INDEX

A

Administrative or program staff, for fam-
ily foundations and donors, 169-170

Advisors: and big-picture questions, 221;
compatibility assessment exercise for,
226; complaints about, 223-224; crite-
ria for choosing, 221-223; and family
foundation advice, 164, 165, 166; as
good communicator, 223; and legacy
planning, 221-225; paid professionals
as, 171, 253-254, 265; philanthrépic
and legacy, 92, 156; types of 220-221;
underuse of, 221; for weal:hy donors,
170, 253-254, 265. Sez-also Financial
advisors

Affinity groups, adventages of belonging
to, 262

Age-wealth disparities, U.S. statistics on,
75tab

Amazon.com, nonprofit links with, 141

American Institute of Philanthropy, as
donor information site, 91

Animal Health Foundation, 70

Annual financial summary, 203

Annual report, as source of agency infor-
mation, 92, 93

Anonymity of donor, ways to ensure, 190,
204

Appreciated stock as zift, beneficial tax
advantages of, 83

Ashoka (global association), social entre-
preneursninin, 273

Asset-bas=d options for giving, 260-261.
Seez!so Giving from principal

Asscciation of Small Foundations, 164, 172

B

Barlow, Harriet, philanthropy of, 37-38,
133

Beldon Fund, 256

Bequests: defined, 138; and charitable
trusts, 138; giving through, 22, 23; for
next generation heirs, 229-234

Better Business Bureau’s Wise Giving
Alliance, 91

Bishop, Orland, 272

Blumenstock, Josh, 145

Bolder Giving initiative, 78

Brainerd, Paul, 159

Brown, Lester, 282, 284

Buffet, Warren, 254

Butler, Frank and Ruth, 38

C

Cannon, Thomas, 24
Capacity investments, call for, 100
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Capacity-building philanthropy: and
infrastructure strengthening activities,
275; interventions and impacts of,
277tab; overview of, 99tab

Capitalism, philanthropy’s contribution
to success of, 79

Carnegie, Andrew, 237

Carrie Kilgore Scholarship at the College
of Charleston, 28

Cash gifts, beneficial tax advantages of, 83

Change making, integrated aspects of,
58fig3.1

Changemakers (foundation): and
community-based philanthropy, 161;
curriculum for donors, 195

Chao, Lin, giving story of, 244

Charitable annuities, 28

Charitable estate planning, 217-220; ben-
efits of, 217; and designation of chari-
table advisor after your death, 219;
donor’s role in, 218-219; and estate tax
savings, 218; specificity in, 219; vehi-
cles for, 217-218; workshops for, 219

Charitable lead trusts: defined, 138; non-
profit as beneficiary of, 218

Charitable remainder trusts: defined, 138;
and transfer of highly appreciated as-
sets, 217-218

Charity versus change vhiianthropy: char-
acteristics of, 6tab; examples of, 7tab

Chief Seattle, on giving, 211

Choice in Giving, partnering with, 139

Choosing where to give, 87-103; and
alternative holiday giving, 101-102;
exercises for, 89-90; gathering infor-
mation for, 92-96; and giving abroad
opportunities, 100-101; and interna-
tional giving, 100-101; and online re-
sources for, 90, 91; and philanthropic
investment practices, 97—100; resources
for, 88-92; risk and trust factors in,

Index

102-103. See also Nonprofit group
evaluation

Civic responsibilities, donations for, 88

Classified: How to Stop Hiding Your Privi-
lege and Use It for Social Change
(Pittleman), 168

Clinton, Bill, Global Initiative of, 20-21

Collins, Chuck, 6, 7, 203

Committee to Encourage Corporate Phil-
anthropy, 177

Communities of color: funding for busi-
nesses and farmers in, 28; giving tradi-
tions and institutions of, 6

Community Development Financial
Institution (CDFI)! defined, 138

Community foundauons: defined, 138—
139; as nexus for networking and
communtizorganizing, 162; tradi-
tional, ¢reation of, 160; types of, 162

Comuinunity-based philanthropy: defining
values of, 161; democratic governance
in, 139, 161; and establishment of
public foundations for societal change,
160—161; evolution of, 160—162

Community-based public foundations:
democratic governance and distinctive
practices of, 161; establishment of,
160-161

