A

adapt, 74

AdMaven, 121

ANA. See Association of
National Advertisers

Association of National
Advertisers, 4-6

B

Ballmer, Steve, 10

Barbara, Lee, 203, 208

bashfuls, 171-173

benefits, 78, 87-88

benefits, communicating,
101-102

blogs, 117

BP, 177

brand consistency, 54-55

brand extensions, 10

brand new strategy, 12-13

budgeting, 138-140

Burberry, 190

C
channels, 30-37, 55
developing new, 9-10

characterictics, segment, 31-32

Citibank, 112

clear communication, 111-113

Index

combine, 74
commercialization,’ z2.-13

communication, »13-116
communicating

benefits, 10i—-102

using sacial'media, 116-122
commuznication, 12-13, 16,

£1=24, 96-99

ngart, 96

bad, 96-99

benefits, 23-24

clear, 23-24, 111-113

improving, 99-103

influences, 23-24

mastering, 122-124

sales and, 97

testing, 9699
communication parents, 157
communication score, 13,

191-194

competitive, 175
concept creation, 12
concept development, 86—-88
concept refinement, 12
concept screen, 12
conception, 159
concepts

distilling, 83-86

reference guide, 90-91
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connectedness, 59-60

conscious capitalism, 174

consistency, 89

consumer facing, 175

consumer testing, 92-93

consumers, target, 65-66

conversational, 176

core, 176

core values, bb

corporgraphics, 30

correlation, 32-34

cost of new product failure, 6

cost of new products, 5—6

creative thinking, 154-156

creativity, 63-64, 93-94

credibility, 59

credible, 176-177

criteria, ideas and, 85-86

curiosity, 145-146

customer perspective, 107-111

Customers for Life, 103—-104

customers, 149, 151-152
concepts, 107-110
language, 103-107
opinions, 117-118&
potential, 31-22

D

data analytics, 97-99

decision tree, 45

definition, 39, 46

Deloitte, 169

demographics, 30

description, 78, 88

design customization, 12

development of ideas, 86—-88

development, new product, 3-7

dialogue, social media, 123-124

differentiation, 129-130,
133-134, 139, 158, 189

disruption, 55
divergence, 72-76
diversification
innovation, 125-127,
132-136
outside experts, 157-160
diversity, innovation and,
58-60
Drucker, Peter, 179
Dupont, 177-178

E
eco-friendly soluticns; 164-165
reasons to develop, 165-169
Einstein, Albert, 143
eliminate, 75
emoticir. b3-54, 90
emotioiial artistry, 104
enolional benefit, 78
~motional order, 50, 52-53
emotional resonance, 50,
52-53
engineering, parallel, 60-62
environmental observations,
39-40
evaluation matrix, idea, 85-86
evolutionary assets, increasing,
136-137
evolutionary innovation,
127-129, 133, 135-137,
139, 157-158
execution, 13-14
expertise, 55-56
experts, 149-154
diversification, 157-160
outside, 143-160

F
Facebook, 117
facilitator, ideation, 66—67



failure, 17-20

fast-fail innovation, 131-133,
137,139, 159

Flowbee, 74

focus, 30-37, 107

Ford, William Jr., 10

frame of reference, substitute,
107-110

function, 90

functional benefit, 78

G

GE, 177-178

Google Voice, 190

green innovation, 163-164,
165-173

green solutions, reasons to
develop, 165-169

green space, 164-165

growth, diversity and, 58-60

H

Hanes, 171-172

headline, 70, 78, 87

Hoffman, Deborah Y., 119

Hyundai Assurance
Program, 74

I
idea development, 86-88
idea evaluation matrix, 85-86
idea name, 77
idea owners, 156-157
idea parents, 156-157
idea score, 187-191
ideas, 12-13, 16, 20-22, 26-30,
72-83
convergence, 83-86
criteria, 85-86
details, 77-78
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reinvention, 60—-62
selling, 21-22
team, 66—66
ideation, 64-71
ideation facilitator, 66—67
ideation rules, 67-72
ideation team, 65-66
Immelt, Jeffrey, 10
in-environment testing, 12
industry speak, 148
industry-changing innovation,
16-24
influencers, engaging,
102-103
infomercialgs; as
comnunication, 98
innovaaon
aiferentiation, 129-130, 158
diversification, 138-140
diversifying, 125-127,
132-136
diversity and, 58-60
evolutionary, 127-129,
136-137, 157-158
fast-fail, 131-132, 137, 159
green, 163-164, 165-173
potential
reallocating, 138-140
revolutionary, 130-131, 158
success, 136-137
sustainable, 175-178
types, 127-132
innovation initiatives, 10
innovation paradox, 202-208
innovation power score (IPS),
179-181
advantages, 197-198
communication score,
191-194
example, 194-197
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innovation power score
(IPS) (continued)
idea score, 187-191
insight score, 181-187
innovation process, 15-24,
159-160
sustainability and, 169-173,
175-178
innovation reactions, 147-148
innovation team, 156-157
insight development, 38-54
insight parents, 157
insight platforms, 43—-44
insight quantification, 38-39
insight score, 181-187
insight statements, 43
insights, 17-24, 26-30, 38-54, 87
breakout, 49
criteria, 27-28
emotion, 50, 52-54
identifying, 38-54
interpreting, 40—42
sales force, 56-H8
integration, left and right brain
operations, 1534-156
intelligent implevnentation, 12
interpretation; 127-110
introductien; wiew product, 3-9
IPS. See innovation power score

