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Advanced search (Google),
204-206
Adpvertising. See also Pay per
click advertising
on Google, 57
paid, 30
social, 91-92
Alltop.com, 173
Amazon, 200
American Express,
173-174
Analysis tools (for blog
articles), 48-50
Analytical skills, 171172
Anchor text, 40, 124
Automated content,
genesatiun/duplication of,
77-73
Auto responder, 145

B
Balance, 122
Banner ads, 158-159
Banning:

on Digg, 112-113

on Google, 76-79

on social media sites,

112-113

Belichick, Bill, 197-198
Berners-Lee, Tim, 11

Bio/summary, 87-88
BlackBerry, 38
“Black hat” search engine
optimization, 76
Blog(s), 35-54
catchy titles jor, 40-42
commentiag on, 43-44,
47-49
cumuaiative value of, 44-45
deinain names of, 211
railure of, 44
guest articles on, 38
marketing your articles on,
42-43
readers of, 6-7
reasons for creating, 35-36
RSS feeds for, 45-46
setting up, 36
as subdomain, 51
tracking progress of, 48-50
using Google for, 39-40
and variety of content, 30
Whole Foods, 50-53
writing articles for, 37-39,
174-175
in your industry, 46-47
Blogsearch.google.com, 191
Blog.wholefoodsmarket.com,
50-52
Blue Ocean Strategy
(Kim, W. Chan;
Mauborgne, Rénee), 23
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Bookmarking, social, 32-33,
42-43
Boston.com, 61
Boston Globe, 61
Brady, Paige, 50-52
Brady, Tom, 197-198
Broadening web reach,
155-156
Brochureware, 157
Bub.blicio.us, 185
Budweiser, 199
Burchard, Matt, 147
Business pages (Facebook),
88-93
promotion of, 90-91
tips for, 93

C
Call(s) to action:
at bottom of blogs, 43
with forms, 142
in nurturing prograr, 154
types of, 151-152
and web site visitors,
129-133
Campaign viclds,
165187
Caricatures, 37-38
Cartoons, 37-38
Cash, Jim, 189
Churn rate, 200
Clements, Jon, 8
Clinton, Hillary, 7
Cloaking, 78
CMS (content management
system), 206
Coca-Cola, xx, 169
Collaboration, 98-103
Collaborative community
approach, 33
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moderation of, 44
on other blogs, 47-48
section for, 43-44, 213-214
Compete.com, 191
Competition, 189-194
analysis of, 193-194
research on, 212
TechTarget and, 192-194
tracking of, 190-192
Competitor metrics, 192
ComScore, 55
Constant Contact, 167-168
Constructicncoftwarereviw.com,
193
Contac: catabase, 155
Conteiit, 29-34
automated
duplication/generation of,
77-78
collaborative community
approach to creating,
33-34
costs of creating, 31-32
creating new, 30
paid advertising vs., 30
remarkable, 29, 50-53
tracking progress of, 24,
32-33
variety of, 30-31
of Wikipedia, 33-34
Content creators, 174-175
Content management system
(CMS), 206
Conversion:
defined, 129
encouragement of, 133
Cost per click (CPC), 56-57
Costs, of creating content,
31-32
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Cumulative value, of blogs,
44-45
Customers:
testimonials by, 117
and traditional marketing,
6-7

D
DARC system:
evaluating recruits with,
178-179
hiring with, 169-175
measuring staff with,
175-177
Defren, Todd, 186
Delicious, 32, 190
Deming, Edwards, 161
Description tags, 67-68
Digg:
function of, 109-110
getting banned on,
112-113
getting published o1,
108-113
icons for, 42
making the1ront page on,
110-113
StumbleUpon vs., 114-115
Digital citizens, 170-171,
182-183
Digital tourists, 170
DirectAds, 97-98
Diversification, of blog posts,
37-38
DIY Shutters, 82-83
Domain name(s):
of blogs, 211
on Google, 69-70
selection of, 209
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Don’t Make Me Think (Steve
Krug), 132

