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A

Abell, A., 21n, 23n
Accountability. See Performance,

measuring
Acknowledgment/recognition:

checklist, 210
postdonation, 157–158, 

173–174
thank-you notes, 134

Activity reports, 169, 206
Addresses, postal. See Postal addresses,

international
Allen, Margo, 159n
Alumni, as donors:

case study, 119
data mining example, 41–46
online giving, 104
targeting interests of, 121
web resources, 102

Amnesty International, 180
Analysis, results. See Performance,

measuring
Annual gifts, 8–10
Annual reports, 13–14
Anonymity, donor, 174–175
Ansbacher Group, 107
APRA:

ethics issues, 166
as industry advocate, 2, 65
recommended skills, 164

Archiving, privacy issues, 63
Asian fundraising:

high-net-worth prospects, 178
research strategies, 85, 

94–102
Association for Healthcare

Philanthropy (AHP):
and privacy legislation, 65
as resource, 69

Association of Fundraising
Professionals (AFP):

industry definitions, 3
and privacy legislation, 65
as resource, 69

Association of Professional
Researchers for Advancement. See
APRA

Auckland, Marc, 21n
Australian fundraising:

Internet resources, 80
web sites, 218

Austrian foundations, 91
Autonomous trader, defined, 90

B

Baker, Will, 178
BBVA Foundation (Spain), 91
Becoming a Fundraiser (Steele and

Elder), 160n
Benchmarking. See Performance,

measuring
Berkshire Hathaway, 182
BIG Online, 116, 164
Biographic information. See also

Strategies, profiling
in Asia, 99
in Europe, 92

Blackbaud Analytics:
data modeling services, 116
relationship-building chart, 122
web site, 103n

Blanchard, Laura, 103–104
Blau, Andrew, 181
Blogs:

defined, 30, 35
as solicitation tool, 125–126

Bmycharity (UK), 106
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Board Member’s Guide to Fundraising
(Howe), 166n

Brabyn, Ben, 106
British Heart Foundation, 105
Broce, Thomas E., 164n
Browne-Wilkinson, Hilary, 107
Buffett, Susan T., 182
Burk, Penelope, 1n
Burlingame, Dwight F., 161n, 162n,

163n
Business forms, international, 89–91

C

Calling, one-on-one, 15–17
Campaign Against the Arms Trade, 90
Canadian fundraising:

data protection laws, 65–69, 84
Internet resources, 77–79
research strategies, 79–71, 81–83
web sites, 212–213

Canadian Standards Association
(CSA), 67, 187

Cancer Research UK, 105–106
CFRE Study Resources Guide, 141
Chambers of commerce, 102
Charities Aid Foundation (CAF), 108
Charity21, 108
Charity Commission (UK), 92
Checklists:

acknowledgments, 210
activity reports, 206
development strategy, 191–192
giving capacity, 205
job description, 203–204
prospect screening, 189–190

Chesapeake Bay Foundation, 178
Christian Worship Center Orphanage

(Ghana), 180
Chronicle of Philanthropy, 179, 180,

182n
Circle of friends list, 17, 130, 133
Codes of practice:

CSA Model, 67–68
ePhilanthropy, 64
information resources, 68–69
professional ethics, 53–56

Comic Relief (UK), 105
Communications. See Information

sharing

Companies House (UK), 90, 93
Company identifiers (by country),

89–91
Competing with Knowledge (Abell and

Oxbrow), 21n, 23n
Conducting a Successful Capital

Campaign (Dove), 165n
Confidentiality. See Privacy issues
Consent issues, 58, 60–65
Constituent-Centric Communication,

124
Constituent Relationship Management

(CRM), 122–123
Contacts, sample forms, 193–196, 207
Contacts list, 17, 130, 133–134
Content Management System (CMS),

122–124
Cookies, computer, 65
Corporations:

Asian, 97–98
contact forms, 194
European, 89–91, 89–93

Corson-Finnerty, Adam, 103–104
Critical Issues in Fundraising

(Burlingame), 161n
Cultural issues. See International

fundraising
Cygnus Applied Research, 1n

D

Dalkir, K., 23n
Databases:

integrating, 25
management of, 165–167
modeling, 184–185
multinational, 87–93

Data mining, xxvii, 28–30, 139,
189–190. See also Information
sources

Data protection. See Privacy issues
Data Protection Act (UK), 57, 59n,

61n, 84
Dellandrea, Jon S., 4–5
Developing Major Gifts (Burlingame

and Hodge), 163n
Development strategy checklist,

191–192
Dialog (fee-based research), 92, 164
DirectDialog, 183

226 Index

13492_Hart_3p_bindex.r.qxp  2/22/06  11:30 AM  Page 226

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



Disasters, philanthropy and, 85–87,
95–96

Discovery meetings, 7, 163
Documentation. See Checklists;

Reports
Donations. See Donors; Gifts
Donors. See also Prospects

“Bill of Rights,” 174–175
contact forms, 193–196
net-worth factors, 177–179
online, 103–110
as prospects, 10, 146
right to privacy, 51–56

Dove, Kent E., 134n, 165n, 174n
Dow Jones Index, 179
Dun & Bradstreet, 90, 92–93

E

Economist, The, 89
Effective Fund-Raising Management

(Kelley), 159n
Elder, Stephen D., 160n
Employees. See Staff, fundraising
EPhilanthropy:

ethics code, 197–199
as resource, 69
“spiders” policy, 64
volume chart, 113
web site, 77

Ethics. See also Privacy issues
data storage, 131
donors’ rights, 174–175
ePhilanthropy code, 197–199
guidelines, 51–56, 166, 192
importance of, xxvii

European Community:
data protection rules, 57–65
high-net-worth prospects, 

178–179
Internet resources, 80
research strategies, 85–94, 102
web sites, 217–218

European Foundation Centre (EFC),
91, 92, 94

European Venture Philanthropy
Association, 183

Evaluation, performance. See
Performance, measuring

Ex-pat, defined, 99

F

Feed reader, defined, 35
Financial factors:

ability to donate, 37–40, 177–179
impact on philanthropy, 95–96

Foster, M. K., 182n
Foundation Center, 164
Foundations:

contact forms, 195
European, 90–92

Foundation Search, 164
Friendships:

cultivating, 152–158
networking, 17, 130, 133

Fulton, Katherine, 181
Fundación Intermón Oxfam, 91
Fundación La Caixa, 91
Fundraising:

evaluation of results, 161–175
future of, 177–186
as investment strategy, 159–161
online, 103–110
stages of, xxvi–xxvii, 6–7

Fundraising (Broce), 164n

G

Gates, Bill, 50, 117
Gifts:

acknowledging, 134, 157–158,
173–174

online, 103–110
relative size of, 8–10, 171

Gignac, Pamela, 83, 159n
Gilbert, Michael, 104
Giving capacity grid, 205
Global issues. See International

fundraising
Google:

donor tracking, 32–36, 124
web site, 124n

Government resources:
privacy policy guidance, 70
web sites, 214–215

Grace, Kay Sprinkel, 162
Greenfield, James, 128n, 132, 134,

170n
Greenpeace, 180, 183
Gregory, Des, 159n
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Grenzebach, Glier & Associates, 116
Grimwood-Jones, D., 22

H

Hamilton Health Sciences Foundation,
1n

Havens, John, 179
Healthcare organizations, 135
Health Information Portability and

Accountability Act. See HIPAA
Health issues. See Medical issues
High-net-worth individuals, 177–179
HIPAA, 66, 135
Hodge, James M., 163n
Hogan, C., 26
Hong Kong, fundraising in, 95–101
Hoovers, 90, 92
Howe, Fisher, 166
Hughes, Sarah, 108
Hulse, Lamont J., 162n
Humber College Institute of

