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Innovator, 153, 154-156,
157, 158, 159, 160,
161, 165
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future of, 34
Marketing 1.0, 3, 5, 26, 30,
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McKee, Robert, 59

McNealy, Scott, 7
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Metcalfe, Robert, 64

Metcalfe’s Law, 64

Microcredit. See
Microfinance

Microfinance, 106, 137, 142,
174

Microlending. See
Microfinance

Microsoft, 9

Middle class, 132

Millennium Development
Goals (MDGs), 137, 170,
171, 174, 175, 177
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Mission, 4, 20, 40, 42, 44,
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definition, 41
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Myners, Lord, 102
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Narcissistic leaders, 58

Net Promoter Score, 65

New Coke, 51

New wave technology, 5, 7,
22

Novo Nordisk, 143

Obama, Barrack, 29, 63
Office Depot, 132

Open source, 9, 33, 133
Orange, 172
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Participation, age of, 5-12

PartnerDirect program, 88

Patagonia, 110

Path of Service, 37

Patrimonio Hoy nvogram,
148
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Philantbaoey, 40, 124, 125,
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Philips, 170

Iine, Joseph, 34

rink, Daniel, 17

Porras, Jerry, 103

Porter, Michael, 77
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35-37, 39, 94, 146, 173

Post-growth, era of, 89
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95, 105, 107, 132,
137-138, 140-141, 147,
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Prahalad, C. K., 18

Privacy, 122, 130

Procter & Gamble, 10, 11

Product management, 25,
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Product-centric marketing.
See Marketing 1.0

Profitability, 42
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Rackham, Neil, 92

Rappaport, Alfred, 102
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Reed, David, 64

Reed’s Law, 64

Reichheld, Frederick, 65

Returnability, 42

Ries, Al, 35

Roberts, Kevin, 35

Roche, 171
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Rotten Tomatoes, 7

Ruff, Richard, 92

Russia, 76
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Saab, 66

Samuelson, Robert, 13
Savitz, Andrew, 177
Schmitt, Bernd, 35
Schoemaker, Paul, 58

Schultz, Howard, 35
S.C. Johnson & Son, 37-38,
80-81, 170, 177
Segmentation, 27
Seven Giants, 61
Shareholder, types of,
102-103
Short-termism, financial,
101-102
Shriver, Bobby, 172
Sierra Club, 14
Silverstein, Michael, 104
Smile program, &4
Social Business Enterprise
(SBE), 141
Socia! juctice, 130, 131
Scciai media:
coilaborative, 9-12
expressive, 7-9
Speth, James, 89
Spiritual marketing, 5
Starbucks, 35
Stiglitz, Joseph, 13
Story:
characters, 60, 61
metaphors, 60, 61-62
plot, 60, 61, 62
Storytelling, 59-63
Strategic foresight, 54
Subway, 129
Sun Microsystems, 7
Sustainability, 42
business case, 111-115
definition, 104
environmental, 42, 106,
107, 109, 153, 170
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107-110
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Targeting, 27
Technorati, 7

Terez, Tom, 76

Tesco, 172

3M, 75

Tiananmen Square, 12
Tichy, Noel, 59

Tide, 64
Timberland, 37-38, 44-45,
153, 158-159

T-Mobile, 172

Toyota, 156, 172

Trading down. See Market
polarization

Trading up. See Market
polarization

Transformation econoriy. 59

Trendwatching, 1C

Tribalism, 33

Triple bottom'ine, 43

Trout, Jack, 35

Twitter, 7

U
Unilever, 77

\ '

Value, Attitude, and Lifestyle
Study (VALS), 145, 162,
164
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Values, 4, 20, 40, 42, 43,
44
creating, 72-75
definition, 41
types of, 71-72
Vigilant leaders, 58
Virgin, 35
Virgin Mobile, 172
Vision, 4, 20, 40, 42, 43, 44
definition, 41
Vodafone, 170, 172
Volunteering, 39-40, 64, 82,
160
Volvo, 35
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Wartiose, 126
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133, 153, 156-158

Washington Mutual, 101

Weber, Karl, 177

Wegmans, 75, 78, 123-124,
133

Welch, Jack, 53

Welch, Suzy, 53

Wellness, 94, 122, 129, 160

Whole Foods, 75, 83, 124,
133, 161

Wikipedia, 9

Word of mouth, 30, 147
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Yelp, 65
Youth. See Gen Y
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Yunus, Muhammad, 106, Zaltman Metaphor
137, 141, 147 Elicitation
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z 61-62
Zakaria, Fareed, 138 Zohar, Danah, 19

Zaltman, Gerald, 61 Zuckerberg, Mark, 58
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