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Athletic and recreation
facilities, naming
opportunities, 74, 136,
137. See also Baseball
stadiums; Basketball
arenas; Football
stadiums; Hockey
arenas; Sports venues

AT&T, 73, 74

B
Baby boomers and health care,

14
Barclays Arena, 44, 48
Barclays Bank of London, 44,

45, 48, 178, 179
Barclays Center, 178, 179,

181–183
Baseball stadiums, 23, 25–30,

44, 45, 48, 180–183,
185

Basketball arenas, 35–38, 44,
46, 47, 182

Batchelor, Mitch, 9
Baylor University, 145
Beckman, Arnold, 14
Beckman, Mabel, 14
Benchmarks

business schools as, 20
early tradition of naming

“in honor of,” 55
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nonprofit versus corpo-

rate perspective, 176,
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professional sports, 24
template for research, 157

Bloomberg School of Public
Health, 9

Brand name publicity, 23, 24,
42–45

acquisition fees for versus
legacy gifts, 13

Class One candidates for,
xx

and demographics, 161, 162
Brown University, 92
Buffet, Warren, 68
Buildings and outside spaces

campuses, 145, 146
double-up and double-

down price structure,
167

existing buildings, 143–145
indoor naming opportu-

nities, 137–139, 146,
148

naming opportunities, 135,
136

policy statement, 140–146
Business schools

asking price for naming
rights, 3–6, 20

statistics on naming gifts,
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Campaign fundraising, 80–84

carryover of naming oppor-
tunities from previous
campaign, 134

Golden Egg Naming
Rights, 178

multiplier effect, 52, 53
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Checklist for naming rights,
125, 126

demographics, 161, 162
donor relations and

stewardship policies,
131–134

Historic Named Gift
Survey, 127–131

leadership gifts, celebrating,
168, 169

naming opportunities,
developing list of,
134–139

naming rights agreement,
156, 158

policy statement for naming
rights, 139–154

pricing strategies, 162–168
research and creation of

benchmarks, 154–157
use of, 127
Web site strategy, 158–161

Children’s Hospital (Atlanta),
17, 18

Children’s Hospital
(Cleveland), 117

Children’s Hospital (St. Louis,
Missouri), 15

Children’s Hospital (UCLA),
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Citigroup, 44, 45, 48
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Class One candidates, xx
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55

Comerica Bank, 30
Community colleges, 13
Cornell University, 20
Corporate gifts, 10. See also

Corporate sponsorship
college football bowl games,

74
demographics, 161, 162
to hospitals, 15
policy statement on, 149,

150
universities,

corporate-named
facilities, 13, 72, 73

Corporate partners, long-term
naming rights, 57,
69–74

Corporate sponsorship
benefits included in naming

rights agreement, 175,
176

expectations, 176, 177
nonprofit groups, 71, 72
universities, 72–74
university athletics, 95, 96
Web site recognition of,

88–90

D
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Deliverables, alignment with

corporate interests,
174–176

Demographics, 161, 162, 174
Descriptive text approach for
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Diamond, Bob, 180
Donor agreement for legacy

gifts, 87, 88
Donor relations
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98, 99

and naming rights
agreement, 158

policies, review of, 131–134
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131
thanking donors, 131–134,

169
and Web sites, 78–80

Double-up and double-down
price structure, 167,
168
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Duncan, Dan, 145
Duncan Cancer Center,

145

E
E-mail, 98, 99, 101
Education. See also Universities

and competition, xviii
and growth potential for

naming rights, 188
high schools, 71, 72,

138
indoor naming

opportunities, 138
Ellington, Jane, 18
Endowment gifts, 187–189

benefits of, 109, 110
double-up and

double-down price
structure, 167, 168

endowed chair

differentiation of in
higher education,
120–123

diversification, 119, 120
endowed chair, history of,

114–116
endowed chair naming

rights, 116–118
and moves management,

112–114
naming rights and bond

with institution, 112
in perpetuity versus limited

term, 163, 164
policy statement on, 148,

149
stewardship, 112–114
trends, 118–123, 187, 188
university endowments over

$5 billion, 110, 111
University of North

Carolina, Carolina
First Campaign results,
111, 112

Erie Community Foundation,
9

Event sponsorship, naming
rights for, 57, 70, 71

college football bowl games,
74

online naming rights, 89, 90

F
Football bowl games

college football, 74
Super Bowl 42 (2008),
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Foreign companies. See
International
ownership of naming
rights

Fowler, Dale E., 146
Fowler, Sarah Anne, 146

G
Gates, Bill, 68
Gates, Melinda, 68
Gift ceremonies, 67, 68
Gifts in perpetuity, 162, 163
Golden Egg Naming Rights,

