
Index

• Symbols and Numerics •
@reply, public tweet, 197
# (hashtag) symbol

industry-specifi c conferences, 276
Twitter subject markers, 214
Twitter thread indicator, 197

360°Reach program, feedback tool, 70–71
360-degree feedback, employee 

performance system, 69–71
4G Internet, 27 
99Percent, Behance, 253

• A •
About Me section, Facebook profi les, 233
accomplishments, goal setting element, 21
accuracy, personal brand element, 14
Action Method, Behance, 253
actions, personal brand element, 60
advertisements, Facebook, 240–244
age discrimination, LinkedIn profi le 

photo, 139
alerts

craigslist, 260–261
online reputation monitoring tool, 

119–120
ALL CAPS (shouting), 41
Alltop

guest-post matchmaking, 100
industry blogs, 205
industry news, 272

alumni associations
connection resource, 43
LinkedIn search, 281–283

Amazon reading list, LinkedIn 
application, 142

analogies, value statement incorporation, 
82–83

angles, LinkedIn profi le photo, 139

Animoto, video résumé editing service, 174
answering machine

Google Voice, 29
job search tool, 28

Apple Keynote, slideshows, 169–170
applications

Facebook job search, 238–240
Facebook privacy settings, 223
LinkedIn plug-ins, 142–143

articles, guest bloggers, 99–102
@reply, public tweet, 197
attire

LinkedIn profi le photo, 138
personal brand element, 60

audio, online blogging medium, 90
author’s resource box, written 

materials, 114

• B •
baby boomers, Facebook privacy 

issues, 224
background checks, online reputation 

management, 14
backgrounds

LinkedIn profi le photo, 139
Twitter profi les, 203–204
video résumé sounds, 172

Batchbook, CRM system, 46
Becomed, job search tool, 34, 270
begging, online networking, 41
Behance, project sharing, 117, 252–253
biographies, who to follow on Twitter, 209
Biznik, small business professionals, 249
Blake, Jenny 

Life After College: The Complete Guide to 
Getting What You Want, 52

BlazitResume, video résumé 
service, 172, 177

Block Lists, Facebook, 228
The Blog Post Planner and Calendar, 92
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BloggerLinkUp, guest-post 
matchmaking, 100

blogosphere, industry-related news, 277
blogs

areas of expertise recognition, 88–90
call to action, 98
categories, 94
comment encouragement, 98–99
content development, 88–92
document sharing websites, 115
domain names, 93
editorial calendars, 90–92
engineered comments, 99
guest bloggers, 99–102
headers, 97
hooks, 96–97
industry-related news, 277
industry-specifi c search resource, 205
inquiry e-mail, 100–102
length, 97
MailChimp e-mail, 95
pages, 94
posts, 94
publishing mediums, 90
short blog posts, 90
tags, 94
themes, 94
titles, 96
tone, 97
topics, 95
value statement medium, 13–14
WordPress, 95

BlogSynergy, 100
blue ocean strategy, target market 

identifi cation, 65–67
body language, personal brand element, 60
boldface text, website résumés, 191
bookmarks, e-mail newsletter contents, 52
BranchOut, Facebook job search, 238
Brand-Yourself, Google Grader tool, 105
Brazen Careerist, young professionals, 

248–249
B-roll delivery, video résumés, 164, 

175–176
bulleted lists, LinkedIn profi les, 155–156

bulleted points, résumé formatting, 
128, 129

business associates resource, 43
business cards, job search tool, 28–29
business journals, meeting technology-

savvy friends, 313
BuzzTracker, industry feedback, 276

• C •
call recording, 29
call screening, 29
call to action

blog posts, 98
video résumé conclusion, 171

cameras, video résumés, 173
campaigns

Facebook targeted ads, 240–244
MailChimp e-mail newsletters, 51–52
well-known company applications, 

299–300
CAN-SPAM laws, mass e-mails, 51
Carbonmade, project sharing, 117, 253–254
CareerAmp, Facebook job search, 239–240
CareerShift, job search tool, 34–35
categories, blog element, 94
certifi cates, online reputation 

differentiation, 107
certifi cations, LinkedIn profi les, 159
chamber of commerce, meeting 

technology-savvy friends, 313
checklists, multiple network 

management, 246
Cirillo, Francesco 

The Pomodoro Technique, 30–31
Classmates tab, LinkedIn, 149
Clear, 4G Internet provider, 27
closed groups, LinkedIn collections, 