Community-based workplace funds: em-
ployee contributions to, 147-148;
member agencies or grantees of, 147;
resources for, 148

Consumption, and alternatives to holiday
spending, 101-102

Copen, Peter, 280

Corporate foundations: and cause-related
marketing, 139; community members
on boards of, 272; defined, 139; and
workplace giving option, 139

Corporate philanthropy, 23figl.1, 24, 176—
181; alternatives to cash gifts in, 177;



citizen reactions to, 177; contributions
as percent of pretax profits, 176; and
corporate engagement activities, 177—
178; and creation of foundations/
programs to address social needs,
178-181; defined, 176; new attention
to corporate citizenship in, 177; re-
sources for, 180, 181; steps to strengthen,
179

Council of Michigan Foundations’ K-12
curriculums for teachers and parents,
239

Council on Foundations, and family
foundation assistance, 164, 172

Couple giving plan, sample of, 119

Cousins, Norman, 278

Craigslist Foundation, 158

Creating Change Through Family Philan-
thropy: The Next Generation (Goldberg,
Pittleman, and Resource Generation),
168

Crisis-healing philanthropy, 5

Cubeta, Phil, 211, 217

D

Davern, Michael E., 82

De Bary, Patricia Murrill, 7>

Dean, Julie, 246

Deciding how much ¢ give: and balance
between personaiwants/needs and the
greater good, 77; and consumption
versus giving, 79; and desire to give,
76; and determination of giving po-
tential, 78-81; exercise for, 80-81, 85;
experiment for wealthy donors on,
259-261; from family foundations or
donor-advised funds, 81-82; lifestyle
guides for, 77; and lifetime giving exer-
cise, 85; and major giving practices,
76-77; and personal attitudes toward
money, 74; and personal values and

beliefs, 77-78; from principal, 82-84;
stewardship and, 77

Democratization of philanthropy: and
community-based funds, 139; and cre-
ation of new forms for giving, 8

Development staff, major donor meetings
with, 189-190

Dickinson, May, 29

Donations to public charities, tax de-
ductibility of, 83

Donor circles, 138; creation of, 153; de-
fined, 139; donor education in, 153;
institutional affiliations of, 148; mini-
mum donation to, 138

Donor decision making, new strategies
and structures toy, 137

Donor educaticn: industry, expansion of,
262-2€3 for philanthropic estate
plagning, 219; sources of, 198

Daror.cngagement with groups, 185-209;
and communications with groups, 191
193; continuum of, 195, 196fi¢10.3;
and donor anonymity, 190; and donor
feedback, 193; effective communication
in, 188-190; finding satisfactory level
of, 194; and founder syndrome, 193;
and interaction with senior staff, 189;
levels of, 185—187; of major donors,
189-190, 191-192; and positive transi-
tion out of group, 192-193; questions
to ask group, 188, 191; and setting
boundaries for giving, 204; standard
forms of communication in, 188;
through written communication, 191

Donor legacy statement: creation and
purpose of, 172—173; formal approval
of, 174; as guide to donor’s wishes,
174; sample, 174-176

Donor motivation, 132

Donor networks: access to, 262; advan-
tages of belonging to, 262; contacts
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297



298

for, 264; exemplary leadership of, 264;
exploring giving options through, 91;
global, 263; grantmaking of, 264; in-
formal types of, 262-265; strategy
sharing among, 264; types of gather-
ings in, 264-265

Donor organizer, as mentor and advocate,
199

Donor partnerships: examples of, 200;
and next-level transition, 196fig10.3;
skills and roles in, 198

Donor priorities, development of, 132

Donor-advised funds: aid for decision
making on, 156; as alternative to pri-
vate foundation, 153; benefits of, 154—
157; defined, 139-140; estimated in-
vestments in, 154; legal requirements
for, 81; minimum donation to, 138;
potential challenges in, 155-157; rea-
sons for establishing, 164; structure
of, 138, 153—-154

Donors of color, motivations of, 134

Duran, Lisa, 6

E

Elgin, Duane, 278

Ellinger, Anne and Christopher; 81, 259

Empowerment philanthrepy: interven-
tions and impacts o, 276tab; overview
of, 98tab; push for, 100

