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Advertisement, 1, 16, 17, 49,
50

Affiliates, building relationship
with, 99–101

Allis, Ryan, 100
Amazon.com, 7, 19, 55
American Pickers (TV show),

37
Apple, 136, 139, 150, 153,

160
Association, power of, 130–131
Audience, 11, 55, 165. See also

Target audience
brand creation story and,

39–42
brand image and, 148–151
branding and, 8
valuable content and, 51

Audios, 50, 87
Authenticity, 156–158
Authority vs. expert, 21, 22,

23

Backstreet Boys, 22
Barnes and Noble, 199
Blanket marketing, 19
Blockbuster, 44–45, 201
Blog posts, 50, 52, 86–87, 175
Blogs, 49, 85–88, 131, 133

comments on, 175, 189
online presence through,

181
setting up alert for, 191

Brand advocates, 146–147, 162
BrandAgainstTheMachine.com,

132
Brand alliance, 99–101
Brand campaigns, 49
Branding, 1, 143–145. See also

Brands; Corporate
brands/branding

definitions, future, and
benefits of, 2

reason for, 5–10
trust and, 17–20
vs. marketing, 27–29

Brands, 1, 140–142, 202.
See also Facebook;
Personal brands/branding;
Social media

anchor belief, 34–35
creation stories of, 39–42
defining, 9–10
framework of, 11–13
against the machine, 1–4
master plan, 24–26
name of, 159–160
successful, 186–187,

193–194
Branson, Richard, 2, 8, 37, 83,

136, 141, 160, 201
British Petroleum (BP), 165
Broadcasting, social media and,

62
Bublé, Michael, 141
Buffet, Jimmy, 112

Burg, Bob, 76
Business(es), 43–46, 63, 71,

168–170, 197–201

Calendars, brand campaigns
and, 49

Call to action, 200
Caring House Project

Foundation, 115
Celebrity, turning personal

brand into, 75–78
Charity, aligning, 114–116
Clients, 8, 13, 15, 19–20,

171–173
Clinton, Bill, 112
Coach Purses, 6
Cobain, Kurt, 82–83
Coca-Cola, 22, 40, 166
Coke, 8, 166
Colgate, 80
Collective Soul, 153
Commitment, 4, 51
Communication, 13, 19, 20, 69
Company culture, 147
Compete.com, 190
Competition, 5–9, 24, 70,

168–170, 198
Competitors, 22, 32, 168–170,

191, 199
Connecting with people,

111–113, 133–135
Consistency, 138–139, 151,
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Constructive criticism,
responding to, 153–154

Consumers, 2, 56
Content, 12, 18, 25–26, 33,

50–53
Copying, 45–46, 71
Corporate brands/branding, 8,

9, 45–46
Crawford, Darren, 153
CrazyEgg.com, 190
Creation stories, brands and,

39–42
Creativity and innovation, 34,

203
Credibility, 102–104, 162
Cuban, Marc, 61
Customers, 20, 199

caring for, 54–59
firing annoying, 198
happy and satisfied, 178–180
honesty with, 165
moving prospects to,

161–163
standards for services, 55–56

Dell, Michael, 40
Dental Bliss, 106–107
Disney, Walt, 13, 39, 136
Disney brand, 136, 146
Domino’s Pizza, 80
DontSettle.org, 37
Downey, Robert, Jr., 158
Drummond, Ree, 39
Dyson, James, 42

eBay, 150
Eisner, Michael, 106
E-mail, 49, 120–123, 175,

203
Emotion, branding and, 6, 29,

36
Emotional attachment, brands

and, 8
Engaging with people, 60–62,

65–66, 67– 69, 157,
174–176

e|Spaces, 57
Evans, Paul, 169–170
Expert vs. authority, 21, 22,

23

Facebook, 18, 134, 135, 157
asking questions in, 175
brands and, 124–126
conversation on, 174
linking updates with

Twitter, 66

as one of the largest brands,
187

online presence through,
181

Fans, 111–113, 125, 127–129,
158

loyal, building, 185
measuring online, 190
personal brands and, 8
raving, 152, 153, 178

FedEx, 150
Ferrari, 7–8
Field of Dreams approach to

marketing, 15
Ford Company, 8
Fun, delivering, 130–142, 198

Garner, Randal, 106–107
Goals, 9, 21–23
GoDaddy.com, 27
Godin, Seth, 75
Google, 119, 135, 159

alert, 191
logo, 150
marketers and, 134
as one of the largest brands,

16, 187
Graco Sweetpeace Infant

Soothing Swing, 97–98
The Grateful Dead, 112
Griffin, Danny, 31

Hanks, Tom, 7
Harley Davidson, 112
HARO (HelpAReporter.com),

90
Help, seeking, 200
Hilton, Paris, 14
Home Depot, 7
Home improvement space,

brands in, 7

iContact, 100
Ideal client, defining, 20
The Idler, 1
iMac, 150
Image, creating brand,

148–151
Interactions, 61, 68, 105–107,

174, 189
Internet, 2, 40, 157
Interview authority method,

130–132

Jackson, Phil, 112
Jay-Z, 40, 77
Jiffy Lube, 56

Jobs, Steve, 2, 12–13, 38, 39,
136, 160

Johnson, Samuel, 1

Keller Williams Realty, 157
Kennedy, Dan, 76, 154
King, Larry, 131
KISS rock band, 68
Kmart, 6
Kountry Mist, 7
Kroc, Ray, 136

Lady Gaga, 112–113
Lawrence, Perry, 135
Leaders/leadership, 136–137
Letterman, David, 86
Lifestyle, audience and, 151
LinkedIn, 66, 134
Logo design, 150
Lowe’s, 7

The Machine, 1–4
Mad Men (TV show), 113
Mail, direct, self-promotion

and, 49
Marketers, 47–49, 175
Marketing, 127, 161–163.