152–155
club members, connection resource, 43
clubs, local social media enthusiasts, 313
Colleagues tab, LinkedIn, 149
columns, VisualCV, 183
comments

blog feedback, 98–99
online reputation guidelines, 110
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325325 Index

common names, differentiation, 107–108
communications

face-to-face networking, 321
interview request, 285
Twitter contents, 206

companies
employer expectations, 309
industry news, 272–276
LinkedIn industry groups, 275
LinkedIn recognized industries, 263–264
needs come fi rst, 307
needs/fi t determinations, 277–278
RSS feeds, 273–275
social media outlets, 276–277
Twitter feedback, 276
who to follow on Twitter, 209

computers, job search uses, 27
confi dence, video résumé personality 

display, 168
confl ict narrative, video résumé 

enhancement, 166–167
Connecting on Facebook, privacy settings, 

223, 224–225
consistency, personal brand element, 14
contact information, video résumé 

conclusion, 171
Contact Me page, website résumés, 192
contact newsletters, maintaining contact 

relationships, 50–52
contact relationship management (CRM), 

software systems, 43–46
contacts

alumni associations, 43
business associates, 43
club members, 43
connection explanations, 41
contact relationship management (CRM) 

systems, 43–46
family, 43
following up, 11
friends, 42
job search element, 13
LinkedIn let’s connect messages, 40
maintaining after obtaining employment, 

48–52, 321
network building, 40

network roles, 46
organization members, 43
professional associations, 43
professional conferences, 43
tag-based CRM systems, 46
thank-you notes, 290
updating daily, 11

contents
blog article development, 88–92
e-mail newsletters, 52
Facebook privacy settings, 222–228
Facebook Wall etiquette, 235
portfolio repurposing, 113–118
résumé formatting, 128
Twitter guidelines, 205–207
video résumé questions, 162
website résumé guidelines, 191–192

contextual linking, reputation 
enhancement, 112–113

controversy, blog titles, 96
conversations

Facebook Wall etiquette, 234
Twitter advantages, 198
who to follow on Twitter, 209

copyrights, video résumé music, 174
core existence, personal brand element, 13
corporate blogs, industry-related news, 277
Corporate Layoff method, value statement 

model, 81–82
craigslist

job-posting alerts, 260–261
résumé preparation, 262

creative projects, sharing, 117–118
CRM system. See contact relationship 

management
crossfading, résumé transitions, 174
cultural impact, résumé music, 174
curiosity test, value statements, 83
cutaways, video résumé transitions, 174

• D •
day planners, job search tool, 28
degrees, online reputation, 107
Delicious, web-based bookmarking tool, 48
demographics, market identifi cation, 67–69
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descriptive words, personal brand, 64
direct communications, Twitter, 206
direct message (DM), private tweet, 197
discussion interruptions, Twitter contents, 

206
Docstor, document sharing, 115
domain names

blogs, 93
LinkedIn optimization, 111
online résumés, 188–189
purchasing, 112, 189

domain registrar, domain names, 93
DoYouBuzz, online résumé tool, 187
ducking, video résumé soundtrack, 174

• E •
Ecademy, international forum, 251
editorial calendar

blogs, 90–92
online reputation management, 118

education, Facebook profi les, 233
egg timer, time management method, 31
Elad, Joel 

LinkedIn For Dummies, 2nd Edition, 142
Elegant Themes, theme package, 190
e-mail

360˚Reach program, 70–71
blog updates, 95
contact newsletters, 50–52
feedback gathering, 69–72
guest blogger inquiry, 100–102
interview request example, 286
social equity requests, 268–269

e-mail address
e-mail masking services, 192
job search element, 28
personal brand impact, 85
website building, 190

Emurse, online résumé tool, 187–188
e-newsletters, online blogging medium, 90
events, LinkedIn, 158–159
Evernote, journaling tool, 52
Everyone, Facebook privacy level, 223
Examiner.com, industry news, 273
ExecTweets, executive mini-network, 210
executives, who to follow on Twitter, 210
EzineArticles.com, document sharing, 115

• F •
Facebook

About Me section, 233
Block Lists, 228
Education section, 233
engineered serendipity, 220
Fan Page posts, 90
generational privacy issues, 224
job search applications, 238–240
job search importance, 220–221
Limited Access lists, 230–231
maintaining your focus, 237
News Feed, 235
online presence building, 16
philosophy section, 234
privacy levels, 223
privacy settings, 222–228
profi le elements, 232–234
profi le photos, 233
recruiter unease, 222
removing unwanted Wall posts, 227
secure browser settings (SSL), 231
tags, 228
targeted ads, 240–244
two-week rule, 235
value statements, 229
Wall etiquette, 234–237
Wall posting privacy levels, 228–229
Wall posting process, 220
Work section, 233

face-to-face networking, 321
fade-to-black, résumé transition, 174–175
family, connection resource, 43
Fan Page posts, online blogging medium, 90
feedback

blog comments, 98–99
personal brand, 69–72
Twitter advantages, 199

Feedly, RSS feeds, 274–275, 312
FF ratio, Twitter, 209
FigDig, project sharing, 117–118, 254
fi ghts, avoiding, 110
fi lters

Facebook, 235
online reputation guidelines, 110
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327327 Index

fi nances, goal setting element, 22
fi rst-person views, Twitter contents, 206
fi t demonstration

company determinations, 277–278
video résumés, 165–166

Fiverr, blog comment purchasing, 99
Flikr, photo sharing, 117
fl ip cams, video résumés, 173
follower, Twitter, 196
former employees, LinkedIn search, 

