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pay-to-play functions, 74
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personal responsibility, 94–96
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pretexting, 154–155
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predatory pricing, 216
unfair competition practices, 213–216

pricing laws, 208
primary stakeholders, 164
principals, 258
printer security, 287
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protecting, 96–97
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product bundling, 216–217
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protecting
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International Business for Christians, 
Muslims, and Jews, 337–341
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reputation, effects of unethical behavior 
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cultural differences, 299–300
in workplace, 141

responsibility for actions, 197–198, 334
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on naked short selling, 274
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on IBM, 268
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on naked short selling, 274
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self-interest, 140, 141, 318
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shareholders, 165
Shell (Web site), 16
Sherman Antitrust Act (1890), 206
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stakeholder theory, 162.  See also 

stakeholders
stakeholders

corporate duties and obligations of, 
163–164

defi ning, 161–162
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Tobacco Master Settlement Agreement 

(1998), 93
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honesty with, 312
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