
Index

• A •
Abramson, Paul (social entrepreneur), 123
acknowledgment, public, 171
action

defi ned, 116
strategic planning, 116, 117, 119
taking, 14

Action by Churches Together International 
(nonprofi t organization), 108

ActionAid (nonprofi t organization), 108, 111
active approach, 232
administrator, 212–217
advertising. See marketing
advocacy, 67, 104
affectional bond, 32
affi liation, 258
African organizations, 19–20, 30. See also 

specifi c organizations
Aga Khan Development Network (nonprofi t 

network), 108
agenda, 208, 291
AGM (annual general meeting), 236
agriculture

Brazil, 74–75, 137
for-profi t companies, 137, 138
India, 134

AIDS (disease), 30, 77
AIM (Asian Institute of Management), 297
Alere (wellness company), 101
alignment, 72
allocation of resources, 116
alternative federated funds, 153
altruism, 42–43, 54
altruist, 10
Amaral, Ennio (Brazilian college 

professor), 74
amending constitutions, 236–237
Amnesty International (nonprofi t 

organization), 147
angel investor, 162, 314
animal rights, 15–16, 114, 303
annual dues. See dues

annual fund, 150
annual general meeting (AGM), 236
annual income, 148–149
apparel, 176, 269
application, job, 268
appreciation, 190
Argentina, 30
articles of incorporation/organization, 233
Ashoka (nonprofi t organization), 313
Asian Disaster Preparedness Center 

(nonprofi t organization), 108
Asian Institute of Management (AIM), 297
assignment, 218
Association of Children’s Museums, 147
Association of University Leaders for 

a Sustainable Future (Talloires 
Declaration), 112

attachment theory, 31–33
Attaud-Jones, Ivette (social entrepreneur), 

18–19
attitude, 191
auction, 150, 151
audience, for communication, 65
Aurolab (nonprofi t organization), 80–81
Authenticity Consulting (entrepreneurial 

resource), 313
Azevedo, Ney (Brazilian mayor), 74

• B •
baby boomer generation, 86–87
Bangladesh Relief Fund, 110
banner, 172–173
basic need, 43
bias barrier, 65
Biblical Creation Apologetics Program 

(religious program), 123
Bill and Melinda Gates Foundation, 90, 142
Billimoria, Jeroo (social entrepreneur), 35
Bishop, Mathew (Philanthrocapitalism: How 

the Rich Can Save the World), 142
Blackwell, Elizabeth (social 

entrepreneur), 227
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blog
defi ned, 182
media outreach, 199
notifi cations, 185
organization’s news and events, 168
public’s expectation, 166

Blue Ocean Institute (nonprofi t 
organization), 114

board of directors
bureaucracy, 213
constitution, 235–236
defi ned, 130
described, 235
meetings, 235
selection, 232–233

Bogardus, Emory (sociologist), 28
bonus, 282
Borlaug, Norman (social 

entrepreneur), 242
Boulder-Lhasa Sister City Project 

(nonprofi t organization), 110
boundary of identity, 258
brand

defi ned, 163
morals of for-profi t status, 140
name of organization, 164–166
online presence, 166–171
paper identity, 172–174
resources, 315
traditional marketing methods, 174–176

Brazil, 74–75, 84, 137
brevity, 202
briefi ng, 206
Bring Me a Book Foundation, 78
brochure, 172
Browning, Beverly A. (Grant Writing For 

Dummies), 160
Buddhism (religion), 27
budget, 285
Buffet, Warren (philanthropist), 90, 142
bureaucracy

alternative structures, 217–219
benefi ts of nonprofi t status, 132
challenges of, 211
components of, 211–213
constitution and bylaws, 238
external, 219–221
fl at, 213–215
function of, 211–212

growth of, 213, 215–217
mistakes to avoid, 310

bureaucrat, 212–217
bureaucratic creep, 214
burnout, 282–283
Bushmeat Crisis Task Force (nonprofi t 

organization), 114
business card, 173
Business Exchange (entrepreneurial 

resource), 313
Buy Templates (Web site), 315
bylaw, 237–238, 315

• C •
calendar

employee reviews, 272
fi scal year, 236
media outreach, 200

call for volunteers, 273
Campbell, Catherine (The (Help!) I-Don’t-

Have- Enough-Time Guide to Volunteer 
Management), 277

Canada Venture Capital and Private Equity 
Association, 143

capital campaign, 151–152
capital, fi nancial, 139, 143
capitalism, 247
caste system, 30
Castiglione, Rick (social entrepreneur), 

29–30
casual leisure, 49, 56–57
Catalog of Federal Domestic 

Assistance, 157
catchy name, 165
Catholic Charities USA (fundraising 

intermediary), 153
Cavalcanti de Albuquerque, André L. 

(social entrepreneur), 137
Center for Social Entrepreneurship and 

Service-Learning, 100
change, resistance to, 254–255
charisma, 256, 294
charismatic leader, 256–259
charitable status, 146–147
charity, 146, 226
charter, 130
Chauhan, Aseem K. (social 

entrepreneur), 293
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Chicago Association for the Lost Boys of 
Sudan, 19

chicken, 134
Child Eye Care Charitable Trust (medical 

organization), 30
Childline (outreach service), 35–36
children

charitable organizations, 96, 103–105
child-parent relation, 31–33
family trends, 82–87, 102
importance of, 83
social entrepreneurs, 18, 30
summer vacations, 46

