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Index

Academic websites,

credibility of, 34

ACT! software, 21, 22

Addictomatic, 237

Advertising, online

classified, 163–165

copywriting, 73–75

pay-per-click, 166–169

on YouTube, 234–235

AdWords (Google), 166–169

Affiliate marketers, 91

Alerts, Google, 34–35, 236

Alexa rankings, 100–102, 163

Alt tags, 87–88

Amazon.com

and LinkedIn, 210–211

One-Page Business Plan, 29, 30

posting on, 160–162

as sales platform, 104, 184

American Express OPEN, 173

Analysis, SEO

data interpretation, 100–102

diagnostic tools, 95–97

Google Analytics, 52, 98–99, 165,

174, 241

Anchor text, 90, 155

Anderson, Chris, 6

Angelfire, Lycos, 90

Articles, publishing, 64–66, 154–156

Assistants, virtual. See Outsourcing

Associations. See Groups/clubs,

online

Audacity software, 152, 153, 183

Audio content, 151–153

Australian Tourism Board, 227

Author Resource Box, 51, 68, 154–156

Authors, website

content providers, 50–52

links to, 68, 154–156

Autoresponders, 68–69, 148–150

aWeber, 68, 69, 107, 150

Bannister, Roger, 8

BaseCampHQ.com, 54

Bay Area Biomedical Consultants, 208

Belief systems, refining, 8–10

‘‘Beyond the Rate’’ podcast, 151

Big-Boards directory, 19, 158

Bing, 237

Blentec, 230, 231

BlogCarnival.com, 64, 126–127

BlogCatalog.com, 118

Blogger.com, 90–91

Blog Link, 210

Blogs

as articles venue, 64–65

benefits of, 81–82

carnivals, 126–127

directories, 117–118

guest contributors, 123–125

interviews for, 123–125

links, outbound, 119–120

as marketing tool, 54

monitoring, 237
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Blogs (continued )

outsourcing, 51–52

posting comments on, 158–159

subscribing to, 121–122

BlogSearch, Google, 121, 159, 237

Bly, Bob, 121

Bookmarking, social, 131–133

Bounce rate, 99

Box14 Financial, 22

Branding, online, 134–136

via Facebook, 220–222

maximizing, 241–244

via Yelp, 141

Brogan, Chris, 121

Bulleted lists, 65, 87

Burchard, Brendon, 121

Business model

belief systems, 8–10

business plans, 28–30

defining, 3–5

elevator pitches, 15–17

e-mail lists, 24–27

expertise, 6–7

profit drivers, 11–12

prospect lists, 21–23

target market, 18–20

value proposition, 13–14

Business plans, 28–30

BusinessWeek, 109

Calls to action

in elevator pitch, 16

in online articles, 155

in PDF reports, 197

in sales copy, 74, 75

on website, 46

CamStudio, 185

Camtasia, 185

Carnivals, blog, 126–127

Cashmore, Pete, 121

CDs, recording, 183–186

Chamber of Commerce, 116

Citysearch, 134–136

Classified ads, online, 163–165

Clubs. See Groups/clubs, online

Codes, search-refining, 33–35

Cognitive execution cycle, 9

Comaford, Christine, 11

Comments

cross-referencing, 241

monitoring, 236–238

negative, 83–85, 130

posting, 157–162

soliciting, 129, 233

Company Buzz, 212

Competitors

differentiating from, 74

keyword ideas, 36–37

Twitter searches, 196–197

Conferences. See Event marketing

Constant Contact, 68, 69, 150

Contact management systems,

21–23

Content, website

advanced, 63, 70–72

articles as, 154–156

attributes of effective, 86–88

automatic updates, 53–54

beginner, 62, 64–66

categorizing, 62–63

on club sites, 174

customer-provided, 226–228

freshness factor, 86

generating, 50–52

high-value, 53–55

intermediate, 62–63, 67–69

interviews as, 123–125
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social media, 189–190