E-philanthropy, defined, 140

Estate plan, integrated with giving and
financial plan, 105-106

Estate planning, benefits of, 220

Executive director, major donor’s com-
munications with, 189-190, 191-192

F

Family foundation(s): boards, makeup of,
173-174, 272; community representa-
tives in, 167, 272; and consultations

Index

with advisors, 164; decision making in,
167—-170; defined, 163; and donor
legacy statement, 172—176; donor-
advised funds as alternative to, 140,
164; and family bonds, 163, 166; fam-
ily member as professional adminis-
trator for, 171; and giving inequities,
165; and grant allocation decisions,
168; learning opportunities for, 172;
minimum gift requirement for, 81; op-
tions for assistance in, 164-165; part-
nering in, 169; resources for, 165; rules
for, 140, 165; sharing values and goals
through, 166-167; and site visits, 172;
staffing considerations, 169-170, 171;
startup considerations for, 164—166;
tax advantagee of, 163; transfer of
wealth in; 170; and truly meaningful
givitig, £i-82; younger generation’s
participation in, 167-168

Family giving plan, samples of, 116-120

“einberg, Sarah, giving circle of, 151-152

50% League, 78, 256

Financial advisers: and asset giving, 82,
83—84; and creation of financial giving
plan, 105, 107

Financial plan, integrated with giving and
estate plan, 105-106

Fisher, Patricia J., 82

Flow Funding, 284

For-benefit corporations: defined, 140;
examples of, 140

For-profit business, as method of giving
back, 28

Frank, Anne, 267

Frumkin, Peter, 194

Funding Exchange, support for grassroots
organizations, 160

Funding networks, types of, 278

Funding strategies. See Giving practices
and strategies



Fundraising appeals, and outside solicita-
tions, 208—-209

Fundraising campaign, online posting
sites for, 145

Future of Money: Creating New Wealth,
Work, and a Wiser World, The (Lietaer),
283

G

Gage, John, 30

Garner, Joan, P, 6, 7,203

Garvan, Greg, 28

Gates Foundation, Bill and Melinda, 254

Gaudiani, Claire, 25, 79

Gillette, Dana, 192

Giustina, Sylvia, philanthropy of, 36

Giving Book: A Young Person’s Guide to
Giving and Volunteering, The, 239

Giving circles: advantages and impact of,
149; defined, 139; common elements
of, 149-150; emergence of, 148; exam-
ples of, 150—152; giving options in, 91;
shared goals of, 149

Giving Family: Teaching Our Children:#
Help Others, The (Price), 239

Giving to one’s greatest potential. trend
toward, 108

Giving from principal, 107} 108; consider-
ations for, 82—-83: ~vexcise for, 258;
inspiration derived from, 83; involve-
ment of financial adviser in, 82,
83-84

Giving intention worksheet, 122-123

Giving plan: couple, 119; family, sample
of, 116-118, 120; as tool for greater
impact, 132. See also Personal giving
plan

Giving portfolio, constructing, 62

Giving practices and strategies: for effect-
ing systemic change, 278-279; empha-
sizing personal talents and networking

skills, 279; exercises to uncover patterns
in, 47-50; for greater engagement with
groups, 186-188; for promoting col-
laborative giving, 272-273

Giving USA 2005 (yearbook), 22

Giving and Volunteering in the United
States (INDEPENDENT SECTOR), 24

Giving at Work 2003 (National Committee
on Responsive Philanthropy), 147-148

Global communications change, impacts
on philanthropy, 8

Global economy, wealth disparities in,
74-75

Global Fund for Women, 153

Global Greengrants; va'ues and mission
of, 70

Global Initiative, 20

Global sustainability, transformative col-
laberation model for, 283-285

Galdberg, Alison, 168, 251

Gonzales, Pilar, evolving philanthropy of,
133-134

Google Foundation, 158

Gottesman, Sally, 32-36

Government budget cuts, and social sec-
tor impacts, 25

Grants Management Associates, 174

Grassroots Fundraising Journal, 6

Gratitude: exercise for thinking about,
34-35; expressed through giving,
32-36

Greater Good: How Philanthropy Drives
the American Economy and Can Save
Capitalism (Gaudiani), 25, 79