Children Youth and Family Collaborative 
(nonprofi t organization), 105

China
diaspora, 98
family trends, 83
population growth, 78, 79
solar power, 246

Christianity (religion), 27
chronic disease, 305
church, 108, 109
Citizens Media Law Project (legal 

resource), 315
civic engagement, 308
CIVICUS (alliance of organizations), 68
civil disobedience, 221
civil rights movement, 257
civil society, 95
climate change, 81
Clinton, Bill (former U.S. president), 142
close corporation, 225
clothing, 176, 269
code of conduct, 277
code of regulations, 237
collaboration. See teamwork
collaborative intelligence, 192
collaborative learning. See learning, 

collaborative
college education, 316–317
college student, 278
Colombia, South America, 38
Columbia University, 317
Combined Federal Campaign (fundraising 

intermediary), 153
commitment, 48, 283
committee, 218, 290
commoditization, 101

communication. See also specifi c strategies
barriers to, 65
elements of, 61–62
etiquette, 62
importance of, 59, 61–62
media’s importance, 195–197
mission statements, 125–126
open-source trends, 92
organizational structure, 63–64
participatory democracy, 67–68
self-talk, 59–60
servant leadership, 261
small groups, 63
social development, 66–69
social media whuffi e, 188–191

community, 44, 50
community engagement

areas of social enterprise, 308
baby boomers, 87
described, 43–44
diversity of points of view, 44

community foundation, 156
The Company Corporation (Incorporating 

Your Business For Dummies), 230
compassion. See also public compassion

defi ned, 45
expression, 45
leadership development, 263
versus sympathy, 45
team inspiration, 292
volunteer commitment, 275

compassionate capitalism, 80
complacency, 26
confi dence, 249, 251
connector, 69, 194
conservation, 98, 113–114
constitution, 233–237
constructive criticism, 272, 281
consumption, 81–82, 103
contact comfort, 31
contacts page, 169
content management, 170
contract, employment, 269
conversation

benefi ts of, 195
importance of media, 196
media follow-up, 208–209
servant leadership, 261

co-option, 219, 232
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coordination, 190
copyright, 176
Cordeiro, Vera (social entrepreneur), 84
Cordova Ventures (funding enterprise), 143
core activity, 52
corporate bureaucracy, 221
corporate fee, 150
corporate image, 176–177
corporate member, 235
corporate social responsibility

advantages of, 139, 141
current trends, 88–92
defi ned, 138
partnerships, 139–140
popularity of, 99
statement to stakeholders, 138–139

Corporate Social Responsibility: Doing the 
Most Good for Your Company and Your 
Cause (Kotler and Lee), 140

corporation
benefi ts and drawbacks of, 226–229
creative capitalism, 247–248
defi ned, 225
history of, 227
process of incorporating, 230–238, 310–311
resources, 315
types of, 225–226

cost cutting, 285
counselor, 99
creation theory, 123
creative capitalism, 247
creativity

entrepreneurial mindset, 244
learned, 249–252
occupational devotion, 52, 53
pragmatic, 248–252

credibility, 132, 196–197
crisis, 103–104
criticism, 62, 272, 281
cross-pollination, 250
culture

areas of social action, 302
defi ned, 34
distributed leadership, 262
extinction of, 106
family trends, 103
forms of, 36
gender constraints, 50

importance of, 34
minority organizations, 107
role taking, 34–35
socialization, 35
teams, 296

• D •
Dacanay, Marie Lisa M. (social 

entrepreneur), 297
Dammond, Tokya E. (social 

entrepreneur), 138
Darfur crisis, 19, 29, 245
death, 97, 100, 152
decision, 116, 117
deforestation, 114
democracy

current trends, 92
director selection, 232
Internet use, 75–76
nonprofi t versus for-profi t status, 134

desalination, 98
designer, graphic, 172, 173, 174
desk, 199
development communication

versus communication for social 
change, 66

described, 66
development organization, 96, 108–111
devotee work, 51
diagonal communication, 64
diaspora, 98–99
direct message, 187
directing employees, 271
director, 231–232, 236
Directory of Development 

Organizations, 108
disagreeable obligation, 53
disaster readiness, 108, 109
disciplinary problem, 278
discontent, 243
discrimination, 28
discussion board, 182
dishonesty, 286–287
distributed leadership, 261–262
Doctors Without Borders (humanitarian 

organization), 245
domain name, 165
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domestic violence, 18–19, 106
donation. See also specifi c types

defi ned, 154
tax deductions, 146, 154
Web site content, 169

donor
capital campaign recognition, 151
death of, 152
fatigue and renewal, 154–155
payroll deduction, 153
planned giving, 152
research, 159
Web site audience, 167

The Doorway (nonprofi t agency), 23
downsizing, 268
dress code, 269
drinking water. See water, drinking
Drutman, Lee (history expert), 227
Dudley, Trevor (social entrepreneur), 

290–291
dues

amount to charge, 147–148
constitution, 234
corporate fees, 150
described, 147
membership drives, 148
structure, 148–149

Duke University, 316
Dunant, Jean-Henri (social 

entrepreneur), 17
Dyck, Marilyn (social entrepreneur), 23

• E •
Earth First (social enterprise), 221
Earth Hour (global awareness event), 

81–82
Echoing Green (nonprofi t organization), 313
economic crisis

baby boomers, 87
downsizing, 268
family trends, 103
grant awards, 162
media’s importance, 197
patterns of inequality, 107–108
social distance, 28

Economy, Peter (Managing For 
Dummies), 270

Edison, Thomas (inventor), 244, 251

editor, 199
education

areas of social enterprise, 307–308
distributed leadership, 262
innovators, 78
resources, 316–317
servant leadership, 261
staff training, 272
volunteer training, 277–279
young people’s choices, 85

