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comment cards, 107-108
education of, 182
empathy with, 191-193
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Iron Hill, 144

Jack Daniel’s, 146-147
Jackson, Migiweel, 106, 115
Johnson, Lawon, 196, 202
Jordan. Kir, 188-189

Kilierapps, 153, 156-161, 163
171ng Midas, legend of, 172-173
Kirk, Dick, 14

Knight, Phil, 80

Koch, Jim, 89, 130-131, 133, 136

Labor. See Coworkers
Lagers, 66
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Moody, D. L., 1, 23-24, 28-29
Morimoto, Masaharu, 112
Mothers Against Drunk Driving
(MADD), 92-96
Museum of Modern Art
(MOMA), 48
Nacho Mam’s Burritos, 89
Namaste, 53, 56-57
National Collegiate Athletic
Association (NCAA), 112
New Balance, 80
New Belgium Brewery, 188—189
New Coke, 159-161, 166, 168
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Raison D’Etre, 173, 190, 217

Rand, Ayn, 24

Realbeer.com, 112
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