Technology & Advanced Learning
(Toronto), 1n, 81

Hupp, Steven, 189–190

I

Information Management in the
Voluntary Sector (Grimwood-
Jones, Simmons), 22n

Information sharing:
accuracy issues, 140
caveats, 141–142
confidentiality, 140, 187–188
data selection, 135–137
data vendors, 139
personal intelligence gathering,

130–131
purpose of, 128–130, 142
screening lists, 131–135
tools, 138–140

Information sources:
Asia-related, 99–102
Europe-related, 90–91
general, 13–14
Internet tracking, 114–126

In-group rules, defined, 97
Institute for Philanthropy (UK), 105,

107

Institute for Public Policy Research
(UK), 107

Institute of Fundraising (IOF), 2, 8
Code of Practice, 54–56
legislative issues and, 84
online-solicitation guidelines, 

107
as resource, 69

International Directory Inquiries
Service, 100

International ePhilanthropy Award,
125

International fundraising:
Asian strategies, 94–102
European strategies, 85–94, 102

International Telephone Listings
Directory, 100

Internet. See also Web sites
impact on fundraising, xxviii, 77
information collecting, 114–126
key words searches, 11–12, 13
online donations, 103–110
privacy issues, 56, 63–65
relationship building, 120–127
as research tool, 136–137
RSS donor tracking, 30–36
as solicitation tool, 111–114
user profiles, 44–46, 112, 

184–185
Intranets, 137
IWave, 164

J

Jay, Elaine, 107
Job description forms, 203–204
Jonescu, Stephanie, 1n
Journal of Knowledge Management,

28n
Justgiving, 106

Kaufman, Martin, 159n
Kelley, Kathleen S., 159n
Key word lists, 11–12
Kharas, Zarine, 106
Kintera (online giving), 103
Knowledge management, 20–28,

185–186
Knowledge Management in 

Theory and Practice (Dalkir), 
23n
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L

Language barriers:
in Asia, 101
in Europe, 87–91, 93

Latin America:
high-net-worth prospects, 179
web sites, 218–220

Law, Caroline Wiess, 182
Lawrence, Mary, 169n
Legislation, data protection:

consent issues, 60–65
European, 57–65, 84
influencing, 84
IOF compliance guidelines, 

108
North American, 65–69, 84
privacy rights, 52, 56, 84

Lewis, Nicole, 179n
Lexis Nexis, 92, 164
Libraries, as resources, 165
Limited liability company, defined, 

90
Lists, prospecting:

generating, 46–50
prioritizing, 143–146
sharing, 130–131
types of, 17, 130, 133–134

Lloyd, Theresa, 153–154, 179, 186
“Looking Out for the Future” (Fulton

and Blau), 181
Lottery winners, 39–40

M

Maclaughlin, Steve, 103n
Malhotra, Y., 28n
Mama Cash, 182
Managers. See also Staff, fundraising

data, 165–167
knowledge, 27–28, 185–186

March of Dimes, 125
Measurement, performance. See

Performance, measuring
Medical issues:

HIPAA, 66, 135
impact on philanthropy, 85–87
right to privacy and, 62

Meetings:
discovery, 7, 163
information-sharing, 138

prospect review, 131–135, 169–170
rating and evaluation, 170–172

Meinhard, A. G., 182n
Members-only communities, 125
Message boards, 125–126
Microsoft Corp., 28
Middle Eastern HNWIs, 178–179
Miller, Deborah, 159n, 168
Mind of the Millionaire (Schervish and

Havens), 179n
Minorities, as philanthropists, 182
Modeling, predictive, 41–46, 184–185
Morino, Mario, 183
Morino Institute, 183
Motley Fool, 108–109
Multinational issues. See International

fundraising
Murray, Matt, 179n

N

Names:
accuracy issues, 140
Asian-style, 97
European-style, 87–88

National Health Service (UK), 87
National Trust (UK), 105
NEDRA News, 169n
Networking:

circle of friends, 17, 130, 133
peer-to-peer, 8–9
research-driven, 4, 13

New Directions for Philanthropic
Fundraising, 163n

New Philanthropy Capital, 109
News readers, 30–36
Nonprofit Handbook (Greenfield),

