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Abbott, Greg, 46
About pages (on blogs), 243
Accenture, 192
Advertising:
by automakers, 3-5
at Century 21 Real Estate LLC,
26-27
at GoldenPalace.com, 104-105
old rules of, 6
print, 310
product-centric, 100
search engine, 298, 300-301
on television, 4, 7-8, 26-27,
28-29
via email, 198
on websites, 112
Advertising agencics, 210-311
Agilent, 299, 300
AlIM, 161
Air New Zealand, 79
Alacra, 54-55, 73-74
AlacraBlog, 73-74
AlacraWiki, 54-55
Albrecht, Alex, 75
Alexa, 97
Allison-Shane, Heidi M., 269
Alternative Routes, The, 219, 232
Amazon.com, 17-19, 24,62, 129, 231,
245
Amdocs, 128
Anderson, Chris, xxix, 17-18

An Engineering Mind (video blog), 80
Apollo 12/Playboy Playmate auction,
288-291
Apple, 314
Apps (applicatiois), 209-210,
218-21%
“The Art of the Sale” video, 256
Asso@z fon of Tennis Professionals
(ATP), 209-210
Atiiletes, Web sites of, 118-119
ATP Live Scoring App, 209-210
Attachments, email, 294
Attention, generating, 313-315
Attention Interactive, 119
Attivio, 257-258
Audacity (software), 259, 260
Audiences:
for blogging, 245-246
niche, 29
for online media rooms, 284
for press releases, 11
on social networking sites, 233
Audio, 81-86
Australia:
blogging in, 249
Brisbane floods, 129-132
Authenticity, 220, 233, 237
Automakers, advertising by, 3-5
Auto Repair-Trouble Shooting,
230
Away messages, 220
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B&H Photo-Video, 48-50
B2B companies. See Business-to-
business (B2B) companies
B2C (business to consumer)
companies, 20
Background information, in online
media rooms, 278
Badges, 113
Baked Relief, 129-132
Banerjee, Pushan, 104
Barak, Jeff, 128
Barger, Chris, 69
Batterson, Mark, 315-317
Beating Gout (Victor Konshin), 32-33
Beating Gout (website), 32-33
Belisle, Lani, 105
Bell, Steve, 151, 152-153
Bellaposa Collections, 216
Bell Helicopter, 117
Belniak, Allen, 234
Benchmarks, 176-177, 200-201
Best Job in the World, The (contesi),
77-79
Bias, 53
Biden, Joe, 167
BitDefender, 192-195
Bivings, Group, The, 43
Bligh, Anna, 131
Blogger days, 69
Bloggers:
blogger days, 69
influence of, 213-214
journalists vs, 61-63
in online media rooms, 281
pitching to, 287-288
reaching, 68-69
working with, 67-69
Blogging, 237-250
becoming comfortable with, 250

by employees, 70-72, 240-241

getting started with, 237-238

in global markets, 248-250

and long tail of PR, 23

micro-, 221-222

return on investment (ROI) for, 58

software for, 242

tips for, 241-244

video (vlogging), 80, 256

Blog(s), 37, 57-74

about, 59-60

at Agilent, 299-300

audiences for, 245-246

and buyer personas, 30-31

commentiny on, 66—67

compat:ion, 261

cust>mier dissatisfaction on, 45—47

customizing, 242, 244-245

Evotional, 316

Little Green Footballs, 62

at McDonald’s, 72-73

in media relations, 287-288

for media relations, 288-291

misperceptions about, 61-63

monitoring, 64-66, 74, 97-99

at National Community Church,
316-317

negative connotations with, 60-61

for nonprofit organizations, 26

Open for Discussion, 72

and organizational goals, 145

password protection for, 242

Perform Better Golf blog, 30-31

pimping out, 244-245

politics and, 67-68

posts for real-time outreach,
124-126

PowerLine, 62

power of, 73-74
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in PR, 9
press releases and, 70
reader comments on, 64
and real-time marketing and PR,
123
responding to, 40, 47
reverse chronology aspect of, 245
RSS feeds for, 243
search engines and, 58, 65, 246
selecting topics for, 238-239
Sharpie Blog, 247-248
tags in, 60, 243, 247
as thought leadership, 174
topics for, 238-239
trends in, 65
uses of, 64
value of, 60-61
video (vlogging), 80
wikis vs., 55
Blossom, John, 288
Blue Sky Factory, 206
Bluewire Media, 153
BMW, 256
Bosses, pushback from, 214-315
Boston Globe, 294295
Brander, Brook=; 292
Branding, 34, 116-118, 223-225
Braverman, Melissa, 78
Brewer, Lynn, 147
Bricks-and-mortar industries, PR for
19-21
Brisbane, AU floods, 129-132
Broadcast messages, 3-5, 285-286
Brochures, white papers and, 171
Brogan, Chris, 43
Broshear, Nathan, 291, 292
Brosnan, Pierce, 113
Browsing, 18-19, 277-278
Bucas, General, 306-307