80/20 rule, 160
Elad, Joel (Web Stores Do-It-Yourself For 

Dummies), 168
electricity

Brazilian agriculture, 74–75
global awareness event, 81–82
light bulbs, 85

elevator pitch, 175
Ellis, Susan (The (Help!) I-Don’t-Have- 

Enough-Time Guide to Volunteer 
Management), 277

e-mail, 166, 185
embezzlement, 177
emigration, 305
emotional attachment, 31–33
empathy, 190, 245
employee. See staff
employment service, 306–307
empowerment, 296, 297
end-of-life care, 97
endorsement, 171
endowment, 152
enterprise, 10
enthusiasm, 251
entrepreneur, 241–248
Environmental Literacy Council, 112
environmental organization

areas of social action, 302–303
defi ned, 96
described, 112
examples of, 96, 112–114
information resources, 112–113
target of benefi ts, 123

environmental volunteering, 55
episodic funding, 151
Erb-Delfi n, Patricia (social entrepreneur), 30
Eriksson, Kjerstin (social entrepreneur), 85
erosion, 302
Escobar, Andres (soccer player), 38
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ethics
defi ned, 286
for-profi t status, 136–141
investments, 90
management tasks, 286–288
nonprofi t status, 131
volunteers, 277

etiquette, communication, 62
Europa International Foundation Directory 

(Hartley), 156
exclusionary social distance. See social 

distance
exclusive sponsorship, 158
executive committee, 236
expansion, of organization, 216–217
expecting success, 249
exploiting volunteers, 288
external assessment, 116
external bureaucracy, 219–221
external funding, 145, 155–160

• F •
Facebook (Web site), 166, 182
Facilitating Opportunities for Refugee 

Growth and Empowerment (socially 
responsible organization), 85

fairness, 287–288
faith-based community, 18–19
family

charitable organizations, 96, 103–105
demands of government, 87
foundation, 156
global trends, 82–87, 102–103

farming, 138
favoritism, 287
feature, 199
federal government. See government
fee

special, 150
user, 135
Web site support, 170

feedback
communication barriers, 65
elements of communication, 62
media kits, 204
morale, 279, 280–281
strategic planning, 117

FHL Foundation, 33

FIFA (International Federation of Football 
Association), 38

fi nancial management
cost-cutting tips, 285
defi ned, 284
for-profi t status, 133
nonprofi t status, 132
treasurer, 284–285

fi nancial return, 49, 54
Fine, Gary Alan (social psychologist), 296
fi rst impression, 191
fi scal year, 236
fi stula women, 106
FitSense Australia (corporate wellness 

provider), 102
Fitton, Laura (Twitter For Dummies), 188
501(c) organization, 146, 147
fl at bureaucracy, 213–215
Flickr (Web site), 183, 188
fl ourishing, 101, 103
fl yer, 172
follower, Twitter, 187–188
Football for Peace (soccer program), 38
Ford Motor Company, 139
forecasting, 72
Forest Stewardship Council, 114
Forging Our Community’s United Strength 

(nonprofi t organization), 88
formal group, 224
for-profi t organization

benefi ts and drawbacks, 133–135
described, 130
directors, 232
functional Web sites, 170
moral dimension, 136–141
versus nonprofi t status, 129–135, 225
strategic planning, 121–122
tips for naming, 164–166
Web site appearance, 169

foster care, 105
foundation, 155–158. See also specifi c 

foundations
Foundation Center (fundraising resource), 

156, 314
Foundation Directory (Jacobs), 156
fraud, 177
free association, 252
Freemasons For Dummies (Hodapp), 96
Freemasons (service organization), 96
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Fresh Air Fund (nonprofi t organization), 46
friendship, 33, 182
Fritis, Eduardo (social entrepreneur), 224
Fritzsche Brothers (fragrance business), 33
functionality, Web site, 169–170
funder, 143
funding. See also specifi c types

benefi ts of corporate social 
responsibility, 139

borrowed charitable status, 147
charitable status, 146–147
funders versus partners, 143
matching programs, 152
membership issues, 149
mistakes to avoid, 311
operating expenses, 157, 158
resources, 314
sources, 145
strategic planning, 118, 119, 121–122
treasurer’s job, 235
venture philanthropy, 143

fundraising. See also specifi c fundraising 
strategies

alternative federated funds, 153
defi ned, 150
donor fatigue and renewal, 154–155
external fi nancial support, 155–160
grant proposal writing, 160–162
intermediary, 152–153
professional help, 152–153, 161–162
types of, 150–152

• G •
Gandhi, Mahatma (social activist), 

38–39, 43
Gang Resistance Education and Training 

(government initiative), 104
Gates, Bill (philanthropist), 142, 247
Gbowee, Leymah (social entrepreneur), 61
gender constraint, 50
general corporation, 225
generosity, 44
German Foundation for World Population 

(nonprofi t organization), 109
gift, 146, 159
Gifts In Kind International (charitable 

organization), 160, 314

Give Us Wings (nonprofi t 
organization), 110

Gladwell, Malcolm (The Tipping Point), 
68–69, 194

Global Development Network 
(international organization), 109

global trend. See societal trend
globalization, 72–76
goal

achievement, 124–125
constitution, 234
defi ned, 116
displacement, 120–121
morale, 280
of social entrepreneur, 26–27
strategic planning, 116, 117, 118–121
succession, 124–125
teamwork, 295–298
types of, 118–120

Goleman, Daniel (Social Intelligence), 32
Good Capital (angel investor), 162, 314
Google (Web site), 158, 183, 185
government

bureaucracy, 220–221
civic partnerships, 87
family trends, 83–84
funding programs, 157–158
versus nongovernmental organization, 107
urbanization problems, 77

Grameen Bank, 91–92, 109
grandiose name, 165
grant

application deadlines, 156
borrowed charitable status, 147
described, 150
foundation types, 156
funding types, 150, 151
government programs, 157
proposal writing, 160–162