Doorway pages, 79

Dreamweaver, 209

Drucker, Peter E, 127

E
EBay, 200
E-mail:
blast, 3, 7
and LinkedIn Groups, 98
links to blogs in, 43
nurturing leacdsvia, 153
problematic use of, 134
reminderz '159-160
subsctindon to RSS via, 14,
30
E-mai, signature, 158
E-mail subscription, 17, 36, 210
“Email your friends” feature,
157-158
Embedding videos, 118-119
Emerson, Ralph Waldo, 154
Encyclopedias, 33
Enquiro, 57
Evaluation criteria, 178-179
“Execute on extraordinary
experiences everyday”
concept, 121
Experimentation, 134-135,
167-168

F

Facebook, 88-93
creating a business page on,

89-91, 210-211

icons for, 42
social advertising on, 91-92
tracking fans on, 190-191
viral aspects of, 89
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Flip Camera, 39

Form responses, 152-153

4E (execute on extraordinary
experiences everyday),
121

4FE’s (of Jack Welch), 178

Franklin, Ben, 27

Frenchman, Eric, 8

FreshBooks, 120-123

Friending, 110-111, 125

FrontPage, 209

Funnel metrics, 166

FutureWorks, 185

G
Gateway pages, 79
General Electric, 178
Goodman, Gail, 167-168
Google, 6, 55-83, 85, 200. See
also Google ranking
ad placement on, 57
advanced search on,
204-206
description tags for, 67-68
and domain names, 69-70
getting banned on, 76-79
and headings, 71-72
images on, 72-73
and inbound links, 73-76
indexing of web pages by,
33, 39-40, 50-51, 57, 210
operation of, 59-62
page title tag for, 66-67
pay per click on, 65, 80-81
and search engine
optimization, 65-76
searching on, 30, 191
selection of keywords for,
62-65
sponsored links on, 56-58
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tracking progress on, 81-82
URLs for, 68-69
use of, by DIY shutters,
82-83
Google AdWords, 57, 137-138
Google Alerts, 206, 211
Google index, 81
Google ranking, 45
with authority, 60-61
and keywords, 63, 81-82
operation of, 59
with relevance, 60
and search e£agine
optimization, 57
Google Reader, 46
Graphics, 140
Giatevul Dead, 24-25
Grove, Andy, 189
‘suest blog articles, 38

H
Halligan, Brian, 38
Hax, Arnold, 22, 23
Headings, 71-72
Hidden text, 79
Hiring, 169-175
of analytical types, 171-172
of content creators,
174-175
with DARC system, 169-175
of digital citizens, 170-171
by Jack Welch, 178-179
of traditional marketers,
175
for web reach, 172-174
How-to videos, 118-119
HTML, 209
HubSpot, xx
Hughes, Chris, 7-8
Hyperlinks, 40
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IBM, xx, 169
Icons, 42
Images (on Google), 72-73
Inbound leads, 149-155
Inbound links:
comparison of, 183, 190
measuring value of, 74-76
monitoring of, 81-82
Inbound marketing:
getting maximum value
from, 196
learning of, 195-198
outbound marketing vs., 185
remarkable strategy in, 21
traditional marketing vs., 22
InboundMarketing.com,
203-204
Inbound Marketing Summit,
175
Inbound Marketing University,
175
Industry blogs, 46-47
Interviews, marketitg,
172-173

K
Kawasaki; Guy, 173-174
Keywords:
determining difficulty of,
63-65
determining search volume
for, 63
and Google ranking, 81-82
in headings, 71
and hyperlinks, 40
measuring traffic from, 65
and page titles, 66-67
selection of, for Google,
62-65
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and writing page
descriptions, 68
Keyword rich domain names,
69-70
Keyword stuffing, 78
Kim, W. Chan, 23
Kiva.org, 157
Krug, Steve, 132