280–281
4G Internet, 27 
Free Twitter Designer, Twitter 

backgrounds, 204
friends

connection resource, 42
technology-savvy, 313
Twitter, 196

Friends and Networks, Facebook, 223
Friends of Friends, 223
Friends Only, 223

• G •
Generation X, privacy issues, 224
generic compliments, avoiding, 41
genuineness, online networking trait, 42
Gilkie, Charlie, blog post planner, 92
Gist, CRM system, 44–45, 265
Gmail accounts, job search tool, 28
goal setting, job search element, 12–13, 

20–25
good listener, online networking trait, 42
Google

External Keyword tool, 77–79
Gmail accounts, 28
locating niche boards, 258–259
online résumé optimization, 128–129
recruiter search resource, 10
recruiter’s resource, 305
relevant content building, 14
results ranking, 74–75
search engine optimization (SEO), 

111–112
self-search process, 103, 104–105

Google Alerts
hiring managers, 266
online reputation monitoring, 119–120

Google Books, library app, 28
Google Calendar, planner app, 28
Google Contacts, rolodex app, 28
Google Docs, word processor/spreadsheet 

app, 28
Google Grader, online reputation 

assessment tool, 105
Google Profi le

customizing, 246
online network tracking tool, 47

Google Reader, RSS feeds, 273–274
Google Tasks, 28
Google Translate, 28
Google Voice, phone number/answering 

machine app, 28–29
groups, LinkedIn collections, 152–155
guest bloggers, article publishing 

techniques, 99–102

• H •
handles, Twitter profi les, 201–202
HARO, reporter/source matching, 102
hashtag (#) symbol

industry-specifi c conferences, 276
Twitter subject markers, 214
Twitter thread indicator, 197

headers
blog posts, 97
résumé formatting, 128

headings, VisualCV, 183
headlines

LinkedIn profi les, 140
online résumé element, 15
value statement element, 84
website résumés, 191

headshots, Picasa Web Albums, 117
healthcare, current job keyword 

alternatives, 130
Helium, industry news, 272
higher education, current job keyword 

alternatives, 130
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hiring managers. See also recruiters
after application behaviors, 300–301
company procedure strategies, 298–299
follow-ups, 297–298
Google Alerts, 266
inconsistency, 319
interaction guidelines, 318
job candidate processing, 11–12
LinkedIn introductions, 292–297
LinkedIn profi les, 266–267
locating on Twitter, 264–265
professional references, 125
rejection reactions, 301–302
small company applications, 300
social media as research source, 9
social proof, 306
Twitter introductions, 297
well-known company applications, 

299–300
home offi ce, job search organization, 26–29
home page, website résumés, 192
hooks, blog posts, 96–97
HootSuite, Twitter management tool, 215
Hoover’s, competition identifi cation 

tool, 259
hubs, contact role, 46
human interaction, video résumé 

personality display, 168
human resources, current job keyword 

alternatives, 130
hyperlinking. See links

• I •
iMovie, editing video résumés, 174
industry blogs, Twitter content source, 205
industry groups, LinkedIn, 275
industry veterans, LinkedIn search, 281
industry-related content, Facebook Wall 

etiquette, 234
info sources

LinkedIn search, 280–283
RSS feeds, 283–284
Twitter search, 283

informational interviews. See interviews
Innovate CV

Facebook job search, 239
multimedia résumé, 185–186
video résumé sharing, 177

in-person networking, versus online 
networking, 39–40

inquiry e-mail, guest bloggers, 100–102
insights, Twitter contents, 206
interaction, video résumés personality 

display, 168
Internet connection, job search, 27
interruptions, Twitter contents, 206
interviews

discussion questions, 287
expressing appreciation, 290
meeting requests, 284–285
specifi c company questions, 288–290

InTheDoor, Facebook job search, 240
introductions, Facebook Wall etiquette, 

235–236
inventory lists, goal setting element, 21
invitations, LinkedIn let’s connect 

messages, 40
italics, website résumés, 191
iTunes, social media podcasts, 314

• J •
JibberJobber, job search tool, 34
Jibe, Facebook job search, 239
Jim Nudelman method, value statement 

model, 81
job boards

keyword development resource, 77
résumé blasting, 12
Simply Hired, 11
Twitter, 211–213

job channels, Twitter, 213
Job Hunting For Dummies (Max Messmer), 

288
job searches

business cards, 28–29
contact organization, 13
Facebook, 220–221, 238–240
goal setting, 12–13, 20–25
home offi ce organization, 26–29
information overload handling, 37

31_9780470930724-bindex.indd   32831_9780470930724-bindex.indd   328 7/28/11   11:39 AM7/28/11   11:39 AM

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



329329 Index

keyword tracking, 79–80
motivation loss recovery, 35–37
progress celebration, 37
progress tracking scorecards, 23–25
time management, 13, 30–31
Twitter profi le, 200–204

JobInsider toolbar, LinkedIn, 160
JobKatch, job search tool, 33, 270
Jobs.ProBlogger, guest-post matchmaking, 

