartphone, 229
Social media outlets, 230–235
Software. See Computer programs
Sounding board, 195
Starbucks, 119–120
Stigmatic fonts, 162
Stock photography, 165–167, 176

Stories, 38, 39, 48
Strangers-turned-acquaintances, 136–138
Strategy, 83
Style, 211–219
Styles and approaches. See Presentation design 

styles and approaches
Super Mario, 158
Supporting points, 77
Sxip Identity, 19

Takahashi, Masayoshi, 144
Takahashi method, 144–145
Tao Te Ching (Lao Tzu), 39
Target audience. See Audience
Technological skydiving, 170
Technologically inept, 168–169
10/20/30 rule, 147
Theme, 71–72
Theme hopping, 72
Thesis, 77
Thesis paper format, 74
Thin decks, 158
Three, 56–57, 74
3D, 158, 159
Time and space abnormalities, 226
Toiletry bag, 210
Top 10 best presenters, 44–46
Traffi  c accident, 88–89
Tribalism, 204
Trust, 85, 87, 90, 153. See also Building trust
Twitter, 229, 231, 233–235
Twitter as backchannel, 233–235
2D thin, 158–159
280slides.com, 176

Underdressing, 215
United States National Archive, 167
Untrustworthy audiences, 154

Venue, 193

Waiting tables, 67
Warhol, Andy, 133
Web presence. See Internet
White service coat, 100
Whiteboard, 168
Wizard of Oz, 59
Woods, Tiger, 56

YMCA, 210
YouTube videos, 140
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