)
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Budweiser, 6
Bush, George W., 62, 148, 165
Business casual video, 252-253
Business goals, 33-34
Business-to-business (B2B) companies:
buying process at, 188
jargon at, 179-180, 182
marketing and PR for, 20, 28
senior executives of, 144-145
video marketing, 79-81
Business-to-consumer (B2C)
companies, 20
Business Wire.285
Buyer-centric web content, 190-195
Buyer perscua profiles, 141-144,
145-146
Buyer personas:
i1 2008 presidential campaign, 165
compensation in, 176-177
content for, 150-153
in marketing and PR plans,
140-144, 310
messages for, 148-150
planning template, 153-157
reaching buyers with, 29-31
at RightNow Technologies, 151-152
at Starbucks, 119
and thought leadership, 169-170
video based on, 257-258
and viral content, 106
in web marketing, 145-146
on websites, 29-30, 189
Buyers. See also Reaching buyers;
Writing for buyers
continuing dialogue with, 198
dating analogy, 157-158
information for, 28-29
in interactive communities,
199-201
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Buyers (Continued)
interrupting, 167
media and learning styles of,
190-191
niche, 6
online media rooms for, 273-274
questions from, 198
relationships with, 182, 183
segmenting, 144, 188-190
solving problems for, 137-138, 150,
167
understanding, 140-141, 148-149,
157
vested interests of, 168
video created for, 257-258
Buying cycles, 196-197
Buzz marketing. See Viral Web content

Cablog, 249

Calls to action, 281, 305

Captchas, 243

Century 21 Real Estate LLC, 2627

Cervélo Cycles, 15-17, 24

Cessna Aircraft, 117

Charmin, 209

Charts, 174, 278

Chat rooms, 37, 38

Chilean Miners crisis, 127

Chrysler, 3

Cincom Expert Access (e-zine), 176

Cincom Systems, Inc., 176

Cingular Wireless online media room,
282

Cisco Systems, Inc., 93, 255,313

“Cities I've Visited” (application),
218-219

Citizen journalists, 166

Ciulla, Vince, 230, 232

Click-fraud, 107-108

Clinton, Bill, 165
Clinton, Hillary, 165, 167
Clip books, 12, 157-159
Clips, as metrics, 138-139
CMSs. See Content management
systems (CMSs)
coBRANDIT, 257
Coca-Cola, 98
Coercion, in World Wide Raves, 100
Collaboration, 28, 90, 116-118
Colleagues, pushback from, 314-315
CollectSPACE (onlins forum), 51-52,
54
Colleges, 29-30 141-142, 150, 197
Comments, o1; hlogs, 60, 66-67,
242243, 244 310
Comunedity products, video for, 77-79
Cormmunication:
1n emergency situations, 283
as goal of marketing and PR, 13
internal, 73-74
on landing pages, 305
Companion blogs, 261
Company names, in search engine
marketing, 302-303
Compensation, 176-177
ComScore, 215
“Concept of Noise, The”, 116
Concrete5 (company), 199-200
Concrete Network, The, 20-22, 24
Conference listings, 280-281
Conferences, and social media,
233-234
Contact, encouraging, 194, 197, 198,
233, 244
Content:
for mobile devices, 204-205
in online media rooms, 276
proprietary, 278-279
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reaching buyers with, 31-32
for thought leadership, 169-170,
175-176
of web vs. print advertisements, 310
Content management systems (CMSs),
16, 60, 199-201
Content-rich websites, 111-119
collaboration within businesses on,
116-118
in global marketplace, 115-116
in marketing and PR strategies, 115
for political advocacy, 112-114
of Sasha Vugacic, 118-119
and website design/technology,

111-112, 187
Contests, 77-79, 98, 257
Control:

in blogging, 60
of content, 99, 100, 103-104

Convergence, of PR and marketing, .4

Cooperation between marketing atid
sales, 162-163

Copyright, 103-104

Corporate websites, ccordination on,
116-118

Craigslist, 38, 62

Create a Safety Buzz! (James “Skip”
Ward), 172

Creative Commons, 103-104

Credibility, 50

Credit, on blogs, 241

Crismani, Danielle, 129-132

Crowdsourcing, 129-133

CruiseCompete.com, 268-269

Cuk, Vladimir, 119

CumminsNitro, 78

Customer dissatisfaction, 45-50

Customer-generated video, 76

Customers. See Buyers
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Customizing, of blogs, 242
Cyber graffiti, 210-211

“Dancing Baby” viral video, 96

Davis, Lisa, 238-239

DbaDIRECT (company), 264

Deadliest Warriors (TV show), 80

Death Sentences (Don Watson),
180

Defren, Todd, 270

Delamarter, John, 117

Del.icio.us (blog s#arch engine), 113,
264, 270

Dell, 236

Demopotlcs; Ted, 190-191

“Diet-Cake and Mentos” experiment,
Q5. 96, 98

Ligg (website), 75-76, 113, 243, 264,
270

Diggnation show, 75-76

Digital Photography Review (DPR),
48-49

Direct-to-consumer news releases,
21-22,89-92, 145

“Direct to Consumer Press Releases
Suck” (Steve Ruebel), 88

Disclosure, on blogs, 241

Discussion, guiding, 233

Disney, 183-184

Dissatisfaction, customer, 45-50

Distribution, 213-214, 265-266

Dore, Philippe, 209

Dow Jones Enterprise Media Group,
181

Dow Jones Factiva, 87

DPR (Digital Photography Review),
48-49

Dresden Dolls, The, 226-227

Drewien, Kathy, 104
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“Drones: America’s New Air Force”
(60 Minutes), 291

