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Alerts, 182, 195, 197
Analytics, 235
Apps, 133
as brard, 2uo
SEQ, 2u/-210
Aswart-up, 73
“rends, 229
Urammar, 86, 87
Great Depression, 14, 20
Guess and Checklist action steps, 92-97
Guillebeau, Chris, 144

Health benefits, 23

Healthy lifestyle, 130-131

Hiring tips. See under Employees

Hobbies
business value of, 69-70
customer bonding and, 125, 200
in healthy lifestyle, 131

HootSuite, 197, 224, 235

Hotmail, 127

How to Change the World (Kawasaki

blog), 139
Hsieh, Tony, 143
Hyperlinks, 208-209

Image
brand (see Brand message)
company, 127, 147-154, 196-197
Inc. magazine, 138, 144
Incentives, 23-24, 219-220, 221



Index

245
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Recessions, 20

Regus, virtual offices, 152-153

Reputation, company. See under Image

Resources, start-up, 68—71
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