
Accelerate, 149–151
Acceptance/renewed curiosity,

107–108
Accidental use/slight abuse, 106
Addiction/massive use, 106
Addiction to updates, 28–29
Alexander, Christopher, 77, 80
Ambiguity, embracing, 159
Anachronism, 88
Annoyance/frustration, 107
Antidotes, to social media 

problems, 104–108
Aposiopesis, 88
Application programming 

interface (API), xxi, 71
Apprenticeship, 140–141
Asimov, Isaac, 118
Audience:

branching, 115–121
identification of, 28–29, 50–52
imagining, 112–113
splitting, 117

AudioBlogger, xvii
Authenticity, 137–138
Avoidance, 23–33

Ballad, 91
Bergman, Erik, 24
Berra,Yogi, 10, 87
Birdhouse, 103
Bit.ly, 72
Blog, xxii, 30, 35, 39, 50, 65,

75, 129
Bon mot, 120, 142
Branching, 100, 115–121

Brevity of messages, 21
Brichter, Loren, 103
Buck, James, xxiv

Capitals, use of, 65–66
Celebrity users, xxvi
Cesura, 60
Change, 3–4, 135, 146–148
Charactonym, 86
Chiasmus, 92–93
Clerihew, 92
Code, learning, 131
Code and Other Laws of Cyber-

space (Lessig), 131, 137, 160
Code-switching, 89
Colbert, Stephen, 97
Comcast, xxiv
Comedy, 64, 88, 96, 109, 118–119,

120, 140
Compression of messages, 21–22
Constraints, 70, 72, 76, 108, 138

defining a genre, xvi
exceeding, 157

Constructionism, 113
Context, 15
Conversation, 30, 35, 37, 79,

111–112, 139 
cultivate, 99
leading, 2

“Copyleft”, 36
Copyright, 37
Couplet, 90
Cultivating, 99, 110–114
Curiosity, 104
Cutting way back, 107
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Degeneres, Ellen, 96
Democracy, 4, 53
Density, increasing, 155
Describing, 7–14
Descriptive messages, 13–14
Dial, 64–69
“Dialed in”, 68–69
Difficult people, dealing with,

24–25
“Digg effect”, 57
Direct messaging (DM), xxi, 26, 30
Dirge, 93
Discretion in posts, 32–33
Don’ts, 25–28
Dull, Rob, 129

Efficiency, gaining, 150
Election 2008, xxv–xxvi
Elegy, 89
Elements of Style, The (Strunk &

White), 74, 159, 161
Elitism, 28
E-mail management, 102
Emoticons, 59–60
Envy, 25
Epitaph, 89
Etymology, 87
Evans, Maureen, 76
Evolve, 123–127
Excitement, 105
Exclamation marks, 26
Eye rhyme, 92

Facebook, xvii, 9, 30, 32, 45–48,
50–51, 126, 150

Failure, 133–134
Fans, 50–52
Feldman, Jon, 87
Fiction, 7, 15, 25, 75
Filtering, 1–2, 124, 129–134
Flow, 2, 65, 79, 155
Focus, 67-69

Followers, gaining, 115–116
“Followholism”, 28
Following, 110–114, 130–131,

137–138
Food, posts about, 39–40
Foursquare, 32, 117 
Fragmenting, 158–159
Frame, 77–78
Frustration/annoyance, 107
Fun, creating, 110–112

Games, 117, 145–146
Games for Song (Vigoda), 77,

145, 161
Games magazine, 92
Gender neutrality, 12
Glass, Ira, 37
Glass, Noah, xvii, 91
Goal setting, 67–68
Going private, 107

See also Privacy
Google Wave, 5, 63, 79, 150–151

Hacking, 30
Haiku, 90
Half rhyme, 92
Hall, Justin, 95
Hemingway, Ernest, 7, 15, 21, 36
Hillebrand, Friedhelm, 70
Hockenberry, Craig, 58, 65, 86
Hudson River plane crash,

xxvi–xxvii
Humble, xvi, 24
Humor, 118–119, 120
Hypercorism, 85, 93
Hypertext, 144, 158

effects of, 70–72, 74

Idioms, 84
Image, 78
Imitate, 125, 140–143
Inbox Zero, 102–103
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Increasing, 150, 153-157
Information, too much (TMI),

29–30
Information overload, 1–2
Information regulation, 23–24
Inscription, 89
Interest, 104
Internet Relay Chat, 20
Intimacy in posts, 32–33
Invention, 74–94

new words, 81–89
Inviting, 105

wrong person, the, 105
iPhone App Obama ’08, 139
Irony mark, 60
Iterate, 125–127, 144–148