Grant, Jim (social entrepreneur), 67
Grant Writing For Dummies (Browning), 160
Grants.gov (Web site), 157
grapevine, 64
grassroots communication, 66
greed, 81
Green, David (social entrepreneur), 80–81
Green, Michael (Philanthrocapitalism: How 

the Rich Can Save the World), 142
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Green, Terisa (archaeologist), 27
Greenpeace (activist organization), 221
greenwashing effect, 141
Griesbeck, Jürgen (social entrepreneur), 38
grocery bag, 128
group, 50, 223–224
Gruen, Michael (Twitter For Dummies), 188
Gumucio-Dagron, Alfonso (communication 

specialist), 66

• H •
Habitat for Humanity (nonprofi t 

organization), 56, 98, 293, 303
Hairston, Avery (social entrepreneur), 85
Harlow, Harry (psychologist), 31
Hartley, Cathy (Europa International 

Foundation Directory), 156
Harvard Business School, 317
hashtag, 186, 187
health, 100–102
health and wellness organization

areas of need, 304–305
defi ned, 96
described, 100–101
examples of, 96, 101–102, 298
service, community, and social 

organizations, 97–98, 99
societal trends, 101

The (Help!) I-Don’t-Have- Enough-Time 
Guide to Volunteer Management 
(Campbell and Ellis), 277

help-seeking behavior, 249
Henry J. Kaiser Family Foundation, 156
hierarchy, communication, 63–64
hiring staff. See also staff

versus assignments, 218
benefi ts of corporate social 

responsibility, 139
directors, 231–232
employment contract, 269
interviews, 268–269
job application, 268
job descriptions, 265–267
paid staff, 265–269
want ads, 267–268

history, of organization, 168
HIV/AIDS (disease), 30, 77
Hobbes, Thomas (philosopher), 27

hobbyist, 50
Hodapp, Christopher (Freemasons For 

Dummies), 96
Holden, Greg (Starting an Online Business 

For Dummies), 168
Holstein, Charlotte (social entrepreneur), 88
home

construction, 56
ownership, 84
page, 167

Home Depot Foundation, 158
Homeless Families Foundation, 103
homeless people

families, 103
mission statements, 125
organizations for, 23
problem-solving phases, 13, 14

Homemaker’s Union and Foundation, 67
honesty, 286–287
honorary membership, 234–235
“Hope in the Inner-city: Towards a New 

Deal” (Pound), 33
hot cognition, 256
How to Form a Nonprofi t Corporation 

(Mancuso), 230, 237
Hreljac, Ryan (social entrepreneur), 18, 30
Huffi ngton Post (online publication), 199
human intelligence, 73
human rights, 25, 86, 105, 304
humanitarian, 245
humanitarian aid organization, 96, 107–111
humanized capitalism, 80
hunting, 114

• I •
IASC Humanitarian Early Warning Service 

(interagency partnership), 109
idioculture, 296
idle money, 132
image, corporate, 176–177
imitative learning, 34–35
immigrant

areas of need, 305–306
diaspora, 98–99
education, 78

In Kind Canada (charitable organization), 
160, 314
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Incorporating Your Business For Dummies 
(The Company Corporation), 230

incorporation. See corporation
independent media, 196
independent teamwork, 295, 296
India

agriculture initiatives, 134
cultural change, 35–36
humanitarian aid organizations, 110
medical tourism, 101
population growth, 79
social distance, 30
social insight, 38–39
urbanization trend, 77

The Indypendent (newspaper), 196
infant attachment, 31–33
infectious disease, 305
infl uence, 72
informal group, 224
in-kind contribution, 160
in-kind gift, 146, 159
innovation

mistakes to avoid, 311–312
occupational devotion, 52, 53
recording accomplishments, 252
social entrepreneur versus business 

entrepreneur, 245–246
Institute for International Cooperation and 

Development, 109
intellectual property rights, 140
intelligence, collaborative, 192
Interbrand (Web site), 315
Interchurch Organization for Development 

Cooperation, 109
interdependent teamwork, 295, 296
interface, 170
internal assessment, 116
internal conversation, 59–60
internal funding, 145
internal locus of control, 244
Internal Revenue Service (IRS), 146, 226
International Federation of Football 

Association (FIFA), 38
International Organization for Women and 

Development (nonprofi t group), 106
International Red Cross (charitable 

organization), 17–18
International Union for Conservation of 

Nature, 113

Internet. See also specifi c sites
democratization of, 75–76
job boards, 266, 267
learned creativity, 250
social media, 182–185
teamwork resources, 297
Web marketing, 166–171

interstitial page, 171
interview, job, 268–269
investment

corporate responsibility, 90
for-profi t status, 133
manager, 144
nonprofi t status, 132

Investors’ Circle (angel investor), 162, 314
IRS (Internal Revenue Service), 146, 226
Islam (religion), 27
Italy, 99

• J •
Jacobs, David G. (Foundation Directory), 

156
Jal, Emmanuel (social entrepreneur), 248
Jazz Appreciation Society, 127, 128
job

application, 268
boards, 266, 267
contract, 269
description, 265–267, 273
interview, 268–269
occupational devotion, 51–53
work versus leisure, 46

Johnson-Sirleaf, Ellen (Liberian 
president), 61

journalist, 199, 208
Judaism (religion), 27

• K •
kamlari system, 86
Kapur, Vinod (social entrepreneur), 134
Kentucky Youth Advocates (nonprofi t 

organization), 104
Kenya, 110
Khosa, Veronica (nurse), 77
Ki-moon, Ban (U.N. Secretary-General), 81
King, Martin Luther, Jr. (social activist), 36, 

37, 259–260
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KNM-ER 1808 (human female remains), 27
Koch, Judy (social entrepreneur), 78
Kothari, Gopa (social entrepreneur), 30
Kotler, Philip (Corporate Social 