types of, 226

Content management software,

21, 22

Content management systems, 79

Conversations, online

as marketing venue, 128–130

participating in, 189–190

planning, 56–58

Copywriting, effective, 73–75

Costs

article distribution, 154, 155

blog-related, 52, 82, 118

CD-related, 184

commission-related, 150

DVD-related, 184–185

e-mail–related, 25–26, 148

event marketing, 176

1ShoppingCart, 107

pay-per-click, 166–168

podcast-related, 152, 153

press releases, 170, 171

product price points, 61

video recorders, 65

website hosting, 80

Coupons,Yelp, 141

Craigslist, 82, 163–165, 176

Credentials, sales role of, 74

Credibility. See Trust

Customers. See also Prospects,

attracting

catering to, 59–61

endorsements by, 226–228

solving problems for, 11–12

targeting specific, 18–20

wowing, 241–242

Data, SEO. See Analysis, SEO

Delicious, 64, 131, 133, 241

Diagnostic tools, SEO, 95–97

Dickson, Tom, 230

Differentiation, 16, 74

Digg

bookmarking, 64, 131–133

cross-referencing, 241

as facilitator, 129

monitoring, 237

Directories, online

Big-Boards, 19, 158

blog-related, 117–118

e-book, 65

by industry, 115–116

localized, 134–142

Directory.mozilla.org, 115

Distribution lists, e-mail, 24–27

DMOZ, 115

Domain names, 87–88, 95–96

Drupal, 79

DVDs, recording, 184–186

eBay, 103–104

ebookdirectory.com, 65

ebook2u.com, 65

Elance, 110

Elevator pitches, 15–17, 41–42

E-mail

addresses, capturing, 67–69

as interview venue, 124

marketing via, 24–27, 148–150

Emotions

addressing, 74

catering to, 60

marketing role, 13–14

as motivator, 11–12

Entrepreneur and Small Business

Academy, 173

Event marketing, 176–179, 202, 212

Event Peeps, 202
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EverNote.com, 54

Excel, 21–23

Expertise. See also Specialization

demonstrating, 154–162, 183–186,

229–232

developing, 6–7

leveraging, 62–63

EzineArticles.com

for content ideas, 51

cross-referencing, 241

for keyword selection, 7

market share of, 155

publishing on, 64

Facebook

Alexa ranking, 101

and blogging, 81

for business, 214–216, 223–225

as club platform, 173

cross-referencing, 241

event marketing aid, 177–179

as facilitator, 129

integrating, 191–192

leveraging, 214–225

as marketing tool, 20

product launch aid, 181

terminology, 214

vis-à-vis Twitter, 194

value-added apps, 54

video posts, 234–235

as virtual democracy, 132

Yelp with, 142

Feeder websites, 90–91, 121–122

Ferriss, Tim, 109, 110, 121

File extensions, 33–35

Flickr, monitoring, 237

Flip recorders, 65, 66

Forums, online, 129, 157–159, 234

4-Hour Workweek, The (Ferriss), 109

Foursquare app, 140, 223

Freebies, 62–63

FreeConferenceCall, 124, 183

FriendFeed, 192, 194, 241

FullCalendar, 176

GarageBand, Macintosh, 152, 153

General Electric, 173

General public license, 79

Geocities, Yahoo!, 90

GNU, 79

GoDaddy.com, 80

Godin, Seth, 121

Goldmine software, 22

Google

AdWords, 166–169

Alerts tool, 34–35, 236

Alexa ranking, 101

Analytics, 52, 98–99, 165, 174, 241

blog resource, 120, 121, 122, 159

as club platform, 173

diagnostic tools, 95–96

Facebook and, 215

keyword research, 37, 38–40

LinkedIn and, 207–209, 212

as marketing tool, 18–20

monitoring tools, 236

niche searching, 6

PageRank, 89–91, 101–102

Places listings, 137–139

prospect directories, 22, 23

searches, targeted, 33–35, 101,

158–159

SEO, 33–35, 41–42, 52, 86–94

shopping carts, 107

video posts, 234–235

Webmaster Tools, 95–96

for website building, 80

Wordtracker, 38–39
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Graphics, caveats, 96–97