Journal, 75
Journalism, 8–10

King, Erik A. 93, 94

Lament, 93
Language choice, 19
Laziness, 26
Lead, 1–6

by example, 2
Leadership, 13–14
Learning, 140–141, 146 

focus on, 113–114
path to, 133–134

Legend, 89
Lessig, Lawrence, 98, 131, 137
Limerick, 93
Limit, 19, 21–22, 130, 138

of tools, 108–109
LinkedIn, 138
Link quotient, 51
Links:

meaning of, 72–73
short, 72
value of, 48

Literature, xv, 1, 3, 60, 70–71, 90
Litoles, 87
Lying, 25

Making Comics (McCloud), 77,
78, 79

Malapropism, 87
Mann, Merlin, 102
Mark 

making your, 54, 56
designing, 59–60

Massive use/addiction, 106
Mastery, 95–100
McCloud, Scott, 77–79
Meaning, 72–73
Meiosis, 119
Mentioning, 58–63
Message lingo, 20–21
Message reaction, 48–50
Messages:

See also Short form messages
brevity of, 21
compression of, 21–22
currency, 37
descriptive, 13–14
Direct messaging (DM), xxi,

26, 30
discretion in, 32–33
intimacy in, 32–33
one-message limit, 16–18
repetition of, 51, 53–57
simplicity in, 18–22
slang in, 19
space limitation, 16–18

Metaphor, 82, 84, 87, 91
Metonymy, 85
Minimalism, 158–159
Mobile, xvi–xviii, xxi
Modine, Matthew, 111–112
Moment, 77
Monometer, 93
Monostitch, 94
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Morphology, 89
Morse, Samuel, xvi
Multiple account management,

108–109
Mumbai terrorist attack, xxvi

Negativity, 26
Neologism, 85
NewSpeak, 83
Niche, 19–20, 50–51
Nineteen Eighty-Four (Orwell), 83
Novelty, 104

Obama, Barack, xxvi, 42
Obituary, 89
Obvious Corp., LLC, xx
Odeo, Inc., xvii, xx
Office hours, 66–67
One-liner, 93
One-message limit, 16–18
Online identity, 25
Online presence, increasing,

153–157
Openness, 125, 135–139
Open source, 136, 139
Orwell, George, 83, 84, 160
“Overheard”meme, 141–142
Overuse of words, 82–84
Overwriting, 29–30
Oxymorons, 85

Pantomime, 93
Papert, Seymour, 113–114
Paraphrasing, 75–76
Pascal, Blaise, xv
Pattern language, 76–81
Pattern Language,

A (Alexander), 80
Patterns, two-word, 17
Perseverence, 67
Personification, 85

Perspective, 11–12
Philosphy, 120
Phonetics, 87–88
Photographs, describing, 13
Piaget, Sir Jean, 113
Platforms, alternate, 138–139
Poetic diction, 90
Poetry, 60, 74–75, 77, 89–94, 116
Politics and the English 

Language (Orwell), 84
Pope,Alexander, 93, 113
Portmanteau, 86
Posts. See Messages
Power

of audience, 50
of hypertext, 71

Precision, 10–11
Prefixes, 19
“Principles of Newspeak”

(Orwell), 83
Privacy, 27

direct messaging, 26, 30
private accounts, xix, xxvi, 107

Productivity, increasing, 150

Range, 41, 44
Reaching, 37
Reader engagement, 47
Reinforcing real life, 32–33
Reinventing Comics

(McCloud), 77
Renewed curiosity/acceptance,

107–108
Repeating, 53–57
Replying, 62–63
Reporting, 8–10
Requiem, 93
Retweet-bots, 61
Retweeting, 51, 53–57, 61
Revolution, 3–4, 11, 74
Risk, 23, 133
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Search, vs. subscribe, 130
Search engines, and hyperlinked

words, 72–73
Self-defense, 30–32
Shakespeare,William, 86, 92–93,

160
Sharing, 21

oversharing, 29
Short format journalism, 8–9
Short form messages:

history, xv–xvi
leadership with, 1–6

Simile, 91
Simplicity in messages, 18–22
Simplify, 15–22

one sentence, one thought,
21–22

start small, 19–21
Simpson,Abe, 119
Slang in messages, 19
Slight abuse/accidental use, 106
Small society, 95, 139
Smith, Brian K., 133
SMS (short message service 

protocol), xvi–xxi, 47, 50,
70–71

Social media, 12 stages of,
104–108

Sonnet, 92
Space limitation, 16–18
Steiner, Peter, 137
Stephenson, Neal, 21
Strategy, 29–30

direct messaging, 62
overwriting, 108

Strunk and White, 17, 74, 161
Style, 75, 140–143,

evolution of, 123–127
treatments for, 116

Subscribe, vs. search, 130
Suffixes, 19

Summize, xxv
Symbols, optional, 156
Syndicating, 63

Tags, 17
Tame, 99, 101–109
Technology, control of, 102–104
Tension, increasing, 155
Tercet, 91
Terms of Service, 30, 36
Things to avoid, 23–33
Timeless Way of Building, The

