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different approaches of, 82
fees for, 206
Kontera, 60-63
LinkAdage, 77-80
losing money on, 91-92
Microsoft ContentAds, 71-72
Morning Falls, 74-75
revenues from, 69-70
subject value of, 22
targeting, 70
units, 139-141
VideoEgg, 75-77
YPN, 68-70

AdsDagq, 72-74

AdSense, 10
basics of, 59
blending into pige, 58
Chitika adsalternate of, 67
for content, 55-57
different forms of, 55-56
for domains, 55
e-book, 35
for feeds, 55
format choices of, 57-58
from Google, 10-12, 23, 53-60
keywords, 21
for mobile gadgets, 56
program, 10-12
reliable revenue source from, 54
for search, 55

seasonal ads of, 151-152
simple ad creator program of, 55
for TV/video/games, 56
units/web site using, 202-204, 213
vertical units in, 205
Yahoo! Publisher Network not
compatible with, 68-69
The AdSense Code, 188
AdSense-Secrets.com, A0, 91, 93
AdSense-Secrets.cor/i’ontera, 63
ad-supported web siles, 86
Adtegrity, 73
advertising,-%
affiliatc; 2C, 135, 141
charindls of, 58-59
earail, 142
wew FTC guidelines for, 45, 153
subject values and, 22
traffic/prices of, 26
AdWords, 10
affiliate(s)
ad units placement influencing,
139
advertising, 80, 135, 141
Amazon’s system of, 127-128
commissions of, 152
DigsDigs.com and, 209-211
earning/selling as, 124
e-mail marketing of, 145, 147-151
as entrepreneurs, 125-126
as independent business owners,
125-126
links, 131, 204
making the most of, 209-211
merchant choosing of, 127, 134
money making as, 123-125,
126-127
networks of, 128-129
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affiliate(s) (Continued)
product/merchant choosing of,
127, 134
recommendations of, 134-139
successful strategies for, 133-152
-supported post, 136
-supported sites, 208-211
trust and, 138
affiliate management systems,
112-113
affiliate programs
Amazon’s two different, 129-130
web sites and, 124-125
affiliate selling
affiliate connections in, 158
commissions in, 110-111
e-mails in, 113, 141-151
FTC guidelines influence on,
153-158
product delivery in, 111
product recommendations in, 126
recruiting publishers for, 110-113
Affiliate Summit, 126
Amazon
affiliate programs of, 129-130
affiliate system of, 127-128
text links recommendations at.d,
140
AppCraver.com, 132-133; {1
Apple, 132
Applelnsider.com, {5
The Apprentice. 53
Articulate.com, 196
ask.joelcomm.com, 50
AsktheBuilder.com, 16
authors, established, 98
automated online systems, 170
AWeber.com, 150
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Barefoot Executive, 181
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behavior compliance, 143

Date: April 27, 2010

Time: 9:3am

Index

belief, 31-32

big name companies, 81

Blogger web site, 6, 7, 23
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comments on, 26-27
micro-niches marketing of, 23-25
simplicity benefit of, 6
web sites of, 19-20
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BloomBikeShop.com, 213-214

books
Kindle, 98
print, 97-102
rejection and, 99-100

Borders, 129

bounce rates, 143

branding, 177-179, 190, 216-217
broadcasting in, 180-182
elements n, i80
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smatt buying decisions from, 178
Tivitter assisting, 28-29, 181-182
two steps in, 179
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Brin, Sergey, 9, 69

Brown, Dan, 98

Bryxen Software, 212-213

Business Week, 190

buying decisions, 178
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Callen, Brad, 212-213

Canada, 64

CAN-SPAM Act of 2003, 142-143

Carter, Tim, 16, 42

cash registers, 10
ClickBank and, 112-113
Google handling, 13
invention of, 220

channels, 175
for money making, 53, 203
performance tracked with, 58-59
as tracking tools, 23-24
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Chitika Premium ads, 63-68
AdSense alternate for, 67
blending into page, 66
countries not seeing, 64
high click-through rates of, 65
implementation of, 66
location of, 66-67
pictures/highlighting used in, 65
search engine results and, 64-65
users weren’t buying from, 63-64

classes/lectures, recording, 103-104

ClickBank.com, 112-113, 127, 172

click-through rate, 23-24, 151

CNN, 190

coaching, 175-177, 218-219
event organization, 192
high-end, 195-199
information delivered through,