100
Jobster, video résumé sharing, 177
Joel Elad mothod, value statement model, 

80–81
journals

e-mail newsletter contents, 52
Facebook Wall etiquette, 236–237

• K •
keyphrases

keyword development, 75–79
value statements, 82

keywords
Carbonmade, 254
current job alternatives, 129–131
Google results ranking, 74–75
job search tracking, 79–80
keyphrase development, 75–79
LinkedIn group search, 153
search engine optimization (SEO), 

128–129
value statements, 82

• L •
languages, LinkedIn profi les, 159
length, blog posts, 97
Life After College: The Complete Guide 

to Getting What You Want (Blake), 52
life’s values, personal brand, 61–63
lighting, video résumés, 173
like mindedness, networking trait, 42
Limited Access lists, Facebook, 230–231
LinkedIn

applications (plug-ins), 142–143
bulleted lists, 155–156

buzzwords, 141
certifi cations, 159
closed groups, 152–155
current reach assessment, 148
customized links, 112
descriptive links, 157
events, 158–159
group searches, 153
grouping with new people, 154–155
headlines, 140
high-authority website, 111
hiring manager introductions, 292–297
hiring manager profi les, 266–267
industry groups, 275
industry-related news, 277
info source search, 280–283
interacting with a group, 153–154
JobInsider toolbar, 160
languages, 159
let’s connect messages, 40
LIONS (LinkedIn Open Networkers), 

150–152
network growing, 11
network-building options, 148–155
online résumés, 15
open groups, 152–155
patents, 159
pay versus free version, 160
professional networking tool, 15
profi le photos, 137–139
public profi les, 112
publications, 159
question and answer forum, 144–145
recognized industries, 263–264
recommendation requests, 143–144
recruiter resource, 9, 58
search engine optimization (SEO), 

111–112, 157–158
Share This Bookmarklet tool, 147
Signal, 147
skills, 159
social professional network, 136–137
status updates, 145–147
success stories, 136
summaries, 140–141
video profi les, 156–157

LinkedIn For Dummies (Elad), 142
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330 Job Searching with Social Media For Dummies 

LinkedIn Open Networkers (LIONS), 
network-building, 150–152

links
contextual linking, 112–113
e-mail newsletter contents, 52
LinkedIn optimization, 112
LinkedIn profi les, 157
résumé formatting, 128
Twitter profi les, 204
website résumés, 191

Listorious, Twitter bios, 261–262, 265
lists

Twitter groups, 197
Twitter optimization method, 217–218
who to follow on Twitter, 209

local clubs, social media enthusiasts, 313
location targeting, Facebook ads, 241

• M •
MailChimp, e-mail newsletters, 51–52, 95
manufacturing operations, current job 

keyword alternatives, 130
MAPP (Motivational Appraisal of Personal 

Potential) test, 64
MarketWatch, industry news, 273
Mashable, social media news, 311
mentors

contact role, 46
social media givebacks, 318

Messmer, Max 
Job Hunting For Dummies, 2nd Edition, 288

meta tags, online photo sharing, 117
Microsoft PowerPoint, slideshows, 169–170
middle initial, online reputation 

differentiation, 107
Might-D-Light, video résumés, 173
Millennial generation, 224
Moo Cards, business cards, 29
Motivational Appraisal of Personal 

Potential (MAPP) test, 64
MP3 players, social media podcasts, 314
multimedia résumés

Innovate CV, 185–186
VisualCV, 181–185

multisource feedback, employee 
performance system, 69–71

music, video résumés, 174–175

myth debunking, blog titles, 96
MyWebCareer, online reputation 

assessment tool, 105
MyWorkster, video résumé sharing, 177

• N •
narrative confl ict, video résumé, 166–167
narrow columns, VisualCV, 183
netbooks, job search uses, 27
Networking Roulette, Brazen Careerist, 248
networking, online versus in-person 

connections, 39–40
new employees, LinkedIn search, 280–281
News Feed, Facebook, 235
news sites, Twitter content source, 205
newsletters

maintaining contact relationships, 50–52
weekly summaries, 312

The Next Web, social media news, 312
niche boards, locating, 257–262
niche networks, online presence 

building, 16
99Percent, Behance, 253
nonprofi t organizations, current job 

keyword alternatives, 130–131
Nonprofi t Technology, 312
numbered lists, blog titles, 96

• O •
The Occupational Outlook Handbook (U.S. 

Bureau of Labor Statistics), 76–77
OneLoad, content distribution system, 

176–177
one-on-one interactions, social equity 

requests, 269
online fi ghts, avoiding, 110
Online ID Calculator, online reputation 

assessment tool, 105
online networking

alumni associations, 43
benefi ts, 40
business associates, 43
club members, 43
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331331 Index

contact newsletters, 50–52
CRM systems, 43–46
Delicious, 48
desirable traits, 42
family, 43
friends, 42
Google Profi le, 47
guidelines, 41
versus in-person connections, 39–40
maintaining after obtaining employment, 

