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AAA Chimney Sweeps, 34
Adversity
benefiting from, 125–127
fear as, 124–125
Lincoln’s history of, 127–128
overcoming, exercises for,

128–129
quotes about, 128
summary of, 131
Winfrey example of,

130–131
Advertising
disadvantages of, 188
Facebook, 189–190
marketing versus, 47,

188–190
social network, 107–108

Affluent entrepreneurs
character traits of, 225–226
creed, 227–228
definition of, xvii–xviii

Affluent, definition of, xviii
Allen, Paul, 38
Alofsin, Gail Lowney, 53–54
Andrews, Denny, 70
Angel Investors, 136, 140
Angel Network, 131
The Apprentice, 110
Ash, Mary Kay, 197,

202–203

Back-end residual model,
200

Baul, Harpal S., 3

Bechtolsheim, Andy, 139
Berkshire Hathaway,

172–173
BestSellerBookCoaching

.com
audio on, 159
inner circle offer, 200
launch of, 208–209

Bill and Melinda Gates
Foundation, xix, 38–40,
173

Blogging, 105–107
Board of directors, 83–84
Boise Cascade, 14
BookExpo America, 168–169
Bookkeepers, 79–81
Botkin, Sandy, 79, 178
Branding
challenge of, 149–150
exercise for, 151–152, 155
importance of, 149
pricing and, 151–152
Ralph Lauren’s use of,

159–160
self, 153–159
summary of, 160–161
web sites, 156–157

Branson, Richard, 98–99, 101
Brin, Sergey, xx, 138–139
Brown, Les, 61–63, 116,

124–125
Buffett’s rules, 172–173
Buffett, Warren, 39, 163,
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Business
sale of
example of, 209
exercises for, 210, 212
Kerkorian example of,

213–214
negotiation of, 211–213
summary of, 214

stagnation of, 207–208
Business plans, 11–14

Calculated risks
definition of, 113–114
exercises for, 116–120
Hunt’s use of, 120–121
risk taking versus, 114–115
summary of, 122

Carnegie Mellon University, 58
Carnegie Steel Company, 57
Carnegie, Andrew, xx, 51
internal customers and, 59
philanthropic inspiration by,

38
profile, 57–58

Cathy, S. Truett, 191–194
Challenges, 13, 142–143
Chick-fil-A, 192–194
The Choice (Mandino), 36
Chrysler, 213–214
Clark, Taylor, 136
Collections, 202
Commissions. See

Full-commissioned sales
Competition analysis, 13
Condit, Phil, 99
Conference calls, 104
Costner, Kevin, 146

Covey, Stephen, 116
Creating Your Own Destiny

(Snow), 7, 88, 95, 167,
170–171, 193, 209

free copies of, 9
influence of, 150
initial rejection of, 63
international sales of, 190
investment in, 117
marketing of, 146–147
publication of, 107
self-reliance principle in, 61
social network marketing of,

106
test marketing of, 151

Credit scores, 28–30, 38
Current problem statement, 12

DailySuccessStream.com, 168
Daimler-Benz, 213–214
Denny Andrews Consulting, 70
DiPietro, John, 89
Do What You Love, The Money

Will Follow (Sinetar), 15
Dr. Phil Show, 130
Dugan, Mike, 122

E-mail, 104–105
Edison, Thomas, xix–xx, 75
EDS. See Electronic Data

Systems (EDS)
Education. See also Self-

education
entertainment versus, 176
formal, 177–178

Electronic Data Systems
(EDS), 49
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Employees. See also
Full-commissioned sales
force

Carnegie treatment of, 57–58
pay plans, 51–53
recruitment, 53–58
summary of, 59
virtual, 81–82
Walton treatment of, 85

Engler, Scot, 6
Entertaining (Stewart), 67
Entertainment options,

175–176
Executive summary, 12

Facebook, 105
advertising, 107
advertising on, 189–190
cost of, 189
difficulty with, 105
popularity of, 107–108

Failure, fear of, 124–125
Family support
exercise, 37–38
exercise for, 37–38, 39–40
Gates profile example of, 38–

39
prioritizing, 36–38
spouses, 27, 31–35
win-win transactions with,

93–94
Fees, 197–199
Ferriss, Timothy, 81
Field of Dreams, 146
50 percent rule, 143–144
Firestone Tire and Rubber

Company, 75–76

Firestone, Harvey, 69, 75
Flagler, Henry, 183
‘‘Footprints in the Sand,’’ 68
Ford Motor Company, 75–76,