176
in-person, 192-193
low-end, 191-194
marketing, 193-194
money making from, 192
products for, 194
telephone, 192
trust in, 177

Collins, Shawn, 126, 138, 152

comments
blogs with, 26-27
encouraging, 27

Commission Juncasor; 80-82, 127

commissions, 119111, 152

community
building, 30
holding together, 29
sites, 173
web sites building, 25-29

competition, 35, 166

computer games, 2

computer knowledge, 3-4

consulting services, 192

content
AdSense for, 55-57
compliance, 143
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exclusive, 47
ghost/guest writers for, 51-52
how-to articles as, 42-43
interview posts as, 47-49
list posts as, 46-47
management systems, 5, 11
membership sites high quality, 222
money making, 53
money making types of, 42-50
multimedia, 49-50
news articles as, 43-44
online business creation of, 52
opinion articles as, 44-45
review articles as, 45-46
structure of, 41
video, 50
web sites laycut and, 208-209
writing, 39-42
your voie,/Lersonality in, 51
“conten is king,” 38-39
content sites
Origami blog as, 206-208
ReadWriteWeb.com as, 204-206
TravelsWithSheila.com as,
201-204
ContentAds, Microsoft, 71-72
contextualization engine, of YPN, 70
conversion rate, 139, 146
copyright, 39
copywriters, 108
Cosmopolitan, 51
cost-per-action (CPA), 11, 55, 76,
80-82
cost-per-click (CPC), 11, 55, 63,
72-73, 75, 80, 82, 133-134,
141
cost-per-engagement network (CPE),
76
cost-per-mille (CPM), 11, 57, 72-77,
80, 82, 133, 205, 213
cost-per-thousand impressions, 57
court cases, 17-18
CPA. See cost-per-action
CPC. See cost-per-click
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CPE. See cost-per-engagement
network

CPM. See cost-per-mille

CreateSpace.com, 101

D

Dallas Fort Worth Software Review,
2,4
dating sites, 162
DealofDay.com, 131
Digg.com, 46, 47
Digital Photography School, 19-20,
120
DigsDigs.com, 209-211
direct mail marketing, 141
Direct Marketing Association (DMA),
141
DMA. See Direct Marketing
Association
domain(s)
AdSense, 55
names, 5
public, 39-40
Dorsey, Jack, 220
double opt-in, 143, 144
dreams, 30-31
Dreamstime.com, 129
Drupal, 5
DVD fulfillment compznies, 103
dynamic conversien; 201

E

e-books
AdSense, 35
formatting/size of, 94
launch strategy of, 120-121
length of, 94-95
maximum length of, 96
price of, 96-97
writing, 90-97

80/20 rule, 113

Ejunkie.com, 113-114
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affiliate marketing with, 145,
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in affiliate selling, 113, 141-151
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marketing guidelines through,
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unsubscribe requests through, 146
eMiniMalls, 63, 65
endorsements, 153, 154
Ennis, Lin, 188
entrepreneurs
affiliates as, 125-12A
print books and, 1{1-102
entrepreneurship. 27
Escolas, Karla. G5
event organization, coaching, 192
exclusive coatent, 47
exclusivity, of membership sites,
151-162
Expert Click, 191
es.pertise, 13-14
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Facebook, 26
internet publishers and, 27
valuable information from, 86
web site fan page on, 28
FEAR (False Evidence Appearing
Real), 34
Federal Trade Commission (FTC), 45,
153-158
Federated Media, 206
Ferris Research, 141
fonts, 66
Forbes, 165
Fortin, Michel, 109
Fortune, 190
Fotolia.com, 49
free publicity, 119-120
FTC. See Federal Trade Commission
future earnings, 96
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Galletti, Carl, 188
Galliford, Miles, 167
gardening, 23, 218-219
Garfinkel, David, 85
generally expected performance,
153-157
“Getting Started with AdSense and
Blogging,” 186
ghost/guest writers, 51-52
Girligami, 207
giveaways, 116-117
Glance, 104
GoDaddy.com, 5
Google, 6
AdSense from, 10-12, 23,
53-60
cash registers handled by, 13
search engine of, 9
GoToWebinar.com, 104
graphic elements, 141
Great Britain, 64
Group Coaching Manager software,
194
GrowingforMarket.com, 169, 170
growth, 36-37
guarantees, 90
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Hancock, David, ®7 101