178
Golf tournament sponsorships,

43, 44
Gordon College, 146
Gregory, Gene, 164

H
Hamilton College, 170, 171
Harvard University, 20
Hastings, Serranus Clinton,

60
Hastings College of the Law,

60–65
High schools, 71, 72, 138
Historic Named Gift Survey,

125
assumptions and objectives,

establishing, 127, 128
categorizing named gifts,

129, 130
minimum dollar amount,

setting, 129–131
summary report, 131
survey form, 221
target date for information

collection, 129

Hockey arenas, 35, 39–43,
46–48

Honda Center, 46
Hospitals

corporate naming/branding
gifts, 13

endowed chairs, 120
indoor naming

opportunities, 138,
139

mega-gifts, 14–18
naming opportunities

matrix, 147
naming rights and brand

name benefits, 146
and quantity of naming

opportunities, 148
trends in naming rights, 187

HSBC, 47
Hugenots, 54, 55

I
IMG College, 185
Impact of naming gifts, xix, xx
Indoor naming opportunities,

137–139, 146, 148
International ownership of

naming rights, 42,
44–48, 178–180

Internet. See also Web sites
corporate naming rights

with nonprofits, 88–90
electronic communications,

77, 98, 101. See also
E-mail

growth of, 75, 158, 159
impact of, 75–77, 98–103
marketing strategies for

naming rights, 17, 18
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Internet (Continued )
online sponsorships, 88–90
search engines, 91
search tips for tracking

naming rights, 90–93
and transparency, 97, 98

Invesco Field, 31
IZOD, 181, 182

J
Joan B. Kroc Institute for

International Peace
Studies, 59

Johns Hopkins University, 9

K
Key Bank, 46
King Midas Naming Rights,

177, 178
Knight Graduate School of

Management, 11,
19–20

Knight Industries, 19
Kroc, Joan, 59, 68
Kroc, Ray, 59

L
Lambeau, Curly, 31
Lasting Legacy Naming

Rights, 178
Law, Caroline Wiess, 59
Leadership gifts, 168, 169
Legacy gift naming rights,

57–59, 87, 88
and gift ceremonies, 67,

68
Internet, impact of, 98–102
Lasting Legacy Naming

Rights, 178

and naming traditions,
changes in, 60–66

and reasons for giving, 97,
99, 100

ripple effect, 102, 103
and today’s wealthy donors,

68
University of Pittsburgh

fundraising campaign,
naming opportunity
examples, 103–107

Limited term named gifts,
163–166

M
Major gift donors, 86
Manager’s Toolbox

checklist for naming rights,
125–169

naming rights agreement,
156, 158–169

policies, institutionalizing,
152–156

purpose of, 125
stewardship, 169–171
use of, 126, 127

Marketing strategies for
naming rights, 15, 17

bundling naming rights,
184–186

corporate sponsorship
benefits, 175, 176

Marquette University, 117
Marshall, John, 55
Marshall-Wythe School of

Law, 55
Massey, Robert, 18
Mattel, 15
McNair, Janice, 145
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McNair, Robert, 145
Medical research, 188
Medical schools, 11–13, 19
Mickelson, Phil, 43
MIT, 20
Moves management, 112–115,

189
Multi-event arenas, 24, 35, 42,

46–48, 181, 183
Multiplier effect, 52, 53
Museum of Modern Art, 58
Museums, 58, 59

corporate naming/branding
gifts, 13

naming opportunities
matrix, 147

N
Naming in honor of, 54–56
Naming opportunities,

developing list of,
134–139

Naming rights, tiers, 177, 178
Naming rights agreement

checklist for, 156, 158
conditions, need for, 173,

174
limited term, 183, 184
and removal of corporate

name from property,
173

Naming rights committee,
150, 151

National Football League
(NFL), 30. See also
Football stadiums

National Hockey League
(NHL), 35. See also
Hockey arenas

National monuments, 56
National Public Radio, 59
The National Survey of Naming

Opportunities and
Named Gifts, xv,
51

Nationwide Insurance, 15
New Jersey Sports Authority,

25
New World settlers and

naming places, 54–56
New Year’s Eve celebrations,

70
Niche markets for naming

rights, 188
Nonprofits

named gifts to in 2007,
126

registered in U.S., 76
Nonprofits, top 12 gifts to

(USA, 2007), 50, 51
North American Auto Show,

Charity Preview event,
70, 71

North Carolina State
University, 47

Northern Trust, 43
Northwestern University, 21

O
Old Dominion University, 93
Online giving, 77. See also

Internet
Oregon Symphony Orchestra,

164
Organizational culture, 152,

153
Outside spaces. See Buildings

and outside spaces
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P
Penn State, 118
People and places, tradition of

