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Ask. See Solicitation
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24, 27
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Buffett, Warren, 99
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Carson, Russ, 156

Cayne, James, 104

Challenge grants, 49, 50

Chief executive officer (CEO)

involvement, level of, 52–54
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turnover, 2

Coles, Michael, 142
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Committees, 23, 24, 27
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and generational differences,

50, 51
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Dayton, Kenneth N., 18, 19
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Diversification
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of, 26, 150, 151

of funding sources and methods,
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119, 120

Donor recognition, 47, 126,

127

Donor relations, 50–52

Donors

age-related issues, 48–52
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124, 125

assistance from, obtaining, 129,
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choice, offering, 48

‘‘donor fatigue,’’ 110
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individuals. See individual
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solicitation. See Solicitation

Dover Management, 75, 76
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35–37
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Humor
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economy, impact of. See
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guidelines for, 122–131
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small nonprofits, challenges and

advice, 100–102
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obtaining business support,
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Maimonides 126, 127
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