Groups/clubs, online

joining, 201–203

organizing, 173–175

Guest posts, 123–125

Hashtags, 5, 176–177

Hewlett-Packard, 173

Hits, visitors versus, 100

Homepages

ease-of-use issues, 45

positioning statement, 56

surrogate (SEO), 92–94

title tags, 42–43, 45

H1 tags, 87–88, 215

HootSuite, 237

Horan, Jim, 29

HostGator.com, 80

Hosting, website, 80

HTML, 87–88, 127, 215

Hub websites, 89–91

Identity. See Branding, online

Image, online. See Branding, online

Inbound links, 89–91

Incentives

for blog contributors, 51–52

via Facebook Places, 223–225

freebies, 196–197

limited offers, 180–182

via You Tube, 227–228

InfoUSA, 22

Infusionsoft, 68, 150

Internet Explorer, Microsoft, 36

Internet presence

establishing

content, categorizing, 62–72

conversations, 56–58

framing the vision, 59–61

Google help, 33–35

keywords, generating, 36–40

market research, 18–20, 33–35

positioning statements, 41–43

profit-generating ideas, 70–72

sales, 44–46, 73–75

traffic-building tips, 67–69

trust-building tips, 64–66

website cornerstones, 47–55

expanding

blogs, 117–127

branding, 134–136

conversations, 128–130,

189–190

directory registration, 115–118

Google Places, leveraging,

137–139

localizing, geographic,

137–142

social bookmarking, 131–133

Yelp, leveraging, 140–142

maximizing, 241–242

Interviews, as blog content,

123–125

iPhone

in Blentec campaign, 230

Facebook deals, 224

iSnare.com, 65, 154–156

iTunes

and beginner content, 65, 66

as market research tool, 7

for podcasting, 151–153

JetBlue Airways, 196

Joint venture e-mail, 24–27

Joomla, 79

Kennedy, Dan, 121

Kern, Frank, 121
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Keywords

e-mail campaigns, 26

for Google Places, 138

Google searches, 33–35

ideas for, 36–37

narrowing focus of, 47–49

online directories and, 22, 23

pay-per-click, 167–169

researching, 38–40

SEO-targeted, 86–88

specialty-focused, 7

target marketing, 18–19

Twitter searches, 196–198

Kiwanis clubs, 116

Kunaki.com, 184

Law of Attraction, 9

Lawyer Ratings app, 212

Libraries, as resource, 22

Libsyn, 152

Limited offers, 180–182,

223–225

LinkedIn

and blogging, 81

as club platform, 173

cross-referencing, 241

event marketing, 177, 178

integrating, 191–192

leveraging, 201–213

as marketing tool, 20

video posts, 234–235

Links

inbound, 89–91

integrating, 241–242

on LinkedIn profile, 206

outbound, 119–120

as SEO metric, 101–102

Lions clubs, 116

Local listings

Google Places, 137–139

platforms for, 134–136

Yelp reviews, 140–142

Long Tail, The (Anderson), 6

Long tail phrases, 6, 167–168

Lycos Angelfire, 90

Mac GarageBand, 152, 153

Majon.com, 26

Make Yourself Useful

(Schwerdtfeger), 6

Marketing. See also Prospects,

attracting

conversations as, 128–130,

189–190

elevator-pitch-focused, 15–17

via events, 176–179

guidelines for, 145–147

limited time offers, 180–182

personalized, 107

via press releases, 170–172

research, 18–20, 33–35

vis-à-vis sales, 44, 46

Warrior Forum, 158

McDonald’s, 13

Meeting Professionals International

(MPI), 202

Meetup.com, 20, 173–175, 176, 192

MerchantCircle, 134–136

Meta tags, 36–37, 41–42, 88

Microphones, 152–153

Microsoft (MSN)

ad program, 166

Internet Explorer, 36

as sponsor, 173

website building, 80

Motivational sales copy, 73–75

MyBlogLog.com, 118

Myspace, 173
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Naked Pizza, 199