See also Facebook; Social
media; Twitter; Videos

blanket, 19
building trust with audience

and, 18
campaigns for, 21, 47–49
establishing a position,

21–23
Field of Dreams approach to,

15
vs. branding, 27–29

Marketplace, 2, 6, 9, 43–46
Market share, branding and, 2
McDonald’s, 136, 138
McKinney, Frank, 115
MeetUp.com, 94
Mistakes, acknowledging,

164–166
Monitoring visibility, 189–191
Monty, Scott, 8
Morgan Electric, 71–72
Mountain Dew, 7
Mycoskie, Blake, 115

Netflix, 44, 201
Nike, 5, 150
99Designs.com, 150
Nirvana (Band), 82
Norman, Greg, 77
NSYNC, 22

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



P1: OTA/XYZ P2: ABC

JWBT570-IND JWBT570-Morgan October 7, 2011 10:25 Printer Name: Courier Westford, Westford, MA

210 INDEX

O’Brien, Conan, 133
Ogilvy, David, 2
Online presence, 181–183
Online purchase, 197–198
Online visibility, 53
Open rates, subject line and,

175
Oprah, 2, 6, 75, 131
Oreo’s fan page, 125–126
Outcasts, 113
Outsourcing, 199
Overdeliver your value, brand

framework and, 12

Pagan, Eben, 49
Passion, brands and, 36–38
Patience, branding and, 10
Pepsi, 8, 15, 22
Personal brands/branding, 2–3,

8, 54, 85
about, 10
authenticity with, 158
branding the business name,

159–160
monitoring, 190
self-promotion and, 48

Personality, 5, 70, 71
Personal stories, sharing, 71–74
Phelps, Michael, 144
Phone calls, decrease in,

176–177
Platforms, linking, 66
Podcasts, 50
Point of view/philosophy,

brands and, 34
Politics, social media and, 64
Position defining, brand

framework and, 12
Positioning, 21–23, 48,

190–191
Presentations, 52
Pricing products, 108–110, 200
Proctor, Craig, 168–169
Product feedback, social media

and, 64
Products, 6, 20, 150
Promotion, brands and, 12,

47–49, 127–129, 161
Prospects, 6–8, 24, 35,

161–163, 181–183
Publicity, generating, 89–91
Public speaking, 49, 92–95, 97

Ramsey, Dave, 137
Redbox, 44–45

Referrals, drop-off in, 176
Relationships, 13, 58, 65, 68,

69
Relay for Life, 115
Return on investment (ROI),

55, 64, 65
Reynolds, James, 40
Ridings, Tyler, 40
Robertson, Travis, 37
Ross, George, 76

Seacrest, Ryan, 131
Search engine optimization,

181
Self-belief, as strategy, 30, 31,

32
Self-confidence, 30–33
Self-promotion, 47–49
Selling, brands positioned in

the marketplace and, 6
Services, creating the value

through, 6
7Up, 22
Shaw, Spencer, 32–33
Sheen, Charlie, 2–3
Shell, 150
Shultz, Howard, 136
Simmons, Gene, 68
Social media, 100, 133, 135,

139. See also Facebook
brands and, 60–66
complaints and, 165–166
consistent presence in, 157
damage of brands via,

174–176
measuring, 189, 190

SocialMention.com, 190
Sony, 150
Speeches, 133
Spielberg, Stephen, 98
Standards, raising, 185
Starbucks, 136
Stewart, Martha, 2
Strategies, 99–101, 130–132,

137
Stratten, Scott, 28, 83
Striege, Jim, 187
Success, 31, 130–132, 163,

186–187, 202–203
Super Bowl ad, 139

Target audience, 19, 25,
34–35, 174

brands relationship with, 6
gearing content to, 18–19

self-promotion and bragging
and, 48

using same language of, 151
TED Talks videos, 97
Tempur-Pedic, 81
The 10:100 Method, 178–180
Testimonials, 102–104, 157
37 Signals, 20
Time, attitude about, 186–187
Time, social media and, 61, 65
Touch point, 105
Transparency, 143–145, 156
Trump, Donald, 48
Trust, 6–7, 17–20, 24, 49, 54
TuneVault (Tyler Ridings), 40
Tweetstats.com, 190
20/60/20 Rule, 152–155
Twitter, 65, 132, 133, 134,

174–176

UFC. See Ultimate Fighting
Championship (UFC)

Ultimate Fighting
Championship (UFC), 8

Unmarketing (Stratten), 83
USP (unique selling

proposition), 79–81

Value, 24–26, 198
Vaynerchuk, Gary, 179
Videos, 50, 52, 86, 96–98,

133
Vieja, Casa, 179–180
Viral content, 53
Virgin Airlines, 37, 83–84,

136, 142, 150, 159
Visibility, 14–16, 49, 53, 152,

189–192

Wallace, William, 83
Webinars, 50
WebsiteGrader.com, 190
Websites, 118–119, 139,

181–183, 189–190, 191
White, Dana, 8
White, Jack, 185
White, Shaun, 77
Wolfe, Mike, 37
Woods,Tiger, 158
Word of mouth, 127–129
WordPress, 135

YouTube, 129, 141

Zappos, 45, 55, 141, 159
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