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67-81, 129, 164,
172-173
finding what’s
comfortable, 75-76
focused on educating
customers, 41
free, 39—40, 92
increasing value of,
58-59
online, 8, 10, 16, 4546,
72-74
paid, 194
sharing, 39, 55-56, 138
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and social networking
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using to promote others,
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of websites, 121-122
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Creativity, 9, 11, 45, 47,
191-192
Credibility, 32, 78, 101, 102
Credit, giving, 188
Crush It! (Vaynerchuk), 20
Customers:
attracting, 115
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Damage control, 159-160
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Disclosure, full, 202
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127-128
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Facebook, 3, 55, 98, 137
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See One-on-one
relationships
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Garfield, Steve, 85
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179-180

H
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Haterade, 159-160
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Inbound Marketing
(Halligan), 39
Information sharing, 56
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Internet, 2—6, 15, 16.
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iPad, 4
iPhones, 87
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Knowledge, 19-22
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Lachky, Bob, 198

Laporte, Leo, 95-96, 202

Laughter, 78

Legacy, 27

Leidenfrost, Mick, 127-128

Lifestyle design, 167-168

Linchvin-(:5odin), 11, 166,
158, 189

LainkedIn, 55, 135-36, 137

LinkedWorking events, 211

LinkedWorking (Howes),
135

Listening, 11

Live events, 211

Live streaming, 5

Logos, 137-138

Longevity, 72
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Luu, David, 4
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Mac, Amber, 143
MacArthur, Amber, 96-97
Magazines, 63, 170



P1: TIX/XYZ
ind

P2: ABC

41, 66, 204
and blogs, 168
as dialogue, 5
direct, 44
experimenting with, 11
goals of, 115
by helping others,
101-107
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it, 6—8
internal, 92, 106,
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keys to, 109-116
mistakes, 36, 110—113
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new ways of, 9—13
offline, 209-213
online, 91
social, 193—208

using website ‘i,

117128
Marketing Zen Group, The,
91
Mashable.com, 79, 158, 179
Mastery, 30

Matchmaking, 71
Media. See also New media
misconceptions about,
171
offline, 124
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Marketing: online, 2 (See also Blogs/
around the product, 38, bloggers; Video)

traditional, 10, 61-62,
115, 170
using to grow business,
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MediaOntwitter, 176
Media sources, 10
becoming, 45
being your own,
53-66
new (See Nev’ media)
Mentions, 41
Message, controlling,
12
Merics, 206207
'ViGI Media, 96-97
Michelman, Jeff, 204
Millionaire Matchmaker,
The, 71, 171
Mixergy.com, 104
Mobile phones. See Cell
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Nametag Guy. See Ginsberg,
Scott

Negabots, 159-160

Net@night, 96
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contacting, 178
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Outsourcing, 27

P

Partnerstiios, 202

Passicw;-9, 10, 11, 18,
19-22, 22-25, 45,
71-72, 77-78, 89, 112,
172,173
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Pay-to-play model, 200
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common misconceptions,
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Pink, Daniel, 11
Plug-ins, 121
Plugs, 204
Podcasts, 95, 173
Point of purchase, 124
Polish, 28
Polling, 46
Popurls.com, 51
Power Friending
(MacArthur), 96
Practice, 30, 111
Press releases, 179
Products:
demos, 92-93
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about, 40—41
and Internet, 16
point of purchase,
124-125
Professional Inline Hockey
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PR (public relations),
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Public forums, 57
Purple Cow (Godin), 166,
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Q
Quick sell -3

R
Rackspace, 80-81
Radian6, 185
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Referrals, 115, 138-139,
204-205
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long-term, 207
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Reputation, 29, 112,
151-160, 177,
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damage control, 159-160
Return on investment
(ROI), 147
Retweeting, 57
Rework (Fried), 47
Rise To The Top, The, 29,
48-51, 127, 149
Rising stars, 103
Rose, Kevin, 94
RSS (Really Simple
Syndication), 122
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Sadler, Jason, 2(:7-208
Sales:
as long-term goal, 44
measuring, 206—-207
Scaling, 15, 27, 78-81
Schawbel, Dan, 60—61, 138,
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Schmoozing, digital,
129-149
Scoble, Robert, 70, 80-81,
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Scott, David Meerman, 35
Screencasts, 92—93
Scudamore, Brian, 172
Scully, Scott, 135-136
Search engines, 2, 57-58,
98, 120
as marketing tool, 113
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Selling, 43-51
around the product,
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SEO (search engine
optimization), 57-58
Shah, >harmesh, 38—41
Shankman, Peter, 3—4, 176,
205-206, 207
Sharability, 55-57, 197-198
Sharon, Ria, 60, 135,
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Shipp, Josh, 75-76
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Signal vs. Noise blog, 47
Signature, e-mail, 115
Simplicity, 119
Skype, 102, 131
Small talk, 141
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Smart phones, 87
SOBcon, 173
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successful users of,
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participating in,
11-12
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Social proof, 122
Soft metrics, 206
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Software, 38
video editing, 87-88
Speeches, 210, 212

Sponsorships, 3, 112, 114,
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Sykes, Timothy, 32, 45-46
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Tablet computing, 4
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202
Thought leaders, 30-31,
102-103
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68-69
respecting, 178-179
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Tips series, 204
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Traftic, measuring, 127
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Tribes (Godin), 166
Trust, 89, 103, 165,
201-202
Trust Agents (Brogan),
138-139, 174



P1: TIX/XYZ
ind

JWBT378-Garland

P2: ABC

October 2, 2010 9:23

Index

Trusted resource, 2, 31-33,
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benetfits of being, 212
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understanding customers,
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Tungle.me, 93
TV shows, 5, 170
online, 39, 94-97
20/80 rule, 111
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Twitter Search, 185
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Unmarketing (Stratten),
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HD, 87
ideas to try, 90-92
interviews, 102, 105
online, 2, 8, 15, 83-99
reasons for using, 89-90
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viral, 84
Video blogging, 10
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Volpe, Mike, 41
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considerations in addition
to content, 121-122
consumer expectations
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reason for failure, 36
two-way, 12
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Zappos, 17, 23-24, 28

Zen of Social Media
Marketing, The
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718 camera, 87



P1: TIX/XYZ P2: ABC
ind JWBT378-Garland October 2, 2010 9:23 Printer Name: Yet to come



P1: TIX/XYZ P2: ABC
ind JWBT378-Garland October 2, 2010 9:23 Printer Name: Yet to come



