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Return-donor rate, researching, 83–84

Ripple effect, 44, 73, 86, 118, 119–120, 

136, 146, 169

Ripple Effect initiative, 146

Robertson, Shauna, 29

Robin Hood Foundation, 157–158, 266

Rockefeller, John D., 156

Rockefeller Foundation, 46, 47, 166

Rockefeller Philanthropy Advisors, 141, 

213

Root causes, giving to tackle, 106, 110

Rosenberg, Claude, 68–69

Rosenberg Capital Management, 69

Rotary Club, 28, 40, 53, 92, 264

Rounds, Charlie, 101–103, 104, 108, 

109, 113, 118–119

S
St. Clair, Lucas, 202

St. Michael the Archangel church, 67

Saltzman, David, 157

San Francisco Symphony, 208

San Jose State University, 158–159

Save the Children Haiti Relief Fund, 51

Scandals/fraud, 114–115

Science, Technology, Engineering, and 

Mathematics (STEM) Education 

Coalition, 34

Second Life, 48

Self-assessment, questions for: advocacy 

philanthropy and, 195; family 

foundations and, 219, 220; impact 

assessment and, 122–123; nonprofi t 
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University of Colorado, 176, 194

USAID, 53

V
Vehicles for giving, choosing, 76–81, 

93–95, 263, 264–266

Veliaj, Erion, 182

Venture capital fund, 134

Venture capitalists, 156

Venture philanthropy, defi ned, 156
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and tips to remember, 41–42; and the 

value of collective passion, 19–21

Volunteer management software, 164

VolunteerMatch, 26, 29, 37

W
Waggener Edstrom Worldwide, 54

Wales, Jane, 167

Wall Street Journal, 51

Walmart, 145

Walter and Elise Haas Fund, 208

Warning signs, 98

Webby Award Jury Prize, 244

Websites: family foundation, setting up, 

205–206; foundation, checking, 60; 

and Giving 2.0, 12; nonprofi t startup, 

as a critical tool, 238; organization, 

investigating, 111. See also Internet, 

power of the

White House Project, The, 192

Witness (human rights nonprofi t), 
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