Responsibility: Doing the Most Good for 
Your Company and Your Cause), 140

Kraemer, Sebastian (Politics of Attachment: 
Towards a Secure Society), 33

Kuroiler chicken, 134

• L •
Lacy, Kyle (Twitter Marketing For 

Dummies), 188
Laidlaw Foundation, 105
Lake Victoria Fisheries Organisation, 37–38
lateral communication, 64
LawDepot (Web site), 269
Lazar, Judy (social entrepreneur), 128
lead sentence, 202
leadership

bureaucracies, 212, 213, 215
charismatic leaders, 256–259
development, 262–264
distributed, 261–262
formal groups, 224
function of, 253
mistakes to avoid, 309–312
nonprofi t versus for-profi t status, 134
power of persuasion, 294–295
servant leaders, 259–261
small-group communication, 63
theoretical models, 254–255

learning, collaborative
commitment to, 192
creativity, 249–252
social bookmarking sites, 193–194
social media functions, 184–185
Twitter, 185–187
whuffi e, 188–191

learning theory, 263
Lee, Nancy (Corporate Social Responsibility: 

Doing the Most Good for Your Company 
and Your Cause), 140

legal issues
amendments to constitution, 237
bylaws, 237–238
employment contract, 269
incorporating pros and cons, 228, 229

membership requirements, 234
registration of corporate name, 230–231
resources, 315

legal status, 226
leisure

casual, 49, 56–57
constraint, 50
project-based, 49, 56–57
serious, 47–57, 276–279, 313

Lemert, Charles (social theorist), 24
Leonhardt, Frederick H. (chemist), 33
letterhead stationery, 173
Lewin, Kurt (social psychologist), 23, 254
Liberia, Africa, 61
lifestyle, 100, 131, 306
lifetime membership, 234
Light Up the World Foundation, 16, 304
lighting, 16, 56, 82, 85
limited-liability company, 225
limited-liability principle, 227
line worker, 212
Lingana Foundation, 245
LinkedIn (Web site), 166, 183
links page, 168
listening, 61–62, 65
Living Earth (nonprofi t organization), 113
Lloyd, Ken (Performance Appraisals & 

Phrases For Dummies), 272
loan, 133. See also specifi c types
local entrepreneurship, 246–247
logo, 173, 174
Logoworks.com (Web site), 174
Lollipop Theater Network (nonprofi t 

organization), 104
Lost Boys and Girls of Sudan (refugees), 

19–20, 69
lottery, 150, 151
low-profi t, limited-liability corporation 

(L3C), 226
L3C (low-profi t, limited-liability 

corporation), 226
Lutheran World Federation (church 

organization), 108

• M •
Malawi water shortage, 97–98
Managing For Dummies (Nelson and 

Economy), 270
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Mancuso, Anthony (How to Form a 
Nonprofi t Corporation), 230, 237

March of Dimes (nonprofi t 
organization), 124

Marching Mothers of Ontario (volunteers), 
124–125

market women, 61
marketing

company placement, 158
defi ned, 163
donor research, 159
image, 176–178
morals of for-profi t organizations, 140–141
name of organization, 164–166
online presence, 166–171
paper identity, 172–174
private sector funding, 158–159
resources, 315
traditional methods, 174–176
Web site support, 170–171

Mary Slessor Foundation (nonprofi t 
organization), 110

Maslow, Abraham (psychologist), 43
mass distribution, 172
matching funds, 152
material volunteer, 56
Mattar, Helio (social entrepreneur), 82
Maven type, 69
McCarthy, Eugene (former U.S. 

senator), 211
McDonald’s corporation, 139
media. See also public relations

advisory, 206, 207
briefi ngs, 206
catalog of coverage, 209
entrepreneur’s credibility, 196–197
events, 205–208
follow-up, 208–209
importance of, 195–197
kit, 201–205
mistakes to avoid, 312
outreach, 197, 198–200
point person, 204, 205, 207
press conference, 206–208
production, 197, 201–208

medical tourism, 101
Meetup (Web site), 183, 189
megalopolis, 76

membership, in organization
board election, 233
constitution, 234, 237
dues, 148
formal groups, 224
recruitment drives, 148
requirements, 234–235
Web site audience, 167

memory, 60
Mercy Corps (nonprofi t organization), 109
Mexico, 99
micro-blogging, 185
microcredit, 91, 108–109
microfi nance, 91, 108–109
micromanager, 271
migrant, 305–306
migration, 76, 305–306
Milgram, Stanley (psychologist), 194
military observer, 29
mindset, entrepreneurial, 241–244
Ming, Huang (social entrepreneur), 246
minorities’ organization, 96, 106–107
Misra, R. K. (social entrepreneur), 100
mission

branding, 164
capital campaigns, 152
defi ned, 124
morale, 280
orientation, 125, 234
volunteers, 276
Web site content, 167–168

mission statement
constitution, 234
creation, 125–127
defi ned, 11
examples of, 126–127
strategic planning, 124
Web site content, 167–168

missionary work, 57
mixed-interest volunteering, 57
monitoring employees, 271–272
morale, 279–283
morals, 48, 286–287
motherwork, 67
motivation, 10, 42. See also specifi c 

motivators
Multiculturalism Community Service 

(nonprofi t organization), 107

30_538081-bindex.indd   32930_538081-bindex.indd   329 3/2/10   8:08 PM3/2/10   8:08 PM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



330 Social Entrepreneurship For Dummies 

Murray, Olga (social entrepreneur), 86
muse, 60
mutual attention, 190
mutual healthcare, 298
My Life My Soul (support group), 18–19
MySpace (Web site), 183