H

Hawken, Paul, 268

Heifer Project, 102

Hewat, Tracy, 262

High-end donors, 253-266; average giving
of, 78; failure to respond to requests,
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265; formula for, 255; giving experi-
ments for, 259-260; and giving from
net worth, 255-258; and giving as per-
centage of wealth, 255; giving threshold
relative to wealth of, 165; and meaning
making through giving, 253; and mil-
lion—dollar gifts campaign, 258-259;
networking with other major donors,
261-265; and new level of conscious-
ness about giving, 108; paid profes-
sional advisors and staff of, 170, 253—
254, 265; as percentage of net worth,
255; pledges and endowments of,
22-23; rate of giving and ability to
give more, 254; and the real cost of
giving, 255-256; Web sites for, 145-146

Higher-order system of funding, strate-
gies for creating, 279

Hong, James, 145

Honored obligations, donations for, 88

Hooft, Mila Visser’t, giving circle of, 150-151

Household giving: compared by income,
24; and religious notions of giving, 29

Hundt, Reed, 163

Hunt, Swanee, 258-259

Hunting, John, giving plan of, 256-257

Identity-based donor groups/networks,
donor grounding 1, 197

iEarn initiative, 280

“Imagining a better world” exercise, 53—-56

Immigrant communities, giving tradi-
tions and institutions of, 6

Impacts of giving, 21; tools and work-
sheets for evaluating, 60, 125-126

Income inequality gap, and social respon-
sibility of more affluent citizens, 25

Income-based options for giving,
259-260

Independent Charities of America, 148

Index

INDEPENDENT SECTOR, 24

Independent sector: budget requirements
of, 189; contributions to U.S. econ-
omy, 22; critical role and power of,
25-27; current investment practice in,
97; functions and missions of, 21-22;
growth of, 275; impact of government
budget cuts on, 25; innovation fund-
ing in, 26-27; intergenerational trans-
fer of leadership in, 282

Individual giving: and comparative per-
spectives on income, 74—76; and giv-
ing vision, 56; increasing importance
of, 25; predominance of, 22, 23; and
tangibility of imp2-t,97. See also Per-
sonal giving plan

Inspired Legacies.(organization), 78;
donor aseictance of, 256; legacy and
philanticopic planning advice of, 220;
Web site reports on transformative
a1 d worthy projects of, 284-285

‘nspired philanthropist: characteristics of,
199-200; checklist for, 201

Inspired philanthropy: beliefs about, 11;
model, 273, 274figl4.1; paradigm,
2figl.1; in planning, 15

Institute of Southern Studies, 28

Intentions for giving, worksheet for clari-
fying, 122-123

International giving: advantages of, 100;
as emerging opportunity for private
philanthropy, 100; and onsite interme-
diary organizations, 101; as percent of
U.S. giving, 100; resources for, 101

Internet and new media, uses of, 275

Internet groups: and donor-recipient
matchmaking, 278-279; key resources
in, 279

Investment income, as charitable contri-
bution, 260

IRAs, nonprofits as beneficiaries of, 83



J

Jacobs Family Foundation, values and
mission/vision of, 68—69

Jamie Erickson Foundation, values and
mission of, 71

Jordon, Clarence, 38

K

Karma Tube (organization), 285

Karoff, H. Peter, 131

Kent, Peter, 200-203

King, Martin Luther, Jr., 87

KINS method (Key Initiator Network
Strategy), 283

Koinonia, 38

Korten, Fran, 279

L

Lam, Mary, 38

Lasker, Mary, 26

Leave a Legacy program, 219

Legacy & Innovation: A Guidebook for
Families on Social Change Philanthropy
(Changemakers), 161-162

Legacy partner, steps to becoming; 225,
227-228

Legacy planning, 211-235; advisors’ help
with, 221-225, 233 bern=ficial impacts
of, 212, 215; comr.uiications in,
223-224,229-234; elements of pru-
dent planning in, 215-216; exercises
for, 34-35, 228, 230-231, 232, 233;
formal presentation of, 234; inspired
planning in, 29, 214, 215, 216-217;
intergenerational aspects of, 212-213,
229-234; involving beneficiaries in,
215; making provisions for heirs in,
229; as moral responsibility, 213; ques-
tions to raise and questions advisor
should ask, 221-222; review of legal
situation in, 229; and trustee selection,