DuMars, Bert, 248, 249

Dunne, Jennifer, 121-122

eBay, 38, 62, 105

E-books, 151, 160-162, 171-172

Eclectic Mix (podcast), 82-83

EContent (magazine), 8, 286

TheEdge (newsletter), xxvii

Editing, of podcasts, 260

Editorial plans, for reaching buyers,
31-32,150-151

Edmunds, 4

EDN (magazine), 300

Education, as goal of website,
16,21

eepybird (website), 95, 97, 98

Egyptian revolution, 132

8 Reasons You Need a Strategy for
Managing Information—Before.1¢'s
Too Late (AIIM), 161

Eloqua, 124-126

Email ads, 198

Email attachments, 224

Email newsletters, 171-172, 177

EMC Corporation, 514

Emergency situations, communication
in, 283

Employees:

blogging by, 70-72, 240-241
social media for, 312

Encyclopedia of Business Cliches
(Seth Godin), 180

Ernst, Jeff, 28

Estonia, Web use in, 115

Ethics, blogging and, 240-241

Ethics Code (Word of Mouth
Marketing Association), 241

Evotional (blog), 316

Examiner.com, 43

Executives, in marketing and PR plans,
144-145

Experimentation, on social networking
sites, 233

Expertise, 27-28

Facebook, 213, 215-219, 223, 229
in 2008 presidential election,
166
apps for, 218-219
crowdsourcing-with, 130, 132
different uses for, 215-216
Facebool: Flaces, 207
groups/nages, 216-217
macsups and, 103
{tzinobile marketing, 206
nonprofit organizations on,
25
promotion with, 41
U.S. Air Force on, 292
Zero Trash Laguna on, 25
Facebook fan pages, 217
Facebook groups, 217-218
Face-to-face meetings, 222-223,
280-281
Fannick, Glenn, 65
Feedback:
about websites, 194, 198
on blogs, 58, 68
from podcasts, 85
on writing, 184-185
FeedBlitz, 245
FeedBurner, 245
Feil, Stuart, 145
Fiesta movement, 235
Film industry, World Wide Rave in,
101-103
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Financial industry:
effects of real-time information,
122-123
interactive content for, 193

Firefox, 195

First-mover advantage, 74

Flanagan, Jack, 229

Flash Video, 193

Flickr, 235, 292

Flight of the Conchords (Eugene
Mirman), 214

Flip video camera, 254-255

Flynn, Kevin, 67-68, 165

Fogarty, Mignon, 85-86

Forbes Insights, 144-145

Ford Motor Company, 3, 234-235

Forums, online. See Online forums

Four Ps of marketing, 138

Foursquare, 207-208

Fragmented markets, search engine
marketing for, 306-307

Franklin, Adam, 153

Fraud, on social networking cites, 220

Frazier, John, 78-79

Free Republic news ioram site, 62-63

Friend requestniacsss at Facebook,
215

Friendships, social media and, 39-40

The Fuel Team, 274

Funky Pies, 131

GarageBand (software), 259, 260
Garfield, Steve, 166, 257
Garnsey, Sarah E, 116-118
Garver, Chris, 40

Gatorade, 149-150

General Motors (GM), 3, 69
Geolocation marketing, 207-208
Get Seen (Steve Garfield), 166

Index 353

Gielin, Ryan, 101-103
Gizmodo, 288
Global marketplace:
blogging in, 248-250
content-rich websites in, 115-116
online media rooms in, 279-280
Globaltus, 115
GlobeNewswire, 265
Glocer, Tom, 74
GM (General Motors), 3, 69
Goals. See also Planning template for
marketing and PR strategy
business, 3324
organizatianai, 138-140, 145
Gobbledyguck, 180-183
Gobbledygook Grader (software), 181
The Gobbledygook Manifesto (David
Meerman Scott), 180, 184
Godin, Seth, xxix, 7, 180, 230
GoldenPalace.com, 104-105
Goldstein, Steve, 54-55, 73-74
Goldwave, 259
Google, 144, 204-205, 231, 297
click fraud at, 107-108
in goals of marketing plan, 34
and job seeking, 44
news releases in, 90-91
personality of, 192
rankings on, 274
search engine marketing with,
299-300
Google AdWords, 298, 301
Google alerts, 123
Google Blog Search, 65
Google News, 90-91, 266, 267, 269
Google profiles, 67, 224
Google Reader, 43
Gowalla, 207
GPS-generated mobile applications, 37
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GPS technology, 207-208