Negative comments, 83–85, 236

Netscape, 79

News-related websites, 170–172

New York Times, 109

Niche marketing. See Specialization

Obama, Barack, 60, 129

oDesk, 110

One-Page Business Plan, The

(Horan), 29

1ShoppingCart.com, 106–108

Open Directory Project, 115

Open source, defined, 79

OpenTable.com, 54

Opt-in e-mails, 26

Outsourcing, 109–111

Page descriptions, 87–88

Page metrics, 96–97

PageRank, Google, 89–91, 101–102

Pain, customers’

addressing, 73–74, 75

alleviating, 11–12

PayPal, 103, 107

Pay-per-click (PPC), 38, 166–169

PDF reports

via autoresponder, 68

content presentation, 65, 66

as incentives, 197

LinkedIn and, 211

searching for, 33

via status updates, 204–205

Pear Analytics, 193

Peer group ranking, 131–133

Phone interviews, 124

Photos, use of, 151, 177, 220–222

Ping.fm, 237

Plancast, 176

Podcasts, 65, 151–153

Pop filters, 152, 153

Positioning statements, 41–43, 45

Posting, online

comments, 157–162

video, 234–235

PowerPoint presentations, 33–34,

184–185, 211

Precision-optimized homepages,

93–94

Press releases, 170–172, 241

Problems, customers’. See Pain,

customers’

Product Launch Formula, 180

Products and services

launching, 180–182

price points, 61

revenue-producing, 70–72

value proposition, 13–14

Profiles

cross-referencing, 241–242

Facebook, 214–216

LinkedIn, 202–213

Profit equation, 11–12

Prospects, attracting

via ads, 163–169

via Amazon, 160–162

via articles, 154–156

via blogs and forums, 157–159

via CDs and DVDs, 183–186

via e-mails, 148–150

via event marketing, 176–179

via groups and clubs, 173–175

via LinkedIn, 202

via offline events, 176–179

via online ubiquity, 241–242

via podcasts, 151–153

via postings, 160–162

via press releases, 170–172
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Prospects, attracting (continued )

process of, 145–147

via product launches, 180–182

resources for, 21–23

role of credibility in, 183–186

via Yahoo!, 160–162

PRWeb, 170–172

Public relations, 170–172

Quality Score (Google), 168

Quotation marks, use of, 34–35, 39

Radian6, 238

Readers, 121–122

Real Estate Pro, 212

Recommendations, LinkedIn, 205

Reddit, 64, 131

Reese, John, 121

ReferenceUSA, 22

Resource tools, value-added, 54–55

Revenue

content-driven, 70–72

product price points, 61

profit equation, 11–12

Robbins, Anthony, 9

Robot.txt files, 96

Rotary clubs, 116

RSS, 81, 152, 191

Rule of Seven, 148

Rules for Renegades (Comaford), 11

Sales, online

content-driven, 67–72

copywriting, 73–75

PayPal, 103, 107

shopping carts, 106–108

venues for, 103–105

website image, 44–46

Salesforce.com, 22

SAP Community Bio, 212

Schawbel, Dan, 121

Schwerdtfeger, Patrick

as author, 6, 154

photos of, accessing, 177

services provided by, 56–57

website address, 70

ScoutLabs, 237–238

Screen captures, 184–185

Search engine optimization (SEO)

academic sites and, 34

analysis of, 95–102

via blogging, 81–82

via content, 52

via homepages, 92–94

via inbound links, 89–91

via keywords, 48–49, 86–88

via title tags, 41–42

Seesmic, 237

SEO-Browser, 96–97

Shankman, Peter, 121

Shopping carts, 106–108

Simple Machines, 129

Sites, Google, 90

Sitting duck keywords, 38–39, 42

Skype, 124

SlideShare, 211

Social bookmarking sites, 64–65

Social media

bookmarking, 131–133

Facebook, 214–225

integrating, 191–192

leveraging, 189–190

LinkedIn, 201–213

monitoring, 236–238

Twitter, 193–200

YouTube, 226–235

Social Mention, 237

SocialOomph.com, 194
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Source code, 36–37

South by Southwest conference, 177

Spam, 26

Specialization. See also Expertise

in elevator pitch, 16

and keyword focus, 48–49

Squidoo.com, 90

Starbucks, 13–14

Statistics, 74. See also Analysis, SEO

Status updates, 204–205

StumbleUpon, 64, 131, 133, 241

Subcontracting. See Outsourcing

Subscriptions, blog, 81, 121–122

Surrogate homepages, 92–94

Switchboard.com, 21, 22

Tactical Execution

autoresponder use, 68

homepages, 92

Meetup referrals to, 174

WordPress platform, 79

Target market, identifying, 18–20

Technorati

blog resource, 120, 121, 122, 159

as marketing tool, 20

registering at, 118

TechSmith, 185

Testimonials

photo cred, 151

sales role, 74

Text

formats, SEO, 87–88

metrics, 96–97

Thank-you cards, 125

Threads, online, 157–159

Three-blog networks, 90–91

Title tags, 41–43, 45, 87–88

Traffic monitoring, website.