234-235. See also Charitable estate
planning

LensCrafters Foundation, Give the Gift of
Sight program of, 180

Leonard, Jennifer, 245

Levels of philanthropic intervention,
98-99tab

Leverage Alliance, 281

Lew, Peter, 84

Liebman, Becky, giving commitment and
practice of, 257

Lietaer, Bernard, 283

Lifestyle guides, 77

Living the Legacy: The Values of a Family’s
Philanthropy Acrass Generations (jour-
nal), 172-173

Loans to organizations, consideration of,
207-20¢&

Loh, Jessica, giving story of, 166—167

Lew-1ncome donors, generosity of, 24

M

Major donors: discontinuity of gift, 193;
as volunteer, 207. See also High-end
donors

Major gifts: guide for giving, 201; of low-
income donors, 24; planning work-
sheet for, 205-206

Marie Stewart Foundation, values and
mission of, 70

Marin Independent Donors network,
program topics covered in, 263

McCarty, Oseola, giving story of, 24

McDonough, Mark, 96

McInnis, Palmer, giving projects of,
243-244

Mead, Margaret, 36

Methods of giving: asset- and income-
based, 259-261; choices in, 169; dona-
tions as percent of income as, 78;
exercises for thinking about, 142-144;

Index
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and giving as percentage of income,
259; of next generation donors, 168—
169; and wealthy donors’ pledges,
22-23. See also Giving from principle;
International giving; Online giving

Million-dollar visioning exercise, 57

Minkin, Tracey, 8-10

Mission matches: examples of, 68-71; ex-
ercise for, 72; ways to find, 71-72

Mission statements: action steps and, 63;
examples of, 66—68; exercise and
guidelines for writing, 64, 65; as tool
for mission matching, 68

Mogil, Christopher, 77

More Than Money (magazine), 77-78

Ms. Foundation for Women, 153; Gulf
Coast disaster role of, 102-103

Multiyear giving plan, worksheet for, 121

N

National Alliance for Choice in Giving,
148

National Center for Family Philanthropy,
171

National Charities Information Burcau, 91

National Committee on Responsive phil-
anthropy, 147

National Network of Con<uitants to
Grantmakers, 171

Natural Capital Institute, 268

Needs philanthropy: as current philan-
thropic practice, 97; interventions and
impacts of, 276tab; overview of, 98tab

Net worth (U.S.), comparative, 82

New Tithing Group, 77; Wealth and Gen-
erosity by State (paper) of, 254

New Ventures in Philanthropy, 263

Newman, Paul, 177

Next-generation donors, 237-252; and
community-informed decision mak-
ing, 168-169; early learning programs

Index

for, 239-240; and giving cards, 242;
giving discussion and suggestions of,
248-252; global and multicultural
perspective of, 238; as grantmakers,
244-246; guidance for, 242, 281-282;
inspiring stories of, 243—244; manag-
ing transition to, 170; mentoring exer-
cise for, 243; and messages of caring to
counteract consumer messages, 242;
methods of giving, 168—169; and
models for partnering, 169; and online
giving, 242; participation in family
philanthropy, 167-168; practices for
engaging, 170; and programs to de-
velop financially literate youth (FLY),
240; provisions tor, 229-234, 235;
questions anc.aaswers for, 246-248;
resources o1, 170, 238, 239-240, 246,
248,251 and service learning, 238;
trensition to, 281-282; ways to en-
ccurage, 245; youth advisory commit-
tees (YACs) model for, 244-246

Nonprofit group(s): budget, donor review
of, 203-204; change strategies of, 46;
effectiveness evaluation and review of,
92-95; examples of, 27; importance
of healthy transitions in, 193. See also
Independent sector; specific group

Nonprofit venture forums: and funding
for small social change organizations,
158; as model for showcasing non-
profit groups, 158; venture fairs of,
158-160

O

Omidyar Network, 158

One Percent Club (Minnesota), giving
formula of, 255

Online giving: of next generation, 242;
new opportunities for, 141-146;
through nonprofit and for-profit Web



sites, 141-146; and philanthropic dia-
logue, 146—-147; plan for, 45
Oxfam, 101, 102