213
Ford, Henry, 69, 77
profile of, 75–76
revenue raising strategy,

134–135
risk taken by, xix–xx

The 4-Hour Work Week
(Ferriss), 81

Franklin, Ben, 85
Frommer, Rick, 136
Full-commissioned sales force
benefits of, 46
example of, 52–53
implementation of, 51–52

Gates, Bill, 27
education of, 177–178
philanthropic work by, xix–xx
profile of, 38–39

General Motors (GM), 213
Getty Oil, 147
Getty, J. Paul, 141, 147–148
Goals
achievement of, 62–63
audacious, 135–136
Mindbloom, 180
sheets for, 179

Godin, Seth, 149–151, 155
Gold coin collections,

18–19
Golden Rule, 47, 203
Goldin, Dan, 22
Google, Inc., 138–139
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Hall, Doug, 9
Hansen, Mark Victor, 168–169
Harpo Productions, 130
Heiman, Stephen, 166
Hewett, Chris, 181
Hill, James J., 14
Hill, Napoleon, 69, 77
How to Be Rich (Getty), 147–

148
Hunt, H. L., 113, 120–121

Implantation schedule, 13–14
Income. See also Fees
Ash example of, 202–203
brand identity and, 151–152
collections and, 202
fee setting and, 198–199
funnel, 47
generating models, 200, 201
self-investment and, 197
summary of, 204–205
tax on, 178

Inner Circle Club, 200–201
Internet
benefits of, 103, 108–109
leverage exercise, 109–110
marketing on, 105
Trump’s use of, 110–111

Investments
Buffett’s rules, 172–173
in self
education, 175–177
entertainment options,

175–176
exercise for, 182–183
goal sheets and, 179
Mindbloom and, 179–182

Rockefeller example of,
183–184

summary of, 184–185
taxes and, 178

It’s Not Over Until You Win
(Brown), 62

JohnWiley & Sons, Inc., 167–
169, 171, 209

Jump Start Your Business Brain
(Hall), 9

Juran, Joseph, 56

Kerkorian, Kirk, 207, 213–214
Kiyosaki, Robert, 19

Lauren, Ralph
branding by, 153
name change by, 149
profile of, 159–160

The Law of Success (Hill), 77
Leadership Academy for Girls

in South Africa, 131
Life Game, 180–181
Life Tree, 180–182
Lincoln, Abraham, 123, 127–

128
Literary agents, 168
Live Your Dreams (Brown), 62

Mandela, Nelson, 131
Mandino, Og, 36
Marketing
advantages of, 189
advertising versus, 47, 188–

190
banding and, 158–159
blogs for, 105–107
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brand identity and, 149–151
Cathy example of, 191–194
costs of, 187, 189
exercise for, 191
network, 200
strategies, 13
summary of, 194–195

Martha Stewart Living
Omnimedia, 67

Mary Kay Cosmetics, 197, 203
Mastermind groups
conference calls with, 104
description of, 69–71
exercises for, 74, 76
Ford use of, 75–76
meeting agenda for, 71–73
partners for, 73–74
summary of, 77

McDonald’s Restaurants, 192
MGMGrand properties, 213
Microsoft, 38, 177
Miller, Robert, 166
Mindbloom, 180–182
Mission statements, 12
Moller, Paul S., 22
Mortell, Art, 123
Murphy’s Law, 61

Negotiations
car purchase example of, 97
favorable terms for, 140
fees, 198
in sale of business, 211–213
winning, 47

Network marketing, 200
The New Rules of Marketing and

PR (Scott), 105–106

Nguyen, Thach, 124–125
Nike SB sneakers, 158
No matter what mentality
concept of, 61–62
exercises for, 65–66
implementation of, 62–65
Stewart application of, 67–68
summary of, 68

Non-revenue-producing tasks
board of directors and, 83–84
bookkeeping, 79–81
exercise for, 82–83
summary of, 85–86
virtual assistants for, 81–82

Numis Network, 19
Numismatic, 18–19

O, The Oprah Magazine, 130
OPM. SeeOther people’s

money (OPM)
OprahWinfrey Show, 130–131
Oprah’s Big Give, 131
Oprah’s Book Club, 130–131
Other people’s money (OPM)
alternatives to, 134
attracting, 136–138
audacious goals and,

135–136
exercises for, 136–137
Overhead costs, 9–11
Page/Brin example of,

138–139
summary of, 139–140
use of, 29–30

Outsourcing, 144–145

Page, Larry, xx, 138–139
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Passions
exercise for, 8
inventories of, 208
marketable, 7
trends and, 19–20

Payments
collection of, 202
Inner Circle Club, 201
models for, 199–200

Perot, Ross, 49–50
Personal Air Vehicle (PAV), 22
Personal transportation, 21–23
Philanthropy
by Carnegie, 57
by Gates family, 38–39, 221
importance of, 220