48–52, 321
monthly event planning, 49
organization members, 43
professional associations, 43
professional conferences, 43

online presence
incomplete/outdated, 319
personal brand element, 57–58
recruiter research, 10, 57–58

online profi les
LinkedIn, 112
online reputation guidelines, 110
Twitter job search, 200–204

online résumés. See also résumés, 
audience targeting guidelines, 127–128
content guidelines, 191–192
current job keyword alternatives, 130–131
current versus past value, 125
document control benefi ts, 125
domains, 188–189
hard-copy conversion, 125–127
information omission guidelines, 131
LinkedIn postings, 15
multiple profi le benefi ts, 179–181
personality display opportunity, 125
professional references, 125
résumé formatting, 127–129
search engine optimization (SEO), 

128–129
verb to noun focus, 128–129
videos, 15–16
VisualCV, 181–185

online recommendation letters
identifying recommenders, 133–134
LinkedIn requests, 143–144
quid pro quo approach, 133

requesting, 132–133
unsolicited, 133
writing guidelines, 134
versus written letters, 131–132

online reputation
assessment methods, 104–105
common name differentiation, 107–108
contextual linking, 112–113
domain name customization, 111
editorial calendar, 118
maintenance tasks, 120
monitoring tools, 118–120
personal brand, 308
photo sharing, 117
portfolio repurposing, 113–118
presentation sharing, 116–117
privacy settings, 110
private data viewing, 106–107
profi le guidelines, 110
project sharing, 117–118
purchasing domain names, 112
repair methods, 109
search engine optimization (SEO), 

110–118
slideshow sharing, 116–117
social media search engines, 108–109
video sharing, 115
written materials, 114–115

open groups, LinkedIn collections, 152–155
open network, Twitter, 198
organization members, connection 

resource, 43
outlines, video résumés, 167

• P •
PageRank, Google results ranking, 74–75
pages, blog element, 94
passion

personal brand element, 13–14, 63–64
video résumés personality display, 168

passwords
multiple network management, 246
strong generation techniques, 247

patents, LinkedIn profi les, 159
People You May Know tab, LinkedIn, 149
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personal brand
action element, 60
business cards, 28–29
career management element, 58
consistent online presence, 57–58
culmination of your actions, 56
descriptive words, 64
determination elements, 13–14
dress perception, 60
e-mail address impact, 85
feedback, 69–72
inconsistency, 319
job candidate differentiation, 57
negative perception correction, 71–72
online reputation, 308
passions, 63–64
perception management, 57
positive perception enhancement, 72
self-perception, 60
social media impact, 59
speech perception, 60
target market identifi cation, 65–69
username impact, 85
value statement, 61–63

personal information
revealing too little, 320
Twitter content guidelines, 207

personality
LinkedIn profi le photo, 139
video résumé display, 167–169

Pew Research Center, statistics, 97
philosophy, Facebook profi les, 234
phone calls, online recommendation letter 

request follow-up, 133
phone numbers

Google Voice, 29
job search element, 28

photographs
blog element, 94
Creative Commons (CC) license, 117
Facebook profi les, 233
LinkedIn profi les, 137–139
sharing, 117
Twitter profi les, 202

Picasa Web Albums, photo sharing, 117

Picnik, photo editor, 28
pictures

blog post hook, 97
online résumé element, 15
value statements element, 84–85

Pipl, social media search engine, 109
PitchRate, reporter/source matching, 102
planners, job search tool, 28
Plaxo, CRM system, 45
plug-ins, LinkedIn applications, 142–143
podcasts

Dave Kaminiski’s Web Video 
University, 176

online blogging medium, 90
social media trends, 314

The Pomodoro Technique, (Cirillo), 30–31
portfolios, online reputation, 113–118
positive attitude, networking trait, 42
posts

blog element, 94
Facebook two-week rule, 235
Facebook Wall etiquette, 234–237
removing unwanted Facebook Wall 

posts, 227
presentation

personal brand element, 60
portfolio repurposing, 116–117

privacy
Facebook guidelines, 222–228
Facebook Wall posting levels, 228–229
online reputation guidelines, 110

privacy levels, Facebook, 223
proactive, online networking trait, 42
professional associations, connection 

resource, 43
professional conferences, 43
professional headline

LinkedIn profi le, 140
online résumé element, 15

professional licenses, online reputation 
differentiation, 107

professional networks, 16
professional relationships, 21
profi le photos, LinkedIn, 137–139
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333333 Index

profi le picture
online résumé element, 15
value statement element, 84–85

profi le summary
LinkedIn profi le, 140–141
online résumé element, 15

profi les
Facebook elements, 232–234
LinkedIn, 112
online reputation guidelines, 110
Twitter job search, 200–204

projects, sharing, 117–118
promoters, contact role, 46
publications, LinkedIn profi les, 159
pundits, social-media gurus, 314