170n
North American fundraising:

data protection laws, 65–69, 
84

high-net-worth prospects, 178
NSPCC (UK), 105

O

Opt-out laws, 57, 61–62, 64, 68
Out-group rules, defined, 97
Oxbrow, N., 21n, 23n
Oxfam GB (UK), 105
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P

Partnership, defined, 90
Peer screening, 132
Peer-to-peer contacts, 8–9, 133
Performance, measuring:

importance of, xxviii, 159–161
measurable data, 200–202
organization, 209
prospect research, 161–169
solicitation index, 209
staff, 208
stewardship, 173–175
tracking results, 169–173

Permalink, defined, 35
Personal data, protection of. See

Privacy issues
Personal Information Protection and

Electronic Documents Act. See
PIPEDA

Personal intelligence gathering (PIG),
11, 18, 130–131, 133

Personalized web content, 121–126
Pew Research:

Internet user profiles, 46, 112
web site, 111n

Philanthropy:
history of, 85–91
online ethics, 197–199
online solicitations, 103–110

Phone calls. See Telephone, use of
P!N, 116
Ping, defined, 35
PIPEDA, 66–69
Postal addresses, international, 

88–89
Predictive modeling, 41–46
Privacy issues, xxvii

in Asia, 101
best practices codes, 67–69
CSA code, 187–188
ePhilanthropy code, 197–199
in Europe, 92, 93
guidelines, 69–70
international, 84
legislation and, 56–67
organizational, 131, 133, 140
and professional ethics, 51–56
in prospecting groups, 150
web sites, 212–213

Productivity. See Performance,
measuring

Professionals:
as donors, 38–40
online help for, 212
research staff, 163–169

Profiling. See Strategies, profiling
Prompt list, defined, 148
Propensity modeling, 185
Prospecting. See also Prospect research;

Prospects
donor categories, 8–10
importance of, 1–2, 18–19
personal contact, 147–150
resources, 13–18
step-by-step, 10–11
techniques for, 11–13

Prospecting for Gold, 146
Prospect pipeline, 26–27
Prospect research. See also Strategies,

profiling
benefits of, 136
case study, 80–83
data mining checklist, 189–190
defined, 3
future trends in, 183–186
history of, 2–5
Internet resources, 77–80
online help, 211–220
pitfalls of, 141–142
practitioners, 6–8, 163–169
purpose of, xxv–xxviii
qualifications for, 163–169
stages of, xxv–xxvii, 6–7
strategies, 71–76
techniques, 11–18
tools for, 136

Prospect Research (Hogan), 26
Prospects. See also Strategies, profiling

alumni as, 41–46, 102
criteria for, 37–46, 143–144
defined, 3, 10
giving indicators, 116–118
qualifying, 17–18
ranking, 143–146, 170–172
screening, 28–30, 123, 131–135,

139–141, 189–190
selecting, 46–50
soliciting, 146–157, 209
stewardship of, 152–158
tracking, 30–36, 114–126, 172–173

Public company, defined, 90
Public domain information, 68–69
Pulawski, Christina, 159n
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R