hard-to-promove spots, 74-75

Hartunian, Paul, 198-199

Harty, Marc, 186

Hiatt, Gina J., 194

high click-through rates, 65

high-end coaching, 195-199
models for, 196-198
money making from, 196
results oriented, 196

highlighting, 65

high-paying keywords, 62-63

Holmlund, Eric, 33

hosting service, 5
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Houchin, Kevin, 104, 105, 153,
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how-to articles, 42-43

Hsieh, Tony, 217

I

I Will Teach You to be Rich (Sethi),
85
IbisWorld, 98
identity, 177-179
iDevAffiliate, 111
independent business owners,
125-126
information
coaching deliveriirg, 176
Facebook’s valuabie, 86
monetizing. 267-208
in writing, 4C-41
informatictproducts, 211-214
BlocriisikeShop.com as, 213-214
Rr: aen Software as, 212-213
owlding excitement for, 116-117
creating, 90
free publicity promoting, 119-120
ideas for, 86-90
launch strategy for, 120-121
listening/comments on, 88
money making of, 122
no guarantees on, 90
online training programs as,
105-106
opportunities with, 221-222
press releases announcing,
118-119
record classes/webinars for,
102-105
sales pages for, 106-110
topics for, 87-88
web site launching for, 114-122
Ingram Book Group, 99
in-person coaching, 192-193
interests
unique, 25
web site, 15, 21-22, 31
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internet
ad revenues from, 69-70
marketing, 33-34, 222
opportunities on, 220-221
publishers, 27
revenue-generating ability of, 14,
17
interviews
conducting, 48
e-mail, 49
posts of, 47-49
telephone, 48-49
introduction, 41
iStockphoto.com, 49, 129

J

JacktheGardenCoach.com, 218-219
Jobs, Steve, 217

JoelComm.com, 27

joint ventures, 36-37

Joomla!, 5

K

keywords, 9, 20-22
AdSense, 21
high-paying, 62-63
Kontera links using, 60-¢1
search engine results'fiomn:, 23-24
value lists of, 22
Kindle books, 98
King, Stephen,.¢3
knowledge
computers/online businesses and,
3-4
making money from, 15-16, 24,
83-86
Kontera, 141
ads, 60-63
areas ads won’t appear with,
61
different formats of, 61
keyword links used by, 60-61
strategies using, 62-63
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web site using, 203
WorldVillage unit with, 60

L

launch (of web sites/products)
publicity generated by, 115
strategy, 120-121
web site, 114-122
leaderboard, 59
learning opportunities, 103
LearningGuitarNow.com, 103
Lightning Source, 102
LinkAdage, 77-80
LinkedIn, 26, 27, 28
links, 78-79
affiliate, 131, 204
exchanging, 79-20
Kontera, 60-.6.]
search enyine rankings from,
7765
texi 139, 140
waits of, 57
web site, 131, 204
LSt posts, 46-47
listening/comments, 88
Listorious.com, 119
lists, for online businesses, 146
Lockergnome.com, 91
long-form sales letters, 107
low-end coaching, 191-194
in dissertation/tenure, 194
event organization for, 192
money making from, 192
in person, 192-193
products for, 194
programs created for, 194
telephone, 192
low-paying areas, 62
Lulu.com, 101