P

Packard, David and Lucile, 164

Partnering, models of, 169

Personal giving plan: alignment of practice
and principles in, 51, 133; articulation
of core values in, 39, 106; broader so-
cietal or cultural change goals in, 51;
clarification of giving intent in, 122—
123; database for nonprofit selection
in, 107; development, 32, 105-135; as
element of an integrated plan, 105-106;
exercises and template for creating, 109,
110-114; financial advisor’s help with,
105, 107; focus on results and evalua-
tion in, 132; functions of, 106—107; and
gifts of time or social connection, 42;
goal of security through community in,
108-109; guide for, 13-14; and leverag-
ing strategies, 108, 132; multipronged
approach to, 96-97; and portfolio
building for optimum balance, 7-100;
review of activities and impacis, 125—
131; samples of, 114-115; ana timing
of donations, 107; as.tool for greater
impact, 124. See p:50 Choosing where
to give; Deciding how much to give

Personal giving strategy: comprehensive,
steps for building, 59-60; development
of, 45-62; exercise for discerning pat-
terns in, 48; for giving plan develop-
ment, 132; ideas for effective change
making in, 61; impact evaluation in,
61; and integrated change making, 58;
review and reflections on recent giving
in, 47-50; and social change research,
61; visioning exercises for developing,
53-57

Personal values, and behavior as givers,
39

Philanthropic and legacy advisors: and
donor-advised funds, 156; nonprofit
recommendations of, 92

Philanthropic practice: course of, 6-8; es-
sential ingredients of, 31; and invest-
ment across levels, 97; learning curve
in, 131-133; levels of intervention in,
96-97, 98-99tab; making choices in, 39;
types of relationships in, 194, 195fig10.2.
See also Independent sector; Nonprofit
groups

Philanthropist(s): definition of, 31; moti-
vations of, 132; rale; learning levels
and activities in; 131-133; stereotypes
of, 32, 33; as.volunteer, 39; vision and
values exercises for, 40—42

Philanthrapy: meaning of, 31; over-
arching goal of human security in,
108-109

Pittleman, Karen, 168

Plan B 2.0: Rescuing a Planet Under Stress
and a Civilization in Trouble (Brown),
282,284

Pledgebank Web site, 141

Pooled funds, 138, 139; defined, 140. See
also specific type of fund

Portfolio of philanthropic investments,
97-100; donation of appreciation
from, 260

Price, Susan, 239

Private foundations: community mem-
bers on boards of, 272; defined,
140

Private monitoring groups, 91

Private philanthropy: critical roles and
power of, 25-27; government partner-
ing with and support for, 25

Property donation, 82, 107-108

Public figures as donors, 22-23
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R

Realized capital gains, as source of giving,
260

Reasons for giving, 5-6

Religious traditions of giving, 76-77

Resource Generation, 168, 238, 246, 281;
next generation conferences of, 172

Rich, Adrienne, 31

Risk and return, in philanthropic invest-
ment, 97

Robin Hood Was Right: A Guide to Giving
Your Money for Social Change (Collins,
Rogers, and Garner), 6-7tab, 203

Rockwood Leadership Institute, 281

Rogers, Pam, 6, 7, 203

Rosenberg, Claude, 255

S

Schervish, Paul, 219

Second Life, as virtual world for philan-
thropy, 147

Senior staff, donor interaction with, 189

Setting giving boundaries: and giving
anonymously, 204; giving plan as pre-
tection for, 208; and requests foroans
to nonprofits, 207-208; and salicita-
tion outside your giving sphere,
208-209

Silber, Sarah, giving stavy of, 241-242

Silicon Valley Community Foundation,
Youth in Philanthropy committee of,
246

Silvestre, Tesa, 96

Site visits, 272; preparations for, 205-206;
purpose of, 197, 202-204; value of, 172

Skoll, Jeff, 158

Slepian, Anne, 77

Small organizations for minorities, fund-
ing for, 28

Small social change organizations, and
venture forums, 158

Index

Social change issues: foundation funding
for, 279; innovative theory and case
studies on, 61; and social and eco-
nomic justice movements, 8. See also
Transformational philanthropy

Social entrepreneurial projects, and ven-
ture philanthropy, 158

Social maintenance giving, 5

Social services, declining government
funding for, 25

Social Venture Partners; and new donor
advice, 281, 282; overview of, 159

South Carolina Farming Association’s
Seeds of Hope project, 28

Splendid Legacy: The Cuide to Creating
Your Family Foundation (National
Center for Family Philanthropy),
165-16¢6

