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Cross-selling, 8, 173, 174, 178, 184

Customer lists, 155

Customer support, 20

Direct marketing, 189
Down-selling, 8, 19, 174, 178

EasyNewsCoverage.com, 38

E-mail follow-ups, 20, 165-170

E-mail list, 97-101, 134-136, 146—148, 155,
189, 190, 196. See also Opt-ins

Embedded commands, 163

Expert Author status, obtaining, 32-34, 47,
109

EzineArticles.com, 33, 34, 111

Facebook, 13, 66, 85-87, 105, 128

FAQs, 20

Fax broadcast press release services, 39, 44

Ferriss, Timothy, 58

Filsaime, Mike, 15, 55, 56, 130, 135, 174

Filters, 152, 154, 155, 168, 169, 176

First mover bonuses, 142, 148

Follow-up e-mails, 20, 165170

Fortin, Michael, 160

4-Hour Work Week, The, 58

Free downloads, 19, 56, 58, 76, 98, 137,
114, 156, 164, 169

Free help and advice, 114, 113

Free methods of generating ‘raffic, 104, 105

Gitomer, Jeffrey, 153
Giveaways, 121-123. See also Contests; Free
downloads
Goals of Internet marketing, 7-10
Google
AdWords, 12, 48, 50, 51, 60, 61, 89,
104-107, 125, 145, 179, 196
algorithms, 96
Analytics, 178, 179
certification as AdWords professional,
48, 50, 51, 61
Conversion Tracking, 106, 107, 179
duplicate content rule, 112
and EzineArticles.com, 33, 34

Friend Connect, 89
Gmalil, 12
Googlebot, 118
News, 36, 38, 43
rankings, 94-96, 112, 119, 125
searches and keywords, 127
XML Sitemaps, 67
YouTube. See YouTube
Graphics, 160, 162
Green screen techniques, 75, 76

Hartunian, Paul, 38

Hashtags, 79

Headlines, 160, 161

Home page (landing page), 152, 153, 159,
165, 178, 196

Hosted e-mail services, 16¢-170

Hotmail, 137, 138

HTML e-mails, 167, 1€8

Hyperlinks, 39,.167,168

Hypnotic ma-ke'1ng, 161, 162, 164

Intangible services, 184

Intcgrodon marketing, 199-201
Inte-net forums, 113-116

1) address, 18, 119, 168, 169, 173, 174
iPhone, 12, 56, 57, 78

ISP host, 173, 174

iTunes, 13, 69-72, 117, 126, 167

Joint ventures (JVs), 8, 16, 133—136, 188
Joyner, Mark, 199

Kiyosaki, Robert, 28, 188

Landing page (home page), 152, 153, 159,
165, 178, 196

Law of Compensation, 114

Lead capture, 8, 97-99, 165

Licenses, 49, 50

Limited-time offers (LTOs), 174

LinkedIn, 85

Loyalty, 16, 18, 189

Marketing funnel, 15-21

Marketing strategies, 8, 9

Media coverage, 16, 35-39, 41-45, 47, 65,
81-84, 196

204



P1: OTA/XYZ

P2: ABC
JWBT158-Rumbauskas

August 14, 2009 14:33

Printer Name: Courier Westford

Index

Media kit, 43, 44

Membership sites, 8, 185

Menus, 155, 157
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Ning.com, 89, 115

One-click technology, 172

One-time offers (OTOr¢), 1,71-174, 192

Online classified ads' 117119

Online persona, 59-52,.65

Online video. Sze Video, online

Open rates, 167
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e-mail, 147, 170, 189
Internet forums, 115
PHP script, 173
podcasting, 13, 70-71
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See also Vodcasting; YouTube

Video podcasting, 73-76

Video testimonials, 156

Viral copulation rate, 16

Viral exponent, 138

Viral marketing, 8, 16, 19, 20,38, 66, 88,
123, 137-139, 147, 148, 157, 159, 160

ViralMaximizer.con:, 15, 19, 123, 142

Virtual assistants, 116

Vitale, Joe, 82, 8-, 159, 161

Vodcasting, 75-76, 95, 126, 139

Wa'ker, Jeff, 99, 146, 147

WeL site structure, 8, 151-157
V'’ebinars, 185, 193
WebWire.com, 38

Widgets, 89

Wordpress, 65, 66, 89, 115
WordPress.com Stats, 67

Written word, power of, 31, 32, 64

Yahoo! News, 35, 36, 38, 39, 43, 139

Yahoo Search Marketing, 105

YouTube, 67, 95, 96, 117, 125-128, 139,
148, 167