• N •
Nachtwey, James (photojournalist), 29
Naidoo, Kumi (social entrepreneur), 68
naming your organization

constitution, 234
corporation registration, 230–231
formal groups, 224
mistakes to avoid, 312
tips for choosing, 164–165

National Environmental Education Week, 113
National Venture Capital Association, 143
National Wellness Institute, 102
Native Planet (nonprofi t organization), 107
natural disaster, 108, 109, 155
Neanderthal people, 27
Nelson, Bob (Managing For Dummies), 270
Nepalese Youth Opportunity Foundation, 86
network

academic education, 317
importance of media, 197
resources, 314
societal trends, 69
traditional marketing methods, 175

Nevada Multicultural End-of-Life Care 
Coalition, 97

news
organization’s Web page, 168
service, 183–184, 199

Nigeria, 106, 110
Nightingale, Florence (social 

entrepreneur), 227
noise barrier, 65
nongovernmental organization (NGO), 107
nonprofi t corporation

benefi ts and drawbacks, 131–135
defi ned, 225
described, 130, 225
versus for-profi t corporation, 129–135, 225
funding sources, 145
legal status, 226

Non-profi t Guides (fundraising 
resource), 162

nonprofi t organization
capitalists, 141–144
versus for-profi t status, 129–135
fundraising groups, 152–153
strategic planning, 121–122
tax exemptions, 146–147
tips for naming, 164–166
user fees, 135

nonviolent protest, 38–39
Norway, 99
Novartis Foundation for Sustainable 

Development, 109
nuclear family, 82–87
Nudie Foods (socially responsible 

business), 92
nursing, 77, 227

• O •
Obama, Barack (U.S. president), 29, 185
objection to problem, 12–13
objective. See goal
obligation, 47, 53
occupational devotee, 51–53
occupational devotion, 51, 275
ocean conservation, 114
offi cer, 235
offi cial goal, 118–119, 120
older adult, 86–87
Oliveira Rosa, Fabio Luiz de (social 

entrepreneur), 74–75
Omidyar, Pierre (philanthrocapitalist), 90
One Brick (volunteer match 

organization), 56
ongoing funding, 150–151
open access, 92
open source, 92
operating expense, 157, 158
operating procedure, 229
Operation Rescue (activist 

organization), 221
organic farming, 138
organizational image, 176
organized tasks, 270–271
other-attentive charismatic leader, 258, 

259, 260
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Outdoors Queensland (Web site), 102
out-migration, 76, 77
overhead, 147
Oxfam (social enterprise), 304
Oxford University, 317

• P •
pack journalism, 208
Pahl, Ray (sociologist), 33
pain, 245
Pakistan, 99
paper identity, 172–174
parachuted servant leader, 260
parent-child relation, 31–33
Parsons, Willard (social entrepreneur), 46
participatory democracy, 67–68
partnership, 139, 140, 141, 143
passion, 292–294
passive approach, 232
past president, 235
patriarchy, 261
payroll deduction, 153
peace, promotion of, 307
People In Aid (nonprofi t network), 110
perfection, 252
Performance Appraisals & Phrases For 

Dummies (Lloyd), 272
performance review, 271–272
personal enrichment, 49, 55
personal social service, 45
persuading teams, 294–295
phantom aid, 111
philanthrocapitalism, 90, 100, 141–142
Philanthrocapitalism: How the Rich Can Save 

the World (Bishop and Green), 142
placement, 158
planned giving, 152
planning. See strategic plan
plastic bag, 128
policy

bureaucratic creep, 216
bureaucrat’s role, 212
defi ned, 116
media relations, 204
strategic planning, 116
volunteer training, 279

polio, 124–125
politician, 157
politics

of attachment, 32, 33
of exclusion, 28

Politics of Attachment: Towards a Secure 
Society (Kraemer and Roberts), 33

pollution, 302
Poor People’s Campaign, 259–260
population, 75–80, 98–99
Population Action International (socially 

responsible organization), 80
Population Connection (socially 

responsible organization), 80
positive family development, 103, 104
poster, 172–173
Poston, Leslie (Twitter For Dummies), 188
Pound, Andrea (“Hope in the Inner-city: 

Towards a New Deal”), 33
poverty organization

areas of need, 303–304
cautions, 111
examples of, 96, 108–110
rationale for, 107–108

power, 295
Power Text Solutions (Web site), 185
pragmatic creativity, 248–252
president, 235
press conference, 206–209
press kit. See media
press release, 201–209
preventive medicine, 305
primary program coordinator, 207
Principia (social enterprise), 297, 298
print media, 198
printer, 174
private foundation, 156–157
private sector funding, 158–159
problem solving

learned creativity, 251
need for public compassion, 24
negotiated change, 255
process of, 12–16, 20–21
servant leadership, 261
social insight, 36–37
strategic planning, 117

producer, 199
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profi t
defi ned, 121, 131
drawbacks of for-profi t organizations, 135
ethics of for-profi t organizations, 136–137
local entrepreneurship, 247
mission orientation, 125
as rationale for social entrepreneurship, 16

program, 116
Project Laundry List (social enterprise), 13
project-based leisure, 49, 56–57
proposal, grant. See grant
prosumer movement, 92
protest, civil, 221
pseudo-urbanization, 76
psychologist, 99
public charity, 146, 226
public compassion. See also compassion

defi ned, 25–26
emotional attachment, 31–33
goals of social entrepreneur, 26–27
history of, 27
importance of, 24
power of culture, 34–36
social distance, 28–30
social insight, 36–39

public relations. See also media
benefi ts of corporate social 

responsibility, 139, 141
described, 176
examples of, 177
importance of, 176–177
in-kind gifts, 159
labor unions, 177
professional help, 178

pure altruism, 43

• R •
radio, 199
raffl e, 150, 151
rapport, 190–191
Really Simple Syndication (RSS) feed, 

