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Penny-Pinching Hedonist, The, 61
People First Strategy, 37, 43
Pepsico, 28
Personal experience factor, 56
Philanthropy, 9, 22, 82-83, 176, 179. See also
Microlending
Photoshop, 90
Photos, product, 166
Piece of the Pie Day, 184
Pioneer Valley of Massachusetts, 75-76, 117
Plaxo, 143
Plenty, 108
Pollard, Dave, 20, 71
Pollution reduction, 17, 20, 27-107, 189-190
Portable MBA in Marketing, Ti.2, 39
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201

Say It Better, 154

Schapiro, Mark, 118

Schilling, David, 8

Scott, Alan, 174

Scrip, 84, 100

Search engine optimization, 74

Search engines, 56, 140, 152, 199

Second Life, 147

Secret, The, 62

Secret Formulas of the Wizard of Ads, 56
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