Rating systems, donor, 143–146,
170–172

Really simple syndication. See RSS
Recognition. See

Acknowledgment/recognition
Reed Information Services, 90
Relationship management cycle, 9
Religion, philanthropy and, 85–87
Reports:

activity, 206
contact, 134–135, 193–196
information-sharing, 138

Research, prospect. See Prospect
research

Researchers in Fundraising, 84
Results analysis. See Performance,

measuring
RNLI (UK), 105
Rotteau, Amy, 1n
Royal Ontario Museum Foundation,

1n
RSPCA (UK), 105
RSS (tracking tool), 30–36
Ruderman, Susan Cronin, 165n, 

168n

S

Safe harbor rules, data protection, 
65

SAIF, as resource, 69
Salary information, 13
Sample contact forms, 193–196
Sandoz Fondation de Famille, 91
Sarbanes-Oxley Act, 98
Sargeant, Adrian, 107
Save the Children, 106, 180–181
Schervish, Paul, 179
Screening:

caveats, 141–142
data mining checklist, 189–190
professional vendors, 30, 32, 139
prospect review meetings, 131–135,

169–170
Simmons, S., 22n
Singapore, fundraising in, 95–101
Six degrees concept, 5, 14–15,

129–130, 133, 148
SMART objectives, 72

Sole trader, defined, 90
Solicitation, donor:

IOF guidelines, 107
online, 103–110
performance index, 209
personal contact, 147–150
success rates, 146–147
tools for, 111–114, 125–126

Sonne, Jasna, 183n
Spanish foundations, 91
Spiders, defined, 64
Staff, fundraising:

evaluation forms, 203–204, 208
qualifications for, 163–169

Steele, Victoria, 160n
Stewardship, donor:

enlistment stage, 150–152
evaluating, 173–175
friendship stage, 152–158
ranking prospects, 143–146
solicitation stage, xxvii, 146–150

Stock ownership:
and philanthropy, 38–40
web sites, 214, 216

Strand, Bobbi, 170n
Strategies, profiling:

Asian prospects, 94–102
case study, 80–83
European prospects, 85–94, 102
information sources, 77–80, 91–93,

99–102, 184
Internet tracking, 114–126
legislative issues, 84
North American prospects, 

71–76
Swiss foundations, 91

T

Taking Fundraising Seriously
(Burlingame and Hulse), 
162n

TargetAmerica, 116
Telephone, use of, 16
Terrorism, impact on philanthropy,

95–96
Thank-you notes. See

Acknowledgment/recognition
Third-party information, 62–63
Thorp, Carol McConaghy, 35n
Trackback, defined, 35
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U

U.K. fundraising:
Internet resources, 79–80
online giving, 105–107
research strategies, 83
web sites, 217–218

University alumni. See Alumni, as
donors

University of Pennsylvania, 103–104
University of Toronto, 4–5
U.S. Department of Commerce, 65
U.S. fundraising:

data protection laws, 65–66, 84
Internet resources, 77–78
research strategies, 70–71, 

80–81
U.S. Treasury Department, 95

V

Venture philanthropy, 183
Volkswagen Stiftung, 91
Voluntas, 182n

W

Wagner, Lilya, 161n
Wars, philanthropy and, 85–87
Wealth:

global trends, 177–179
sources of, 38–40

WealthEngine, 116
“Wealth with Responsibility”

(Schervish and Havens), 179
Web sites:

APRA, 164
Asian, 99–102
Australian, 218

Canadian, 212–213, 215–217
CSA privacy code, 187
donor screening, 30, 146
Economist, The, 89
European, 90–91, 217–218
fee-based research, 164
Google Alerts, 125
Institute of Fundraising, 54
international directories, 100
IRS statistics, 178n
Latin American, 218–220
Mama Cash, 182
news reader providers, 31
professional organizations, 212
prospect research, 77–80, 83, 184,

211–220
U.S., 213–215

Who’s Who, as information source, 89,
92

Why Rich People Give (Lloyd), 154,
179, 186

Wight, Scott, 81–83
Winfrey, Oprah, 182
Women, as philanthropists, 181–182,

215
Wood, Ernest W., 163n, 173n
Woodchucks and Prospect Researchers

(Ruderman), 165n
World Health Report, 177–178
World Wide Web. See Internet
Wyman, Ken, 1n, 8, 14–15

X

XML, defined, 30, 35

Y

Yahoo!, 32–36, 90
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