The Graduates (film), 101-103

Gralff, John M., 80

Graff, Mike, 289

Grammar Girl podcast, 85-86

Grammar Girl’s Quick and Dirty Tips
for Better Writing (Mignon
Fogarty), 85

Graphs, 174

Grobe, Fritz, 95, 97-98

Haisman, Tina, 105

Harrison, Richard, 129

Healthy Mouth, Healthy Sex!
(Helaine Smith), 172

Healy, Pete, 97-98

Heath, Dan, 176

Henderson, David E., 275

Henderson, Frederick “Fritz”, 254

Hennigan, Brian, 264

Hesse, Thomas, 46

Hilton, Paris, 121

Hinerfeld, Daniel, 113, 114

Hives, 231

Holden, Ashley, 216

Homepages, as landing pages, 304

HootSuite, 221

House of Cards (Lynn Brewer), 147

Howell, Mark, 170

Howe, Peter J., 294-295

How-to podcasts, 84

HubSpot, 173, 181

Huffington Post, 8

Huhman, Heather, 43—44

Hunt, Bill, 301

IBM, 240, 256, 312
Identity, creating a unique, 302-303
Images, 174, 193

Imperial Sugar Company (1SC),
274-275
Implementation, of marketing and PR
plans, 168, 309-318
In a Pit with a Lion on a Snowy Day
(Mark Batterson), 317
Inbound Marketing University
(Webinar), 172-173
Infographics, 174
Information:
background, 278
bloggers’ disseminstior of, 63
for buyers, 28-22
as web content. 52-33
INgage Networls, 279
Instant engagement, 129
Intel. 724
Inicractive communities, 199-201,
230-231
Interactive content tools, for websites,
193-194
Internal communication, with blogs,
73-74
The Internet’s Role in Campaign 2008
(Aaron Smith), 164
Interruption marketing, 7-8
Interviews:
and buyer persona profiles, 142,
146
in podcasts, 259, 260
Investor Relations Group, 289
Investor Relations rooms, 273
iPods, 81
ISC (Imperial Sugar Company),
274-275
ISC Newsroom, 275
Islanders Blog Box, 68-69
Israel, Shel, xxix
iTunes, 17, 24, 75, 81, 256
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Janelli, Alexandra, 210-211
Jargon, 11, 179-180, 182-183, 269,
281-282
Jenkins, Toby, 153
JetBlue, 222, 236
Job-seeking, with social media, 42-44
Johnson, Steve, 176, 177
Journalists:
background information for, 278
bloggers vs., 61-63
calls to action for, 281
citizen, 166
content for all levels of, 280
face-to-face meetings with, 280-281
hiring, 312-313
in online media rooms, 273, 274
pitches for, 285-286, 293-295
Jurek, Richard, 288-291

Kadient, 28
Kawasaki, Guy, 176
Kerry, John, 148
Keywords and phrases:
in marketing on web, 19
in news releases; §9-92, 263,
268-269
in search engine marketing and
optimization, 300, 301-302
KLM, 207
Knight-Ridder, xxvii
Knowledge Storm, 171
Konshin, Victor, 32-33
Kopytoff, Verne, 107

Lallo, Ed, 275

Landings pages, 113, 190, 267,
268-269, 303-305, 307

Langert, Bob, 72

Language, marketing, 181-182

Index 355

Larsen, Sven Patrick, 255
Late Night with David Letterman, 95,
98, 297
Lawlor, Peter, 79
Lawyers, 312
Layar, 207
Learning, models for, 218
Learning styles, of buyers, 190-191
Lee, Shawn, 40
Legend, John, 76
LessLoss Audio Devices, 115-116
Lethal Sound (vide9); 113
Levelator (software), 260
LexisNexis. -7
Liberated Syndication, 260
Lifetoguother (company), 170
Litnc; Dede, 289-291
Lindgren, Petter, 45
LinkedIn, 213, 229
Links:
navigation, 245, 277-278
in news releases, 263, 267-268
for podcasts, 260-261
on social networking sites, 194-195
on websites, 113, 195
Listservs, 37, 52-55
Lithuania, blogging in, 249-250
Little Green Footballs (blog),
62
Livingston, Bobby, 289-290
Local language sites, 231
Long tail:
of marketing, 17-18
in music industry, 82
of PR, 22-23
of search engine marketing,
301-302
The Long Tail (Chris Anderson), xxix,
17-18
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The Losers of Friday Night on their
computers, 228
Lyon, Mark, 46-47

Mack, Owen, 257
Made to Stick (Dan Heath), 176
Mainstream media, 8-13, 37
Malware City (website), 192-193
“Mama Grizzlies”, 140
Mancini, John, 161
Marantz, 259
Market2Lead, 124-126
Marketing. See also Mobile marketing
at Amazon.com, 18-19
buzz, 95-96
at Cervélo Cycles, 15-17
convergence of PR and, 24
four Ps of, 138
long tail of, 17-18
new rules of, 15-19, 23-24
old rules of, 3-8
one-way interruption, 7-8
with viral web content, $5-5¢
Marketing and PR plans, 127-168
buyer personas in, 140-144
content-rich websites in, 115
creating teams for, 310-311
implementation of, 168, 309-318
media in, 10
messages for buyers in, 148-150
at National Community Church,
315-317
news releases in, 264-265
of Obama presidential campaign,
163-167
organization’s goals in, 138-140
planning template, 153-157,
159
reaching buyers in, 150-153