(Alexander), 77
Timing, 109
TMI (too much information),

29–30
Trust, 48–50, 64, 68
Truth, 7–8

observing, 10–11
Twain, Mark, 22
Tweets:

@140Lessons, 107
@Adam, xx, 29, 104
@adamjackson, 96
@al3x, xxvi, 23, 29, 32, 66,

99, 120
@aplusk, 23
@architechies, 66
@atebits, 20, 103, 108
@BarackObama, xxvi, 42
@beep, 82
@blaine, 24, 40, 170
@bmf, 41, 61, 81, 84, 109,

141, 142
@bs, 78, 119
@BT, 62, 63, 103, 138
@buzz, 19, 41, 86, 108
@cabel, 149
@Case, 18, 20, 102
@chockenberry, 18, 58, 65,

117, 168
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Tweets: (Continued )
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@cookbook, 76
@crystal, 44, 60
@danielbru, 105
@daringfireball, 59
@darthvader, 96, 137
@dom, xviii, xxi, xxvii, 12, 13,

16–17, 20, 21, 39, 42, 44, 46,
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@ev, 12
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@fakesacca, 142
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@gruber, 26, 66, 81, 82, 88, 103,

109, 110, 119, 141, 146
@historicaltweet, 88
@hodgman, 45, 97, 109
@hotdogsladies, 32, 89, 99, 120
@ijustine, 100
@irenekaoru, 90
@jack, xvi, xviii, xx, xxii–xxiii,

xxiv, 2, 3, 6, 8, 9, 12, 14, 18, 19,
27, 42, 54, 72, 77, 82, 85, 96,
97, 99, 100, 106, 114, 118,
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@jamesbuck, xxiv
@japhy, 6, 117, 133
@jennydeluxe, xxv
@jkrums, xxvii
@JohnDonvanNL, xxviii, 97, 126
@jonathan, 31

@jonathancoulton, 120
@jstrellner, 135
@kingsthings, 111
@lessig, 98
@mager, 5
@mantia, 1, 10, 19, 67, 81, 87,

139, 142
@marklukach, 28, 119, 166
@MarsPhoenix, 27
@mat, 78
@mathowie, 138
@MatthewModine, 111–112
@mcuban, 31
@meredith, 77, 88, 116
@_M_I_A_, 156
@mjcalvimontes, 35
@NathanFillion, 81, 116, 118
@nelson, 12
@pejeno, 35
@phil, 33
@PowerofNO, 84, 136
@rabble, 86
@rael, 81
@ravenme, 43, 97, 146
@rayreadyray, 85
@realizing, 6, 9, 26, 27, 30, 68,

78, 125
@revmsg, 4
@sacca, 91
@schwa, 126, 139, 171
@sh1mmer, 171
@simplebits, 88, 119
@sixteenfeet, 155
@SnailMailTweet, 113, 154
@sophieouellet, 147
@Spotus, 11
@StephenAtHome, 97, 98
@stockwits, 56
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@TheEllenShow, 96
@theOnion, 56
@tinybuddha, 42
@twitter, xxiv
@TwitterLit, 43
@TWITTERTRACKER, 57
@vigoda, 32, 99
@vma, xxiii
@willowtoons, 147
@wilw, 62
@woodside, 85
@wordnik, 11
@work, 39, 92

12 stages of social media, 104–108
“Twitterature”, 75–76
“Twitter effect”, 56–57
Twitter Tees, 146–147
Two-words pattern, 17
Tzu, Lao, 15

Understanding Comics
(McCloud), 77

Understatement, benefits of, 31
Undesign, 130
Unfollowing, 130–131
URL use, 59
Username choice, 59
Users, celebrities, xxvi
User search tool, xxiii

Value, 35–37
adding your mark, 56
good links, 53
of hypertext, 71
multiply of each participant, 46
short links, 72

Vanity search, 30
Velocity, manufacturing,

155–157
Vigoda, Ben, xvii, 7, 145, 161
Voice, 39–45

building repertoire, 43
extending range, 41–43
ironic, 41
strengthen and amplify,

44–45
Volume, increasing, 156

Western Wind (Mason and 
Nims), 77

Word choice, 74–94
flow, 79
frame, 77–78
idioms, 84
image, 78
inventing new words, 81–89
moment, 77
overuse of words, 82–84
paraphrasing, 75–76
pattern language, 76–81
poetry, 89–94

Writers for following, 110–114
Writing:

avoiding inertia, 118–121
branching, 115–121
context in, 147–148
humor, 118–119
learning and, 140–141
as narrator, 142–143
opportunities for practice,

144–145
overwriting, 29–30 
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