Staff salatiesand benefits, budget for,
189

Stite giving and wealth, comparative,
254

Stewardship, as basis for giving, 77

Stewart, Wendy, giving strategy of, 242

Stone, Tim, 255

Stoneman Family Foundation, 174-176

Stories of inspired givers: as expression of
inner self, 37-38; first-person exam-
ples of, 8-10, 27-30, 32-38; and
hands-on giving, 37; themes in, 38

Strategic donors: description of, 197; key
learning tools for, 197-198

Strategic Giving: The Art and Science of
Philanthropy (Frumkin), 194

Supporting foundation, as alternative to
private foundation, 140

Sustainability movement, international
directory and networking tool for, 268

Systemic philanthropy: interventions and
impacts of, 277tab; overview of, 99tab.
See also Transformative philanthropy



T

Tax deductions: donation of, 260; for vol-
unteering, 83

Tax report, as source of agency informa-
tion, 92

100over100.org (donor pledge site), 145

Theory of change: defined, 51; exercise
for developing, 52

Tipping Point Network initiative: person-
alized giving in, 284; sustainable world
project of, 283-284

Tithing, contemporary view of, 77

Traditional philanthropy model, 5

Trageser, Miven Booth, 10

Transformational philanthropy, 267-288;
components in shaping of, 280-281;
and democratization of philanthropy,
272; descriptions of, 280; and global
sustainability movement, 268; and
movement from charity to change,
270-275; new forms of collaboration
in, 278-279; partnerships in, 268, 273;
properties of, 279-281; questions to
consider, 269-270; role of Internet
and new technologies in, 269: soc’etal
change agenda of, 5-6; transuertisan-
ship in, 268

Transformational projec:s, sampling of,
285-286

Triskeles Foundation, The, 241

Trusted people networks, systemic change
projects in, 278

Trusts, defined, 36. See also Charitable
lead trusts; Charitable remainder
trusts

Twenty-First Century Foundation, Gulf
Coast disaster role of, 102—-103

U
U.N. Millennium Goals, 100-101
United Way, 139, 147

Vv

Vanguard Public Foundation, 271

Vehicles for giving: cause-related market-
ing agreements as, 139; common forms
of, 138-141; community-based work-
place funds as, 147-148; corporate
foundations/programs to address so-
cial needs as, 178-181; estate plans as,
217-218; Internet-based, 275, 278-279;
property donation as, 82, 107-108. See
also Family foundations; specific vehicle

Venture philanthropy: characteristics
and models of, 157-158; defined, 141;
learning opportunities for, 159; and
nonprofit infrastiucture needs, 158;
pooling of danaions in, 138. See also
Nonprofit veriture forums

Villa Franca, Graciella, giving project of,
242

Volunteering: information gathering
through, 96; as opportunity to learn,
271-272; tax deductible expenses in,
83; Web sites for, 146

W

Washington Regional Association of
Grantmakers, 180

Ways to give. See Methods of giving; Vehi-
cles for giving

Wealth disparities, global perspective on,
74-75

Wealthiest Americans, comparative wealth
of, 82. See also High-end donors

Wealthy and Wise: How You and America
Can Get the Most Out of Your Giving
(Rosenberg), 255

Weber, Marion, 284

Wills: as blueprint for yearly giving plan,
105 charitable provisions in, 212

Windfall income, donation of, 260

WiserEarth directory, 268-269

Index
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Wolf, Edward N., 82

Women donors, and transformational
philanthropy, 100

Women Donors Network, 281; members
and activities of, 263-264

Women Moving Millions: Women Mak-
ing History campaign, 258-259

Women’s Fund of Greater Milwaukee,
values and mission of, 69

Women’s Funding Network, 259

Women’s global funds, methodology of,
273

Index

Workplace giving, 139, 147. See also
Community-based workplace funds

Y

YES! organization, 238; guidance for
transformative donors in, 281; Lever-
aging Privilege for Social Change pro-
gram of, 170

Youth Giving Circles, curriculum of,

242
Youth on Board, 246
YouthGive, 242, 240