real-time (see Real time marketing
and PR)
senior executives in, 144—145
words and phrases of buyers in,
146-147
Marketing language, 181-182
Marketing Over Coffee (podcast),
259
Marketing/sales cooperation, 162-163
MarketingSherpa Email Summit, 132
Marketwire, 265
Maruna, Franz, 199-2C0
Mashups, 103-104
McCain, John, 1635, 167
McDermott. Chip, 25, 26
McDonzid’s, 72-73
The Mc<Donald’s You Don’t Know
(podcast), 72
McKee, Melissa, 226
McKee Pownall Equine Services,
225-226
Measurement of success:
clip books as, 158-159
educating sales force on, 162-163
new rules of, 157-160
for PR, 158-159
sales leads as, 157-158
social media for, 159-160
Media, mainstream, 8—13
Media hits, 213
Media relations, 285-295
and blogs, 287-291
broadcast pitches in, 285-286
new rules of, 286-287
targeting publications in, 293-295
at U.S. Air Force, 291-293
MediaRoom (application), 276
Media rooms, online. See Online media
rooms
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Media styles, of buyers, 190-191
Memogate scandal, 62-63
Memorabilia collectors, online forums
for, 51-52
Message boards, 37
Messages:
articulating, 166
away, 220
for buyers, 148-150
control of, 100
in one-way advertising, 7
Microblogging, 221-222
Micromarkets, 18
Microtargets, 140
Million Dollar Coupon website,
105-106
Min-i-Mags 4 Mini People (mm4mp),
204
Mirman, Eugene, 214-215
Mixi, 231
Mobile applications, with GPS
capability, 37
Mobile Google, 205
Mobile marketing, 202-211
apps, 209-210
engaging consurers, 205-206
mobile media rooms, 208
using GPS techology, 207-208
website development for, 204-205
WiFi names for, 210-211
Mobile media rooms, 208
Momentum, creating, 129
Monitoring;:
of blogs, 64-66, 74, 97-99
tools, 123
Monty, Scott, 221-222, 235
Moonabh, Jay, 83, 84
Moran, Mike, 301
Morning Edition (radio program), 46
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Morris, Tee, 259
Multimedia content, in online media
rooms, 278-279
Murray, David, 43, 44
Music industry:
podcasting in, 82-84
social networking in, 226-228
World Wide Rave in, 101-103
MyBO (website), 166
MySpace, 219-220, 227, 229

Naked Conversaticus (Kobert Scoble
and Shel Isiae.), xxix
Nalgene botiles, 76
“NASCAKR Dads,”, 140, 142, 143
Naticiw! Community Church,
2i5-317
National Instruments, 80
Natural Resources Defense Council
(NRDC), 112-114
Navigation links, 245, 277-278
Needs analyses for online media
rooms, 276277
Negativity, 167
Netflix, 17, 24, 196
Networking, by job seekers, 42—44
Newell Rubbermaid, 248
New rules:
of marketing, 15-19, 23-24
of media relations, 286-287
of news releases, 89-90
of PR, 19-24
The New Rules of Sales Enablement
(Jeff Ernst), 28
The New Rules of Viral Marketing
(David Meerman Scott) (e-book),
104
News, as viral Web content, 106—-109
News2U, 104
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NewsEdge Corporation, xxvii, xxviii, 87
Newsletters, email, 171-172, 177
News releases, 87-93, 263-271
as direct link to public, 87-90
direct-to-consumer, 21-22, 89-92,
146
distributing, 265-266
in Google, 90-91
keywords and phrases in, 268-269
links in, 267-268
new rules of, 89-90, 263-264
reaching buyers with, 93, 270-271
in real-time marketing and PR, 129
sales leads from, xxvii
strategies for, 264-265
tags for, 270
Newstex, 287
New York Islanders, 68
New York Public Library (NYPL),
189-190
New Zealand All Blacks rugby team. 79
Neylan, Adrian, 249
Niche audiences, 29
Niche buyers, 6
Nikon, 48, 49
Nikonians (online fctem), 48-50
Nonprofit organizations:
content-rich websites for, 112-114
jargon at, 182
social media for, 25-26
NRDC (Natural Resources Defense
Council), 112-114
Numa Numa Dance, 96
NYPL (New York Public Library),
189-190

Oakley, 127
Obama, Barack, 67, 148, 163, 164,
166-167

Obama presidential campaign,
148-149, 163-167
Old rules:
of advertising, 6
of marketing, 3-8
of PR, 3-5, 8-13
100 Job Search Tips from FORTUNE
500 Recruiters (EMC
Corporation), 172
O’Neal, Shaquille, 297
One-way interruption marketing, 7-8
Online auctions, 289-291
Online forums, 32, 44-52, 194
automaker yvebsites vs., 45
at concreeZ, 199-200
custonier dissatisfaction on, 45-50
monitoring of, 47-51
participating in, 51-52
Oniine media rooms, 208, 271,
273-284
audiences of, 284
best practices for, 275-282
at Cisco, 313
news releases in, 267
RSS feeds in, 284
and search engine optimization,
274-275
“On Message” (David Meerman Scott),
279
Ontario Securities Commission, 147
On the Journey to Prompting Loyalty
with Prepaid Customers (Ratfi
Kretchmer), 171
ooVoo (company), 217
Open access, for e-books, 160-162,
163
Open for Discussion (blog), 72
Open-source marketing model,
199-201
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Operation New Horizons, 292
Optimization:
of news releases, 277-278
of pages on social networking sites,
232-233
search engine, 274-275, 298,
300-301
Oracle, 124-126
Oradell Animal Hospital, 238-239
Organizational goals, 138-140, 145,
175
Orkut, 231
Outsell Inc., 107-108
Owen, Clay, 282, 283