M

MacManus, Richard, 204, 206
MadeEasyPublishing.com, 101
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magazines, writing, 171-173
MagCloud.com, 170
marketing
affiliates e-mail, 145, 147-151
coaching, 193-194
direct mail, 141
e-mail guidelines for, 142-143
internet, 33-34, 222
mass v. niche, 132
micro-niches, 23-25
online, 27
Marketing Experiments Journal,
107
mass mailing services, 143
mass marketing, 132
McGarvey, Robert, 119
McKinnon, Jack, 218-219
Me 2.0: Build a Powerful Brand to
Achieve Career Success
(Schawbel), 179
membership sites, 160-161
characteristics of, 161-164
easily creating, 167-173
exclusivity of, 161-162
high quality content on, 222
options for, 169
pricing of, 165-166
Profit Vault as, 162-163
revenue generation 01, i172-173
MemberWing.com, 169
mentors, 36
merchants, afi'iaie choices of, 127,
134
micro-niches, 23-25
Microsoft ContentAds, 71-72
Microstock Diaries, 130
miniworkshops, 193-194
mobile gadgets, 56
models
high-end coaching, 196-198
subscription, 164
using, 35-36
money making (KaChing)
AdSense basics, 59
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as affiliates, 123-125, 126-127
channels for, 53, 203
from coaching, 192
with content, 53
content types for, 42-50
from high-end coaching, 196
from information, 207-208
information products and, 122
from knowledge, 15-16, 24, 83-86
professional knowledge, 15-16
Moonfruit, 116-118
Morgan James Publishing, 36,
99-101
Morin, Armand, 35
Morning Falls, 74-75
MovableType, 7
multimedia conteny, 49-50
Muusers, Suzdnne, 193
Myers, Paul, 22

N

Nex Web Order, 11-12
ivew York Times, 184, 205
news articles, 43-44
News Corporation, 44
Ng, Cindy, 206-208
niches
marketing, 132
micro-niches and, 23-25
web sites and, 15-20

o

one-page sales letter, 107

online businesses
computer knowledge and, 3-4
computer opportunities for, 2
content creation in, 52
LinkedIn/relationship building of,

28

list building for, 146
relationships important in, 34-35
success conditions needed for, 29
training, 111
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online marketing, 27
online training programs, 105-106
opinion articles, 44-45
opportunities
information product, 221-222
internet, 220-221
one-on-one learning, 103
online business, 2
web, 13
origami, 14
Origami Bijou, 207
Origami blog, 206-208
Overture, 69

|

Page, Larry, 9, 69
“paralysis of analysis,” 33
passive revenue stream, 160
personal life, 15
personality/voice, 51
PhotoAttorney.com, 17
photography, 17-18
Photopreneur, 102
PHP programmers, 169
pictures, 65
piracy, 164
Pirillo, Chris, 91
placement, ad units, 139-141
Premier AdSense Coaching Club,
185-187
preparation, 32-33
Press Release Fie, 213
press releases
distribution of, 190-191
formula for, 183-184
information products announced
by, 118-119
Premier AdSense Coaching Club,
185-187
publicity through, 190
Twitter and, 119
winning attention with, 184-189
pricing
advertising, 26
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e-book, 96-97
of membership sites, 165-166
PrimoPDE 94
print books, 97-102
print publications, 164, 170
print-on-demand, 102, 170
Print-on-Demand Book Publishing:
A New Approach to Printing
and Marketing Books for
Publishers and Self-Publishing
Authors (Rosenthal), 98
ProBlogger, 19-20, 120
products. See also information
products; launch (of web
sites/products)
affiliate choices of, 127, 134
affiliate selling recommendations
for, 126
choosing; 13¢-133
for cozchiag, 194
delivery of, 111
proressional knowledge, 15-16
nroiessional life, 15
Profit Vault, 162-163
ProsperityCoaching.biz, 193
PRWeb.com, 190-191
public domain, 39-40
publicity
free, 119-120
launch generating, 115
through press releases, 190
volunteers working for, 37

R

Rankin, Bob, 91
ReadWriteWeb.com, 204-206
rejection, books, 99-100
relationships, 34-35
revenues

ad, 69-70

from ads, 69-70

AdSense reliable source of, 54

generators, 167

internet’s ability of, 14, 17
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membership sites generating,
172-173
passive stream of, 160
traffic/increasing, 23
review articles, 45-46
Ritty, James, 220
RON. See run-of-network
Rosenthal, Morris, 98
Rowse, Darren, 19-22, 24, 116, 120
RSS feed, 29
run-of-network (RON), 70

S

sales letters
copywriters for, 108
criteria for, 109
one-page/long-form, 107
writing, 108-109

sales pages, 106-110

sales process, four-step, 176

Schawbel, Dan, 179

Scribat.com, 52, 108

ScribeJuice.com, 109

search engine, 9, 26
Chitika Premium units and, 64-65
keywords results in, 23-24
links improving rankingsct. 77-79
optimization, 23, 168 209,

