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154n23, 155n24; and social networking
site comments, 75

Private messaging systems, social networking
sites, 60, 75. See also Text messaging

Profile pages, 60, 73

Public commenting systems: of blogs, 33, 36,
51; of media-sharing sites, 99, 100; of so-
cial networking sites, 60, 75

Public Interest Research Groups (PIRGs), 138

Publishing: personal, 55-57; Web, 48n28.
See also Blogging; Wikis

Q
QQ, 60

R

Real life (RL), 217, 237nn1, 12

Reality, augmented, 230. See also Virtual life
(VL)

Recruitment: mapping for, 195-196; social
networking for, 61-66, 247; text messag-
ing for, 131-132, 153n9

Red Light Center, 230

Reebok, 221

ReformBallot.org, 196-197, 206

Resources. See Costs; Time

Ringtones, mobile phone, 129-130, 141-142,
145, 150

Robo-calls, 160

Rock the Vote, xi—xii, xvii-xix, 5, 8

Roh Moo-hyun, 138

Romney, Mitt, “Five Brothers” blog, 17-19,
24,43

RootsCamp, 225-226

Rosen, Jay, 183

Rushkoff, Douglass, 181

S

Sachs, Jonah, 125

San Francisco Department of Public Health,
SexInfo campaign, 135-136, 149, 150,
154n12, 155n24

Santorum, Rick, 28

Santry, Nathan, 255,254, 255

Save the Children, “Yak Shack” campaign,
226, 227

SayNow.corn. 144

Scola, Naticy, 219

Seal liunting, 61-65, 87n9, 132-134

Search engines, optimizing blogging for,
38-39, 49n31

Sears, 221

Second Life: American Cancer Society Virtual
Relay for Life in, 227-228, 231; BBC
Radio music festival in, 220, 229, 237n6;
educational experiences in, 221-222, 223,
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cations in, 220-221; meetups in, 225-226;
Nonprofit Commons in, 215, 216, 217, 233,
234; Roots Camp in, 225; Teen, 222-224

Semantic Web, 256-257

SexInfo campaign, San Francisco Depart-
ment of Public Health, 135-136, 149,
150, 154n12, 155n24

Sharing options, media-sharing sites, 113

Short messaging system (SMS), 130

Shortcodes, 12n1; defined, 132; keywords in,
133; prepaid phone services prohibiting
texting to, 154n12; reserving, 146

Sidarth, S. R., 97-99

Single-user blogs, 37



266

INDEX

Skocpol, Theda, 246-247

Smith, Gregory J., 110-111

Snow Crash (Stephenson), 208n1, 216

Social aggregators, 86

Social aspect: of future technologies, 242-243;
mapping applications with, 196, 204; of
media-sharing sites, 99, 100; of social net-
working sites, 57, 60, 92, 95-96; of virtual
worlds, 218

Social networking platforms, 76, 86

Social networking sites, 10-11, 59-96; build-
ing your own, 80-81; challenges of using,
85; diversity of, 60, 69, 77-78; failure to
understand potential of, 91-94, 250; fea-
tures of, 60, 72-76; future of, 86, 242-243;
how to begin using, 76-77; misperception
about, 60; organizations using, 60-72; as
social spaces, 57, 60, 92, 95-96; time re-
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