P&G (Procter & Gamble), 314

The Pacific West Communications, 40

Palin, Sarah, 140

Palmer, Amanda, 226-228, 232

Paplauskas, Tomas, 116

Pass-along value, of Web content, 195,
217-218

Passion, in website creaticn 118

Password protection, for blogs, 242

Patch, Ryan, 16

Payne, Joe, 124-128

Pbworks, 173

Pearlman, Robert, 51, 52, 54

Pedersen, Mike, 30-31

Pelton, Jack, 117

Penn, Christopher S., 206

Penton Media, 128

Perfetti Van Melle (company), 97

Perform Better Golf blog, 30-31

Permissions, video, 253-254

Personal branding, 223-225

Personality, 191-193, 245

Peter, Tim, 222

Peters, Andrew, 40—41

Index 359

Peterson, Jim, 20-22
Petosky, Eric, 291
Photos, 174, 193, 224-225, 278
Photo sharing sites, 37
Pitt, Harvey, 147
Planning template for marketing and
PR strategy, 153-157, 159
Playboy Playmate/Apollo 12 auction,
288-291
Podcasting and podcasts, 190,
258-261
creating audio v1th, 81-86
for marketing, 84-85
at McDorealds, 72-73
in music ‘ixdustry, 82-84
at NIDRC, 114
and'social networking sites, 83,
85-86
thought leadership with, 174-175
Podcasting for Dummies (Tee Morris
and Evo Terra), 259
Podsafe music, 83
Political advocacy, 112-114, 193-194
Politics:
and blogs, 67-68
buyer personas in, 140, 148-149
marketing and PR plans for,
163-167
and social networking, 220
Pollan, Cliff, 252
Positioning, 167
Posner, Henry, 49-50
Posts, on blogs, 60
Power, of blogs, 73-74
PowerLine (blog), 62
Pownall, Mike, 225-226
PR. See Public relations (PR)
Pragmatic Marketing, 177
Preparation, for podcasts, 259
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Presidential election of 2004, 140,
148
Presidential election of 2008, 148-149,
163-167
Press releases. See also News releases
and blogs, 70
by The Concrete Network, 21
and long tail of PR, 22-23
overused words and phrases in,
181
style of, 11
unsolicited, 8-9
Press rooms (press garages), 273.
See also Online media rooms
PrimeNewswire, 266
Privacy, 241
PR Newswire, 266
Procter & Gamble (P&G), 314
Product brochures, white papers and,
171
Product-centric advertising, 100
Product donations, 127
Products:
as focus of marketing, 182
introducing, 198
in marketing and ¥ plans, 137-138
in search engine marketing,
302-303
in World Wide Raves, 100
Product specs, in online media rooms,
279
Promotion, 40—41, 175, 260-261
Proprietary content, in online media
rooms, 279
PRSA (Public Relations Society of
America), 88
PRWeb, 105, 266
PTC, 234
Publications targeting, 293-295

Public relations (PR):
for bricks-and-mortar industries,
19-21
convergence of marketing and, 24
long tail of, 22-23
media in, 8-11
new rules of, 19-24
old rules of, 3-5, 8-13
and press releases, 11
Public relations (PR) firms, 310-311
Public Relations Societv of America
(PRSA), 88
Publishers, thinking like, 28, 31-32,
93
Purple Cow (Seih Godin), 230
Pushback: dealing with, 314-315

Questions, from buyers, 198

Quick and Dirty Tips podcast network,
85-86

Quigley, Stephen, 218

Quinn & Co., 78

Radio, podcasts and, 81
Rako, Paul, 300
Rambeau, Dee, 274
Rather, Dan, 6263
Rathergate scandal, 62-63
Reaching buyers, 25-34
as business goal, 33-34
and buyer personas, 29-31
at Century 21 Real Estate LLC,
26-27
content for, 31-32, 150-153
editorial strategies for, 31-32
and expertise, 27-28
information for, 28-29
with news releases, 87-90, 93,
270-271
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in PR, 10-11
and thought leadership, 34
with websites, 115
with your organization’s story, 32-33
at ZeroTrash Laguna, 25-26
Reader comments, on blogs, 64
Reality Check (Guy Kawasaki), 176
Really Simple Syndication feeds.
See RSS (Really Simple
Syndication) feeds
Real time marketing and PR:
blogs, 123
crowdsourcing, 129-132
defined, 122
Facebook for, 130, 132
industry regulation changes, 128
marketplace engagement, 126-129
monitoring tools, 123
news releases, 129
product donations, 127
real-time mindset, 123-124
Twitter for, 123, 127-128,.15¢, 131
Real Time Marketing and PX {Scott),
122
Real-time social networking, 234
Recording, or paucests, 259
Reed Elsevier (company), 54
Registration, 175
Registration requirements, for e-books,
160-162, 163
Reis, Al, 176
Relief work, 129-132
Research, using Web for, 187
Research and survey reports, 173-174
Return on investment (ROI), for
blogging, 58
Reuters, 236
Revella, Adele, 142-143
Ricciani, Rich, 105-106
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Richard, Chuck, 107-109
RightNow Technologies, 151-153
The Rise of the Digital C-Suite
(Forbes Insights and Google), 144
Robertston, Philip, 217
Rose, Kevin, 75
Rotten Tomatoes, 231
RRAuction, 289
RSS (Really Simple Syndication) feeds:
for blogs, 243
for news releases, 270-271
in online media-r¢oins, 284
for podcasts;£1
and web content, 195-196
for websites, 118
ana vikis, 54
Rue 2, Steve, 88
Tussinovich, Mark, 44-45, 46