• Q •
question and answer forum, LinkedIn, 

144–145
questions

blog post hook, 96
interview discussions, 287
specifi c company interview, 288–290
Twitter contents, 206
video résumé conclusion, 171
video résumé contents, 162

quick tips, blog titles, 96
quid pro quo approach, online 

recommendation letters, 133
quotes, Twitter contents, 206

• R •
racism, LinkedIn profi le photo, 139
Reach Personal Branding, Online ID 

Calculator, 105
Read Write Web, social media news, 311
Really Simple Syndication (RSS) feeds

info source search, 283–284
news readers, 273–275
real-time updates, 312

Real-Time Job Board, Twitter job 
seekers, 200

recommendation letters, online versus 
written, 131–132

recommendations
Twitter contents, 206
unsolicited, 318

recruiters. See also hiring managers
Facebook unease, 222
Google searches, 305
LinkedIn dependence, 9
online presence search, 10, 57–58
Twitter job boards, 211–213
Twitter job-postings, 261–262
Twitter uses, 199–200

Relationship Engine, Twitter job 
seekers, 200

relationships
identifying recommenders, 133–134
online networking versus in-person 

connections, 39–40
versus résumés, 307

relatives, connection resource, 43
Reppler, Facebook Wall scanning tool, 236
reputation monitoring, personal brand, 14
resources, goal setting element, 21
respectful, online networking trait, 42
Resume Blimp, video résumé service, 172
résumés. See also online résumés; video 

résumés
craigslist job posting, 262
employment gap explanations, 307
formatting guidelines, 306–307
hard-copy functions, 123–124
job board blasting, 12
nouns versus verbs, 307
online posting, 14–16
online résumé conversion, 125–127
recommendation letters, 131–134
versus relationships, 307
summaries, 306

Resumebook.tv, video résumé sharing, 177
retweet (RT), Twitter compliment, 196
role models, contact role, 46
RSS feeds. See Really Simple Syndication
rule of three, value statements, 83
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• S •
scorecards, progress tracking, 23–25
scr.im, e-mail masking service, 192
Scribid, document sharing, 115
search engine optimization (SEO)

Google rankings, 111–112
LinkedIn optimization, 111–112
LinkedIn profi les, 157–158
off-site factors, 111
online résumé optimization, 128–129
online reputation, 110–118
on-site factors, 111

SearchMe button, online reputation 
differentiation, 108

seasoned employees, LinkedIn search, 281
secure browser settings (SSL), 

Facebook, 231
See Who You Already Know tab, 

LinkedIn, 149
Seesmic, Twitter management tool, 215
self-perception

personal brand element, 60
video résumé personality display, 168

sense of humor, video résumés personality 
display, 168

SEO. See search engine optimzation
Served Sites, Behance, 252
sexism, LinkedIn profi le photo, 139
Share This Bookmarklet tool, LinkedIn, 147
Sharing on Facebook, privacy settings, 

223, 225
shopping list, time management 

method, 31
short blogs, post length, 90
short URLs, Twitter, 197
shot angle, LinkedIn profi le photo, 139
shouting (ALL CAPS), 41
Signal, LinkedIn status update page, 147
Simply Hired, social media-enabled job 

board, 11, 238
skill inventory, goal setting element, 21
skills, LinkedIn profi les, 159
SlideShare

LinkedIn application, 142
slideshow sharing, 116–117

slideshow commercials, video résumé 
alternative, 169–170

slideshows, portfolio repurposing, 116–117
SmartBrief on Social Media, weekly 

summary newsletters, 312
smiles, LinkedIn profi le photo, 138
social bookmarking, 315
Social Edge, industry news, 273
social equity, network help requests, 

267–269
social media

after application behaviors, 300–301
article sharing, 318
contact updates, 11
e-mail address impact, 85
employment tools, 317–318
etiquette mistake avoidance, 320
expressing appreciation after 

interviews, 290
hiring manager follow-ups, 297–298
hiring manager introductions, 291–298
hiring manager research source, 9
human interaction facilitation, 9
inconsistency, 319
industry news, 272–276
industry-related Tweets, 276
job boards, 11
job opportunity sharing, 318
job seeking tool, 9
liked-minded people connections, 318
locating niche boards, 257–262
mentoring, 318
multiple network management, 245–246
network selection criteria, 247
news related sites, 311–312
online presence, 10–12, 57–58
online versus in-person connections, 

39–40
overcoming objections, 18
personal brand impact, 59
proactive job search process, 17–18
RSS feeds, 273–275
rule exceptions, 318
search engines, 108–109
small company applications, 300
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social bookmarking, 315
social equity, 267
social proof, 306
thank-you notes, 290
unsolicited recommendations, 318
username impact, 85
weekly summary newsletters, 312
well-known company applications, 

299–300
Social Media Club, locating, 313
Social Mention, social media search 

engine, 108–109, 120
social networking. See social media
Social Networks page, website 

résumés, 192
social proof, perceived risk reduction, 306
sounds, video résumé background, 172
soundtracks, video résumés, 174–175
spam

blocking unwanted followers on Twitter, 
210–211

e-mail masking services, 192
mass e-mails, 51
online networking avoidance, 41

specialties, Twitter contents, 206
speech to text, Google Voice, 29
speech, personal brand element, 60
Spokeo, private data viewing, 106
spreadsheets

blue ocean strategy, 66–67
Google Docs, 28
job search tool, 28
progress tracking scorecards, 23–25