See Analysis, SEO

Transparency, importance of,

190

TripAdvisor, 85

TripIt, 211

Trust

building, 62, 64–66, 119

credibility, 183–186, 243–244

via interaction, 26–27, 57

in marketing process, 145

via online ubiquity, 241–244

testimonials and, 74, 151

TweetLater.com, 194

Tweets app, LinkedIn, 212

Twellow.com, 196

Twitter

blogs via, 81

cross-referencing, 241

event marketing, 176–177

as facilitator, 129

hashtags, 5, 176–177

integrating, 191–192

leveraging, 193–200

monitoring, 237

search features, 196–198,

236–237

users, total, 3

as virtual democracy, 132

Yelp with, 142

Unique selling proposition (USP),

74

Unsubscribe requests, 68

URLs, 41, 87–88, 237

Value proposition, 13–14, 74

Vaynerchuk, Gary, 121, 229,

231

vBulletin, 129

Verticals, defined, 115
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Videos

DVDs, 184–186

effectiveness of, 226–228

podcasting, 151–153

promoting, 233–235

via status updates, 204

Viral marketing

tips for, 233–236

via Twitter, 199–200

via YouTube, 226–228, 231

Visitors, hits versus, 100

Walker, Jeff, 121, 180

Wall posts, Facebook, 218–219

Wall Street Journal, 109

Warrior Forum, 158

Web application frameworks,

defined, 79

WebifyBook.com, 193

Webmaster Tools, Google, 95–96

Webs.com, 90

Website Grader, 97

Websites. See alsoWebsites, specific

analyzing, 98–102

blogosphere, 81–82

cornerstones of, 47–58

developing, 79–80

keywords, 36–40

negative comments, 83–85

outsourcing, 109–111

positioning statement, 41–43

sales, 44–46, 103–108

SEO, 86–97

Websites, specific

ad-related, 166

Alexa, 100

Amazon Advantage, 104

Big-Boards directory, 19, 158

BlogCarnival, 126

BlogSearch, 159

CamStudio, 185

DVD-related, 185

eBay, 103

entrepreneur club, 173

EzineArticles, 155

Facebook deals, 224

FreeConferenceCall, 124

FullCalendar, 176

Google AdWords, 166

Google SEO analysis, 98, 101

Google Webmaster Tools, 95

outsourcing, 110

prospect lists, 21

PRWeb, 170

sales platforms, 103, 104

Schwerdtfeger, Patrick, 70

SEO analysis, 98, 101

SEO-Browser, 96

SEO links credits, 90

SocialOomph, 194

Tactical Execution, 92, 175

Technorati, 159

TechSmith, 185

Twitter searches, 196

URL submissions, 88

WebifyBook, 193

Website Grader, 97

Yahoo! Shopping, 104

YouTube meetups, 175

Zipidee, 104

Weebly.com, 90

Widgetbox.com, 54, 55

Widgets, defined, 54

‘‘Will it blend?’’ campaign, 230

WineLibrary, 229

Wiredmagazine, 6

Wire services, online,

170–172
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WordPress

feeder websites, 90–91

and LinkedIn, 210

as links resource, 120

open source site building, 79–80

as promotional offer, 54

Wordtracker, 38–39

WorkIt, 176

Wright, George, 230

www extension, 95–96

Yahoo!

ad program, 166

as club platform, 173

Geocities, 90

Local listings, 134–136

as marketing tool, 19, 20

PageRank score, 89

posting on, 160–162

as sales platform, 103–104

video posts, 234–235

Yellowpages.com, 21, 22

Yelp, 83, 134–136, 140–142, 223

YouTube

Alexa ranking, 101

cross-referencing, 241

group meetups on, 174–175

integrating, 192

leveraging, 226–235

LinkedIn and, 212

as market research tool, 7

podcasting, 65, 66, 68

as virtual democracy, 132

Zip codes, as categories, 21

Zipidee, 104
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