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Face-to-face interactions.

See One-on-one
relationships
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direct, 44
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goals of, 115
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it, 6–8
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125–126
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contacting, 178
creators, 164–170
mistakes rookies make,

176–182
and trusted resources,

61–62
where to find sources,

175–176
New Rules of Marketing and

PR (Scott), 35
Newspapers, 170
Niche, 9, 164, 175–176,

196–197
creating, 45
finding, 70–78

Nike/Bauer, 45
Nimbleness, 9

O
1-800-GOT-JUNK, 172
One-on-one relationships,

5, 9, 15–16, 18, 55,
129, 203, 215

Online content, 8, 10, 16,
45–46, 72–74

Online shows, 94–97
Opportunities, free, 55
Outliers (Gladwell), 30
Outsourcing, 27

P
Partnerships, 202
Passion, 9, 10, 11, 18,

19–22, 22–25, 45,
71–72, 77–78, 89, 112,
172, 173

Patel, Neil, 122, 141–142
Patience, 47, 99, 110–113
Paule, Camazine &

Blumenthal P.C., 204
Pay-to-play model, 200
Perfection, 28, 69–70
Persistence, 47
Personal Branding blog,

60–61, 138, 157
Personality, 11, 18, 19–22,

25–30, 89
common misconceptions,

27–30
and content creation, 69

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



P1: TIX/XYZ P2: ABC
ind JWBT378-Garland October 2, 2010 9:23 Printer Name: Yet to come

226 Index

Pink, Daniel, 11
Plug-ins, 121
Plugs, 204
Podcasts, 95, 173
Point of purchase, 124
Polish, 28
Polling, 46
Popurls.com, 51
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alternative forms of,
205–208

comfortable, 202
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Zappos, 17, 23–24, 28
Zen of Social Media

Marketing, The
(Kabani), 91

Zi8 camera, 87

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



P1: TIX/XYZ P2: ABC
ind JWBT378-Garland October 2, 2010 9:23 Printer Name: Yet to come

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om



P1: TIX/XYZ P2: ABC
ind JWBT378-Garland October 2, 2010 9:23 Printer Name: Yet to come

htt
p:/

/w
ww.pb

oo
ks

ho
p.c

om