Sales, closing, 198
Sales cycle:
and marketing/sales cooperation,
162-163
web content and, 196-198
Sales leads:
from news releases, xxvii
for success measurement, 157-158
Sales/marketing cooperation,
162-163
Sarbanes-Oxley legislation, 146-147
Saturday Night Live, 290
Scala, Inc., 306-307
Schmidt, Dave, 180, 184
Schwartz, Larry, 287-288
Scoble, Robert, xxix
Scott, Alan, 48
Scott, Yukari Watanabe, 249
Search engine advertising, 298,
300-301
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Search engine marketing, 297-307
at Cervélo Cycles, 16-17
defined, 298
and fragmented markets, 306-307
on Google, 299-300
landing pages in, 303-305
long tail in, 301-302
product and company names in,
302-303
and search engine optimization,
300-301
Search Engine Marketing, Inc. (Mike
Moran and Bill Hunt), 301
Search engine optimization (SEO),
205, 274-275, 298, 300-301
Search engines:
and blogs, 58, 65, 246
click-fraud at, 107-108
and links, 267-268
and mobile devices, 205
news releases in, 268—-269
Twitter, 221
in web marketing, 147
Wikipedia entries in, 53
Search Engine Watch.{\zebsite), 301
Searching of news. releases, 277-278
SecondLife, 230-231i, 236
“Security Moms”, 140, 142, 148
Senior executives, in marketing and PR
plans, 144-145
SEO. See Search engine optimization
(SEO)
Sethi, Ramit, 173
The Shadowbox, 227
Shareholder.com, 146-147
Sharpie Blog, 247-248
Shatner, William, 105
Shopping sites, social networking on,
231

Shore Communications, Inc., 288
Short Message Service (SMS) codes,
206
Sierer, Todd, 80
Sign-up forms, 305
Simonis, Linas, 249-250
Singapore Tattoo Show, 40-41
Sinville, MaryAnne, 258
SitOrSquat (app), 209
60 Minutes, 292
Skype, 259
Small is the New Big (5¢th Godin), xxix
Smirnoff “teapartay video”, 256
Smith, Aaron, 164-165
Smith, Bradiey H., 147-148
Smith, Colin, 91-92
SMS cedes, 206
SkivPcom, 129
Siayth, George L., 82-84
Social bookmarking sites, 37
Social media, 37-55
in 2008 presidential campaign,
164-165, 166
at Century 21 Real Estate LLC, 27
as cocktail party, 39-40, 231-232
defined, 38
exercise analogy, 235-236
at GM, 69
job-seeking with, 42—44
and long tail of PR, 22
for nonprofit organizations, 25-26
and offline events, 233-234
online forums, 44-52
political movements and, 132
roots for World Wide Raves in,
100-101
and Singapore Tattoo Show, 40-41
in success measurement, 159-160
types of, 37
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use in relief work, 129-132
at U.S. Marine Corps, 69
wikis and listservs, 52-55
Social Media Metrics: How to Measure
and Optimize Your Marketing
Investment (Jim Sterne), 160
Social networking sites, 37, 213-236
in 2008 presidential campaign, 164
Amanda Palmer on, 226-229
Eugene Mirman on, 214-215
Facebook (see Facebook)
guiding discussion on, 234-235
LinkedIn, 213, 229
local language sites, 231
MySpace, 219-220, 227, 229
optimizing pages on, 232-233
and personal branding, 223-225
and podcasts, 83, 85-86
SecondLife, 230-231, 236
selecting, 229-231
shopping sites, 231
social media vs., 38
Squidoo, 113, 230
Twitter (see Twitter)
Software:
for blogging; 2.2
for podcasting, 259, 260
Soloman, Lisa, 52-53
Solosez discussion list, 52-53
Sony BMG, 44-47
“Sony Rootkits and Digital Rights
Management (DRM) Gone Too
Far” (Mark Russinovich), 44—45
SoundSoap, 260
Southall, Ben, 78
South-by-Southwest Interactive
Festival, 213-214
Souza, Victor, 192-193
Spam, 243, 285-286
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Squidoo, 113, 230

Starbucks, 137-138

“State of the Blogosphere”
(Technorati), 239

Stelzner, Michael A., 171

Stern, Howard, 127

Sterne, Jim, 160

Stewart, Jim, 205

Stew Art Media, 205

Stock photos, 193

StumbleUpon, 270

Success, measures.0i, 138-139

Survey-based thcught leadership, 177

Swan, Wayne 151

Tags, 113
i blogs, 60, 243, 247
on Facebook, 216
in news releases, 89, 270
in podcasts, 260
on social networking sites, 233
Tattoo Artistry Facebook, 41
Teams, for marketing and PR plans,
310-311
Technology, on websites, 111-112,
187-188
Technology companies:
jargon at, 179-180, 182
search engine marketing by,
299-300
website personality for, 192-193
Technorati (blog search engine), 65,
239, 243, 245, 247, 249, 264, 270
TechTarget, 171
Television, advertising on, 4, 7-8,
26-27,28-29
Terra, Evo, 259
Testimonials, 305
Text 100 (company), 70
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Text messaging, 206
Text mining, 65
Textron, Inc., 116-118
TheaterChurch.com, 315-316
Third-party ink, 5, 9-10
This Paperclip Is a Solution (David
Schmidt), 180
Thomson Corporation, xxviii
Thomson Reuters (company), 54, 74
Thorne, Bev, 27
Thought leadership, xxvii, 169-178
content for, 169-170, 175-176
external sources of, 176
forms of, 170-175
in marketing and PR plans, 310
and reaching buyers, 34
on social networking sites, 233
survey-based, 177
Titles, of Web content, 175
The Today Show, 95, 98, 222
Topics, for blogs, 238-239
Tourism Queensland, 77-79
Trackbacks, 243
Trade publications, 6
Tradeshow listings, in-¢nline media
rooms, 280-251
Traditional media, 158-159
Traffic, website, 34, 138-139
Transparency, 220, 233, 240
Travel industry, 268-269, 301-302
Trends, in blogs, 65
Triggers, of World Wide Raves, 101
TripAdvisor, 218-219
Truthfulness, 241
TweetDeck, 123, 221
TweetUps, 223
Twitter, 213, 220-223
in 2008 presidential election, 167
Amanda Palmer on, 226-229