Pierson, Jean, 99
Polo Ralph Lauren, 160
Poole, Brent, 181
Potlatch Corporation, 14
Poynter, Dan
consultation with, 146
on best sellers, 63, 167
on signing books, 157

Product or Service creation
process

business plan creation step,
11–14

example of, 2–4
exercises for, 10, 166
overhead considerations in,

10–11
passion selection step, 7
sales relationship to, 9,

165–166
summary of, 15–16
talent inventory step, 2–4

Weyerhaeuser example of,
14–15

Production payment, 121
Profit and loss cash flow

analysis, 13
Prospecting
book sale example of,

146–147
exercise for, 48
50 percent rule, 143–144
Getty example of, 147–148
income and, 142
summary of, 148
system for, 45–48

Prosperity, xviii, 64–65
Purple Cow (Godin), 150

Rachael Ray Show, 130
Respect, 45
Rich Dad Poor Dad (Kiyosaki),

19
Risks. See Calculated risks

Robbins, Tony, 116
Rockefeller, John D., xx, 175
philanthropic influence of,

38
profile of, 183–184

Royalty/residual income model
description of, 200
example of, 203
exercise for, 201–202

Rule of seven, 46

Sales
book, 167–171
commissioned, 46
database development, 45
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hourly wages versus, 163–164
listening skills and, 49
product/service control and,

165–166
proposition, 9
prospects, 45–48
prospects exercise for,

171–172
strategies, in business plans,

13
summary of, 173
volume, 166–177

Sales Success Formula
components of, 44–45
exercise for, 48
implementation of, 45–48
obstacles to, 43–44
overview of, 42–43
Perot profile example of,

49–50
summary of, 50
work ethic and, 41–42

Samples, 46
Scott, David Meerman,

105–106
Seed money
best solution for, 134
protection of, 47
types of, 133–134

Self-discovery, 1
Self-education, 177–178
The Self-Publishing Manual

(Poynter), 63, 167
Silver coin collections,

18–19
Sinetar, Marsha, 15
60 Minutes, 203

Skills
evaluation of, 4–7
listening, 49
others, benefiting from, 70
sales, 43

Social networking
advertising and, 107–108
limits of, 106–107
technology, 104–105

Solution statement, 13
Speaker Bureaus, 109
Spouses, 30–35
Squatting, 157
Standard Oil, 183
Stanley Home Products, 203
Stevenson, Mary, 68
Stewart, Martha, 67–68
Stone, W. Clement, 48
Student, 98
Sun Microsystems, 139
Sutter, Dennis, 143
SYSTEM (save yourself time,

energy & money),
45–48

Talents. See Skills
Tasks. SeeNon-revenue-

producing tasks
Tax Reduction Institute,

178
Technology. See also Internet;

Social networking
flying car example of, 21–23
leveraging of, 103, 111–112
social networking, 104–105
trends in, 17
Trump’s use of, 110–111

INDEX 243

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



E1BINDEX_1 10/08/2010 244

Think and Grow Rich (Hill), 69,
77

Time management
book sales example of,

146–147
challenge of, 141–143
50 percent rule, 143–144
Getty example of, 147–148
outsourcing and, 144–145
summary of, 148

Tracy, Brian, 116, 123, 142,
175–176

Transactions. SeeWin-win
transactions

Trends
numismatic, 18–19
passions and, 19–20
personal transportation, 21–

23
recognition of, 20–21
spotting, exercise for, 23–24
summary of, 26
technology, 17–18
Vanderbilt example of,

24–25
Trump, Donald, 29, 110–111
Trust, 44–45

Vanderbilt, Cornelius, 24–25
Virgin Atlantic Airways, 99
Virgin Brand, 98
Virgin Records, 99

Virtual assistants, 81–82
Virtual board of directors,

83–84
Vision statements, 12

Wages, 163
Wal-Mart, 79, 85
Wall, Tony, 156
Walton, Sam, 79, 84–85
Wealth building, 178
Wealth by Default (Nguyen),

124–125
West, Mary, 52–53, 108–109
Weyerhaeuser Timber

Company, 14
Weyerhaeuser, Frederick, 1,

14–15
Win-win transactions
Branson use of, 98–99
example of, 87–89
exercise for, 89, 93, 98, 100
with family members,

93–98
strategies for, 90–92
summary of, 100–101

Winfrey, Oprah, 123, 130–131
Work ethic, 41–42

You Don’t Have to Be Perfect to
Be Great (DiPietro), 89

Ziglar, Zig, 116, 152
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