L
Landing page:
conversion with, 138-145
metrics, 147
tracking progvess of,
156
Lapic, Jitn /82-83
Leads, +49-160
brocadening reach to,
155-156
converting, at Kiva,
157-160
defined, 164
follow-up on, 153-155
inbound, 149-155
keeping in touch with,
153-155
measuring quality of,
149-153
nurturing, 153-155
tracking progress of,
156-157
Lead forms:
auto responder on, 145
increasing returns on,
139-140
length of, 143-145
questions for, 152-153
responses on, 152-153
tracking progress of, 156
and trust, 144-145
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Learning, of inbound
marketing, 195-198
Links:

attracting visitors with, 31,

210
factors that affect value of,
76
inbound, 74-76
and keyword phrases, 40
measuring number of, 50
requesting from others,
74
LinkedIn:
collaboration on, 98-103
Groups on, 94-98, 120
icons for, 42
logo/badge for, 96-97
professional social
networking on, 93-103
updating of, 212
LinkedIn Answers, 98-10%
access to, 98-99
answering questiens on,
101-102
asking quesiions on, 100
subscripticns to, 213
Link farnis, 77
Logos, 72-73, 96, 97, 210

M
MccCain, John, 8-9
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campaign yields and,
165-167
at Constant Contact,
167-168
levels of, 164-165
to-do list for, 163-164
tracking progress of, 167
Marketing funnel, 163-165
Marketing interviews,
172-173
Marketing revolution,
199-202
MarketingShe:va, 57
Marketing To the Social
Web (Lirry Weber),
185-186
Mauvorgne, Renée, 23
Mezsurement:
of inbound links, 74-76
of leads, 149-153
of marketing staff, 175-177
of number of links, 50
of public relations agency,
50, 184
of traffic from links, 50
Meta description, 67
Metrics:
competitor, 192
funnel, 166
landing page, 147
Web, 193

McDerment, Michael, 120-122 Meyer, Marissa, 135-136

McDonalds, 199
Market, 23

N

Marketing, remarkable, 21-26  Naming your blog, 36

creating a strategy for,
22-23

Natural results, 56-58
New England Patriots, 197

by the Grateful Dead, 24-25 New Yorker magazine, 38

Marketing, search, 8

New York Times, 30, 38

Marketing decisions, 163-168  99designs, 210
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“Nofollow” attribute, 75
Non-profits, 157-160

o

Obama 2008 presidential
campaign, 7-9

Offers, 132-134

Off-page search engine
optimization,
73-76

Online profiles:

creation of, 86-88
for Twitter, 105

Only The Paranoid Survive
(Andy Grove), 189

On-page search engine
optimization, 65-73,
82-83

OnStartups.com, xix-xx

Organic listings, 80-81

Organic search results, 56-58,
147

Outbound marketing; 163,
169, 185, 199200

Outside focus, i2-13

P

Page, Lany, 61

Page content, 71

PageRank™, 60-61

Page title tags, 66-67

Paid advertising, 30

Pay per click advertising:
function of, 56-57
on Google, 65, 82-83
search engine optimization

vs., 80-81

Podcasts, 31

Polaroid, 200

PR2.0 (blog), 185
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PR20/20, 186
Print media, 181
PR Media Blog (blog), 8
Procter & Gamble, xx, 169,
199
Professional social
networking, 93-103
Profile image, 87
Profiles, online, 86-88
Prospects, 137-148
creating forms for, 142-145
tracking, 145-146
using landing nages with,
137-142
Zappos’ success with
converting, 146-148
PR-Sau:ared (blog), 186
Public relations agency(-ies),
181-187
core competencies of, 181
measurement of, 184
problems with, 181-182
selection of, 182-184
Solis, Weber, Defren, &
Roetzer as example of,
185-186

R

Reach Grader grid, 176-177

Reddit, 42

Redesigning, of web sites,
14-16

Referrals, 151

Relevance, of keywords,
62-63

Return on investment (ROI),
138-139, 166

Roetzer, Paul, 186

RO, see Return on investment

Rolodex, 172
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RSS (really simple
syndication):
and blogs, 45-46
enabling, 13-14
feeds, 40, 47, 100, 125-126,
156, 214-215
LinkedIn feed, 214-215