168, 184
recognition

donors, 151
staff and volunteers, 281–282

record keeping, 292
Reed, Ryan Spencer (journalist), 29

reframing
charismatic leadership, 257, 258
defi ned, 255
distributed leadership, 262

refugee, 305
regeneration, 49
relative altruism, 43
RelightNY (socially responsible 

organization), 85
religion, 27, 50, 108, 304
remittance, 98–99
Renascer Child Health Association, 84
reporter, 199, 208
reporting, 170
reproductive health, 109
residency, 232
resilience, 243–244
resistance to change, 254–255
respect, 258
restoration, 103
reward

staff, 281–282
volunteers, 274–275, 281–282

risk, 132, 229
Risk Management Association, 316
Roberts, Jane (Politics of Attachment: 

Towards a Secure Society), 33
Rockefeller Foundation, 156
role model, 283
role taking, 34–35
Rosenthal, Bob (college professor), 190
RSS (Really Simple Syndication) feed, 

168, 184
Ryan’s Well Foundation, 18, 30

• S •
salary, 282
sales, 150, 164, 168
Salesmen type, 69
Salvation Army (nonprofi t 

organization), 304
Santa’s Four Helpers (nonprofi t 

organization), 104
satyagraha, 38–39
Save the Black-Footed Ferret (nonprofi t 

organization), 127, 128
scandal, 176–177
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Schwab Foundation for Social 
Entrepreneurship, 313

Schwabe, Walter (social entrepreneur), 189
science, 73–76, 92
Score (Web site), 226
SCSO (service, community, and social 

organization), 95–100
Second Nature (Web site), 113
secretary, 235
self-absorbed leader, 258, 259
self-actualization, 49
self-development, 277
Self-Directed Learners League (nonprofi t 

organization), 126, 128
self-esteem, 249
self-expression, 49
self-gratifi cation, 49
self-image, 49
self-interest, 54–55
self-talk, 59–60
separation, six degrees of, 194
serendipity, 251–252
serious leisure, 47–57, 276–279, 313
Serious Leisure (Web site), 313
servant leadership, 259–261
service, community, and social 

organization (SCSO), 95–100
service learning, 99–100
setback, 251
shared creative literacy, 250
shopping bag, 128
SI (sustainable investing), 90
SIA (social impact assessment), 89
sideways communication, 64
Sierra Club (nonprofi t organization), 147
signature on checks, 238
single-parent family, 103, 104
Skoll Foundation, 314
Skype (Web site), 183
sliding scale, 135, 148, 151
slogan, 175–176, 315
small-group communication, 63
Smith, David Horton (researcher), 120–121
sociability, 45
social attraction, 49
social bookmarking service, 182, 184, 

193–194

social capital, 33, 111
social change model, 254–262
social development, 66–69
social distance, 28–30
Social Enterprise Alliance (membership 

network), 314
Social Enterprise Knowledge Network, 317
social entrepreneur

versus business entrepreneur, 244–248
concerns of, 9
defi ned, 1
domains of practice, 242
focus of, 91
goals of, 26–27
mindset, 244–248, 253
versus typical entrepreneur, 11

Social Entrepreneur Corps (volunteer-
training organization), 55–56

social entrepreneurship
areas of action, 301–308
described, 9–11
elements of, 10–11
examples of, 16–20, 29–30
forms of, 10
rationale for, 16
start-up tasks, 12–16, 20–21

social impact assessment (SIA), 89
social insight, 36–37, 39, 263
Social Intelligence (Goleman), 32
social life, 188–189
social looping, 250
social media. See also specifi c sites

defi ned, 181, 182
degrees of separation, 194
examples of, 166
functions of, 184–185
learned creativity, 250
popular sites, 182–184
rapport, 189–191
real-life meetups, 189
whuffi e, 188–191

social network, 181
social religiosity, 45
social reward, 50
Social Venture Network, 314
social world, 47
socialization, 35
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socially responsible investing (SRI), 90, 144
societal trend. See also specifi c trends

alignment, 72
communication, 68–69
consumption and waste, 81–82
described, 11
families, 82–87, 102–103
globalization, 72–75
government responsibility, 87
health and wellness, 101–102
identifi cation, 71–81
importance of, 71
infl uence, 72
mistakes to avoid, 311
population growth, 78–81
social/corporate responsibility, 88–92
upcoming challenges, 81–88
urbanization, 75–78

solar power, 13, 74–75, 246
South Africa, 77–78
special fee, 150
Specialized Alternatives for Families and 

Youth (nonprofi t organization), 104
spokesperson, 204, 205, 207
spreadsheet, 200
SRI (socially responsible investing), 90, 144
stability, 133
staff. See also hiring staff

burnout, 282–283
cooperation with volunteers, 278
defi ned, 11
fair treatment, 287–288
hiring practices, 265–269
management and training, 270–272
moral problems, 286–287
morale, 279–283
team players, 290–291
volunteers as, 277

stakeholder
corporate responsibility statement, 

138–139
defi ned, 116, 138
local entrepreneurship, 246–247
strategic planning, 116

standard of living, 73
Stanford Graduate School of Business, 317
Starting an Online Business For Dummies 

