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Housing Enterprises; Live Local Alberta

Community wealth, 90
Community Wealth Ventures (CWV), 

78–79, 89, 91–92, 93, 96, 381, 382
CompassPoint study, 190, 191, 198
Compensation and benefi ts, 211–214
Competition: networking versus, 38, 130–131, 

133; sharing with the, 38, 133, 135
ConAgra Foods, 86, 226, 274
Confl ict of interest: funding restrictions 

due to, 223; perception of, in corporate 
partnerships, 95

Congressional Black Caucus, 66
Connecticut Alliance for Juvenile 

Justice, 300
Connolly, A., 142, 349
Conservative organizations, founder’s 

syndrome in, 192. See also The Heritage 
Foundation

Consultants: for program evaluation 
and improvement, 168; six practices’ 
applicability to, 21

“Contract with America,” 144, 372
Cooper, S., 304, 309–310, 312–313, 

314, 393
Coors, J., 175, 373
Corporate partnerships, 82–88; basic 

model of, 83, 97; benefi ts of, 83; cause-
marketing, 83, 90–92, 94, 156; due 
diligence for, 95; exemplary, listed, 86; 
exploitative, 94–95; fi nding good fi ts 
for, 94–95; impact of, 80–82, 83, 96–98; 
implementing, 240, 242; leveraging, 
77–78, 96–97; of local and small 
nonprofi ts, 301–305; with marketing 
departments, 91; mission-drift risk in, 93;
models and evolution of, 83, 90, 
97–98; nonprofi t skepticism toward, 76; 
overview of, 78; and perception of selling 
out, 93–94; policy advocacy and, 62, 155; 
potential confl icts of interest in, 95; risk 
management for, 92–96, 98–99; social 
entrepreneurship and, 76–77, 217; social 

sector debate over, 76–77; trend in, 82; 
update on, post-2005, 273–276; win-win 
dynamic in, 83–85, 247–248

Corporate philanthropy: evolving 
partnerships from, 83, 87–88; in funding 
strategy, 69, 221–222; for local and small 
nonprofi ts, 305; as percentage of total 
revenues, 218

Corporate social responsibility movement, 
76–77

Corporate sponsorships, 83, 86–87, 
276, 308

Corporation for National and Community 
Service, 359, 388

Counter-cyclicality paradox, 256–258
Cranston-Gonzalez National Affordable 

Housing Act, 387
Credibility: corporate partnerships and, 

94–95; policy advocacy and, 51, 66–67
Credit sharing, 132, 140–142, 148, 314
Criminal justice organizations. See Georgia 

Justice Project; RYASAP
Criminal justice system inequalities, 

293, 296
Crises: fi nding opportunity in, 264–266; 

overcoming organizational, 203–208, 
264. See also Disaster response; Economic 
recession; Tumultuous times

Cross, T., 185, 219, 281–282, 354, 390
Crowd-sourcing, 275
Crutchfi eld, L. R., 7, 20, 329
CSX, 86, 87
Cultivation events, 111–115; list of top, 112
Culture, organizational: adaptation styles 

and, 156–164, 170–173; balancing, 
170–173; “Free Spirit,” 156, 157–160, 
164, 170–171; hiring for fi t to, 210–211; 
“MBA,” 157, 161–164, 171–172

D
Daring to Lead, 190, 191, 198
Daugherty, T., 108–109, 352
Davies, K., 75
Davis, M., 188, 352
Davos World Economic Forum, 16
Decentralization, of networks, 146–147
Dees, G., 41, 77, 269
Delacôte, G., 127, 179, 189–190, 196, 198, 

286, 350, 365
Delphi methodology, 333

bindex.indd   431bindex.indd   431 16/03/12   7:51 AM16/03/12   7:51 AM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



432  Index

Delta Airlines, 194, 261
Deming, W. E., 405n. 4
DeWine, M., 116
Diagnostic Tool, 321–323
Dine Out for No Kid Hungry, 150–151, 

380, 382
Direct service. See Service delivery
Disaster response, 264–266
Discovery Place, 126
Disney, 194
Disrupters, 143, 146–147
DIY/maker movement, 263, 276
Do More Than Give: The Six Practices 

of Donors Who Change the World 
(Crutchfi eld, Kania, and Kramer), 7, 21

Dobson, J., 176
Dodd-Frank Wall Street Reform and 

Consumer Protection Act of 2010, 68, 
158, 257, 272

Doerr, J., 116, 117
Donors: board role in cultivating, 198; 

comfort of, with nonprofi t corporate 
relationships, 94; community building 
with, 119–121; creating meaningful 
experiences for, 113–115, 118–119; 
engaging and mobilizing, 101–123, 
220–221, 261–263; fundraising strategies 
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trajectory of, 229; GuideStar rating of, 
227; history of, 388; impact summary 
of, 33, 386; international division of, 
387, 388; issue areas of, 14; leadership 
development activities of, 139; mission 
and purpose of, 385; National Coalition 
of, 387; networking of, 129, 133–134, 
139, 141, 281–282; organization of, 
386–387; participants in and recipients 
of, 386; policy advocacy of, 60, 64, 
67–68, 217; profi le of, 33, 385–388; 
program evaluation at, 167; programs 
and activities of, 33, 385–386; revenue 
sources of, graphed, 218; revenues 
of, 33, 208, 254, 387–388; second-in-
command at, 185; senior executive team 
at, 186–187; shared leadership at, 184, 
185, 186–187, 194–195; U.S. Department 
of Labor authorization of, 387, 388; 
update on, post-2005, 281–282, 284

Yzaguirre, R., 61–62, 66, 179, 184, 187–188, 
197, 206, 222, 226, 286, 353, 376

bindex.indd   449bindex.indd   449 16/03/12   7:51 AM16/03/12   7:51 AM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



bindex.indd   450bindex.indd   450 16/03/12   7:51 AM16/03/12   7:51 AM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



bindex.indd   451bindex.indd   451 16/03/12   7:51 AM16/03/12   7:51 AM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



bindex.indd   452bindex.indd   452 16/03/12   7:51 AM16/03/12   7:51 AM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.1000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 150
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 150
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /CreateJDFFile false
  /Description <<
    /FRA <>
    /ENU (Use these settings to create PDF documents with higher image resolution for improved printing quality. The PDF documents can be opened with Acrobat and Reader 5.0 and later.)
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308000200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e30593002537052376642306e753b8cea3092670059279650306b4fdd306430533068304c3067304d307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e30593002>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


		2012-03-30T06:11:12-0400
	Certified PDF 2 Signature