Squarespace, website-building 
platform, 191

statistics, blog post hook, 96–97
story telling, blog post hook, 96
strengths, personal brand element, 13
studio shots, LinkedIn profi le photo, 139
subject markers, Twitter hashtag (#) 

symbols, 214
subpages, website résumés, 192
subtitles, video résumé position 

stating, 165

summaries
LinkedIn profi les, 140
online résumé element, 15
résumé importance, 306
weekly newsletters, 312

surveys, feedback gathering, 69–72

• T •
table PC, job search uses, 27
tags

blog element, 94
Facebook Wall posts, 228

target audience
blue ocean strategy, 65–67
demographics, 67–69
Facebook ads, 240–244
recognizing, 320
résumé formatting, 127–129

targeted ads, Facebook, 240–244
task organizer, job search tool, 28
technology conferences, meeting 

technology-savvy friends, 313
technology professionals, current job 

keyword alternatives, 131
Technorati, industry news, 205, 272
telephone calls, online recommendation 

letter request follow-up, 133
telephone numbers, job search element, 28
Templatic, theme package, 190
testimonials, video résumés, 168
text blocks, résumé formatting, 128
texting services, Google Voice, 29
thank-you notes, guidelines, 290
ThemeForest, theme package, 190
Themeleon, Twitter backgrounds, 204
themes, blog element, 94
360° Reach program, feedback tool, 70–71
360-degree feedback, employee 

performance system, 69–71
time management

egg timer method, 31
job search preparation element, 13
The Pomodoro Technique (Cirillo), 30–31
shopping list method, 31
work interruption avoidance methods, 32
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timeline, Twitter posts, 196
title tags, Twitter profi les, 202
titles

blog posts, 96
website résumés, 191

to-do lists, goal setting element, 22–23
tone, blog posts, 97
topics, blog posts, 95
transitions, video résumés, 174–175
Trendistic, industry feedback, 276
Trendsmap, industry feedback, 276
tripods, video résumés, 173
TubeMogul, video sharing, 16, 115, 176–177
tweep, single Twitter user, 196
tweeple, multiple Twitter users, 196
tweeps, social-media gurus, 314
tweet, Twitter message, 196
TweetDeck, Twitter management tool, 215
TweetMyJOBS, career-management 

company, 214–214, 262
Tweety Got Back, Twitter backgrounds, 

204
Twellow, Twitter bios, 261–262, 265
twetiquette, Twitter etiquette, 196
TwitBacks, Twitter backgrounds, 204
Twitter

content guidelines, 205–207
conversation starter, 198
empty canvas analogy, 199
executive search, 210
FF ratio, 209
hashtag (#) symbols, 214
hiring manager introductions, 297
hiring manager search, 264–265
industry-related feedback, 276
industry-related news, 277
info source search, 283
instant feedback, 199
job boards, 211–213
job channels, 213
job searching profi les, 200–204
LinkedIn updates, 146
lists, 217–218
management tools, 215–216

message length limitations, 195
online presence building, 16
online time management, 216–217
open network, 198
overcoming objections, 197–198
people searches, 208–210
Real-Time Job Board, 200
real-time updates, 198
recruiter job-postings, 261–262
recruiter uses, 199–200
Relationship Engine, 200
spam blocking, 210–211
terms, 196–197
TweetMyJOBS, 213–214, 262
TwitterJobcast.com, 215
user settings, 204

Twitter profi les
backgrounds, 203–204
links, 204
name/username combinations, 201–202
160 character bio guidelines, 202–203
photographs, 202
title tags, 202

Twitter Search, social media search 
engine, 109

TwitterJobcast.com, job-search tool, 215
Twitterstream, Twitter posts, 196
two-week rule, Facebook, 235

• U •
U.S. Bureau of Labor Statistics 

The Occupational Outlook Handbook, 76
U.S. government, keyword development 

resource, 76–77
uBoast, video résumé sharing, 177
uploads, online reputation guidelines, 110
URL Shortening Services, Twitter, 197
usernames

multiple network management, 246
personal brand impact, 85
Twitter profi les, 201–202
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• V •
value statement

analogy incorporation, 82–83
Corporate Layoff method, 81–82
curiosity test, 83
Facebook messages, 229
Facebook Wall etiquette, 236
headlines, 84
Jim Nudelman method, 81
Joel Elad method, 80–81
keywords, 82
personal brand, 13–14, 61–63
profi le pictures, 84–85
rule of three, 83

values, personal brand element, 13, 61–63
vertical bars, headline separators, 84
Viadeo, international forum, 249–250
video résumés. See also résumés

background sound, 172
boilerplate video benefi ts, 165
B-roll delivery, 164, 175–176
call to action conclusion, 171
cameras, 173
confl ict enhancement, 166–167
contact information conclusion, 171
content questions, 162
description information, 178
editing software, 173
fi t demonstration, 165–166
format limitations, 162
lighting, 173
name/details presentation, 163–164
online posting, 15–16
outlining, 167
personality display, 167–169
position stating, 165
professional services, 172
reviewing before publishing, 169
slideshow alternatives, 169–170
soundtracks, 174–175
transitions, 174–175
tripods, 173
upload guidelines, 176–178

video testimonials, 168

videoBIO, 172
videos

LinkedIn profi les, 156–157
online blogging medium, 90
portfolio repurposing, 115