(Holden), 168

state government. See government
steering committee, 290
Steidle, Brian (photojournalist), 29
stockholder, 225, 226
storytelling, 248–249
strategic plan

components, 116–117
described, 115–116
evaluation of, 117–118
fi rst phase, 115, 116, 118–121
funding issues, 118
goal setting, 116, 117, 118–121
mission and vision statements, 124–128
profi t status, 121–122
target of benefi ts, 122–123
time for planning, 115

strategy, 116
Streetfootballworld (Web site), 38
suburban population, 76
Sudanese Civil War, 19–20
The Sun Shines for All (socially responsible 

organization), 75
sunset provision, 216
sustainability, 247
sustainable investing (SI), 90
Symbio Impex Corporation (for-profi t 

organization), 138
sympathy, 45–46

• T •
tag, 193
Taiwan, 67
Talloires Declaration (Association of 

University Leaders for a Sustainable 
Future), 112

target audience, 201
target of benefi ts

audience for grant proposal, 161
corporate social responsibility, 139
defi ned, 42, 118
for-profi t organizations, 133, 135
mission statements, 126–127
name of organization, 164–165
nonprofi t organizations, 131
strategic planning, 118, 122–123
Web marketing, 166–167

task force, 217–218
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Tateni Home Care Nursing Services, 77
tax

charitable status, 146–147
corporations, 225, 226
deductible gifts, 146, 154
donor fatigue and renewal, 154–155
exempt status, 225
in-kind contribution, 160
legal status, 226
nonprofi t versus for-profi t status, 130, 134

team, 217, 289–296
teamwork, 289-298
technology, 73–76, 92, 103
television, 198
Terra Nova (for-profi t organization), 137
theory, 23–24, 249
Thomas theorem, 249
Tibet, 110
tied aid, 248
time

disadvantages of nonprofi t status, 132
occupational devotion, 52, 53
strategic planning, 115

The Tipping Point (Gladwell), 68–69, 194
tourism, medical, 101
trade union, 100
trademarked material, 165, 174
training, staff/volunteer, 272, 277–279
treasurer, 235, 284–285
trend. See societal trend
triple bottom line, 136–137
trust, 62
trustee, 130, 231–232
tuberculosis epidemic, 46
tweet, 186
Twitter For Dummies (Fitton, Gruen, and 

Poston), 188
Twitter Marketing For Dummies (Lacy), 188
Twitter (Web site), 166, 183, 185–188

• U •
Uganda, 110, 291
unfreezing, 255
unfunded organization, 145
UNICEF (nonprofi t organization), 67
unincorporated nonprofi t group, 130
union, 177, 273

United Nations, 25, 110, 113
United Way (fundraising intermediary), 

153, 177
University Network for Social 

Entrepreneurship, 317
University of Alberta, 316
University of Calgary, 224
unoffi cial goal, 120
upward communication, 64
urban children, 46
Urban Forums movement, 68
urbanization, 75–77, 308
urgency, sense of, 256, 292–294
U.S. Patent and Trademark Offi ce, 165
USA.gov (Web site), 157
user fee, 135

• V •
Valentino Achak Deng Foundation, 20
values, 45, 75–76, 131
venture capital, 143
venture philanthropy, 143
vice president, 235
violence, 104–106, 308
vision

defi ned, 124
statement creation, 127–128
strategic planning, 124
Web site content, 167–168

VistaPrint.com (Web site), 174
Vital Voices Global Partnership (nonprofi t 

group), 106
volunteer

baby boomers, 87
board members, 233
burnout, 282–283
center, 273
cooperation with staff, 278
coordinators, 275–277
defi ned, 48
donor fatigue and renewal, 155
drawbacks of nonprofi t status, 132
exploitation, 288
fi nancial returns, 54
funding issues, 149
gender constraints, 50
leisure types, 49
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volunteer (continued)

management tips, 274–277, 316
mistakes to avoid, 310
morale, 279–283
organization’s mission, 276
persuasion techniques, 294–295
resources, 316
rewards, 274–275
search for, 55–57, 273–274
sense of career, 48
as staff, 277
team players, 290–291
training guidelines, 277–279
Web site audience, 167

Volunteer Development Agency, 316
VolunteerMatch (Web site), 56, 274

• W •
Walmart Canada (corporation), 139
want ad, 267–268
waste, 81–82
water, drinking

areas of social action, 303
child social entrepreneurs, 18, 30
desalination, 98
service, community, and social 

organization examples, 97–98
world awareness day, 98

watering crops, 74–75
Watts, Duncan (network theory 

sociologist), 69
Web Marketing For Dummies 

(Zimmerman), 166
Web site, of organization

appropriate appearance, 169
commercial support and advertising, 

170–171
content creation, 167–170, 184
media kits, 204
mistakes to avoid, 312
public’s expectation, 166
target of benefi ts, 166–167

Web Stores Do-It-Yourself For Dummies 
(Elad), 168

Web 2.0, 182, 250
Weber, Max (social thinker), 75
Weiwei, Ai (social entrepreneur), 83

wellness, 100–102
What Are We Doing Here? (fi lm), 66, 248
whuffi e, 188–191
Wiki (social media sites), 183, 250
William J. Clinton Foundation, 142
Williams, Joseph Terry (social 

entrepreneur), 84
win-win solution, 255, 261
wire service, 99
WireTap Magazine, 196
Wiser Community (Web site), 113
women

family trends, 83, 86, 102
girls’ rights, 86
human rights, 105
social organizations for, 96, 105–106

Women’s Aid Organization (nonprofi t 
group), 106

workable task, 270–271
working memory capacity, 60
World Council of Churches, 108
World Health Organization, 105
World Water Day (global awareness 

day), 98
World Wildlife Fund, 81, 112
WorldMedAssist (medical tourism 

company), 101
Worldometers (Web site), 79
writing

employment contracts, 269
grant proposals, 160–162
job descriptions, 265–267
press releases, 202–203
want ads, 267–268

Wyoming Family Home Ownership 
Project, 84

• Y •
youth organization, 96, 103–105
YouTube (Web site), 183
Yunus, Muhammad (social entrepreneur), 

15, 91–92, 109

• Z •
Zimmerman, Jan (Web Marketing For 

Dummies), 166
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