212-213

seasonal ads, AdSersec: 151-152

Sebonack Golf Clup, 165

SendBlaster.coin, 143, 144

SEO Mindset (Callen), 212

Sethi, Ramit, 85

7 Common Bile Repair Mistakes

That Most Riders Make, 214

shopping carts, 113-114

Silver, Yanik, 138

simplicity, 215-216

Site Compliance webinar, 104, 105

SiteMaker, 116

Skype, 198

Smart Pricing, 22

social bookmarking sites, 46, 47
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social media, 27, 180
spam, 141-142
speaking.joelcomm.com, 190
Square, 220
Squarespace, 117
start-up companies, 8
statistics, 41
strategies
affiliate’s successful, 133-152
Kontera, 62-63
launch, 120-121
StumbleUpon.com, 46
style, in writing, 40-41
SubHub.com, 167, 168-169
subject value, of ads.- %z
subscription sites, 159, 215-216
requirements of, 167-168
Top One Rzport and, 164
WebMasteyVZorld.com as, 215-216
success
a‘filiate strategies for, 133-152
on'ine business/conditions needed
for, 29
seven keys to, 29-37

T

TalkBiz.com, 93

tasks, outsourcing, 36-37

Taylor, Dave, 91

Taylor, John, 197

Technorati, 204

telephone coaching, 192

telephone interviews, 48-49

Telescope Reviews, 208-209

television (TV), 56

templates, 5, 6, 11

testimonials, 153-154, 156-157

text links, 139, 140

text units, 57

TheLivingRoom.org, 19-20

Top One Report, 144, 162-163, 164,
169, 172

topics, for information products,
87-88
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Torrens, Lee, 130
tracking tools, 23-24
traffic
advertising prices and, 26
revenue increase with, 23
training, online business, 111
transparency, 157-158
TravelsWithSheila.com, 201-204
trust
affiliates and, 138
coaching and, 177
Twitip.com, 24-25
Twitter, 26, 27, 115, 119, 220
branding through, 181-182
Hsieh using, 217
personal brand built through,
28-29
press releases and, 119
Twitip.com about, 24-25
Williams creating, 6

U

United States, 64

unsubscribe compliance, 142-143
unsubscribe requests, 146

users, 63-64

v

value lists, keyword, 22
vertical units, AdSeasz, 205
video content, 50
VideoEgg, 75-77

Virgin Group, 217
voice/personality, 51
volunteers, 37
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Walker, Jeff, 35, 121, 186
Wall Street Journal, 161-162
WarriorForum.com, 197
WaterlIsLife, 118

web developers, 5

web opportunities, 13
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web pages
hard-to-promote spots on, 74-75
text links and, 139, 140
web publishing, 12
web sites. See also online businesses
AdSense units used on, 202-204,
213
ad-supported, 86
affiliate links added to, 131, 204
affiliate programs and, 124-125
anyone can build, 11-12
being specific with, 24
of blogs, 19-20
building excitement for, 116-117
building simplicity e, 4-8
community building with, 25-29
content/layout of, Z08-209
enjoyment/inierest important in,
15, 21-22,31
expert:ce based, 13-14
Facebock fan page of, 28
irtGrmation products launched by,
114-122
Kontera used on, 203
launching, 114-122
niche choices of, 15-20
shopping carts added to, 113-114
templates, 6, 11
value factors of, 20
webinars, 102-105, 218
‘WebMasterWorld.com, 215-216
What Google Never Told You about
Making Money with AdSense,
92
WildApricot.com, 168
Wilkerson, Carrie, 181-182
Williams, Evan, 6
WordPress.com, 7
WordPress.org, 6, 7
WorldVillage, 3, 4, 54, 57, 60
Wright, Carolyn E., 17
writing
content, 39-42
e-books, 90-97
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information/style in, 40-41 contextualization engine

magazines, 171-173 of, 70

sales letters, 108-109 “The Yahoo! Publishing Network

Quickstart Guide,” 186
Y YouTube, 115, 176
Yahoo!, 9 YPN. l\ﬁfwziiom Publisher
Yahoo! Publisher Network (YPN),
68-70 7z

AdSense not compatible with,
68-69 Zappos.com, 217
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