apps for, 221
for business growth, 225-226
crowdsourcing with, 130, 131
Eugene Mirman on, 214
Fiesta Movement on, 235
job seeking with, 4344
for nonprofit organizations, 26
personal branding with, 223-225
power of, 228-229
for real-time marketing and PR, 123,
127-128, 130, 131
in Web-as-city metaphor, 39
Twitter Search, 42,221
TypePad, 242,244,249

Uncle Sein, 83

Unifor = Resource Locators. See URLs
(Jniform Resource Locators)

United States Air Force, 240, 291-293

University of Pennsylvania, 76

“The Untethered Executive: Business
Information in the Age of
Mobility” (Forbes-Google), 204

URLs (Uniform Resource Locators),
66-67, 242

U.S. Marine Corps, 69

U.S. National Archives, 207-208

Video, 251-258
for B2B marketing, 79-81
for buyers, 257-258
casual content, 252-253
for commodity products, 77-79
customer-generated, 76
at Digg, 75-76
with Flip video camera, 254-255
getting started with, 255-257
humor in, 79-81
in online media rooms, 279
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thought leadership with, 174-175
at University of Pennsylvania, 76
web marketing with, 251-252
Video blogging (vlogging), 80, 256
Video in the C-Suite: Executives Embrace
the Non-Text Web (Forbes and
Google), 145
Video release forms, 253-254
Video sharing sites, 37
Vimeo, 255
VIP Realtors, 105
Viral web content, 95-109, 195
creating, 104
at GoldenPalace.com, 104-105
good news as, 106-109
marketing with, 95-96
at Million Dollar Coupon website,
105-106
monitoring blogs for, 97-99
and World Wide Raves, 99-103
VisibleGains, 252
Vlogging, 80, 256
Vodcasting, 256
Volkswagen, 219, 232
Volpe, Mike, 173
Voltz, Stephen; 92, 2/, 98
Volvo, 149
Vroomen, Gerard, 15-17
Vujacic, Sasha, 118-119

Wall, John J., 259, 261
Warner Communications, 107
Warwalking, 211
Warwick, Colin, 299-300
Watson, Don, 180
Web-as-city approach, to social media,
38-39
Web content, 187-201
for bricks-and-mortar stores, 20-21
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buyer-centric, 190-195
for buyer personas, 29-30
at Cervélo Cycles, 15-17
information as, 32-33
long tail for, 18
in open-sources-marketing model,
199-201
originality of, 22
reaching buyers with, 31-32
and RSS feeds, 195-196
and sales cycle, 196-198
segmenting buy<rs with, 188-190
and thoughtlcacership, 34
Weber Grills; 250
Weber Natioa (video channel),
254
WetEx, 90-93
YWebinars, 147-148, 172-173, 198
Weblogs. See Blog(s)
Web marketing:
buyer personas in, 145-146
at Cervélo Cycles, 17
integrating, 111
landing pages in, 304
one-way interruption vs., 7
with video, 251-252
Webmasters, 111-112
Websites. See also Content-rich
websites
of automakers, 3-5
buyer personas on, 29-30
coordination on corporate, 116-118
for crowdsourcing, 130-131
design and technology of, 111-112,
187-188
education as goal of, 16, 21
mobile-friendly, 204-205
personality of, 191-193
for relief work, 130-131
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Website traffic, 34, 138-139
Wesley, John, 317
What No One Ever Tells you About
Blogging and Podcasting (Ted
Demopoulos), 190
Wheelock, Douglas H., 208
Whistleblower Hotline, 146-147
White papers, 151, 157, 160-162, 171
Widgets, 113
WiFi network names, 210-211
Wikipedia, 53-54, 132
Wikis, 37, 52-55, 173, 194
The Will to Whatevs (Eugene Mirman),
214
Wilson, Steve, 73
Women’s Tennis Association, 209-210
Woolf, Jeremy, 70
Woot (company), 220
“Word-of-mouse” marketing, 95. See
also Viral Web content
Word of Mouth Marketing Association,
241
WordPress, 242
Words and phrases. See alsa Keywords
and phrases
of buyers, 142,160
in marketing and PR plans, 146-147
overused, 180-181

World Wide Raves, 99-103
Writing for buyers, 141-142, 179-185
at Disney, 183-184
dysfunctional, 181-182
feedback on, 184-185
on landing pages, 304
overused words and phrases in,
180-181
Writing White Papers (Michael A.
Stelzner), 171
Wyman, Kern, 204
Wynn Resorts, 121-122

XCP Content Protection, 46—47

Yahoo! Search Marketing, 298, 301
Yelp. 221
Yo Tpe, 27,75, 76, 235
Air New Zealand—Crazy about
Rugby—Safety Video, 79
Eugene Mirman on, 214
for web marketing, 255-256

Zabriskie, David, 15
Zagat, 231

Zappos, 314

Zemoga (company), 255
ZeroTrash Laguna, 25-26



