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Presidency, power of, 91

Price, in eight Ps framework, 164, 167, 168

Price guarantees, 36 Stratagems and, 207

Priceline.com, 195

Pricing, for Rosetta Stone, 37

Primary drivers

defining, 142–43

in system map, 141–42

Priorities

impact of strategic narratives on, 189–91

narratives and, 184

Private space launch companies, 91–92

Problem scope, narrowing, 137

Problem solving ability, limitations on, 101

Processes

at Andres Carne de Res restaurant, 171

in eight Ps framework, 164, 167, 169
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