Vistaprint, business cards, 29
VisualCV

copying/pasting LinkedIn profi les, 182
headings, 183
multimedia résumé, 181–185
narrow columns, 183
portfolio elements, 184–185
registration process, 181–182
video résumésharing, 177
wide columns, 183

Vizibility
reverse engineering a Google search, 305
SearchMe button, 108

vocal music, video résumé distraction, 174
voice mail, Google Voice, 29
voice, personal brand element, 60

• W •
Wall, Facebook

etiquette, 234–237
posting privacy levels, 228–229
posting process, 220
removing unwanted posts, 227
Web Vide3o University, Dave Kaminski, 176

website résumés. See résumés
websites

360˚Reach program, 70–71
Alltop, 100, 205, 272
Amazon.com, 173
Animoto, 174
background checks, 14
Batchbook, 46
Becomed, 34, 270
Behance, 117, 252
Biznik, 249
BlazitResume, 172, 177
The Blog Post Planner and Calendar, 92
BloggerLinkUp, 100
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websites (continued)

BlogSynergy, 100
BranchOut, 238
Brand-Yourself, 105
Brazen Careerist, 248
BuzzTracker, 276
Carbonmade, 117, 253
CareerAmp, 239–240
CareerShift, 34–35
Clear
craigslist, 260
Delicious, 48
Docstor, 115
domain name tutorial, 93
DoYouBuzz, 187
Ecademy, 251
Elegant Themes, 190
e-mail masking services, 192
Emurse, 187
Evernote, 52
Examiner.com, 273
ExecTweets, 210
EzineArticles.com, 115
Facebook, 16
Facebook privacy settings, 223
Feedly, 274, 312
FigDig, 117–118, 254
Fiverr, 99
Flikr, 117
Free Twitter Designer, 204
Gist, 44, 269
Google Alert, 119
Google Grader, 105
Google Reader, 273
HARO, 102
Helium, 272
HootSuite, 215
Hoover’s, 259
industry news, 272–276
Innovate CV, 177, 185, 239
InTheDoor, 240
JibberJobber, 34
Jibe, 239
JobKatch, 33, 270
Jobs.ProBlogger, 100

Jobster, 177
LinkedIn, 15
Listorious, 261
MarketWatch, 273
Mashable, 311, 313
Moo Cards, 29
MyWebCareer, 105
MyWorkster, 177
The Next Web, 312
Nonprofi t Technology, 312
Online ID Calculator, 105
Pew Research Center, 97
Picasa Web Albums, 117
Pipl, 109
PitchRate, 102
Plaxo, 45
professional video résumés, 172
Read Write Web, 311
Reppler, 236
Resume Blimp, 172
Resumebook.tv, 177
Scribid, 115
Seesmic, 215
Simply Hired, 11, 238
skills inventory, 21
SlideShare, 116
SmartBrief on Social Media, 312
Social Edge, 273
Social Media Club, 313
social media news, 311–312
social media trends, 315
Social Mention, 108–109, 120
Spokeo, 106
Squarespace, 191
stock images, 97
technology conferences, 313
Technorati, 205, 272
Templatic, 190
ThemeForest, 190
Themeleon, 204
Trendistic, 276
Trendsmap, 276
TubeMogul, 16
TweetDeck, 215
TweetMyJOBS, 213–214, 262
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Tweety Got Back, 204
Twellow, 261
TwitBacks, 204
Twitter, 16
Twitter directories, 209
Twitter management tools, 215–216
Twitter Search, 109
TwitterJobcast.com, 215
uBoast, 177
Viadeo, 249
videoBIO, 172
Vistaprint, 29
VisualCV, 177, 181
Vizibility, 108, 305
Weebly, 190
WhosTalkin, 109
WooThemes, 190
word-cloud generators, 77
WordPress, 95
WorkBlast, 177
XING, 250
ZoomInfo, 107

Weebly, website-building platform, 190–191
white space, résumé formatting, 128
Who to Follow page, Twitter, 208
WhosTalkin, social media search 

engine, 109
wide columns, VisualCV, 183
WiMAX services, Internet access, 27
wireless connection, free Internet access 

method, 27
WooThemes, theme package, 190

word cloud, keyword visualization tool, 77
word processors

Google Docs, 28
job search tool, 28
progress tracking scorecards, 23–25

WordPress
blog platform, 95
Content Management System (CMS), 

189–190
WordPress RSS reader, LinkedIn 

application, 142
work history, Facebook profi les, 233
WorkBlast, video résumé sharing, 177
written materials, portfolio repurposing, 

114–115

• X •
XING, international forum, 250–251

• Y •
YouTube

social media TV, 314
TubeMogul, 16
video résumé distributions, 177
video sharing, 115

• Z •
ZoomInfo, private data viewing, 107
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