J
jargon, 100-101, 147-148
Juster Purchase Scale, 191

K
Kinports, Nicholas, 121

L
laddering, 50-54
laggards, 170-171

lateral thinking, 72-76, 80-83
laughter, 105-106

leaders, 173

left brain, 154-156

line extension, 10, 126-127, 147
LinkedIn, 117

litmus tests, 89-90

logical thinking, 154-156

lucky dogs, 173

M

Maddock Douglas, 13

magnify, 74

market review, iz

marketing, =10

markets, 20- 31

deveicoing new, 9-10

maich. 54-56

MOET. See Million Dollar
Round Table

memory, 89

message, 22—24

metaphor, 106

Million Dollar Round Table
(MDRT), 36-37

minimize, 74

N
name, 77, 87
needs, 12, 16-24, 164-165
eco-friendly solutions,
164-165
unmet, 30-31
new product development, 3-7,
11-14
execution, 13-14
process, 6, 8
new product failure, cost, 6
new product introduction, 3-9
cost of, 5—6



new product paradox, 34,
10-12

new service development
process, 8

new, desire for, 4-6

numbers, 38-b4

(0]
objectification, 148-152
observations, 39-40, 46-48
collection, 42
discussion, 43-50
environmental, 39-40
statements, 40—42
opinion, customer, 117-118
opportunity segmentation, 12
organization
organizational match, new
product, 54-56
outside experts, 149-154
diversification, 157-160

P
paradox, new product, 54
parallel engineering, €0-62
passion, 103-10~
Pauling, Linus, €8
perspective! customer,
107-111
PODs. See points of departure
points of departure (PODs), 81
portfolio, innovation, 132-136,
138-140
potential innovation,
measuring, 179-199
practical wisdom, 144-154
precedence, 145-146
prediction, 32-34
problem, 28-30
solving, 6471
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product channels, developing,
9-10
product development
process, 8
product development, 3-7,
11-12
ability, 8-9
organizational match,
54-56
product introduction, 3-9
product markets, developing,
9-10
product, maximizii.g audience
appeal, 21222
profit, diversitv and, 58-60

Q

quan ification, 38-39

reactions, 147-148
rearrange, 75
reinvention, 60-62
repurpose, 74-75
return on investment, social
media, 117-120
reverse, 75
revolutionary innovation,
130-131, 134-135,
139, 158
right brain, 154-156
ROI. Seereturn on investment
rules, ideation, 67-72

S

sales force, innovation and,
56-58

sales team, as innovators, 57-58

Sams, Gregory, 73

SC Johnson, 77
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Schwartz, Barry, 145
segment
characteristics, 31-32
targeting, 32-34
segmentation, 30-37
outcome, 34-37
segmentation channels, 37
segmentation solutions, 32—-34
service development process, 8
Sloan Management Review, 119
Smith, Fred, 159
social media, 116-122
absence, 123-124
credibility, 122-123
defining, 116-117
dialogue, 123-124
mastering, 122-124
measuring return on
investment, 117-120
presence, 122
utilizing, 116-122
venues, 120-122
springboard, 70
stakeholders, 65-66
story, 78
storyteller, 101
substitute, 73--74
success, defintdon, 31
successful innovation, 136-137
sustainability, 163-164, 165-173
innovation process and,
169-173, 175-178
sustainable innovation, 175-178
sustainable solutions, reasons
to develop, 165-169

T
T.D. Ameritrade, 98

tactical testing, 12
tagline, 78, 88, 106

target, 38—-40, 122-123,
189-191
defining, 39
observing, 39-40
target consumers, 65-66
target population, 34-35
tension, 28-30, 182-189
finding, 28-30
solving, 6471
test market, 12
testing, 89-93
consumer, 92-93
themes, 43—-44, 46,15, 51
TiVo, 21-22
tone, 106
trade valicdaven, 12
translation, 107-110
Twitter-117

NT

understanding, 59

A%
Vibram, 190
visuals, 88

VOC. Seevoice of customer

voice of sales (VOS), 136

voice of the customer, 100-101,
107-110, 149

von Oech, Roger, 159

VOS. Seevoice of sales

W

Wal-Mart, 168-169
Wanamaker, John, 97
Welch, Jack, 169

wisdom, practical, 144-154
workshop emotion, 53-54
workshop process, 46
workshops, 43-50
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