naming in honor of,
54–56

Performing arts venues, 23
corporate naming/branding

gifts, 13
indoor naming oppor-

tunities, 137, 138
limited term named gifts,

164–166
naming opportunities

matrix, 147
Perpetuity, naming in, 68
Perspectives on naming rights,

xxi
Phillips-Van Heusen

Corporation, 182
Policy statements

approval of naming rights,
140, 150, 151

buildings and outdoor
properties, 140–146

contents of, 140
corporate and organization

naming rights, 140,
149, 150

endowment gifts, 140, 148,
149

examples, 192–221
general policy, 140
importance of, 139
individual and family

naming rights, 140,
143

institutionalizing, 152–154
interior properties, 140,

146, 148

Internet naming rights, 84,
85

leadership, 153, 154
recognition, 140, 151, 152

Press releases, 101
Price for naming rights. See

Asking price for
naming rights

Princeton University, 20
Professional Golfers

Association (PGA), 43.
See also Golf
tournament
sponsorships

Progressive Insurance,180, 181
Publicity, 67, 68, 100–102,

175
Purdue University, 117

R
Rainbow Babies, 117
RBC Center, 47
Recognition. See also

Thanking donors
policy statement on, 151,

152
Robert and Janice McNair

Foundation, 145
Rockefeller, Abby Aldrich,

58, 59
Rockefeller, David, Jr., 58
Rockefeller, John D., 58
Rockefeller family, 57–59
Royal Bank of Canada, 47,

48
Royal Bank of Scotland

Group, 71
Ruscio, Kenneth, 9
Ruvolo, Kathy, 84
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S
School districts, 13, 188
Shepherd, Greg, 84
Sheridan, Greg, 97–99
Shopping list approach for

naming opportunities,
81, 82, 160

Southwestern Medical Center,
University of Texas, 9

Sperling, John, 94
Sports venues, 10, 24–48,

180–183
Stanford University, 11, 19–21
Stewardship, 189

donor relations
distinguished, 131

importance of, 169, 170,
178

policies, review of, 131–134
policy statement on, 151,

152
for top donors, 170, 171

Stultz, Tom, 185, 186
Supply and demand and

asking price for
naming rights, 1, 2,
22, 23

T
Thanking donors, 131–134,

169
Toyota Center, 46
Types of naming rights, 56, 57,

184. See also Legacy
gift naming rights

U
UCLA Children’s Hospital, 15
Universities

athletic and recreation
facilities, naming
opportunities, 74, 136,
137

buildings and outside spaces,
naming opportunities,
135, 136, 142–146

business schools. See
Business schools

and collegiate marketing,
185, 186

corporate-named facilities,
13, 72, 73

corporate sponsorship of
athletics, 95, 96

endowment gifts. See
Endowment gifts

football bowl games, 74
indoor naming

opportunities, 138
medical schools. See

Medical schools
naming opportunities,

growth of, xiv
naming rights committee,

151
naming traditions, 55
policy statements, 84, 85,

141, 192–221. See also
Policy statements

and public opinion on
naming rights, xvi,
xvii, xviii

trends in named gifts,
19–24, 187–189

University of Arkansas, 7, 93,
115

University of Bridgeport, 118
University of California, 60
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University of California
(Berkeley), 189

University of California
(Irvine), 84

University of California (Los
Angeles), 20, 92, 115,
117

University of Chicago, 8, 93
University of Colorado, 19
University of Miami, 20
University of Michigan, 20,

21, 92, 115
University of North Carolina,

111, 112, 115
University of Notre Dame, 7,

59
University of Oregon, 93, 185
University of Pennsylvania, 7
University of Phoenix, 93–95
University of Pittsburgh, 84,

93, 103–107
Office of Institutional

Advancement Named
Facilities and Programs
Policy, 192–201

University of Southern
California (USC), 11,
152, 153

University of Texas, 9, 73, 74
University of Texas

(Arlington), 73
University of Texas (Austin),

21, 174
University of Virginia, 93
University of Washington, 85

Creating Futures
Endowment and
Program Naming
Policy, 213–221

Facilities and Spaces
Naming Policy,
202–212

University of Wisconsin
(Madison), 6–11

Unsolicited gifts, 66, 67

V
Visual arts venues, naming

opportunities matrix,
147

W
Walter and Flora Hewlett

Foundation, 189
Wang Center for Performing

Arts, 23
Washington and Lee

University, 9
Web sites. See also Internet

and advanced fundraising
techniques, 78–80

asking price, publishing,
85–87

Association of Professional
Researchers for
Advancement, xvi

Barclays Bank, 45
Barclays Premier League,

45
campaigns and naming

rights, 80–84
Children’s Hospital of

Atlanta, 17
demographic information,

including, 162
descriptive text approach for

naming opportunities,
81, 83, 84, 160, 161
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gift ceremonies, publicizing,
67, 68

Internet World Stats, 75
legacy gift donor tribute

page, 88
naming opportunities,

listing, 81–84, 160,
161, 169

navigation, 78, 79
nonprofit trends, 77–80
online giving, 159
planning giving web page,

159, 160
recognition of donors, 78,

168, 169
shopping list approach for

naming opportunities,
81, 82, 160

strategy for naming rights,
158–161

top 10 sites for marketing
naming rights, 92, 93

university athletics,
corporate
sponsorships, 95, 96

updating, need for, 76
www.supportingadvance-

ment.com, 1, 10, 24
Western Kentucky University,

117
Wharton School of Business,

7
Whitehead, Karen, 84
Winfrey, Oprah, 68
Wirtz, Bill, 43
Woods, Tiger, 43, 68
Wrigley, William, Jr., 25
Wythe, George, 55, 56

Y
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