S
Sacred cow, 25, 166-167
Screencast, 214
Search engine optimization
(SEO):
building authority of, 36
function of, 58-59
and getting banned, 76-79
and Google ranking, 57
keywords for, 62-65
off-page, 73-76
on-page, 65-73, 82-83
pay per click advertising vs.,
80-81
and titles, 39-40
tracking progress of, 81-82
use of, by DIY Shutters,
82-83
Search eiigiac optimization
authority, 61, 66
Search engine optimization
credit, 75
Search engine results page
(SERP), 35-30, 56
Search marketing, 8
SEO, see Search engine
optimization
SERP, see Search engine results
page
Shah, Dharmesh, 38, 95
Shift Communications, 186
Signal vs. Noise (blog), 18
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Social advertising, 91-92
Social bookmarking, 32-33,
42-43
Social media sites, 85-126. See
also specific sites, e.g.:
Facebook
advantages of, 89
bio/summary for, 87-88
building a following on, 106
collaborating on, 98-103
creating an online profile
on, 86-88
creating vid«os for, 117-119
getting bannied on, 112-113
getting discovered with,
112-116
linking to other sites on, 88
monitoring industry on,
107
professional social
networking, 93-103
publishing on, 108-113
remarkable content on, 29
RSS feeds for, 156
steps for using, 124-126
tracking progress on, 120
Solis, Brian, 185
Solis, Weber, Defren, &
Roetzer, 185-186
Spam filters, 3
Sponsored links, 56-58
Strakosch, Greg, 192-194
StumbleUpon:
about, 114-115
Digg vs., 114-115
getting discovered with,
113-116
icons for, 42
setting up account on,
212-213
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T
TechCrunch (blog), 30
TechTarget, 192-194
Text:
anchor, 40, 124
hidden, 79
37Signals, 119
T Kestrel, 82-83
Toys R Us, 200
Tracking progress:
of blogs, 48-49
of competition, 190-192
of content, 24, 32-33
on Google, 81-82
of leads, 156-157
of marketing decisions, 167
of prospects, 146
on social media sites, 120
of web sites, 17
with web site visitors, 135
Tracking prospects, 145-146
Trade shows, 5
Traditional marketers; .i7/53
Traditional marketing:
and customezrs,; 6-7
history of, 5.6
inbounc marketing vs.,
22
and Obama 2008
presidential campaign,
7-9
Twain, Mark, 1
TweetDeck, 212
Twitter:
building a following on, 106
finding relevant users on,
212
forming relationships on,
121-122
function of, 103-104

Time: 5:0 pm

225

icons for, 42
monitoring your industry
on, 107
setting up account on,
105-106, 210
uses of, 104-105
Twitter Bots, 107-108
TwitterGrade, 190
Twitter Grader, 106, 120

U
URLs, 36, 69-70, 91, 211
Usernames, 86-37, 125

A\
Variety, <€ content, 30-31
Venatos Partners, 154
YVEFA, 130-131, 134-135
Videos:
about your industry, 31
diversifying blog posts with,
37
embedding, 118-119
on YouTube, 118-119
Virtuous cycle, 97
Visitors, web site, 129-136
and calls to action, 129-132
conversion of, at Google,
135-136
experimenting with,
134-135
mistakes in converting,
134
tracking progress with,
135
types of offers for, 132-134

w
W2 Group, 185
‘Web analytics software, 213
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Webcasts, 31

Weber, Larry, 185-186

Webinars, 31, 132

Web metrics, 193

Web page authority, 76

‘Web reach:
building, 123
hiring for, 172-174
nurturing, 158-159

Web site(s), 11-19. See also

Social media sites
brochureware, 11
creating a simple, 209
graphics on, 140
non-profit, 157-160
and outside focus, 12-13
redesigning, 14-16
RSS-enabling, 13-14
of 37Signals, 18-19
tracking progress of your,
17
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visitors to, see Visitors, web

site

Website Grader, 46-47, 81-82,
183, 190, 213

Welch, Jack, 177-179

White papers, 30, 132

Whole Foods, 50-53

Whole Story (blog), 50-53

Wikipedia, 30, 33-34

Y
YouTube, 116-120
creating vid«os for, 117-119
how-to vidcos on, 118-119
maximizing benefits of,
129-120
Jeutulg up an account on,
117, 214

y/
Zappos, 146-148
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